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1. MARCO TEORICO

1. Tema
El tema que en este trabajo se va a tratar son las ferias como elemento de comunicacion, para ello
analizaremos cémo han evolucionado a lo largo del tiempo, las caracteristicas y ventajas principales,
las diferentes estrategias de atraccion de visitantes y realizaremos un breve andlisis desde la oferta y

la demanda.

Una vez desarrollado, continuaremos analizando el caso particular de bodegas San Valero en la feria

de vinos de Londres llamada “Vintage Wine Festival "que se desarrolla una vez al afio.

2. Evolucion de las ferias
El andlisis de la evolucion de las ferias nos permitira tener una vision evolutiva del concepto ferial
desde sus origenes, con ello asentaremos el conocimiento de su actividad y desarrollaremos razones

en cuanto a su mantenimiento y creacion de valor a lo largo del tiempo.

Los origenes de las ferias datan de finales de los afios 70, donde se realizaban mercados temporales
gue eran lugares donde se realizaban simples transacciones comerciales. Poco después, aun a finales
de los afos 70, la feria se convirtié en un espacio de comunicacion integral en las que se realizaban
actividades diversas como la venta, publicidad, relaciones publicas, promociones e investigaciones de
mercado. Todo ello empezaba a hacer de las ferias un vehiculo para acortar el ciclo de sus ventas, esto
es debido a que gracias a la feria los pasos para realizar una venta se acortan, se agilizan las
identificaciones de las necesidades del consumidor, la comparacién de alternativas y finalmente la

toma de decisiones.

A principios de los afios 90, las ferias ya eran una herramienta multiusos de marketing en la que se
buscaba generar conocimiento y tener una imagen corporativa donde se formaba y se motivaba al
grupo humano que conformaba el equipo de la feria. A mediados de los 90, las ferias seguian
evolucionando y se convirtieron en toda una red de negocio donde la especializaciéon y las relaciones

micro y macro eran la base de la estrategia competitiva de la organizacidn.

En los comienzos del siglo XXI, emergié un concepto, las llamadas comunidades en las que no solo se
establecian relaciones micro y macro, sino también relaciones sociales, oportunidades de convivencia
y la realizacion de nuevos conocimientos, todo ello enfocado a crear un entorno propicio para la
creacion de una cadena de valor capaz de considerar a todos los agentes y de permitir definir servicios
de valor generando asi una ventaja competitiva. (Berné Manero & Garcia Uceda, Las ferias

profesionales: Creacidn de valor desde la red de negocio y la comunidad)



3. Las ferias como herramienta de marketing
Sin duda, la feria es una herramienta de marketing muy importante, ya que sirven como un gran
escaparate comercial que hace de ellas un medio de comunicacion muy potente con una vertiente
publicitaria, ya que es un medio de presentacion privilegiado, y con una vertiente de estrategias de
ventas, ya que suponen la exposicién de la oferta de la organizaciéon a un gran numero de clientes
potenciales, acelerando el proceso de venta y facilitando la creacién de relaciones dptimas oferta-

demanda.

A todo ello se le debe de sumar el periodo y el espacio en el que se realizan. En todo este entorno
confluyen todas las variables de marketing. En el entorno ferial, la empresa puede presentar a los
visitantes sus productos-servicios, su precio, su distribucidn, su publicidad, su promocién y su fuerza

de ventas, todo ello con el fin dltimo de cumplir sus objetivos de mercado.

Estos objetivos deben estar bien disefiados y ser especificos en relacidn con los objetivos de marketing
de la empresa con el fin de preparar la feria de

manera consecuente.

Con todo, las ferias actian como un marketing
diferenciado, con una politica de imagen global
con la que darse a conocer al exterior. En este

momento hablamos de ferias internacionales,

las cuales actian como una herramienta de

marketing estratégico de promocién, ventas y de
) llustracidn 1. Las ferias como herramienta de
estudio de mercado. marketing.

En definitiva, todo ello debe de estar apoyado y
cimentado en la empresa y en sus valores
desarrollandolo a través de una fuerza de ventas competente y siempre en la lengua de origen de

todos los medios de comunicacion.

La simplicidad no existe en la planificacion y en el desarrollo de las ferias, no es un asunto facil. Es por
ello que se debe de realizar una pre-lista y seguir las pautas paso por paso para no olvidar ningun paso

y conseguir la maxima efectividad. (Muiiz, s.f.)



4. Ventajas y desventajas en la realizacion de una feria

En primer lugar, las ferias ofrecen un gran nimero de oportunidades y de ventajas, entre ellas cabe

destacar:
El cliente.

Es el elemento mds importante, porque es quién visita en primer lugar la instalacién ferial y en
segundo lugar visita el stand de la organizacidn en el evento ferial, esto significa que esta dispuesto a

realizar una compra porque estd interesado en lo que se le ofrece.
El producto.

Es sin duda alguna el protagonista de la exposicidon, su presentacion debe cuidarse de manera que la

exposicidn resulte eficiente y efectiva, no en vano, la exposicién es en directo a clientes potenciales.
El coste de cada contacto.

Esta es una ventaja clara porque la utilizacién de la feria como instrumento de comunicacion de la
organizacién ofrece un bajo coste por cada contacto con un cliente potencial. En pocos dias se puede
conseguir una elevada cifra de venta, incluso entre los clientes mas dificiles por la oportunidad que

supone el contacto directo con ellos.
La generacion de nuevos contactos.

Dar a conocer nuevos productos, potenciar la marca y reforzar el contacto con los clientes habituales.
El instrumento ferial permite no sélo seguir una estrategia de mantenimiento de clientes, sino de

adquisicion de nuevos clientes.

La generacién de relaciones con otros miembros del circuito de creacion de valor afiadido, grupos de
interés (stakeholders). En las ferias se une la oferta y la demanda, dando lugar, ademas de poder
conocer a los clientes actuales como a los potenciales, conocer a los competidores, con el fin de

observar sus acciones y tomar asi acciones pertinentes posteriormente.

Acciones de relaciones publicas con los medios de comunicacidn y de investigaciones de mercado
donde se analicen las motivaciones de los clientes, sus necesidades reales y costumbres, caractericen
las actitudes hacia los productos expuestos por la empresa y se determinen sus limitaciones

econdmicas y culturales, entre otros datos de interés.

En segundo lugar cabe citar algunas de sus desventajas. Si una empresa no esta preparada para la

realizacion y el desarrollo eficiente de la feria puede sufrir desventajas relativas a:



La relacion coste — rentabilidad.

En algunos casos se producen grandes cantidades de producto a bajos costos pero para ello hay que
llegar a un nivel de venta mayor que en ocasiones no se suceden y pueden dar lugar a pérdidas

importantes en dinero y tiempo.
No cubrir con el nivel minimo de rentabilidad.

Una feria es un lugar muy competitivo y si cierta empresa no tiene el nivel exigido puede perder

clientes minimizando asi las ventas y la confianza de los compradores.
Los resultados.

Las consecuencias de la asistencia a ferias no incluyen resultados instantaneos sino que necesitan un
periodo de tiempo y un ejercicio continuo de investigaciéon de mercado, desarrollo de producto y
servicio al cliente pertinente. Cabe apuntar que de esta desventaja se puede obtener y se debe saber

convertirla en una oportunidad para la organizacion. (Correal, 2011)

5. Feria "Vintage Wine Festival®
La feria "Vintage Wine Festival™ es una feria del vino realizada por un club llamado "Direct Wines"
que compra los vinos que se van a exponer al publico. En este evento se muestran 300 vinos de 20

paises.

Este certamen se celebré los pasados dias 15 y 16 de Abril en Londres siendo el 37 certamen del
“Vintage wine festival”, un acontecimiento donde estaban presentes los mejores vinos de todo el
mundo, con ello me propuse acompafiar a grupo BSV al evento y poder realizar una investigacion del

perfil del consumidor de vino britanico y de su conocimiento acerca de esta bodega y de sus vinos.

La finalidad de este evento es que se den a conocer diferentes

vinos de todo el mundo con el fin de exponerlos a

2
THE SUNDAY TIMES
==WINEClub=—
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consumidores finales, estos consumidores finales son los socios

|

del club que dan puntuaciones a los diferentes vinos
guedandose con los vinos que mas les gustan y pudiendo realizar
pedidos con promociones para beneficiarse de precios mas

competitivos que en supermercados.

llustracidn 2. Vintage Wine Festival
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Este afio se esperd una asistencia de 1800 personas que se repartiran en dos dias de dos turnos cada

uno donde los consumidores podrdn tomar nota y beneficiarse de sus promociones.

6. Tipologia de las ferias.
En este aparatado se va a desarrollar un marco tedrico sobre las diferentes tipologias en las que se
puede enmarcar una feria, existen diferentes criterios para poder clasificar una feria, los primeros
criterios que debemos atender es la periodicidad de la feria, puede ser establecida, temporal o

ambulante, ademas de periddica o anual.

Otros criterios que debemos atender a la hora de clasificar una feria es el grado de especializacidn,
pudiendo ser general o monografica. En cuanto a la tipologia del visitante puede ser una feria publica

genérica, dirigida a profesionales o mixta.

Atendiendo al ambito geografico podemos clasificarlas en regional o local, nacional e internacional,
otro criterio que debemos tener en cuenta es el contenido de la feria, se dividen en tres grupos, grupo
A (Equipo-consumo, equipo, consumo), grupo B (segun el sector de actividad) y grupo C (artesania,

arte, animal...).

En cuanto al tamaiio de la feria podemos clasificarlas en pequefia, mediana y grande. El dltimo criterio
gue debemos atender para clasificar la feria es segin su complementariedad, si es una feria paraguas,
reciproca o inversa y world wide web. (Berné Manero & Garcia Uceda, El valor desde tipologias de

ferias e implicados)

7. Tipologia de la feria "Direct Wines.
En primer lugar, una feria es un evento que se realiza peridédicamente o anualmente y ambulante o
temporal que tiene varios caracteres, el primero de ellos es un caracter cultural debido a que lo que
pretenden con ello es comunicar una imagen positiva a sus mercados promoviendo la cultura, es social
ya que reline a multitud de gente, en si se entiende como un evento realizado por gente para gente y
por ultimo es econdmico debido a que su objetivo es la estimulacidn comercial que en definitiva tiene

la finalidad de lucro y de generar ganancias.

Para analizar la tipologia de la feria la clasificaremos a partir de varios puntos, el primero de ellos es
el grado de especializacion, en este caso es una feria monografica debido a que esta especializada en

un producto de un mismo sector productivo, en este caso el vino es el protagonista de la feria.
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El siguiente criterio para analizar la tipologia de una feria es la tipologia del visitante, es este caso es

una feria dirigida al publico genérico ya que no cabe lugar a visitantes profesionales.

El tercer criterio que debemos tener en cuenta a la hora de analizar la tipologia de una feria es el
ambito geografico, en el caso de la feria de "Direct Wines™ es de ambito internacional ya que estan

expuestos y representados mas de 300 vinos procedentes de todo el mundo.

En cuanto al contenido de la feria pertenece al grupo B ya que esta dirigida a un sector especifico de
actividad, en este caso vinicola, por ultimo, en cuanto al tamafio de la feria podria tratarse de una feria

de mediano tamano.

2. EL CASO DE BODEGAS SAN VALERO EN LA FERIA "VINTAGE WINE
FESTIVAL"

1. Bodegas San Valero “Grupo BSV~
Bodegas San Valero y grupo BSV, es una bodega situada en Carifiena (Zaragoza) cimentada en tres

pilares basicos:

La tradicion, comenzé como cooperativa
a finales de 1944 reuniendo a 60
viticultores de la comarca de Carifiena lo
que la posiciona como uno de los
maximos referentes de la Denominacién
de Origen Carifiena y sin lugar a duda,
como la cooperativa con mayor tradicion

de Aragdn. Hoy dia cuenta con mas de 700

socios en activo que son propietarios de
unas 3500 hectdreas de vifiedos. En la
actualidad Bodegas San Valero y Gran llustracion 3. Bodegas San Valeroy grupo BSV

Ducay conforman el grupo BSV.

La Innovacion, los métodos de elaboracion del vino combinan el saber hacer tradicional con las

técnicas enoldgicas mas modernas, en un continuo proceso de mejora.
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BSV es de las pocas bodegas en Espaina que controla el ciclo completo desde la cepa hasta la copa, es
decir, la cosecha de la uva hasta llegar con el vino embotellado a la boca del consumidor, lo cual

garantiza el control de calidad y presentacién adecuada del producto.

La calidad, el grupo BSV estd avalado por las normas de calidad mas exigentes: ISO 9001, FIS y BCR.

Ademas en 2006 obtuvo el premio PILOT a la excelencia logistica otorgado por el gobierno de Aragén.

Grupo BSV exporta el 60% de la produccion, es en este mercado donde registra sus mayores cifras de

ventas.

En estos ultimos afios han crecido las ventas de 8 millones de botellas a los mas de 13 millones que en

la actualidad se registran.

Los vinos de Grupo BSV estdn presentes en la mayoria de los paises de la unidn Europea y fuera de
ella se encuentran presentes en Canada. EE.UU, China, Japdn e India. Parejo a esta evolucion de las

ventas ha ido incrementando su facturacidn consiguiendo en 2013 mas de 22 millones de euros.

La demanda crece dia a dia tanto en el ambito Nacional como Internacional consiguiendo un continuo
proceso de evolucién, la apuesta de futuro realizada por el grupo y el saber hacer de 75 afios de

andadura daran una mayor proyeccién de estos vinos.

Bodegas San Valero elabora sus vinos bajo la denominacién de origen Carifiena. Esta denominacién

fue la primera en constituirse en 1932 y ocupa el valle del rio Ebro.

La zona de Carifiena se caracteriza por un clima de tipo continental con inviernos frios, veranos

calurosos y bajos indices de pluviometria. La viticultura estd marcada también por el efecto del cierzo.

La D.O. Carifiena abarca catorce municipios del sur de la provincia de Zaragoza: Aguardn, Aladrén,
Alfamen, Almonacid de la Sierra, Alpartir, Cosuenda, Encinacorba, Longares, Mezalocha, Muel, Paniza,

Tosos y Villanueva de Huerva. (Bodegas San Valero y grupo BSV, s.f.)

2. Los productos expuestos por bodegas San Valero
Bodegas San Valero asistird a la feria con tres productos y con el objetivo de generar expectacién /
atraccién para que por un lado clientes actuales que conozcan y se interesen por el producto afiancen
las relaciones, y por otro lado para contactar con potenciales clientes con el fin de que nos conozcan
mejor facilitando la toma de contacto con ellos y siendo susceptibles de iniciar una relaciéon con

nuestros productos.
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Los 3 productos que bodegas San Valero expuso en la feria son 3 vinos, un vino joven, un crianzay un

gran reserva, todos ellos tintos.

Para conocer mejor los productos expuestos por bodegas San Valero en la feria vamos a desarrollar

sus notas de cata, para ello definiremos los vinos a través de diferentes criterios, estos criterios son la

variedad de uva, el color, el aroma, el sabor y en cuanto a la temperatura de servicio. (Domeque

Sanz)

e Bombero Joven
Variedad: Garnacha 100%
Color: Rojo cereza intenso con tonos violaceos.
Aroma: Intenso, en su serie frutal destacan los frutos rojos junto a frutas maduras con
recuerdo a pasas.
Boca: Presenta una entrada fresca con una marcada evolucion en boca, tanino bien
conjuntado, sin aristas y de largo final en boca.

T2 servicio: 15-16 2 C

e Bombero gran reserva
Variedad: Garnacha 100%
Color: Atractivo color rojo rubi, bien cubierto con ribetes teja.
Aroma: Buena intensidad con gran complejidad y elegancia, recuerdos de especias y frutos
bien maduros con fondo de madera bien integrada.
Boca: En boca es suave, sedoso y elegante con un post-gusto largo y persistente.

T2 servicio: 16-162C

e La Cantera crianza
Variedad: Carifiena 100%
Color: Bonito color rojo cereza con buena capa y tonos violaceos.
Aroma: Aroma de buena intensidad, con notas de frutos rojos y gran frescura, en definitiva
muy rico en nariz.
Boca: Encuentro sabroso, con paso amplio y buen esqueleto y equilibrado, tanino elegante
que tiende a desarrollar en el final de boca con gran estructura, un vino largo e intenso.

