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1. General information

1.1. Aims of the course

The course and its expected results respond to the following approaches and objectives:

1. Study the objectives of business accounting information.

2. Know the basic content of the main financial statements within the framework of Spanish accounting regulations.
3. Correctly interpret the meaning of the different elements shown in the financial statements.

4. Know the financial analysis tools and techniques necessary to diagnose the economic-financial situation of a company or
a business project in the tourism sector .

5. Show the fundamental elements that a financial feasibility study of a business project should collect .

These approaches and objectives are aligned with the Sustainabl e Devel opnent Goals (SDGs) of t

Goal 4: Ensure inclusive, equitable and quality education and pronote |ifelong |earning opport

Specific goals of objective 4

4.3 By 2030, ensure equal access for all men and women to quality technical, vocational and higher education, including
university education.

4.4 By 2030, significantly increase the nunber of young people and adults who have the necess:

4.7 By 2030, ensure that all students acquire the know edge and skills necessary to pronote st

Goal 8: Decent work and economnic growth
Specific goals of objective 8

8. 3. Pronote devel opnent-oriented policies that support productive activities, the creation of

1.2. Context and importance of this course in the degree
Economic-financial viability of tourismprojects is an eminently practical subject. It is inte
The know edge and skills acquired by students in this subject are key, whatever the professior

1.3. Recommendations to take this course

The course is global in nature so it is recommended to have a minimum knowledge of business management and, in
particular, in economic and financial matters.

Likewise, it is advisable to attend the different theoretical and practical sessions scheduled in the development of this course,



the carrying out of cases and proposed work and the development of autonomous work by the student.
The student must have the capacity for analysis and synthesis and the ability to make decisions.

2. Learning goals

2.1. Competences

Upon passing the course, the student will be nore conpetent to:

1. Direct, manage and admi ni ster conpani es and organi zati ons.
Assess the situation and the foreseeabl e evolution of conpanies and organi zati ons, nake dec
Apply economi c-financi al managenent techni ques for the exploitation of tourismprojects

2

3

4. Apply financial planning tools

5. Understand and use control systens for the financial evolution of tourist business activity
6

Manage data coll ection and anal ysi s techni ques.

Li kewi se, they will have devel oped the follow ng transversal conpetences:
1. Define priorities in the achievenent of objectives

2. Have an innovative, prospective and proactive vision

3. Capacity for analysis and synthesis

4. Make deci sions and sol ve probl ens

5. Organizational and planning skills

6. Manage communi cation techni ques

7. Negotiate and reach agreenents

8. Organize and | ead teans

9. Ability to make deci sions.

10. Ability to apply know edge in practice.

2.2. Learning goals

The student, to pass this course, nust denbnstrate that:

1. Understand the operation of the financial area of a conpany.

2. |Is capable of differentiating the meaning of the different itenms that make up the main fin:
Under st and and use the economic-financial concepts for the diagnosis of the conpany.

Is able to assess the econonic-financial situation of a conpany.

Appl i es adequate techni ques and nodels for financial analysis.

Is able to search and nanage the informati on necessary for the econom c-financi al diagnosi:

N o M W

Knows and integrates the key el ements of the decision-making process.

2.3. Importance of learning goals

The learning results of this course are relevant considering that, fromthe gl obal vision of t
- on the one hand, business managenent to predict its future evolution and be able to nmake dec
Y,

- on the other, if the conditions are met for a business project to be carried out.



3. Assessment (1st and 2nd call)

3.1. Assessment tasks (description of tasks, marking system and assessment criteria)

Students must demonstrate that they have achieved the expected learning goals through the following assessment activities.

The evaluation of the course will be carried out from an individual dissertation in which the student will apply in a practical
way the concepts and methodologies of analysis explained and worked on in class sessions.

The objective is for each student to prepare a document in which they either carry out an economic and financial analysis of
a real company in the tourism sector, from among those proposed by the teacher, or develop a business project linked to the
tourism sector, showing the viability financial of your business idea. In both cases, the existing link with one or more of the
Sustainable Development Goals (SDGs) established by the UN in 2015 must be indicated
((https://www.un.org/sustainabledevelopment/en/sustainable-development-goals /).

For those students who do not opt ??for the previous system, the evaluation of the subject will be carried out by means of a
global written test carried out according to the calendar established in the center.

In any case, to pass the course the student must achieve a final grade with a minimum grade of 5 points out of a total of 10.

4. Methodology, learning tasks, syllabus and resources

4.1. Methodological overview

The methodology followed in this course is oriented towards the achievement of the learning objectives. It is based on active
participation, case studies, teamwork etc. that favor the development of communicative skills and critical thinking. A wide
range of teaching and learning tasks are implemented, such as lectures, practice sessions, autonomous work, tutorials, and
assessment tasks.

Students are expected to participate actively in the class throughout the semester.
Classroom materials will be available via Moodle. These include a repository of the lecture notes used in class, the course
syllabus, as well as other course-specific learning materials, including a discussion forum.

Further information regarding the course will be provided on the first day of class.
In principle, the teaching delivery methodology is planned to be carried out through face-to-face classes. However, if
necessary for health reasons, face-to-face classes may be taught blended or online.

4.2. Learning tasks

The teaching-learning process designed for this course is based on the distribution of the 3 ECTS as follows:

® |ectures (1 ECTS): they are participatory sessions where the lecture explains and analyzes the main course
contents. Each of these sessions includes a review of the most important concepts already treated as well as the
explanation of new concepts, to conclude with a summary of the session's main aspects.

® Practice sessions (0.5 ECTS): they are designed to consolidate and help understand the main issues addressed in
lectures, by solving problems and case studies. Some of them will be done individually, and others will be solved in
groups of 2-3 people, using the cooperative learning methodology and will be presented to the rest of the class.
Students will have at their disposal the class materials on Moodle and are expected to review them carefully.

® Assignments and tutorials (0.5 ECTS)

® Autonomous work (1 ECTS): readings and personal reflection in relation to the course contents, reading of the
recommended bibliography, preparation of indivisual exercises and assignments.

® Tutorials: teacher's office hours can be used to solve doubts and to follow-up student's work.

4.3. Syllabus

The course will address the following topics:

SECTION |. ELABORATION OF ACCOUNTING STATEMENTS
Topic 1: Communication of accounting information. The annual accounts
Topic 2: The Balance Sheet
Topic 3: The Profit and Loss Account
SECTION II: ECONOMIC-FINANCIAL ANALYSIS OF THE TOURISM COMPANY
Topic 4: Analysis of financial statements
Topic 5: Analysis of the short-term economic-financial situation
Topic 6: Analysis of the solvency of the tourist company
Topic 7: Analysis of the profitability of the tourist company



SECTION Ill: PLANNING
Topic 8: The business plan
Topic 9: Financial viability. Analysis of the investment needs - financing

4.4. Course planning and calendar

Further information concerning the timetable, classroom, assessment dates and other details regarding this course, will be
provided on the first day of class or please refer to the "Facultad de Empresa y Gestién Publica" website.

4.5. Bibliography and recommended resources

http://psfunizar10.unizar.es/brl3/egAsignaturas.php?codigo=61948