T2 servicio: 15-162C
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3. Acciones llevadas a cabo por bodegas San Valero en la feria
Bodegas San Valero se situd en el stand 57 de la feria, la distribucién de los stands se repartian por
paises, la zona espafola fue una de las mejores zonas debido a la diferenciacidn de la zona respecto a
los demds, estuvo decorada con banderas y caracteres espaioles para una mejor visualizacién de los

asistentes a la feria.

El stand era simple pero con espacio para poder realizar una buena exposicién de los diferentes vinos,
disponia de una mesa rectangular de 1,80 m. de largo y 90 cm. de ancho, un toldo para cubrir la mesa
con caracteres espafoles, un mapa para la distribucidn de las diferentes bodegas que conformaban la

zona espafiola y una escupidera para una vez degustado el vino poder retirarlo alli.

En cuanto al material de las mesas, bodegas San Valero dispuso de botellas de agua y pan tostado
para poder limpiar la boca en cada degustacion, ademds bodegas San Valero dispuso de queso y jamon

como atractivo para los asistentes y para un mejor maridaje de los vinos.

Para la correcta exposicion de los vinos, bodegas San Valero ided una correcta ordenacidn entre los
tres vinos expuestos, en primer lugar debia de situarse un vino joven con el que abrir boca a los
asistentes, este fue el Bombero Joven, a continuacion se situé el vino La Cantera Crianza y por ultimo
el Bombero Gran Reserva, todo ello estaba pensado para ir catando los vinos por pasos para una
correcta degustacion, todos estos vinos fueron expuestos junto a sus debidas notas de cata para que

el asistente pudiera tomar nota de ellos y poder conocer sus caracteristicas.

En cuanto al equipo que conformaba BSV en la

A A A BN

feria, estaba compuesto como podemos
observar en la ilustracién namero 4 por, José
Antonio Ruiz a la izquierda, presidente de
bodegas San Valero y grupo BSV, Gregorio Javier
Domeque, endlogo y director técnico de

bodegas San Valero y grupo BSV, Javier Sierra,

director de exportacion de bodegas San Valeroy
grupo BSV y Beth como representante y . o

llustracion 4. Equipo de trabajo de bodegas San Valeroy
coordinadora del area espafiola en la feria. grupo BSV.
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Un ultimo detalle realizado por bodegas San Valero fue obsequiar a los asistentes con un llavero hecho
de corcho y con los motivos grabados de la botella de vino Bombero para el recuerdo de los asistentes,
ademas estos llaveros fueron producidos por personas discapacitadas de la localidad de Carifiena,

donde se encuentra la bodega.

llustracion 5. Obsequio bodegas San Valero

3. INTRODUCCION A LA INVESTIGACION
El protagonista de la investigacidon que vamos a realizar a continuacion es el vino, este producto es
considerado uno de los mayores placeres de nuestra gastronomia y de la gastronomia internacional
ya que es el perfecto acompanante a los mejores platos de todo el mundo.

Los motivos por los que he decidido realizar la investigacion sobre este producto es porque el vino
ha ocupado un lugar preferencial en las mesas de todo el mundo, tanto en casa como en el
restaurante, en casa de amigos y familiares, eventos...

La frecuencia de consumo, las preferencias organolépticas, los atributos mas relevantes que hacen
realizar la compra de un vino son puntos muy relevantes para las bodegas y es ahi donde voy a
centrar toda la atencion del trabajo, por otra parte analizaré el caso de grupo BSV con sus tres vinos
expuestos en la feria y cdmo han valorado esos vinos los asistentes a ella, ademas me propongo
conocer los motivos de no tener conocimiento de la bodega o no ser consumidor sus productos.

Para ello, es necesario contar con la informacién pertinente. Para su obtencién, hemos elegido la
técnica de la encuesta personal directa y escrita a través de un cuestionario realizado cerca del
stand ocupado por bodegas San Valero en la feria, esta es una técnica cuantitativa con la que
podemos obtener un porcentaje mas alto de respuestas, siendo el rechazo menor, la informacion es
mas exacta y se puede hacer un muestreo probabilistico mejor.
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1.

Problema de investigacion

Con este trabajo pretendemos poder conocer mejor al consumidor de vino britanico, conocer sus

gustos, sus preferencias de vino, frecuencias de consumo, sus motivadores de compra...

Una vez analizado al consumidor potencial britanico de vino pretendo descubrir el grado de

conocimiento que tiene la poblacidon Britanica acerca de bodegas San Valero en general y de sus

vinos expuestos en particular, para ello realizaremos una investigacién de campo a través de

encuestas personales en el stand de bodegas San Valero en la feria.

2.

Objetivos

El objetivo general de nuestra investigacién es analizar la frecuencia de consumo, preferencias y

atributos mas relevantes en un vino para el consumidor britanico asistente a la feria "Vintage Wine

Festival” celebrada los pasados dias 15 y 16 de abril en la ciudad de Londres y obtener informacion

sobre el conocimiento o desconocimiento de estos sobre el grupo BSV.

Los objetivos especificos son:

Valorar los atributos principales de un vino que hacen motivar al consumidor britanico a
realizar la compra. Con este objetivo pretendemos profundizar mas en aspectos motivadores
para realizar la compra con el fin de obtener conclusiones relevantes para bodegas San Valero.
Identificar el tipo de vino preferido y por lo tanto mas consumido entre los asistentes a la
feria. Con este objetivo descubriremos el tipo de vino mas consumido/preferido por la
poblacién asistente a la feria con el objetivo de proporcionar informacién a la bodega.
Conocer la frecuencia de consumo de vino semanal entre los asistentes a la feria. Con este
objetivo descubriremos un aspecto importante como es la frecuencia en el consumo con vista
siempre a proporcionar informacién util a la bodega.

Considerar si el asistente a la feria tiene conocimiento o desconocimiento de grupo BSV.
Con este objetivo descubriremos el grado de conocimiento de BSV en el consumidor con el fin
de proporcionar conocimiento a la bodega para futuras acciones de marketing si lo creen
conveniente.

Descubrir la valoracidn de los diferentes vinos expuestos por BSV por sus consumidores y
en caso contrario que aspectos hacen no ser consumidor de sus vinos. Con el Ultimo objetivo
pretendemos obtener la valoOracidn de los diferentes vinos expuestos en la feria por BSV con

el fin de proporcionar informacidn atil para futuros eventos.

17



3. Metodologia

Tipo de disefio y técnica de obtencion de la informacion

El tipo de investigacidn que vamos a llevar a cabo tiene un caracter descriptivo dirigido a obtener
informacién con potencial andlisis a través de un proceso estructurado. De esta forma, los datos

recogidos seran de tipo cuantitativo.

La técnica que utilizaremos para la recogida de informacidn sera la encuesta personal directa. Para la

eleccién del tipo de encuesta he tenido en cuenta una serie de criterios.

e Laversatilidad: creo conveniente que las encuestas de este tipo nos ayudaria mejor a la hora
de adaptarnos a las necesidades de recogida de informacién.

e Control de la muestra: también, tendria una mayor capacidad para llegar de forma efectivay
eficiente a las unidades maestrales seleccionadas, ya que las encuentras online no garantizan

la representatividad de la muestra.

Las principales ventajas de este tipo de encuesta (personal directa) segun su representatividad es que
la tasa de respuesta serd mas elevada, el control de la muestra serd mayor y serd bastante dificil que

la encuesta se deje a medio contestar una vez empezada.

4. Plan de muestreo
Nuestra poblacidon objeto de estudio comprenderd tanto hombres como mujeres en edades
superiores a los 18 afios de nacionalidad britdnica segmentdndola a través de su sexo, edad vy

ocupacion.

La investigacién redne a 200 individuos, en un muestreo no probabilistico por cuotas, donde
tendremos segmentada a la poblacidn objeto de estudio atendiendo a criterios como su nacionalidad

(toda la poblacion es britanica), por su edad y ocupacion.

Los elementos que forman nuestra muestra comprenderan las edades de entre 18 o mas anos siendo

la mitad de ambos sexos. Dentro de cada elemento de este muestreo existiran distintas distribuciones.

Las distribuciones seran similares atendiendo Unicamente al sexo del individuo y a la nacionalidad, en
el caso de la edad, hemos preferido analizar a un mayor nimero de individuos con edad comprendida

entre 36 a 60 afios ya que creemos que la experiencia sumaria un grado a la investigacion.

En cuanto a la ocupacidn sigue un mismo patrén que la edad siendo dispares la ocupacion actual de

cada individuo.
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5. Ficha técnica

Disefo y direccion técnica Universidad de Zaragoza

Tamaiio de la muestra 200 encuestas

Tipo de muestreo Muestreo no probabilistico por cuotas

Error muestral No se considera al tratarse de un muestreo por
cuotas

Seleccion de la ultima unidad de muestreo Encuesta personal en el evento

Puntos de muestreo En el espacio dedicado a vinos espafioles

Fechas de realizacidn del trabajo de campo 15y 16 de abril en Londres

Equipo de trabajo de campo Javier Domeque Gimeno

Cuestionario 16 preguntas

6. Diseno del cuestionario

Introduccion

Buenos dias/tardes, soy un alumno de Marketing e Investigacién de mercados de la Universidad de
Zaragoza en Espafia. Estoy realizando una investigaciéon de mercados sobre habitos y preferencias en
el consumo de vino y le agradeceria que contestara a esta encuesta. La informaciéon me proporcione

serd utilizada con fines puramente académicos, garantizandole la confidencialidad de la misma.

Cuerpo

La encuesta consta de 16 preguntas, de las cuales 4 preguntas son de clasificacion, 6 son comunes
para todos los entrevistados, 1 para los desconocedores de grupo BSV, 4 para los consumidores de

vinos BSV y por ultimo, 5 son para los no consumidores de vinos BSV.

19



Hemos planteado preguntas de varios tipos, en unas utilizado escalas de likert para que el consumidor
puntie multiples aspectos de forma numérica, preguntas de seleccidn multiple y de Unica respuesta.

La mayoria son de respuesta cerrada.

Datos de clasificacion e identificadores

e Nacionalidad
e Sexo
e FEdad

e Ocupacién actual

Despedida

Muchas gracias por su participacion, buenos dias/tardes.

7. Preguntas del cuestionario
El disefio del cuestionario estd pensado y dirigido para consumidores finales no profesionales
asistentes al evento, las 4 primeras preguntas son para poder clasificar a los individuos atendiendo a

su nacionalidad, sexo, edad y ocupacion.

Las 6 preguntas siguientes son comunes para para todos los entrevistados en las que analizaremos la
frecuencia de consumo semanal, tipo de vino que mas consume y preferencias entre vinos fuertes y

vinos suaves, todas estas a través de preguntas de respuesta Unica, después, los motivadores de

compra a través de una pregunta de eleccién multiple y por ultimo una pregunta de escala de Likert
con el fin de valorar de 1 a 7 (siendo 7 muy importante) las diferentes cualidades organolépticas que

mas importancia dan los consumidores de vino.

La siguiente pregunta de eleccién Unica es para clasificar a los individuos conocedores o no
conocedores de bodegas san Valero y su D.O Carifiena, argumentando en caso de no ser conocedor
de BSV en el siguiente punto a través de una pregunta de eleccién multiple con el fin de obtener los

motivos .

En la dltima parte de la encuesta, queremos conocer a los consumidores o no consumidores de los
vinos de BSV a través de una pregunta de eleccion Unica, en caso de no ser consumidor nos dirigimos

a la siguiente pregunta de eleccion multiple con el fin de obtener los motivos de no ser consumidor y
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una posterior con el fin de obtener resultados acerca de la compra y recomendaciones a otros con

una pregunta de eleccidn Unica.

Por ultimo, tanto si son consumidores como si no los son, tenemos 3 preguntas de escala de Likert
valorando los diferentes vinos expuestos por BSV y una ultima pregunta de valoracién general de BSV,

la escala de Likert se reparte de 1 a 7, siendo 7 la valoracién mas positiva.

La encuesta esta compuesta por 16 preguntas en total, estd pensada para una respuesta rapida y
sencilla con el fin de no originar rechazos por parte de los individuos encuestados y que la informacién

obtenida sea de mdxima utilidad para el encuestador.

8. Cuestionario consumidor final

1. Nacionalidad

2. Sexo
e Masculino

e Femenino

3. Ocupacién
e Estudiando

e Trabajando

e Parado

e Jubilado

4, Edad

e 18-35afios
e 36-60 afos

e +60anos
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Seleccione una Unica respuesta segun sea su frecuencia de consumo de vino
Diariamente

Varios dias a la semana

Fin de semana

Ocasionalmente

¢Qué tipo de vino consume frecuentemente?
Tinto

Blanco

Rosado

Espumoso

Seleccione los aspectos de mayor valoracidn a la hora de realizar una compra
Denominacién de origen

Precio

Variedad de uva

Disefio de la botella

Recomendaciones y premios

Marca

Ordene de 1 a 7(siendo 1 ninguna importancia y 7 toda la importancia) la importancia las
siguientes cualidades organolépticas.

Sabor

Olor

Color

Seleccione una de las dos opciones segun sus preferencias
Vinos fuertes y de mucho cuerpo

Vinos suaves y faciles de beber
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10.

11.

¢Conoce la denominacidn de origen carifiena y grupo BSV?
Si ( siga el cuestionario a partir de la pregunta nimero 12)

No ( conteste a la pregunta nimero 11 y deje el cuestionario

Si no la conoce, éPor qué no la conoce?
Nunca he oido hablar de ella

No me interesan sus vinos

Poca presencia en el mercado

otras razones

12.

13.

Valore de 1 a 7 ( 1-> no me gusta... 7-> Excelente) los siguientes vinos expuestos por grupo

BSV
Bombero Joven 2015
Bombero Gran Reserva

Cantera Reserva 2007

Valore de 1 a 7 los vinos de grupo BSV( 1-> no me gusta... 7-> Excelente)
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4. ANALISIS EMPIRICO

1. Depuracion de datos

Tras la obtencién de los datos, se procede a la depuracién de la informacién como una medida de

control para evitar problemas en los resultados.

A continuacién, vamos a desarrollar el proceso que voy a seguir para la depuracién de los resultados

obtenidos.

En primer lugar realizamos tablas de frecuencias de cada una de las variables objeto de estudio, con

el fin de identificar posibles valores erréneos.

Después de identificar los valores erréneos en las correspondientes tablas de frecuencias, procedimos
a identificar la ubicacidén de los casos a los que pertenecen dichos errores. Para ello se procede a

seleccionar la variable en la que se detecta el valor erréneo, con el fin de buscarlo y corregirlo.

Posteriormente centramos nuestro andlisis en los valores perdidos o “missing”. Como no se han

obtenido "missing”, la muestra total sigue siendo de 200 encuestas.

Por dltimo y tras una revision de la base de datos y de los primeros resultados procedemos al analisis

correspondiente a los objetivos marcados.

Para comenzar con la depuracion de datos, vamos a realizar una andlisis grafico, de cémo han variado
los perfiles de los encuestados tras la realizacion del proceso de depuracidn. Para ellos, vamos a tener
en cuenta las variables de clasificacidn (sexo, edad y ocupacién), ya que nacionalidad es irrelevante ya

gue todos son britanicos

En primer lugar, cdmo podemos observar en la ilustracion nimero 1, podemos ver el reparto de la
edad de los encuestados correspondiendo a 50% hombre y 50% mujeres ya que era mi intencion tener

un reparto equitativo del sexo en la muestra objeto de estudio.
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Porcentaje del sexo de la muestra

B Hombre

= Mujer

Grafico 1.Porcentaje del sexo de la muestra

En segundo lugar, como podemos observar en la ilustracién nimero 2 y tras realizar frecuencias con
la edad de los encuestados obtuvimos un 46,50% corresponderia a los encuestados de 36 a 60 afios
de edad, seguido por los mayores de 60 afos con un 30% y terminando con un 23,50% para los

encuestados con edades comprendidas entre 18 a 35 afios de edad.

Porcentaje edad de la muestra

100,00%
80,00%

60,00% 46,50%
30%

DE 36 A 60 ANOS MAYOR DE 60 ANOS DE 18 A 35 ANOS

40,00%

20,00%

0,00%

Grafico 2.Porcentaje edad de la muestra

Por ultimo, realizando frecuencias a la ocupacién de los encuestados y observando la ilustracion
numero 3, obtuve los siguientes porcentajes correspondiendo un 69,50% para los encuestados que
actualmente estan trabajando, un 16% para los jubilados, un 13% para los encuestados que estan

actualmente estudiando y por ultimo, con un 1,50% para los encuestados que estan desempleados.
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Porcentaje ocupacion de la muestra

M Trabajador
W Jubilado
Estudiante

B Desempleado

Grafico 3.Porcentaje ocupacion de la muestra

2. Resultados Generales
A continuacién vamos a obtener los resultados del programa SPSS, para ello vamos a realizar tablas
de contingencia con los datos introducidos y las diferentes preguntas realizadas, para una mayor

organizacién y comprension de datos y resultados voy a estructurarlos en 4 bloques diferentes.

El primero de ellos y el mas extenso sera el de consumidor britanico de vino, en este apartado
analizaremos y obtendremos resultados a partir de realizar frecuencias y tablas de contingencia en

caso de analizarlo ademas partiendo de la edad y de la ocupacidn en algunos casos.

El segundo bloque corresponderd con los consumidores de vino que no conozcan Bodegas San Valero
y su denominacion de origen Carifiena, obteniendo el porcentaje de no conocedores y porque no la

conocen.

En el tercer bloque analizaremos a los no consumidores britdnicos de BSV, donde daremos los
aspectos menos valorados de los vinos expuestos por BSV y las correspondientes calificaciones de

dichos vinos.

Por ultimo obtendremos resultados sobre el consumidor britanico de BSV, donde analizaremos que

valoraciones han dado a grupo BSV y que vinos han sido mejor calificados atendiendo a sus gustos.
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3. Resultados especificos del consumidor britanico de vino

Para analizar el tipo de consumidor britdnico de vino nos centraremos en:

Frecuencia semanal de consumicién de vino.
El tipo de vino que consume mas frecuentemente.

1
2
3. Los principales motivadores que le impulsan a realizar una compra.
4. Las cualidades organolépticas mejor valoradas.

5

Preferencia entre un vino fuerte y con cuerpo a un vino suave y facil de beber.

1. Frecuencia semanal de consumicion de vino.

Para ello hemos preguntado a los encuestados como es su frecuencia semanal en cuanto a
consumicion de vino se refiere, las respuestas que propuse fueron diariamente, varios dias a la

semana, los fines de semana, ocasionalmente o nunca.

Los resultados obtenidos a través del anadlisis de frecuencias fueron que, con un 44% de un total de
200 encuestados consumen vino con un frecuencia de varios dias a la semana, en segundo lugar con
un 25% de los encuestados los fines de semana, con un 21% consumen vino con una frecuencia diaria,
el 10 % consumen vino ocasionalmente y como era logico debido a que todos los asistentes son

consumidores de vino el 0% corresponde a la respuesta de nunca se bebe vino.

Estos resultados reflejan que en la muestra seleccionada hay un consumo general de vino moderado

donde las frecuencias mds repetidas son varios dias a la semana y fin de semana.

Porcentajes frecuencia de consumo

100%
90%
80%
70%

60%

40%

30% 2% 21%

20% 10%

10% 0 -

0%
VARIOS DIAS A LA SEMARIN DE SEMANA  DIARIAMENTE OCASIONALMENTE NUNCA

Grafico 4.Porcentajes de consumo
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En el grafico nimero 5 podemos apreciar la frecuencia de consumo de vino semanal por edades,
destaca que de 18 a 35 afios de edad consumen vino los fines de semana principalmente, que de 36 a
60 afios de edad consume vino varios dias a la semana y que conforme aumenta la edad del
encuestado la frecuencia de consumo aumenta siendo diariamente con mds de 60 afios de edad. Dato
gue viene a confirmar el escaso consumo en jévenes pero que aumenta conforme aumenta la edad

del encuestado.

Frecuencia semanal de consumo de vino

por edades
50 49
40
30 26 53
16
20 15 10 b
10 1
0
DE 18 A 35 ANOS DE 36 A 60 ANOS MAYOR DE 60 ANOS
EDAD
B Frecuencia Diariamente M Frecuencia Varios dias a la semana
[ Frecuencia Fin de semana M Frecuencia Ocasionalmente

Grafico 5.Frecuencia semanal de consumo de vino por edades

En el grafico numero 6, podemos apreciar la frecuencia de consumo de vino semanal segln la
ocupacion del encuestado, podemos ver que si el encuestado es estudiante la frecuencia de consumo
semanal es baja ya que se consume mas los fines de semana, si el encuestado es trabajador el consumo
aumenta siendo varios dias a la semana, el consumo de un desempleado es muy bajo ya que en la
muestra también habia pocos desempleados y por ultimo, si es jubilado el consumo aumenta siendo

de varios dias a la semana.
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Frecuencia semanal de consumo de vino
por ocupacion

80 63
60
29 36
40 16
11
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e =
0
ESTUDIANTE TRABAJADOR DESEMPLEADO JUBILADO
OCUPACION
M Frecuencia Diariamente M Frecuencia Varios dias a la semana
[ Frecuencia Fin de semana M Frecuencia Ocasionalmente

Grafico 6.Frecuencia semanal de consumo de vino por ocupacién

2. Eltipo de vino que consume mas frecuentemente.

Para esta pregunta se pregunté qué tipo de vino consumian con mayor frecuencia o qué tipo de vino

les gustaba mas, las respuestas que dimos fueron vino tinto, rosado, blanco y espumoso.

En primer lugar depuramos los datos realizando frecuencias para poder obtener los resultados
generales sobre las diferentes frecuencias de consumo para posteriormente poder concretar

mediante tablas de contingencia cruzdndolas junto con la edad de los encuestados.

Los resultados obtenidos fueron muy tajantes respecto al vino mds consumido o preferido, con un
68% de los 200 encuestados respondieron que el vino tinto el mas consumido, seguido del vino blanco
con un 26% de las respuestas, en tercer lugar se sitdan los vinos espumosos con un 5% y por ultimo el

vino rosado con un 1 % de las respuestas de los encuestados.

Estos datos vienen a confirmar el predominio del vino tinto respecto de los gustos de la muestra
seleccionada de consumidor britanico de vino asistente a la feria. Este era un aspecto que nos llamaba
la atencion de antemano ya que ademas bodegas San Valero asistio al evento con tres vinos tintos con

diferentes caracteres en cuanto a la elaboracidén del vino y su tiempo de fermentacion.
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Porcentajes del tipo de vino mas
consumido

B Vino tinto
H Vino blanco
 Vino espumoso

H Vino rosado

Grafico 7.Porcentajes del tipo de vino mas consumido

En el siguiente grafico podemos ver el tipo de vino consumido segun la edad del encuestado, el vino
blanco y tinto son los mas consumido a una edad de 36 a 60 afios, el vino rosado de 18 a 35 afios y

con mas de 60y el vino espumoso es el mas preferido entre los mas jovenes.

En definitiva, seguimos con la misma tendencia como es obvio tras los datos obtenidos anteriormente

respecto al predominio por el gusto del vino tinto en general y por rangos de edad.

Tipo de vino consumido segun la edad

70 65

60

50 45

40

30 24 26

20 14 4

3 LI “-0
) -_—

VINO BLANCO VINO TINTO VINO ROSADO VINO ESPUMOSO
TIPO DE VINO CONSUMIDO

M Edad De 18 a 35 afios M Edad De 36 a 60 afios [ Edad Mayor de 60 aios

Grafico 8.Tipo de vino consumido segtin la edad

30



3. Los principales motivadores que le impulsan a realizar una compra.

Para la siguiente pregunta propuse diferentes respuestas con marcador multiple, las respuestas
aportadas fueron denominacién de origen, precio, variedad de uva, disefio de la botella,

recomendaciones y premios y por ultimo la marca.

Los resultados obtenidos entre los 200 encuestados siendo una pregunta de respuesta multiple
fueron, 168 marcas como motivador principal para realizar una compra para la Denominacién de
origen, 165 marcas para la variedad de uva, 126 marcas para recomendaciones y premios, 80 marcas
para la importancia del precio, 70 marcas para el diseiio de la botella y 34 marcas de 200 posibles para

la marca.

Numero de motivadores obtenidos

Grafico 9.Numero de motivadores obtenidos

4. Las cualidades organolépticas mejor valoradas.

Para la siguiente cuestion realizamos una escala Likert donde los encuestados podian valorarde 1a 7,
donde 1 era peor valoracién y 7 mejor valoracion para las diferentes cualidades organolépticas, estas

cualidades fueron el sabor, el aroma y el color del vino.

Las respuestas obtenidas fueron, con un 62,5% que el sabor es definitivamente importante, seguido
de un 33,5% para muy importante y 3,5% para importante, mientras que el 0,5% fue para poco

importante .
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Valoracion total del sabor
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Grafico 10.Valoracion total del sabor

En el caso del aroma, un 40% para muy importante, un 28,5% para definitivamente importante, un
18,5% para importante, un 8% para importancia relativa, un 4,5% para poco importante y un 0,5%

para muy poco importante.
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Grafico 11.Valoracion total del aroma

Por ultimo, la valoracién al color del vino fue de un 34,5% para muy importante, un 32,5% para
definitivamente importante, un 10,5% para importancia relativa, un 10% para importante, un 6% para
poco importante y muy poco importante y por ultimo un 0,5% para nada importante.
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En definitiva, la cualidad mejor valorada fue el sabor de los vinos.

Valoracion total del color
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Grafico 12.Valoracion total del color

5. Preferencia entre un vino fuerte y con cuerpo a un vino suave y facil de beber.

En este ultimo punto descubriremos que preferencias tienen los 200 encuestados respecto al vino a
beber, las respuestas que aporté fueron, por un lado un vino fuerte y con cuerpo, por el otro lado un

vino sueva y facil de beber.

Convendria recordar las notas de cata de los vinos expuestos por bodegas San Valero en la feria, todos
ellos con cuerpo aunque bien equilibrados en boca, con finales largos e intensos y con tonos de fruta

madura.

Como podemos ver en el grafico nimero 13 y tras las respuestas que obtuvimos nos muestran que un
67,5% de los encuestados muestran una mayor preferencia ante vinos fuertes y con cuerpo a vino

faciles de beber sumando éstos un 32.5% en las encuestas realizadas.

33



Porcentaje preferencias en tipo de vino

H Vino fuerte y con cuerpo

M Vino suave y facil de beber

Grafico 13.Porcentaje preferencias en tipo de vino

Para finalizar este apartado, podemos realizar un perfil del tipo de consumidor britanico que asistio
y respondid a la encuesta realizada, este tipo de consumidor responde al perfil de un hombre o mujer
trabajador/a de 36 a 60 afios de edad que consume vino varios dias a la semanay que sus preferencias
son consumir un vino tinto, fuerte y con cuerpo y que se centra sobre todo en analizar su

denominacion de origen, la variedad de uva y el sabor del vino cémo principal cualidad organoléptica.

4. Resultados especificos en la valoracion de no conocedor y no
consumidor de vino de bodegas San Valero

Para ello realizamos una pregunta a los encuestados, les preguntamos si conocian las bodegas San
Valero y grupo BSV ademas de su denominacion de origen, los resultados que obtuvimos fueron que
un 71% de los 200 encuestados conocian bodegas San Valero mientras que el 29% no lo conocian, el
100% de los no conocedores aportaron ademas que el motivo era que no habian oido nunca hablar

de esa bodega.
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Conocimiento de BSV

B Si conocen BSV

B No concen BSV

Grafico 14.Conocimiento de BSV

Tras saber el grado de conocimiento el siguiente paso era descubrir de entre ese 71% (corresponde a

142 encuestados) que conocian las bodegas cuantos eran consumidores de sus vinos.

En la encuesta preguntamos si eran consumidores de los vinos de bodegas San Valero, los resultados
obtenidos nos reflejan que el 83.8 % (corresponde a 119 encuestados) de los encuestados eran

consumidores de los vinos, mientras que el 16,2% (corresponde a 23 encuestados) no lo eran.

El grado de conocimiento de bodegas San Valero no es bajo, 7 de cada 10 personas conocian la bodega
y sus vinos, mientras que 3 de cada 10 personas la desconocian, el siguiente paso sera saber de entre
esas 7 personas que la conocen, cuantos son consumidores de sus vinos y cuantos no son

consumidores de sus vinos.

Consumidor/No consumidor

NO CONSUMIDOR 16,20%

CONSUMIDOR 83,80%

Grafico 15.Consumidor/ No consumidor de BSV
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Una vez conocido el porcentaje de no consumidores, nos propusimos a poder descubrir los motivos
de no consumirlos, para ello realizamos una pregunta con varias respuestas pudiendo el encuestado
macar todos los motivos que él quisiera, tras esa pregunta de seleccién multiple y tras el debido
analisis los resultados obtenidos fueron, que el 38% de los conocedores de BSV no consumen esos
vinos debido a que no le gustan las cualidades organolépticas, estas son sabor, aroma y color de los
vinos, que el 36% no los consumen debido a una mala Denominacién de Origen, que el 24% no los
consumen debido a la variedad de uva utilizada para elaborarlos y por ultimo y siendo muy poco

significativo, un 2 % no los consumian por el alto precio de sus productos.

Motivos de no consumir
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Grafico 16.Motivos de no consumir

En cuanto a las diferentes valoraciones de los no consumidores de los vinos de BSV, obtuvimos los
siguientes resultados como se pueden apreciar en los graficos numero 17, 18 , 19 y 20 que
corresponden a valoracién del no consumidor del Bombero joven, Bombero gran reserva, Cantera

crianza y valoracion general respectivamente.

En general podemos apreciar unas valoraciones bajas de los diferentes vinos y en valoracién general,
los votos mas frecuentados son dentro de la escala de Likert para, gusta poco (3) y para normal (4)

correspondiendo como hemos dicho a puntuaciones relativamente bajas.

36



Bombero joven no consumidor
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Grafico 17.Valoracién Bombero Joven por el no consumidor

Como podemos observar en el grafico n2 17 sobre la valoracién del Bombero joven por los no
consumidores, las valoraciones mas repetidas fueron me gusta poco (3) con 9 votos seguida por
normal (4) con 6 votos, con 3 votos gusta (5), con 2 votos se encuentras dos valoraciones, una es gusta
mucho (6) y la otra es gusta muy poco (2), por ultimo el excelente solo se votd una vez y no gusta nada

no obtuvo ningun voto.

Bombero Gran reserva no consumidor
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Grafico 18.Valoracion de Bombero gran reserva por el no consumidor
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En cuanto al Bombero gran reserva se obtuvieron resultados similares a los votos del Bombero joven

siendo los votos mas repetidos gusta poco (3) con 8 votos y normal (4) con 6 votos.

Cantera reserva no consumidor
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Grafico 19.Valoracion de Cantera crianza por el no consumidor

Cantera reserva obtuvo 10 votos a la valoracién de gusta poco (3) con 10 votos, normal (4) con 7 votos,
gusta muy poco (2) con 3 votos, gusta (5) con 2 votos y gusta mucho (6) con 1 voto, en general sigue

la misma tendencia que en los demds casos.

General no consumidor
12 12
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Grafico 20.Valoracion General por el no consumidor
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En cuanto a la valoracion general la tendencia de mas votos cambia hacia una valoracién normal (4)
con 12 votos, seguida con 6 votos gusta poco (3) y obteniendo con 3 votos a la valoracion gusta (5) y

con un voto para gusta mucho (6) y excelente (7).

Por ultimo, apuntar que tanto las valoraciones de los diferentes vinos expuestos por Bodegas San
Valero en el evento como la intencién de realizar una futura compra o recomendacién a terceros

obtuvimos resultados negativos.

Para ello realizamos tablas de contingencia y los resultados obtenidos fueron que de 23 encuestados
no consumidores solo 1 estaba dispuesto a realizar una futura compra y recomendarlo en caso

satisfactorio mientras que el resto fueron tajantes en sus respuestas.

Ademas las valoraciones de los diferentes vinos como en la valoracién general de Bodegas San Valero
las puntuaciones fueron todas menores a 4 de una escala de Likert de 1 a 7, siendo 7 la valoracién mas

positiva y 1 la mds negativa.

Finalmente, realizamos tablas de contingencia para poder realizar un perfil del no consumidor de vino
de Bodegas San Valero, este perfil responde a un hombre mayor de 60 afios jubilado o trabajando que
consume vino varios dias a la semana y que consume vino blanco habitualmente, siendo sus

preferencias el sabor del vino, la denominacién de origen y la variedad de la uva.
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5. Resultados especificos en la valoracion del conocedor y consumidor de
vino de bodegas San Valero

En este apartado obtendremos resultados de intencidn de compra y recomendaciones a terceros por

parte de los encuestados que conocen y son consumidores de bodegas San Valero.

Para ello realizaremos frecuencias en las escalas de Likert de las valoraciones de 1 a 7 sobre los
diferentes vinos expuestos por BSV en el evento, ademas obtendremos resultados sobre la valoracion

general de bodegas San Valero.

El primer paso a seguir es obtener resultados sobre las valoraciones de los consumidores al Bombero
joven, como podemos observar en el grafico nimero 13, los resultados obtenidos son favorables y
positivos, 47 votos como excelente, 53 votos para “gusta mucho”, 14 votos para “gusta”, 4 votos para

“me parece un vino normal” y un voto para “gusta poco”.

Valoracion Bombero joven por el

consumidor
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Grafico 21.Valoracion Bombero joven por los consumidores

El siguiente vino a analizar por los consumidores era el Bombero gran reserva y los resultados
obtenidos fueron mas favorables, 52 votos para un vino “excelente”, 45 votos para “gusta mucho™; 18

votos para “gusta”, y 4 votos para “un vino normal”.

Sin duda la valoracién del Bombero Gran reserva es mucho mas favorable ya que ha obtenido mayor

numero de “excelente” y ningiin consumidor ha votado en negativo.
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Valoracion Bombero Gran reserva por el

consumidor
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Grafico 22.Valoracion Bombero Gran reserva por los consumidores

En el grafico nimero 23, podemos observar las valoraciones del vino Cantera reserva por los
consumidores, los resultados obtenidos son, 31 votos para “excelente”, 57 votos para "me gusta

mucho”, 26 votos para “gusta ", 1 voto para “gusta poco” y 1 voto para “gusta muy poco”.

Los resultados obtenidos para este vino quizds sean los mas desfavorables aunque en general los votos

son muy positivos.
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Grafico 23.Valoracion Cantera crianza por los consumidores
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Por ultimo, analizaremos los votos obtenidos para la valoracién general de BSV, para ello hemos
realizado tabla de contingencia para poder diferenciar los votos de los consumidores y no

consumidores y poder representar los votos de los consumidores de bodegas San Valero.

Los resultados obtenidos son, 31 votos para “excelente”, 75 votos para “gusta mucho”, 10 votos para
“gusta”, 2 votos para "normal”, 1 voto para “gusta poco” y ningln voto para los dos aparatados mas

negativos.

En general, los votos acerca de la valoracion general de los vinos de BSV se sitlan sobre el 6 de media
por lo que las valoraciones han resultado ser muy positivas como podemos apreciar en el grafico

numero 24.
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Grafico 24.Valoracion general por los consumidores
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6. Conclusiones tras el analisis
Una vez realizado el andlisis nos proponemos sacar las pertinentes conclusiones obtenidas con el fin
de proyectarnos una imagen del tipo de consumidor analizado en la muestra y obtener soluciéon para

los objetivos que nos propusimos al iniciar esta investigacion.

Para ello vamos a desarrollar las conclusiones objetivo por objetivo:

1. Valorar los atributos principales de un vino que hacen motivar al consumidor britanico a

realizar la compra.

Para obtener solucién a este objetivo debemos concretar cudles han sido los resultados obtenidos en
la muestra en cuanto a motivadores de compra y cualidades organolépticas que mds valoran los
encuestados, tras los datos obtenidos tenemos que los motivadores mejor valorados y que incentivan
a realizar la compra son la Denominacidn de Origen y la variedad de la uva, mientras que la cualidad

organoléptica mas atractiva para el encuestado es el sabor de vino.

2. Identificar el tipo de vino preferido y por lo tanto mas consumido entre los asistentes a la feria.

En cuanto al vino preferido y por tanto mds consumido entre la poblacién objeto de estudio fue el

vino tinto que con un 68% fue el mas elegido por los encuestados.

3. Conocer la frecuencia de consumo de vino semanal entre los asistentes a la feria.

Un aspecto que nos interesaba mucho era la frecuencia de consumo de vino por nuestros
encuestados, y los datos obtenidos fueron que en general con un 44% la frecuencia mas repetida fue
de varios dias a la semana, seguido de fin de semana con un 25%, un 21% para diariamente y un 10 %
para ocasionalmente siendo nunca un 0% por lo que decidimos eliminarlo a la hora de analizar la

frecuencia por edades.

Por edades, la frecuencia mas repetida en consumo de vino diario fue en los mayores de 60 afios, en
el fin de semana para el rango comprendido entre 18 y 35 ailos y varios dias a la semana para el rango

entre 36 a 60 afios de edad.
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4. Considerar si el asistente a la feria tiene conocimiento o desconocimiento de grupo BSV.

Los resultados obtenidos para este objetivo fueron que un 71% de los 200 encuestados conocian el

grupo BSV y sus vinos mientras que el 29% no lo conocian.

Ademads de ese 71% que la conocian, el 83,80 % eran consumidores mientras que el 16,20% no lo eran.

5. Descubrir la valoracion de los diferentes vinos expuestos por BSV por sus consumidores y en

caso contrario que aspectos hacen no ser consumidor de sus vinos.

Para dar solucién a este apartado comenzaremos con las valoraciones de los consumidores de los
vinos de BSV dentro de nuestra muestra, para ello debemos recordar que de una muestra inicial de
200 encuestas obtuvimos que 119 encuestados eran consumidores, el siguiente paso es conocer las

valoraciones de los diferentes vinos y en general de esas 119 encuestas.

En primer lugar comenzaremos por la valoracidn del vino Bombero Joven que obtuvo un total de 47
votos a un vino excelente, 53 votos como un vino que gusta mucho, 14 votos como un vino que gusta,

4 votos como un vino normal y un solo voto como un vino que gusté poco.

En el caso del vino Bombero Gran Reserva, obtuvo 52 votos como un vino excelente, 45 votos como

un vino que gusta mucho, 18 votos como un vino que gusta y 4 votos como un vino normal.

En el caso del vino Cantera Reserva, obtuvimos 31 votos como un vino excelente, 57 como un vino
gue gusta mucho, 26 votos como un vino que gusta, 3 votos como un vino normal y 1 voto como un

vino que gusta poco y otro voto como un vino que gusta muy poco.

En definitiva el vino que gusté mas al consumidor fue el vino Bombero Gran Reserva que con 52 votos

para un vino excelente se corond como el mejor vino expuesto por BSV en la feria.

Para concluir con este primer sub-objetivo, expondremos los resultados con una vision a la valoracion
general al ejercicio de BSV por los 119 consumidores de nuestra muestra, obtuvimos 31 votos como
unos vinos excelentes, 75 votos como unos vinos que gustan mucho, 10 votos como unos vinos que

gustan, 2 votos como unos vinos normales y un voto para unos vinos que gustan poco.

El otro sub-objetivo que nos marcamos en este apartado era conocer los motivos de no consumir por
los 23 no consumidores de los vinos de BSV, los resultados obtenidos a partir de nuestro analisis
fueron con un 38% por las cualidades organolépticas (color, sabor y aroma), un 36% por la
Denominacién de origen y procedencia del vino, un 24% por la variedad de la uva y con un 2% por

aspectos relacionados con el alto precio.
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5. ANEXOS

1. Frecuencias realizadas en sexo, edad, ocupacion, frecuencia de
consumo, tipo de vino consumido, motivadores de compray
preferencias en el tipo de vino.

Tabla de contingencia Edad * Sexo

Recuento
Sexo
Hombre Mujer Total
Edad De 18 a 35 afios 23 24 47
De 36 a 60 afios 52 41 93
Mayor de 60 afios 25 35 60
Total 100 100 200
Sexo
Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Validos Hombre 100 49,8 50,0 50,0
Mujer 100 49,8 50,0 100,0
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0
Edad
Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Validos De 18 a 35 afios 47 23,4 23,5 23,5
De 36 a 60 afios 93 46,3 46,5 70,0
Mayor de 60 afios 60 29,9 30,0 100,0
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0




Ocupacion

Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Validos Estudiante 26 12,9 13,0 13,0
Trabajador 139 69,2 69,5 82,5
Desempleado 3 15 15 84,0
Jubilado 32 15,9 16,0 100,0
Total 200 99,5 100,0
Perdidos  Sistema 1 ,5
Total 201 100,0
Frecuencia
Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Validos Diariamente 42 20,9 21,0 21,0
Varios dias a la semana 88 43,8 440 65,0
Fin de semana 50 24,9 25,0 90,0
Ocasionalmente 20 10,0 10,0 100,0
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0
Tipo de vino consumido
Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Validos Vino blanco 52 25,9 26,0 26,0
Vino tinto 136 67,7 68,0 94,0
Vino rosado 2 1,0 1,0 95,0
Vino espumoso 10 5,0 5,0 100,0
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0




Frecuencias respuesta multiple motivadores de compra

Respuestas Porcentaje de
N° Porcentaje casos
motivadores D.O 168 26,1% 84,0%
Precio 80 12,4% 40,0%
Variedad uva 165 25,7% 82,5%
Disefio botella 70 10,9% 35,0%
Recomendaciones y 126 19,6% 63,0%
premios
Marca 34 5,3% 17,0%
Total 643 100,0% 321,5%
a. Agrupacioén
Preferencias en el tipo de vino
Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Vélidos Fuerte y con cuerpo 135 67,2 67,5 67,5
Suave y facil de beber 65 32,3 32,5 100,0
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0

47



2. Analisis por frecuencia en cualidades organolépticas

e Sabor

Cualidades Organolépticas

Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Validos poco importante 1 5 5 5
Importante 7 3,5 3,5 4,0
Muy importante 67 33,3 33,5 37,5
Definitivamente importante 125 62,2 62,5 100,0
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0
e Aroma
Cualidades Organolépticas
Porcentaje Porcentaje
Frecuencia | Porcentaje vélido acumulado
Validos muy poco importante 1 5 ,5 )
poco importante 9 4.5 4,5 5,0
Importancia significativa 16 8,0 8,0 13,0
Importante 37 18,4 18,5 31,5
Muy importante 80 39,8 40,0 715
Definitivamente importante 57 28,4 28,5 100,0
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0




e Color

Cualidades Organolépticas

Frecuenci | Porcentaj | Porcentaje Porcentaje
a e valido acumulado
Vélidos Nada importante 1 5 5 5
muy poco importante 12 6,0 6,0 6,5
poco importante 12 6,0 6,0 12,5
Importancia 21 10,4 10,5 23,0
significativa
Importante 20 10,0 10,0 33,0
Muy importante 69 34,3 34,5 67,5
Definitivamente 65 32,3 32,5 100,0
importante
Total 200 99,5 100,0
Perdidos Sistema 1 5
Total 201 100,0

3. Analisis a través de tablas de contingencia a través de la edad

Tabla de contingencia Edad * Frecuencia

Recuento
Frecuencia
Varios dias a la
Diariamente semana Fin de semana | Ocasionalmente Total

Edad De 18 a 35 afios 1 16 24 6 47

De 36 a 60 afios 15 49 19 10 93

Mayor de 60 afios 26 23 7 4 60
Total 42 88 50 20 200
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Grafico de barras
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Tabla de contingencia Edad * Tipo de vino consumido

Recuento

Tipo de vino consumido

Vino blanco | Vinotinto | Vinorosado | Vino espumoso Total
Edad De 18 a 35 afios 14 26 1 6 a7
De 36 a 60 afios 24 65 0 4 93
Mayor de 60 afios 14 45 1 0 60
Total 52 136 2 10 200
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Tabla de contingencia Edad * Preferencias en el tipo de vino

Recuento
Preferencias en el tipo de vino
Fuerte y con | Suave y facil de
cuerpo beber Total
Edad De 18 a 35 afios 27 20 47
De 36 a 60 afios 62 31 93
Mayor de 60 afios 46 14 60
Total 135 65 200
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Grafico de barras
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Tabla de contingencia*Edad- Motivadores de compra

Edad
De 18 a 35 De 36 a 60 Mayor de 60
anos anos anos Total
Motivadores de compra D.O Recuento 35 78 55 168
% dentro de Edad 74,5% 83,9% 91,7%
Precio Recuento 24 31 25 80
% dentro de Edad 51,1% 33,3% 41,7%
Variedad uva Recuento 34 79 52 165
% dentro de Edad 72,3% 84,9% 86,7%
Disefio botella Recuento 21 27 22 70
% dentro de Edad 44,7% 29,0% 36,7%
Recomendaciones y Recuento 33 55 38 126
premios % dentro de Edad 70,2% 59,1% 63,3%
Marca Recuento 7 11 16 34
% dentro de Edad 14,9% 11,8% 26,7%
Total Recuento 47 93 60 200

Los porcentajes y los totales se basan en los encuestados.

a. Agrupacion
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e EDAD-SABOR

Tabla de contingencia Edad * Cualidades Organolépticas

Recuento
Cualidades Organolépticas
Definitivamente
poco importante | Importante | Muy importante importante Total

Edad De 18 a 35 afios 0 2 18 27 47

De 36 a 60 afios 1 3 29 60 93

Mayor de 60 afios 0 2 20 38 60
Total 1 7 67 125 200

e EDAD-AROMA

Tabla de contingencia Edad * Cualidades Organolépticas

Recuento
Cualidades Organolépticas
muy poco Importancia Definitivamente
importante poco importante significativa Importante | Muy importante importante Total
Edad De 18 a 35 afios 0 3 6 7 20 11 47
De 36 a 60 afios 1 4 7 18 40 23 93
Mayor de 60 afios 0 2 3 12 20 23 60
Total 1 9 16 37 80 57 200
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e EDAD-COLOR

Tabla de contingencia Edad * Cualidades Organolépticas

Recuento
|Cua|idades Organolépticas
Nada muy poco poco Importancia Muy Definitiva
importante__limportante _Jimportante _ significativa__|Importante fimportante _te importa
Edad De 18 a35arfios |0 2 3 6 7 16 13
De 36 a 60 afios |1 7 7 11 7 35 25
Mayor de 60 afios|0 3 2 4 6 18 27
Total 1 12 12 21 20 69 65
Grafico de barras
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507 M Definitivamente importante
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Recuento
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4. Analisis a través de tablas de contingencia a través de la ocupacion

Tabla de contingencia Ocupaciéon * Frecuencia

Recuento
Frecuencia
Varios dias a la
Diariamente semana Fin de semana | Ocasionalmente Total
Ocupacion  Estudiante 2 8 10 6 26
Trabajador 29 63 36 11 139
Desempleado 1 1 0 1 3
Jubilado 10 16 4 2 32
Total 42 88 50 20 200
Grafico de barras
Frecuencia
Wl Dizriamerte
I varios dias a la semana
CIFin de semana
B0 B Ccasionalmente
8
40
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56




Tabla de contingencia Ocupacion * Tipo de vino consumido

Recuento
Tipo de vino consumido
Vino blanco | Vinotinto | Vinorosado | Vino espumoso Total
Ocupacion  Estudiante 9 12 1 4 26
Trabajador 35 98 0 6 139
Desempleado 0 3 0 0 3
Jubilado 8 23 1 0 32
Total 52 136 2 10 200
Grafico de barras
n Tipo de vino
100 consumido
M ino blanco
B vino tirto
O vino rosado
W vino espumoso
B0
& &0+
=
1]
=3
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Tabla de contingencia Ocupacion * Preferencias en el tipo de vino

Recuento
Preferencias en el tipo de vino
Fuerte y con | Suave y facil de
beber Total
Ocupacion  Estudiante 14 12 26
Trabajador 96 43 139
Desempleado 1 2 3
Jubilado 24 8 32
Total 135 65 200
Grafico de barras
100
80
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Trabajaclor
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Tabla de contingencia ocupacion- motivadores de compra

Ocupacién
Estudiante | Trabajador Desempleado Jubilado

Motivadores de compra D.O Recuento 20 116 2 30
% dentro de Ocupacion 76,9% 83,5% 66,7% 93,8%

Precio Recuento 11 52 2 15

% dentro de Ocupacion 42,3% 37,4% 66,7% 46,9%

Variedad uva Recuento 20 113 3 29

% dentro de Ocupacion 76,9% 81,3% 100,0% 90,6%

Disefio botella Recuento 14 40 1 15

% dentro de Ocupacion 53,8% 28,8% 33,3% 46,9%

Recomendaciones y Recuento 17 86 3 20

premios % dentro de Ocupacion 65,4% 61,9% 100,0% 62,5%

Marca Recuento 2 22 1 9

% dentro de Ocupacion 7,7% 15,8% 33,3% 28,1%

Total Recuento 26 139 3 32

Los porcentajes y los totales se basan en los encuestados.

a. Agrupacion

Tabla de contingencia Ocupacién * Cualidades Organolépticas (SABOR)

Recuento
Cualidades Organolépticas
Definitivamente
poco importante | Importante | Muy importante importante Total

Ocupacion  Estudiante 0 1 8 17 26

Trabajador 1 5 45 88 139

Desempleado 0 0 0 3 3

Jubilado 0 1 14 17 32
Total 1 7 67 125 200
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Grafico de barras
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Tabla de contingencia Ocupaciéon * Cualidades Organolépticas (AROMA)

Desempleado

Jubilado
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Crganolepticas

M poco importante

B Importante

| Muy importante

B Definitivamente importante

ecuento
Cualidades Organolépticas
muy poco Importancia Definitivamente
. importante poco importante significativa Importante Muy importante importante Total .
Ocupacion Estudiante 1 0 5 13 7 2
Trabajador 8 14 25 57 34 13¢
Desempleado 0 0 1 0 2 K
Jubilado 0 2 6 10 14 3
Total 9 16 37 80 57 20(|
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Grafico de barras
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Tabla de contingencia Ocupaciéon * Cualidades Organolépticas (COLOR)

Recuento .
Cualidades Organolépticas
Nada muy poco Importancia Definitive
importante importante poco importante significativa Importante | Muy importante importl
Ocupacion  Estudiante 0 0 0 2 4 11
Trabajador 1 11 10 16 15 47
Desempleado 0 0 1 0 0 0
Jubilado 0 1 1 3 1 11
Total 1 12 12 21 20 69 .
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Grafico de barras
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5. Analisis a través de frecuencia de consumidor/no consumidor

Eres consumidor BSV

Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
vélidos i 119 59,2 83,8 83,8
No 23 11,4 16,2 100,0
Total 142 70,6 100,0
Perdidos Sistema 59 29,4
Total 201 100,0
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Tabla de contingencia Ocupacion * Eres consumidor BSV

Recuento
Eres consumidor BSV
Si No Total

Ocupacion  Estudiante 10 2 12

Trabajador 89 15 104

Desempleado 1 0 1

Jubilado 19 6 25
Total 119 23 142

Tabla de contingencia Edad * Eres consumidor BSV

Recuento
Eres consumidor BSV
No Total
Edad De 18 a 35 afios 17 4 21
De 36 a 60 afios 59 9 68
Mayor de 60 afios 43 10 53
Total 119 23 142

6. Valoracion de no consumidor/ consumidor respecto de la decision de

compra

Tabla de contingencia Eres consumidor BSV * Decision comprar/recomendar

Recuento

Decisién comprar/recomendar

Comproy No compro ni
recomiendo recomiendo Total
Eres consumidor BSV Si 119 0 119
No 1 22 23
Total 120 22 142
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Tabla de contingencia Eres consumidor BSV * Decision comprar/recomendar

Recuento
Decision comprar/recomendar
Comproy No compro ni
recomiendo recomiendo Total
Eres consumidor BSV Si 119 0 119
No 1 22 23
Porcentaje Porcentaje
Frecuencia | Porcentaje valido acumulado
Validos Compro y recomiendo 120 59,7 84,5 84,5
No compro ni recomiendo 22 10,9 15,5 100,0
Total 142 70,6 100,0
Perdidos  Sistema 59 29,4
Total 201 100,0

7. Valoracion de los vinos por conocedores pero consumidor/no

consumidor

Tabla de contingencia Eres consumidor BSV * Bombero Joven 2014

Recuento
Bombero Joven 2014
me gusta muy Me gusta
poco Me gusta poco Normal Me gusta mucho Excelente Total
Eres consumidor BSV Si 0 1 4 14 53 47 119
No 2 9 6 3 2 1 23
Total 2 10 10 17 55 48 142
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Tabla de contingencia Eres consumidor BSV * Bombero Gran reserva

Recuento
Bombero Gran reserva
me gusta muy Me gusta
poco Me gusta poco Normal Me gusta mucho Excelente Total
Eres consumidor BSV Si 0 0 4 18 45 52 119
No 1 8 6 5 2 1 23
Total 1 8 10 23 47 53 142
Tabla de contingencia Eres consumidor BSV * Cantera reserva
Recuento
Cantera resreva
me gusta muy Me gusta
poco Me gusta poco Normal Me gusta mucho Excelente Total
Eres consumidor BSV  Si 1 1 3 26 57 31 119
No 3 10 7 2 1 0 23
Total 4 11 10 28 58 31 142
Tabla de contingencia Eres consumidor BSV * VALORACION
Recuento
VALORACION
Me gusta
Me gusta poco Normal Me gusta mucho Excelente Total
Eres consumidor BSV Si 1 2 10 75 31 119
No 6 12 3 1 1 23
Total 7 14 13 76 32 142
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8. Analisis del perfil del consumidor/ no consumidor

Tabla de contingencia Eres consumidor BSV * Sexo

Recuento
Sexo
Hombre Mujer Total
Eres consumidor BSV Si 57 62 119
No 14 9 23
Total 71 71 142
Tabla de contingencia Eres consumidor BSV * Edad
Recuento
Edad
De 18 a 35 De 36 a 60 Mayor de 60
afos afos afos Total
Eres consumidor BSV Si 17 59 43 119
No 4 9 10 23
Total 21 68 53 142
Tabla de contingencia Eres consumidor BSV * Ocupacién
Recuento
Ocupacion
Estudiante Trabajador Desempleado Jubilado Total
Eres consumidor BSV Si 10 89 1 19 119
No 2 15 0 6 23
Total 12 104 1 25 142
Tabla de contingencia Eres consumidor BSV * Frecuencia
Recuento
Frecuencia
Varios dias a la
Diariamente semana Fin de semana [ Ocasionalmente Total
Eres consumidor BSV Si 31 55 21 12 119
No 7 11 3 2 23
Total 38 66 24 14 142
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Tabla de contingencia Eres consumidor BSV * Tipo de vino consumido

Recuento
Tipo de vino consumido
Vino blanco | Vinotinto | Vinorosado | Vino espumoso Total

Eres consumidor BSV Si 20 94 1 4 119

No 12 11 0 0 23
Total 32 105 1 4 142

Tabla de contingencia Eres consumidor BSV * Cualidades Organolépticas Sabor

Recuento

Cualidades Organolépticas

Definitivamente
poco importante | Importante | Muy importante importante Total
Eres consumidor BSV Si 1 3 40 75 119
No 0 2 7 14 23
Total 1 5 47 89 142

Recuento

Tabla de contingencia Eres consumidor BSV * Cualidades Organolépticas Color

Cualidades Organolépticas

Nada muy poco Importancia Definit
importante importante poco importante significativa Importante | Muy importante imp:
Eres consumidor BSV  Si 1 9 6 12 10 43
No 0 0 2 1 8
Total 6 14 11 51 .
Tabla de contingencia Eres consumidor BSV * Cualidades Organolépticas Aroma
ecuento |
Cualidades Organolépticas
muy poco Importancia Definitivamente
| importante poco importante significativa Importante | Muy importante importante Total_
res consumidor BSV Si 1 5 7 20 53 33 11
No 0 0 0 3 11 9 z
otal 1 5 7 23 64 42 14|

67



Tabla de contingencia ConsumidorBSV*$mot

motivadores
Recomendacion
| D.O Precio Variedad uva | Disefio botella es y premios Marca Total
res consumidor BSV Si Recuento 101 44 101 40 77 24 11
No Recuento 23 6 19 6 16 1 2
otal Recuento 124 50 120 46 93 25 14
0s porcentajes y los totales se basan en los encuestados.
. Agrupacién
9. Analisis en la valoracion de los vinos segun sea consumidor/ no
consumidor
BOMBERO JOVEN
Tabla de contingencia Eres consumidor BSV * Bombero Joven 2014
Recuento
Bombero Joven 2014
me gusta muy Me gusta
poco Me gusta poco Normal Me gusta mucho Excelente Total
Eres consumidor BSV Si 1 4 14 53 47 119
No 9 6 3 2 1 23
Total 10 10 17 55 48 142

BOMBERO G RESERVA
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Tabla de contingencia Eres consumidor BSV * VALORACION

Recuento
[VALORACION
|Me gusta poco Normal Me gusta Me gusta mucho  |[Excelente Total
JEres consumidor BSV Si 1 2 10 75 31 119
No 6 12 3 1 1 23
Total 7 14 13 76 32 142
LA CANTERA
Recuento
Cantera reserva
me gusta muy Me gusta
poco Me gusta poco | Normal Me gusta mucho Excelente Total
Eres Si 1 1 3 26 57 31 119
consumidor
BSV No 3 10 7 2 1 0 23
Total 4 11 10 28 58 31 142
VALORACION FINAL BSV
Tabla de contingencia Eres consumidor BSV * VALORACION
Recuento
VALORACION
Me gusta
Me gusta poco | Normal Me gusta mucho Excelente Total
Eres Si 1 2 10 75 31 119
consumidor
BSV No 6 12 3 1 1 23
Total 7 14 13 76 32 142
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10. Analisis motivos de los no consumidores

Frecuencias $noconsu

Respuestas Porcentaje de
N° Porcentaje casos
Motivos de no consumir El precio es alto 1 2,0% 4,5%
No me gusta la variedad de 12 24,0% 54,5%
uva
No me gusta la D.O 18 36,0% 81,8%
No me gustan sus 19 38,0% 86,4%
cualidades organolépticas
Total 50 100,0% 227,3%

a. Agrupacioén
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Customer survey

1. Nationality

>

2 Sex

@Mate
(") Female

3. Age

C ) 18-35 years ald
) 3660 years old

,@ +60 years old

4, Derupatian

C) Student
() worker
() Unemployed

—@_Bellred

5, Chooze an opticn about your frequency of wing consumption

() Daily

D Several days a week
() Vieekend

() Occasionally

() Never

6. What kind of wine do you usually drink more often?

() White wines
@ Red wines

) Pk wines

) Sporkiing wines



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Selecciona todos los gue correspondan,
- (] Quarantee of origin

l.:ﬂ Price

l_-_ﬁ Grapa variety

Boltle design

{_} Recommendations and awards

8. Value from 1 to 7 ( 1-> less Important ; 7 <> very important) different organoleptic
qualities.

Flavour X X
Aroma G
Colour (

9, Choose an eption according to your preferences.

() strong and full-bodied wines

.

@ 5ot and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Cariflena?

{77y Yes { continues in question number 12)

‘d No ( answer the following question and let the surey)

11. If you don’t know this winery, Why? { you can chooge several options)
Sefecciona todos fos que comespondan.

E I've never heard of it

[ Litle market presence
E] Otro:

12. Are you consumer of these wines?

() Yes { continuas in question number 14}

(") Mo {continues in question numpger 13)



13. If you are not consumer, why?
Selecciona todos fos que comespondan.

[:] The price is too high

[] I dent like their grape variety

[7] I dontlike their quaratee of origin

D | don’t liike their organoleptic qualities

14. Choose an aptlen about tha purchase of these wines

:"p | would buy thase wings-and would recommend buying
{ ) | would buy these wines but would nat recommend buying

) | would not buy these wines and would not recommend buying

45, Value from 4 to 7{ 1 -> | don't like it ; 7<= Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 C XX
Bombero Gran Resenva 2009 X

A

Lz Cantera Resena 2007 l.-_l\rk)
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6. What kind of wine do you usually drink more often?

(TEP White wines
() Red wines

() Pink wines
() Sporkling wines



7. Choose an option about your motivations te make a purchase {You can choose several
oplions)

Selecciona tados fos que correspondan.

&Quarantee of origin

7] Price

|+ Grape wariety
[] Bottle design

L1 Recommendations and awards

8 Value from 11ta 7 {1-> less impartant ; 7 = very important) different organoleptic

qualities,
1 2 K] 4 5 =3 T
Flavour C XXX XZH X
Aroma C X X E=2X YY)
e’ S & St
Colour CX X=X

9. Choose an option according to your preferences.

() Swong and ull-bodied wines
(2'9 Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carlfisna?

(y Yes ( conlinuss in question number 12)

{) Mo [ answer the following question and let the suney)

1. IFyou don't know this winery, Why? [ you can choose several options)
Sstecciona todos los gue correspondar.

D I've never heard of jt
1 Litle market presence

[ ] Otro:

12. Are you cohsumer of these wines?
.
) Yes { continues in quastion number 14

@- No | continues in question number 13)



13, i yau are not consumer, why?
Selecciona tod0s 105 Que corespondan

[[] The price is too high

(] ) dont like their grape variely

[_] 1 dont like their quaratee of origin
@ I don't liike their organdleptic qualities

14. Choose an option about the purchase of these wines

() | would buy Ihese wines and would recommend buying
() 1would buy these wines but would not recommend buying

(59 | would not buy these wines and would rot recommend buying

15, Walue from 1to 7{1 = | don't I'ke it ; 7<= Outstanding} the quality of the following San
Valero wines

Bamero Joven 2014 -
Bormbere Gran Resena 2000] X
La Canlera Resena 2007

e

16. Value from 1to 7 [ 1-> | don't Mke il ...7-> outstanding) wines of San Valero Winery

1 4 5 8 7

ps 3
O O f?" O O OO






Customer survey

1. Natlonality

() Mae
@f Femnale

3. Age

2. Sex

() 18-35.years old
() 3660 years old
(57 +60 years old

4. Occupation

() Student
() Worker
() Unemployed

(7 Retired

5, Choose an option about your frequency of wing consumptich

(B Daily

() Seweral days aweek

() Weekend
() Occasionally
() Newer

5. What kind of wine do you usually drink more often?

() Whita wines
{#T Red wines
() Pink wines

(" ) Sporkling wines



7. Choose an optian about your motivations te make a purchase {You can choose several
options)
Selecciona todos fos que comespondan

[&] Quarantee of crigin

I] Price

7] Grape variety

{Al Bottle design

I ] Recommendations and awards

1
|} Brand

B. Value from 1 to 7 ( 1-> less important ; 7 > very impartant} different organoleptic
qualities,

Flavour
Aroma (
Colour {

9. Chaose an optlon aceerding to your preferences.

(™ Strong and tul--bodied wines

() Softand easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

C __j Yes [ continues in question number 12)

(_# Ho { answer the following question and let the survey)

11, I you don’t know this\ﬁinery, Why? [ you can chooss several options)
Selecciona fodos fos que cofrespondan,

Otrox;

12. Are you consumer of these wines?

(" ) Yes ( continues in question number 14)

(__) Mo (continues in quesfion number 13)



13. tfyou are not consumer, why?
Sefecciona tordos los que comespondan

"] The price is too high

[_] ) don't like their grape iariety

[ 1 don't liks their quaratee of origin

|:| | don't liike their crganoleptic qualities

14. Choose an option abeut the purchase of these wines

() 1'would buy these wines and would recommend buying
() I'would buy these wines but would not recommend buying
(") 1 would not by these winas and weuld not recommend buying

15, Value from 1 to 7(1 = | don't llke it ; 7<-Outstanding) thie quality of the fellawing San

Valero wines
1 2 3 4 5 & 7
Bomibero Joven 2014 (':r‘(_ o .
Bombero Gran Reserva 2009 X X

La Cantera Reserva 2007 (_ X 1






Customer survey

1. Natlonality

™

2. Sex

Male

Q Female

3, Age

() 18-38 yours old
(@) 38-60 years old
() +60 yaars old

4. Dccupation

() Student
@ Wyarkeer
() Unemployed
() Retired

5, Choose an optlon about your fraguensy of wine consumption

@ Dally

() Several days aweek
() weexend
() Occasionally

) MNever

& What kind of wine do you usually drink mare often?

() White wines
("QZ_;‘.- Red wines
() Pink wines

() Sporkling wines



7. Choose an option abeut your motivatians te make a purchase {You can choose several
options)

Sefecriona todog los que cormspondan,
[0] Quarantee of origin

&) Price

!']] Graps variety

[ ] Botte design

[ ] Recommendations and awards

[ ] Brand

8 Value from 1t 7 (1> less important ; 7 > very impsrtant) different organoleptic
qualities.

Flavour )
Aroma .
Colour (

@ Choose an option according te your preferences,

Q_) Strong and fullbadied wines

(=) Soft and easy drinking wines
10. Do you know San Valera Winery and the quarantee of origin of Carlfiena?

(&2 Yes ( continues in question numbsr 12)

() No{answer the following question and let the surey)

11, If you dan’t kKnow this winery, Why? | you can choose several options)
Selecoiona todos 108 GUe COMESpONJaAN.

LJ I've never heard of it
I ] Lite market presence

] otrex

12. Are you consumer of these wines?

(= Yes ( continues in question number 14)
{ ) Mo ( continues in question number 13)



13 If you are not eoneumer, why?
Sefecciona fodos fos que comespondan.
[] The price is too high
[[] 1 dontiike their grape vatiety
[] 1don't like their quarstee of ongin
[[] 1 don't liike their organoleplic qualities

14, Chosse an aption about the purchase of these wines

)

1 would buy these wines but would not recommend buying
{ ) |'would not buy these wines and would not recommend buying

15, Value from 1 to T{ 1> | don't like it ; T->Outstanding) the quality of the following 3an
Valero wines

1 2 3 4 5 & 7
Bombero Jowen 2014 (__)(:l;f__ :_ﬁ X
Bombero Gran Resena 2000 X X X X X X )
La Cantera Resena 2007 (XX X_ XS X

16. Value from 110 7 { 1-> | don't like it ,.7-> ouistanding} wines of San Valero Winery

1 2 3 4 5 6§ 7

OO O0OO0O&O 0O






Customer survey

1. Nationality

z Gex

(?j' Male

( ) Fernale

3. Age

(9 18-35 years old

() 36<60 years old
() +60 years od

4. Occupation

( D Student
(9’ Worker
() Unemployed
() Retired

5, Choose an option akout your frequency of wine consumption

() baiy

(C ) Several days a week

) Weekend

() Cecasionaly

() Newr

&, What kind of wine do you usually drink more often?

)y While wines
(* Red wines
() Pink wines

() Sporkling wines



7. Choose an option about your motivations to make a purchase (You can choose several
options) :

Selecciona toros fos gue comaspondan.

[Ej Quarantee of origin
L§] Price
[¢] Grape vadiety

m Bottle design

[y} Brand

8. Value from 1t 7 { 1= less important ; 7 <> very importa ni} different organoleptic
qualities,

Flavour (
Aroma
Colour (

9 Choose an option aecording to your preferances,

(P strong and fullbedied wines
() Sof and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yes { continues in question number 12)
() Mo {answer the following question and let the suney)

1. i you den't know this winery, Why? [ you can ch several options)
Sefecciona todos fos fue corespondan.

B i"va never heard of it

"1 Little market pressnce

I ctre:

12. Are you consumer of these wines?

(=] Yes ( conlinues in question number 14}

#

{_ ) No { continues in question number 13}



13. If you are not consumer, why?
Selecciona tocas 108 gue comespondan

[7] The price Is too high

[] 1 don't like their grape variety

D 1 don't like their quaratee of origin

[] 1 don't like their brganaleptic qualities

14, Choose an option about the purchase of these wines

(ta) | would buy these wines and would recommend buying

C )1 wolld buy these winas but would not recomrmend buying

C

) 1 would nol buy these wines and would not recormmend buying

15, Value from 1 to 7{ 1 > | don't llke it ; 7==Outstanding) the quality of the following San
Valero wines

Bombero joven 2014 C X
Bombers Gran Resena ?009. X '

\

La Cantera Resera 2007 (X







Customer survey

1. Natlonality
‘(\
2. Sex /
(Z) Male
{" ) Female
3 Age
) 18-35 years old

() 2660 years old
@ +B0 years old

4. Occupation

() Student

Warker
Unemployed
(j) Retirad

5. Choote an optlon about your frequency of wine consumption

CE Daily
{ ) Several days aweek
() Weekend

() Occaslonally

=

() Mewer

6, What kind of wine do you usually drink more often?

() White wines
Cv:-:) Red wines

{ ) Pink wines
(") Sporkling wines



7. Choose an aption about yaur mofivations te imake a purchase {You can choose several
oplions)

Selscciona tados los que corespondan

[ Quarantes of origin

ﬁf: Graps vaniety

{ | Boltle design

7] Recommendations and awards

8. Value from 1 to 7 { 1> less important ; 7 = very important) different organoleptic

qualities,
Flavour C
Aroma L
Colour (

9. Choose an option according to yeur preferences.

() Strong and full-bedied wines

I

(") Sof and easy grinking wines

10. Do you know San Valero Winery and the quarantes of origin of Carifiena?

@ Yes ( conttnues in question number 12}

(_ ) No[answer the following question and let the surey)

11. Ifyeu den't know this winery, Why? { you can choose several options)
Seleccions todos fos qué correspondan.

ﬂ I"ve mever heard of it
[T} Lile maiket presence

[j Ctre:

12. Aré you consumer of these wines?

< J Yes { continues in guestion number 14)

“\{) Ne (continues in question number 13}



13, If you are not consumer, why?
Selecciona todos los que cormes pondan

L] The price is too high

] 1don’tlike their grape varisty

[] tdont like their quaratee of origin

[@ | donl liika their organoleptic gualities

14, Choose an option about tha purchase of thesa wines

) Iwould buy these wines and would recommend buying

(. ‘, I would huy these wines but would not recommend buying

\C@ | waould not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 = | don't like It ; 7->Outstanding) the quality of the following San
Valerc wines

1 2 3 4 5 86 7

Bombero Jown20t4 (XX C X X
Bombero Gran Resera 2009 )y A )
La Cantera Reserva 2007 (. ,_'_,'l):)(i—h X )

I SR, S,






Customer survey

B

1. Natlonality

2. Sex

( _' ) Male

{ 5 E Female

3 Age

(") 3660 years cld

(") +80 years old

4. Oceupation

() Student
@ Worker

() Unamployed
() Retired

5. Choose ah optioh about yeur frequency of wine consumptien

(:W') Daily

() Sewera days a week
(RgwWeekend

() Occasionally

() Newr

6. What kind of wing do you usually drink more ¢fien?

() White wines
() Red wines
() Pink wines
(:] Sporkling wines



7. Choosge an option about your motivations to make a purchase {You can chooss severa)l
options)

Selecciona totos 105 qus cormespondan.
|&] Quarantes of origin

{4 Price

Eﬂ Grape variaty

[¢] Botile design

I'f] Recommendations and awards
Vgl Brand

8. Value from 1 to 7 [ 1-» less important 1 7 < very important) different organoleptic
qualities.

1 2 3 4

Flavour '\_ — &_M ;C )
X

& 6 7

X _
Aroma (‘_‘ ( )i )(7')( )
X )

Colour ( _12‘_7_ X ,f(:,n_:.

9. Choose an option according to your praferences.

() Strong and till-bodied wines
(2 Soft and easy drinking wines

10, Do you know San Valere Winery and the quarantee of origin of Carifiena?

™) Yes{ continues in question number 12)
(b Mo (answer the following question and let the survey}

11, If you don’t know this winery, Why? [ you can choose several options)
Sefeccfona todos 105 qUe Corespondarn

Eﬁ ' never heard of it
I—_] Little market presence
| ] otre:

12. Are you consumer of these wines?

{ ) Yes [ continues in question aumber 14}

) Mo { conlinues in question number 13)



13. If you are net consumer, why?
Sefecclona lodos fos que carmespondan

[:] The price is too high
[[] ! dontlike iheir grape variety
[ ] 1 don'tlike their quaratee of origin

{ ] ! don't liike their organcleplic qualities

14. Choose an option about the purchase of these wines

() b would buy these wines and would recommend buying
() l'wauld buy these wines but would nol recemmend buylng
() 1would not buy these wines and would not recommend buying

15. Value from 1 te¢ ?{ 1 =1 don‘t like it ; 7->Outstanding) the quality of the following San
Valero wines

1 2 3 4

Bombero Joven 2014 (E_mj::):__x;_:,f_ X =
Bombero Gran Resena 2008 X X j

)
La Cantera Reserva2007 (X )C X C X X )

16, Value from 1 to 7 { 1-> | don't like It ..7-> outstanding) wines of San Valero Winery

1 2 3 4 5 5} 7

000000

—






Customer survey

1, Nationality

2, Sax

() Male

L —

@ Female

3, Age

~ ) 18-35 years old
) 35-80 years old

@ﬁﬂ years old

4. Dccupation

() Student
() worker
") Unemployed

@ Retired

5, Choose an option about your frequency of wine consumplion

() Daly

g_) Sevoral days 3 week
() waekend
@%caﬁionaﬂy

() Newr

6. What kind of wine do you usually drink more often?

(Z'While wines
() Red wines
() Pink wines
() Sporkling wines



7.

oo

o

10,

1.

12.

Choase an option about your metivations to make a purchase (You can chooge several
cptions)
Selecciona tordos o8 que correspondan

[#] Quarantee of erigin

[} Price

[_;(,I Grape varigty

[] Bottla design

7] Recommendations and awards

{] Brand

. Value from 1 to 7 ( 1> less Important ; 7 > very Important) different organeleptic

gualities,

Flavaur
Aroma
Colour

-

. Choose an eptien according to your preferences,

() Strong and full-bodied wines
Q_—) Scoft and easy drinking wines

Do you know San Valero Winery and the quarantee of orlgin of Carliiena?

) Yes ( conlinues in question number 12)

( &' N [ answer the Ibllowing guestion and lel the surey)

If you don’t know thig winery, Why? { you can chooss several eptions)
Selecciona todos 103 gue correspondan

[ ﬁ I've never heard of it

U Otroy:

Are you consumer of these wines?

C ) Yes [ continues in quastion number 14)

(") Mo { conlinues in question number 13;



13 tf you are not consumer, why?
Selecciona lodos los que ComEspoNdarn.

I} The price is too high

() tdon'tlike their grape variety

D 1 don’t like their quaratee of ofigin

D | don't liika their organoleptic qualities

14, Chooge an option about the purchase of these wines

(") 1 would by these wines and would recommend buying
() $ wauld buy these wines but would not recommend buying

C) | would nol buy these wines and would not recomimend buying

15, Value from 1 to 7( 1 = | don't like it ; 7->Qutstanding) the guality of the following San
Valero wines

Bombero Jowen 2014 ('_-_")(—)'H F>___Jl: \;ih_)
Bombero Gran Reserva 2008( XX X X X )
La Cantera Reserva 2007 _)E_}( @ )/- ) &

16, Value from 1 to 7 (1-> | den't like It ...7-> cutstonding) wines of San Valero Winery






Customer survey

1. Nationality (E/

2. Sex

@ Male
(‘_D Female

3. Age

() 18-35 years oid

,\@ 38-60 yoars old
() +60vears cld

4, Occupation

() Student
1 Worker
) Unempioyed

C ) Retired

5. Choose an option about your fraguency of wine consumption

(2 ooiy
() Sewral days a week
() Weekend

{ ) Occaslonalty

() Newr

6. What kind of wine do you usually drink more often?

() White wines
@ Rad wines
(") Pirk wines

(") Sporkling wines

| 2



7. Choose an option about your motivations to make a putchase (You can choose several
options) ;

Selecciona todas fos que corespondan,

(%] Quarantee of origin
[y Price

[2] Grape sariety

[%] Recommendations and awards
[_] Brand

8. Value from 110 7 (1-> less important ; 7 -> very important) different organoleptic
gualities,

Flavour
Arama
Colour

9. Choosge an option according to your preferences,

@ Streng and full-bodied wines

() Sof and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifena?

(_ 1 Yes ( continues in question nurmber 12)

(o) No (@nswer the following question and let the surey)

11, If you don't know this winery, Why? { you can choose several options)
Sefecciona lodos los que correspondan

@ I've never heard of it
{71 Little market presence

_} Otro;

12, Are you consumer of these wines?

{_ ) Yes {continues in question number 14}

() Me{continues in question number 13}



13, If you are not consumer, why?
Seleccions todos I0s que comgspondan

[ ] The price is too high

|':| 1 don't like their grape variely

[] tdonttike their quarates of origin

[] ! don't liike their organolsptic: qualities

14, Choose an aption about tha purchase of these wines

(") ) would buy these wines and would recommend buying
(") I'would buy these wines but would not recommend buying

() I'would nol buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 = | don't like [t ; 7-=Outstanding) the quality of the following San
Valero wines

1

Bombero Joven 2014 X 2
Bombero Gran Pesena 2009 ) 0 X X X ()

b= . S S et e
La CanteraResena 2007 (X C XC X X X )

16. value from 1 to 7 { 1-> | den't like it ...7-> outstanding) wines of San Valero Winery






P

Customer survey

1. Natlonality

2. Sex

() Male
@ Female

3 Age

() 18-35 years oid

() 3880 years old

(5D +60 years old

4, Ccoupation

() sStudent
& worker
() Unemployed

() Retired

5. Chooge an option about yeour frequency of wine consumption

() Daily
(=) Sewral days aweek
() Weekend

) Occasionafly

() Newr

6, What kind of wing do you uswally drink more often?

) White wines
_((X¥ Red wines
() Pink wines

() sporkiing wines



7. Choose an option about your motlvations to make a purchass {¥ou can choos: several
options)

Selecciona todos los que comespondan.

fr] Quarantes of origin

[y] Price

iF] Grape variety

i—_[ Bottle dasign

[] Recommendations and awards
[] Brand

8 Value from 1 to 7 (1> lest impartant : 7> very important} different organcleptic
gualities,

Flavour
Arema
Colour (

9. Choose an option according to your preferences.

() Stong and fullk-bodied wines
% Soft and easy drinking wines

10. De you know San Valero Winery and the i:[uarantee of origin of Carifiena?

(:;Y Yes [ conbinues in quesiion numbar 12)

() No(answerthe following question and lef the sunwey)

11, If you don’t know this winery, Why? { you can choose several options)
Sefecciona lodos 108 que correspondan.

i__ll I've never heard of it
i) Little market presence

Otro:

L
-

12, Are you consumer of these wines?

@ Yes { continues in question number 14)
() No{centinues in queslion number 13)



13, If you are not consumar, why?
Selecciona todas 105 que comespondan

[[] ™e price is too high

[C] 1don'tlike their grape veriely

D | don 't like therr quaratee of onigin

D I don't liike their organoleptic qualities

14, Choose an option about the purchage of these wines

1 would buy these wines and would recommend buying
("} 1 would buy these wines but would not recommend Duying

(;__) I would net buy these wines and would not recornmend buying

15, Walue from 1 to 7{ 1 = | dan't like it ; 7> Outstandlng) the quality of the following San
Valero wines

Bombero Joven 2014 C
Bombero Gran Resena 2009’.:__‘,.. -
La Cantera Reserva 2007 (X







Customer survey

1. Hatiopality

2, Sex

L?_# Male
() Female

3, Age

C) 18-35 yaars old
@ 36-80 years old
D +G0 years old

4, Geoupation

() Student

Worker
Unemployed
() Retired

§ Choose an optlon about your frequency of wine consumption

() baiy
2 Geveral days aweek

() Weekend
() Oecasionally

() Newer

£. What kind of wing do you usually drink more often?

() white wines

@ Red wines

() Pink wines

) Sporkling wines

4



7. Choose an option about your motivations to make a purchase {You can choose several
options)
Selocciona todos fos que comespondan,

!:| Quaraniee of origin

[7] Prica .

{? Grape variety

[:guﬁecommendatidns and awards

[#p Brang

8 Value from 1to 7 { 1-> less Important ; 7 < very important) different organoleptic
qualities,

1 2 3
Flavour ( . ) )
Aroma LA X
Colour ( X~2X

9. Choose an option actording to your preferences.

(RP) strong and full-bodied wines
('i) Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

'{ Yes { continues in question number 12}
e

{__} Mo [answer the following question and let the survey)

11. If you don’t know this winary, Why? { you can cheose several options)
Sefecciona todos 108 que comespondan.

E_] I've never heard of it
[] Littie markst presence

] otre:

12. Are you consumer of these wines?

f\@ Yes { continues in queslion number 14)

() Ho { continues in question number 13)



13. If you are nat consumer, why?
Sefecciona fodos los que comsspondan

D The price is too high

[] 1 don't like their grape varety

[C] 'dontlike their quaratee of origin

[j I don’t liike theit erganoleptic qualities

14, Chooge an optien about the purchase of these wines

q Eﬁ 1would buy these wines and would recommend buying
k' ) lwould buy these wines but would not recommend buying

() Iwould not buy these wines and would not recommand buying

15 Value from 110 7{ 1 -> | dan’t lika it ; 7> Outstanding) the quality of the following San
Valero wines

Rombere Juven 2014 )
Bombero Gran Resena 2009
La Cantera Reserva 2007

kY /






Customer survey

1, Nationallty

i~

2 Sex

( NeMale

(") Female

3, Age

() 18-38 years old
(B 3860 years cld
() +80 years old

4, Ocoupation

() Student

@’ Worker

() Unernployed
() Retired

5, Choose an option about your frequency of wine consumption

() oaly
Several days a week

Q Waekand

() Occasionally

() Newr

6. What kind of wine do you usually drink more often?

() White wines

AT Red wines

() Pink wines

() Sporkling wines



7. Choose an option about your mativations to make a purchass (You can choose several
options)

Selecciona todos los que cormaspondan,

"] Quarantes of erigin

|/@ Grape variety
{ | Bettle design

& Value from 1to 7 { 1.> less impartant ; 7 = very important) different organcleptic
qualities,

Flavour
Aroma
Colour

9. Choose an option according to your preferences.

(7 strong and hull-bodied wines
() Soft and easy drinking wires

10. De you know $an Valero Winery and the guarantee of orlgin of Carifiena?

g:a Yes { continuas in question number 12)

L" ) Mo { angwer the foflowing question and let the suney)

11. If you don’t know this winery, Why? { you can choose several optlons)
Selecciona fouos fos gue corespondan.

D 1"ve never heard of it

| | Little market presence

D Otro:

12. Are you sonsurmner of these wines?

M Yes { continves in question number 14}
(" ) No{ continues in guestion number 13)



13. Ifyou are not cansumer, why?
Sefecciona tod0s (065 Que Camespondan

D The price is too high

[ ] )don't like their grape varisty

[] 'don'tlike their quarates of orlgin
[] 1 don't liike their organoleptic qualities

14, Choose an option about the purchase of these wines

@ 1 would buy these wines and would recommend buying
) 1 would buy these wines but would not recormmend buying

() 'would not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 > | don't like It ; 7->0utstanding) the quality of the following San

Valero wines
1
Bombero Joven 2014 X
Bombero Gran Resera 2008 X
La Canters Resena 2007

16. Value from 1 to¢ 7 (1= | don’t like it...7-> outstanding) wines of San Valero Winery

1 2 3 4 § 6 7

O OO0 0O






Customer survey

1. Natignality

() 18-35 years ad
36-80 years dld

() +80 years old

4. Occupation

() Student

() Worker
(o5 Unemployed

() Retired

5, Choose an option about your frequency of wine consumption

( ) Daily
(. ) Sewral days a week
() Weekend

@ Occasionally

) Newer

6. What kind of wine do you usually drink more often?

() White wines

@ Red wines

() Pink wines

(") Sparkling wines



i

wr

10,

11

12

Choose an optien absut your motivations to make a purchase {You can chooss several
options)

Selecciona todog [0S gue correspondar.
[»¢ Quarantze of origin

[] Price

[E Grape variety

[ Botile design

f}b Recommendations and awards
{7 Brand

. Value from 1 to 7 [ 1-> less important ; 7 > very important} different organoleptic

qualitles.

Flavour
Aroma
Colour

. Choosa an optioh according to your preferences.

() Strong and full-bedied wines
(= Sof and easy drinking wines

Do you know San Valero Winery and the quarantee of origin of Carifiena?

':__) Yes { continues in question humber 12)

(;5 Ne ( answer the following question and let the surey)

I you den’t know this winery, Why? [ you can choose several options)
Seleccions lodos los gue corespondsn,

[.E 've never heard of it
[.] Litle markét presence

o .
| Otro:

Are you consumer of these wines?

( ) Yes { continues in quastion number 14}

{__) No(continues in questicn number 13)



13, If you are not consumer, why?
Selecciona todos fos gue comaspondan.

D The prce is too high

] 1don‘tlike their grape variety

[] 1 don't like their quaratee of arigin

D I don't liike their organoleplic qualities

14 Choose an option about the purchase of thege wines

) 1would buy these wines and would recommend buying

) I'would buy these wines but wourld not recommend buying

C

(
() I'wauld not buy thase wines and would not recommend buying

15, Value from 4 to 7{ 1 > | don't like It ; 7->Outstanding) the quality of the following San

Valero wines

Bombero Joven 2014 -6
Bombero Gran Resena 2009 f
La Cantera Resenva 2007

16, Value from 1 to 7 {1-> | don't like It ...7-> outstanding) wines of San Valero Winery






Customer survey

1, Wationality

2, Sex

() Male

(pFemale

3. Age

(=2 18-35 years old
() 3660 years oid
() +60 years old

4, Occupation

() Student

(D Worker
() Unemployed
() Retired

5. Choose an optien aboutl your frequency of wine consumption

() Daily
() sewral days a week

@ Weekend

() ©Occasionally

() Nowr

6 What kind of wine do you usually drink more often?

() White wines
((e€h Red wines
() Pink wines
(") Sporkling wines



7. Choose an optlon about your motivations to make a purchasa {¥ou can choose several
options)
Selecciona todos los que carespondan,

| ] Quarantee of origin

[] Price

[j Grape variety

|}4: Bottle design |

|£. Recommendations and awards
!J Brand

8 Value from 1 1o 7 { 1.> legs important ; 7 = vary important) different organoleptic
qualities.

Flavour
Arofna
Colour

8. Choose an option according to your preferences.

)}_-::9 Strong and full-bodied wines
() Softand easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Garifiena?

I

(i 1 Yes { conlinues in question number 12)

Q_a' No { answer the following question and let the survey}

11. If you don 't know this winiery, Why? ( you can choose several options)
Sefecciona fouos fos gue correspondan

ﬁ I've never heard of it
[7] Little market presence

[7] ote .

12. Are you consumer of these wines?

{ ) Yes ( continues in question number 14}

(") No{continues in question number 13)



13. Ifyou are not corlsum'er. why?
Sefecriona todos fuos Que coresponadan

I i The price is too high

[ ] 1 don't like their grape variety

ﬂ ! don't like their quaralee of origin

[:] | don‘t hiks their organoleptic qualilies

14, Choose an option about the purchage of these wines

@ ) would buy these wings and would recommend buying
() |would buy these wines but would not recemmend buying

(") | would not buy these wines and would net recommend buying

15. Value from 1 t@ 7{ 1-> | don't like it ; 7= Quistanding) the quality of the following San
Valero wines

1 2 3
Bombero Joven 2014 q"‘)( ﬁ."‘“'v’“'
Bombers Gran Resena 200.&

La Cantera Resera 2007 :: X )\

e

16. Value from 110 7 { 1-= | don't like it ...7-> outstanding) wines of San Valero Winery






Customer survey

1. Nationality

2, Sex

() Maie

gQDFemala

3. Age

(=17 18-35 years old
() 3880 years old

() +60years old
4. Occupation

() Student

Led) \Worier

T -:1 Unemployed

L.

() Retlred

5. Choose an optlen about your frequency of wine consumption

) ol
Seweral days a week
() Weekend
{ ) ©ccasionally
() Newr

6. What kind of wine do you usually drink more often?

() white wines
S5 Redwines

() Pink wines
() Sporkling wines

\{



7. Choose an optien abaut your mativatlons to make a purchase (You can chooss several
options} )
Selecciona todos 108 que corespondan,
{"1 Quarantee of origin
!__ |} Price
ﬂg‘ Grape varlsty
i | Boltle design
/5] Recommendations and awards

g I‘ﬁ Brand

8. Value frotn 1to 7 { 1-> less important ; 7 = very important} different erganoleptic
nualities.

Flavaur
Aroma
Colour

9. Choose an option according to your preferences.

@ Strong and full-bodied wines

) Soft and easy drinking wines

10, Da you know San Valero Winery and the quarantea of origin of Carifiena?

i Yes [ continues in question number 12}

\ _'; No ( answer the following question and let the surey)

11. If you don’t know this winery, Why? { you can choose savaral options)
Selecciona iodos los que correspondan.

i_J I've never heard of it

[ ] Litte market presence
] Owo:

12. Are you consumer of these wines?

@ Yes [ continues in question number 14}
{7 Mo ( continues in question number 13)



13. i you are not consumar, why?
Selecciona todos fos que correspondan,

[[] The price Is too high

[C] 1 don't like their grape veriety

D I don't like their quaraiee of ongin

D | don't liike their organoleptic qualities

14, Chaase an option about the purchase of these wines

@ | would buy these wines and would recommend buying
() 1'would buy these wines but would not recommend buying
() would not buy these winas and would net racommend buying

15. Value from 1 to 7( 4 -> | don't like it ; 7->0Outstanding) the quality of the following San
Valero wines

12
Barnbera Joven 2014 C X X _Xx

Bornbere Gran Resenva 2009 _\);_I\)‘F;,k
La Cantera Resena 2007 () X







Customer survey

[}

1. Natichality

2 Sex
Male
“y Female
3 Age

() 1835 ysars old
(Sar 3660 years old

() +60 years old

4 Occupation

() Student

@ Worker

(_ ) Unemployed
) Ratired

5 Choose an option about your frequency of wine consumption

() Daily

() Sewral days a week
Weekend

% Oceasionally

() Newer

& What kind of wine do you usually drink more often?

() White wines
(P77 Red wines

pr

() Pink wines
{ ) Sporkling wines



7. Choose an option about your motivations te make a purchass {You can choose several
oplions)

Selecciona todos fos que corespondan.
R Quarantee of origin

L] Price

i3 Grape variety

!:[ Bottle deslgn

[ ] Recommendations and awards

[ Brand

8. Value from 1 to 7 ( 1-» less impartant ; 7 > very impenant) differsnt erganoleptic
qualitias,

Flavour
Aroma
Colour

9. Choose an option aceordlng to your preferences,

{2 Strang and Mill-bodied wines

{7 Soh and easy drinking wines
10, Do you know San Valero Winery and the quarantes of crigin of Carifiena?

() Yes [ continugs in question number 12)
w No { answer the lollowing question and let the suney)

1. If you don’t know this winery, Why? { you can chooss several options)
Sefecciona (odos 1os guie comespondsr.

@ I've never heard of it
{ ] Little market presence

i ] Ouo:

12, Are you consumer of these wines?

() Yes (continues in question number 14)

(") MNo{ continues in question number 13}



13. Iif you are not cangumer, why?
Seleccions toUes fos Que correspondan

D The price is too high

[] 1don'tlike their grape variety

[ 1don't like their quaratee of ongin

[] *don't liike their organolentic qualities

14, Choose an optich about the purchase of these wines

() 1 would buy these wines and would recommend buying
() 1 would buy these wines but weuld nat recommend buying
C_ ) 1 would not buy these wines and would not recommend buying

15, Valus from 1 to 7{ 1 == | don't lika it; 7->Outstanding) the quality of the following 8an
Valero wines

Bombero Joven 2014 (_:__' o
Bombere Gran Resenva 2009 .
La Cantera Reserva 2007 (. ‘)\ _







Customer survey

1. Nationa lity

-

2 Sex

(@5 Male

() Female

3, Age

{_ ) 1835 years old
® 36-60 years old
D +B0 years old

4, Occupation

() Studen
() Worker
Y Uneriployed
(7 Retired

5. Choose an option about your frequency of wing censumption

(O oaly
F= Several days a week
Weekend

e
x

J
o
)

Occasionally

() Never
6. What kind of wine do you usually drink more often?

) White wines

@' Red wines

() Pink wines
(" ) Sparkling wines

O



7. Choose an option about yaur motivations ta make a purchase (You san chooze several
options)
Selecciona todos los que comespondan.

[] Quarantse of origin
L{f Price
i Grape variety

—5 | Recommendations and awards

"ﬁ Brand

o

Value from 1to 7 { 1-> lessimportant ; 7 = vary impottant) different ergancleptic
qualities,

Flavour
Aroma
Colour

9, Cheose an option according to your preferences,

() Strong and fulkbodied wines
KB‘? Soft and sasy drinking wines

10. Do you knaw San Valers Winery and the quarantae of origin of Carifena?

(") Yes { conlinues in question number 12)

L2 No [ answer the following question and let the survey)

11. if you don 't know this winery, Why? { you can chocse several options)
Sefecciona todos los que corresponden,

{g I'va tevar heard of it
i1 Litle market presence

""" Chro:

17. Are you consumer of these wines?

() “es | continues in question number 14)

{__) No (continues in question number 13)



13. If you are not consumaer, why?
Selecciona todos fos que cofrespondan.

|:| The price is Loo high

[ 1 don't like their grape variety

[] )don't like their quaratee of origin

D 1 don't lilke their grganaleptic qualities

14, Choose an optlon about the purchase of these wines

) 1 would buy these wings and would recommend buying
") 1 would buy these wines but would not recommend buying

() lwould not buy these wines and would nol recommend buying

15, Value from 1 to 7(1 <> | dan't like it ; 7-= Outstanding) the quality of the following San
Valero wines

1 2
Bombero Jowen 2014 (— ' )""
Bombers Gran Resena 2000‘/ ,(
La Cantera Resena 2007  ( ). Y







Customer survey

1. Nalionality

(&~

2 Sex
} Male
( /)@ Female
3. Age

() 18-35years old
() 3660 years old

() +50vyears old

4, Occupation

() Student
(@) worker
(__) Unempioyed
() Retred

5, Choose an eptlon about your frequency of wine consumption

{: _:J Daily
() Sewral days a week

@Weekand

-

() Oceasionally
() Mewer

6. What kind of wine do you usually drink more often?

{7} White wines
@ Red wines
) Pink wines

=
¢
() Sporkling wines

2\



7.

10.

11

12.

Choose an option about your mativations to make a purchase {You can choosa several
aptions)

Sefecciona todos (o5 gue Correspondan
D Quarantee of onigin

L@ Price

WQrape variely

| ] Botile design

[# Recommendalions and awards
<€ Brand

Value from 1 to 7 [ 1-» less important ; 7 = very important] different organoleptic
qualities.

Flavour ( :
Aroma i
Colour L

, Choose an option according to your preferences.

ng Strong and full-bodied wines
) Soft and easy drinking wines

Do you know San Valero Winery and the quarantee of origin of Carifiena?

() Yes ( continues in question number 12)

(;) o { answer the following question and let the suney)

. If you don’t know this winery, Why? { you can choose several options)

Selecciona todos los que comespondan.

B 1 never heard of it
I3 Little market presence
f_} Otro:

Are you consumer of these wines?

() Yes (conlinues in queslion nurmber 14)

(") No {continues in question number 13}



13. If you are not consumer, why?
Sefeccioha lodos fos Que comespondan

[[] ™e price is too high
|_—_-_] | don‘i like their grape variety
[ 1dontlike their guaratee of origin

[] I don't liike their crgancleplic qualities

14, Choose an aptien about the purchase of these wines

() Iwould buy these wines and would recommend buying
(") 1would buy these wines but would not rscommand buying
() I'would not buy these wines and would not recemmend buying

15. Value from 9 to 7( 1 -> | don't like it ; 7= 0Outstanding} the quality of the following Sa
Valero winee

Bombero Joven 2014 C)
Bombero Gran Resena 2009
La Cantera Resena 2007 (







Customer survey

1. Nationality

2. Sex

() Male
{7 Female

3, Age

(34818-35 years old

() 2850 years old

() +60 years old

4. Occupation

=D Student

) Worker
) WUnemployed

(_ ) Refired

5, GChoose an optlon about your frequency of wine consumption

() paly
() Several days & week

(5 Weskand
(") Occasionally

() Nevwer

6. What kind of wine do you usually drink more often?

() White wines
(i Red wines

() Pink wines
{ ) Sporkling wines



7. Chooss an option about your motivatlons to make a purchase (You can choose several

0.

12,

options)
Sefecciona lodos los que cormspondan.

=Mj Quarantes of erigin

JaRecommendations and awards
] Brand

Value from 1 to 7 { 1> lees important ; 7 = very imporant} different srganolaptic
qualities,

1 2 i 4 5 8 7

Flavour \‘/—\ _')f'_-f:( _)(‘_‘Y%sf—

Aroma {_ )\% ,% .,..)
Colour ( ___')( ?}1 X )

. Choose an option according to your prefarances,

(P strong and fuil-bodied wines
(_—j Sof and easy drinking wines

Do you know San Valero Winery and the quarantee of origin of Carlfiena?

(7} Yes [ continues in question number 12)
Q No { answer the following question and lat the surey)

. If you don’t know this winary, Why? ( you can choose several options}l

Selecciona (odos 103 que corespondan

g I've never heard of it

|} Littte market presence
£7) Ot

Are you consumer of these wines?

() Yes {conlinues in question number 1)

{_ ") Mo {continues in question number 13}



13 If you are not consumer, why?
Selecciona todos los qus corespondan

] e price is too high
[[] 1don't like their grape variety
[] 1dont like their quarates of origin

l-] | don't lilke their crgancieptic qualities

14, Cho‘use an optian about the purchase of these wines

() | would buy these wines and would recommend buying
(") 1 'would buy these wines but would not recommend buying
( _\ | would net buy these winas and would not recommend buying

15, Value from 1 to 7{ 1 -> | don't fike it ; 7->Outstanding) the quality of the following San
\falero wines

5
Bombero Joven 2014 C oL o X X 0 X
Bombero GranReserva 2008( X0 X X X

)
LaCantera Reserva2007 (X X 3 X X0 ) 3






Customer survey
1. Natlopality ' 1
L
2, Sex

@' Male
C) Femala

3. Age

@ 18-35 years old

[ ) 3660 years cld
() +B0 years old

4. Ocoupation

() Student

@ Worker

() Unemployed
() Relired

5. Chaoose an option abaut your frequency of wine consumption

(> Daily

(9. Several days o week
() Weekend

é Occagionally

() Never

6. What kind of wine do you usually drink mgre often?

(ST White wines
() Red winss
() Pink wines

[ ) Sporkling wines



7. Choose an optlon absaut yaur motivations to make a purchase {Youw can choose several
options)
Seleccions tudos los que caresporddan

{_| Quaranige of origin

| Price

[-_j Grape vanety

[?Bnrlle design
@-Recommendatig_ns and awards
[ | Brand

Value from 1 fo 7 ( 1-> less important ; 7 -> very Impartant] different organoleptic
qualities. .

=

Flavour X
Aroma

" Colour

5
X

w0

Choose an option aceording to your prefarances.

(G’ Strang and full-bodied wines
(") Sok end easy drinking wines

10, Do you know San Valero Winery and the guarantee of origin of Carlflena?

{7 Yes { continues in question number 12
k>“’ No ( answer the Pllowing question and let the survey}

11_ If you dan't know this winery, Why? { you ¢an choose teveral options)
Seleccions todos fos que comespondan

hﬂ I've never heard of it
] Little market presence

|

i Otra:

12 Are you consumer of these wines?

() Yes {conlinuas in quastion number 14}

") Mo { continues in guestion number 13)



13. If ou are not consumer, why?
Seteccioa todos fos que comespondan

r_] The price is too high

L] don’t Hke their grape variety

[7] 1don't like their quaratee of origin

[7] 1 don't litke their organoleptic qualities

14. Choose an eption about the purchase of these wines

(") 1would buy these wines and would recornmend buying
( ) |would buy these wings but weuld not recommend buying

() 1 would not buy Lhese wines and weuld not recommend buying

15, Value from 1to 7( 1 -> | don't like it; 7->Outstanding) the quality of the following San
Valera wines

12 3 4 5 6 7

Bombero Joven 2014 (_ -)‘\ )v,}‘(:,f_/\’—\:)
Bombero Gran Resena 2009(':;\{ | Y . § A X
la Cantera Resena 2007 (X X X X X )

16. Value from 1 to 7 { 1-> | don't lke it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 § 7

OO OO G O O






k!
Customer survey

1. Nationality

() 1835 years old
36-G0 years old
(_) +60 years ald

4. Occupation

() student

f}y Worker
Unemployed

) Ratirad

5. Choose an option about your frequency of wine eonsumptlon

() Diily
() Sewral days a week

() Weekend
‘ﬂ Occasionslly
() Ner

6. What kind of wine do you usvally drink more often?
() White wines

Foed wines
Pink winas

(") Sporkling wines



7. Chaose an option about yout motivations to make a purchase {¥ou can choose several
opticns)
Sefecciona todos los que comesgondan.

[ ] Quarantee of origin

ﬂl Prce

:r__f Grape variety

[ ] Bottle design

]ﬁ Recommendations and awards
I__| Brand

.

8. Value from 1 t6 7 { 1-> less lmportant ; 7 == very important) difierent erganoleptic
qualities.

Fiavour
Aroma
Colour

X Ch_r.vose an option according to your preferences.

() Strong and full-bodied wines
('-I) Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of erigin of Carifena?

{ ! ) Yes ( continues in gquestion number 12}

{3 Na ( answer the following question and let the suney)

11. If you don’t know this winery, Why? { you can choose several options)
Sefecciona (odos jos gue correspondan

I've never heard of it

"
|
i ] Littla market presence
_} Otro:

]
L.
12 Ate you consumer of these wines?

(X ) Yes { continues in question number 14)

) No { continues in question number 13)



13, If you are not consumer, why?
Sefecciona todos fos GUE COmesRendan

D The price is too high

[[] 1don't lika their graps variety

] 1don‘tlike their quaratee of arigin

D 1 don‘t lilke their organoleptic qualities

14. Choose an opticn about the purchase of these wines

@ 1 would buy these wines and would recommend buying
(") 1would buy these wines but would not recommand buying
Q 1 would not buy these wines and would not recommend buying

15, Value from 1 ta 7{ 1 > | don't like it ; 7> Outstanding) the guallty of the following San
Valero wines

Bombero Joven 2014 (__H
Bombers Gran Reserva 2006 :
La Cantera Resena 2007 kﬂ_“\ (

16, Value from 1to 7 ( 1-> | don't like it ..7-> outslanding) wines of San Valero Winery

1 Z 3 4 5 8 7

OO0 O® O







Customer survey

(-

1. Natianality

2, Sex

:j__'_'} hMale
'( g Female

3. Age

@ 18-35 years old

) 3880 years old
() +60years old

4. Occupation

() Unempioyed
() Retired

5. Choose an option about your frequency of wine consumption

() Daily
() Sewral days aweek

@ Weekend

() Occasionally

() Newer

6. What kind of wine do you usually drink more often?

) White wines
Red wines
(") Pink wines
(") Sporkling wines

25



7. Chouse an option about your motivations to make a purchass (You can choosa several
options)

Sefecciona todos los que copespondan.

A Price

{ ] Grape varisty

[l Botile design

|} Recommendations and awards
[ ] Brand

8. Value from 1 to 7 {1-> less important ; 7 > vary important) different otganolaptic
qualities,

Flavour C X X ¥
Aroma X X X
Coluur ( X X :

9. Choose an option according to your prefarences.

() Strong and full-bodied wines
(), Sof and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Cariflena?

() Yes{ continues in quesilon number 12)

(&) No {answer the following question and let the suney)

1

. If you don’t know this winery, Why? { you can choose several options)
Sefecciona torfos los gue correspondan.

@ I've never heard of it
[ Little market presence

|__] Otrer

12. Are you consumer of these wines?

‘.'_' } Yes ( continues in question number 1)

(") No { conlinues in question number 13)



13. If you are not consumer, why?
Sefecciona Io00s 105 Que cormaspondan.

[] e price is too high

[[] ) don'tlike their grapa variety

D | don't tike their quaratee of origin

D 1 don't liike: their organcleptic qualities

14, Choose an aption about the purchase of these wines

(") Iwould buy these wines and would recommend buying
(") 1 would buy these wines but would not recommend Buying
() I'would not buy these wines and would not recommend buying

15, Value from 1to 7 1 | don't like it ; 7<= Dutstanding} the quality of the following San
Valero wines

Bombero Jowen 2014 C 0 X )
Bombero GranResena 2008 X X C_ X X X )
La Cantera Resena 2007 (X X O X X X )

16, Value from 1 to 7 { 1= | don't [Ike it ...7-> cutatanding) wines of San Valero Winery

1 pi 3 5 6 7

4
QOO0 O0(






Customer survey

1. Nailonality

\{17/

2, Sex

&S Mae
() Female

3. Age

() 18-35years old
() 3660 years old

@ +60 years old

4, Occupation

Q Siudeni
() Worker
() Unemployed

@ Rotirad

& Choose an option about your frequency of wine consumptlon

Dally,
() Sewral days a week
() Weekend
() Occssionally

() Newr

6. What kind of wine do you usually drink more often?

C:) White wines
@ Rad wines

() Pink wines

{ ) Sporkling wines



7. Choose an option about your motivations to make a pirehase (You can chooss several
cptions)

Selecciona todos ios gue comespondan.
[ﬁ Quarantes of origin

@ Price

i | Grape variety

[] Bottle design

[™] Recommendations and awards

[ Brand

8. Value from 1to 7 {1-> less important ; 7 => very important) diffarent organoleptic
gualities.

Flavour
Aroma
Colour

@ Choose an optlon aceording to your preferences.

k}"} Strong and full-bodied wines

{_ ) Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yes { continues in question number 12)
C) Mo { answer the follawing question and lst the suney)

11. if you den’t know this winery, Why? { you ean chooss saveral options)
Selecciona todos o5 Que correspondan.

E__] I've hiewer heard of it
!:' Litlle market presence

] Qtro:

12. Are you censumer of these wines?

() Yes ( continues in guastion number 14]

1:_2] No { continues in guestion number 13)



13. If you are not consumar, why?
Selecciona todos fos que coMBsponRda.

[] The price is toa high

[] 1don't tike their grape varlely

[j | don't like their quaratee of origin

1‘] | don't liike their organoleplic qualities

14, Choose an option about the purchage of these wines

\g‘ﬁ | would buy these wines and would recommend buying

) \I would buy these wines but would nol recommend buying

3 ) would net buy these wines and would not recommend buying

15. Value from 1 to 7( 1 = | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 (‘ B .

_-’ L TICER
Bormbero Gran Resena 2009 )R
( ;: f?&

La Cantera Resena 2007
16. Value from 1 to 7 {1-> | don’t like it ..7-> cutstanding) wines of San Valero Winery

1 2 3 4 5 6

OO0 OO0 '.5\?/






2%

Customer survey

1. Nallonality

2. Sex

@ Male

C __ ) Famale

a Age

() 18-25 years old

(PP 3660 years oid

D +B0 years ald

4, Qcrupation

() Student
Worker
() Unemplayed

() Relired

5. Choose an option about your frequency of wine consumption

() Daily
() Several days a week

(A=pWeekend
() Oecasionally

() Newer

©. What kind of wine do you usually drink more often?

() White wines
(=) Red winas
() Pink wines

() Sporkling wines



7. Choose an option about your motivations to make a purchase {You can chaose several
oplions)
Sefeccions todos los Gue correspondan.

{?_’T’ Quarantee of ongin

v Price

S Grape variety

[} Boltle design

| | Recommendalions and awards
!

J Brand

8 Value fram 110 7 [ 1> less important ; 7 > very important} different organeleptlc
qualities.

Flavour
Aroma
Colour

9. Choose an option according to your preferences.

(5 Strong and full-bodied wines

{) Softand easy drinking wines
10. Do you knaw San Valers Winery and the quarantee of origin of Carliena?

.:‘1 Yes { continues in question number 12)

@Nn { answer the following question and let the suney)

11, If you don’t know this winery, Why? ([ you can choase several options)
Seleccions todos los que correspondan,

| I'va never heard of it

| Littie market presence

12, Are you consumer of these wines?

('_'__) Yes { conlinues in queslion numker 14)

() No (continues in guestion number 13)



13. H you are not consumer, why?
Selecciona odos fos Que Comespondan

[} The price is too nigh
[ ] I'dont like their grape variety

i —| I don't like their quaratee of ofigin

oy

{ | Idon'tlike their argancleptic qualities

14, Choose an option about the purchase of these wines

() I'would buy these wines and would recommend buying
(") 1'would buy these wines but would not fecommend buying

() lwould nol buy these wines and would not recommend buy ing

15. Value from 1te T{1-> [ don’t like it ; 7=-Oulstanding) the quality of the following San
Valero wines

1 2 3 4 5 6 7
Bombere Jowen 2014 (_ l. ).J " -,
Bombero Gran Resens 2008 ) X _J >=\
La Cantera Reserva 2007 ()X )¢ )(

XX )

16. Value from 1o 7 { 1-> | don't fike it...7-> outstanding} wines of San Valerc Winery

1 2 3 4 5 6 7

OO0 00O






2%

Customer survey

1. Natlonality

-

2. Sex

{'_ ) Male

(‘wemale

3. Age

(") 18+35 years cld
(:&36-60 years old

() +80years old

4. Qcgupation

() Student
Worker
~

( t) Unernplayed
() Retired

5, Choose an optlon about your frequency of wine consumption

8O oaly

() Seweral days a week
() Weekend

() Oceaslonally

() Nener

&, What kind of wing do you usually drink more often?

() Wihite wines
@ Red wines
() Pink wines

-

) Sporkling wines



7. Choose an option about your motivations to make a purchase {You can chaose ssveral
options)

Selecriona todos fos que correspondan,
L] Quarantse of origin
"] Price
Jﬁ‘ Grape variety
|| Bottle design
-'—:7'{ Recommendations and awards
| Brand

8. Value from 1ta 7 { 1-> less important ; 7 -> very imporant) different organsleptie
qualities,

Flavour
Aroma
Colour

4. Choose an option according to your preferences.

{7 Birong and fulkbodied wines

( _;‘: Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

9 Yes { conlinues in question number 12)

() Mo { answer the following question and let the survey)

-

. I you don't know this winery, Why? { you ean choose several options)
Sefecciona tordos 108 gue cormespondan,
!__J] I've naver heard of it

|__| Liltle market presence

Il otrer

12. Are you consumer ol these wings?

'>¢‘-’-’ Yes ( continues in question number 14)

() Ne ( continuss in question number 13}



13. It you are not consumner, why?
Seleccions todos fos que correspondan

[ 7] The price is too high
[7] 1dontlike their grape variety
T7] 1don't like their quarates of arigin

D | don't like thelr organcieptic qualites

14, Cheose an oplicn about the purchasa of these wines

(b | would buy these wines and would recommend buying
() I'would buy these wines but would not racommend buying
(__ ) Vwould not buy these wines and would nol recommend buying

15. Value from 1 to 7( 1 -» | don't like It; 7->0Outstanding} the quality of the following San
Valero wines

1 2 3 4 5 6 7

Borioero Joven 2014 “_r 4 ){\: - x5 )sz_?
Bombero Gran Resena 200& \( ) ,

La Cantera Reserva 2007

-.\M I

- - fff)’?

16. Value from 1 to 7 { 1-> | don’t like It ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 6 7

OO O OO @&






29

Customer survey
1. Natlona_l
U
2, Sax

Mals

C) Female

3. Age

() 1835 years old

@ 3660 years oid

+60 years old

4, Ccpupation

() Student
Worker
g Unemployed

() Retired

5. Choose an optlon about your frequency of wine consumpticn

() Daily
iy Soveral days a week
() Weskend
) ) Oecasionally
() MNewer

&, What kind of wine do you usually drink more often?

() White wines
Red winas
D Pink wines

() Sporkling wines



7. Choose an option about your motivations to make a pumha&e {You can choose several
options)

Selecriona todos los gue corespondan

}gjouarantee of origin

[;‘aPnce

I ] Grape \.anety

E_:] Bottle design

| "] Recommendations and awards
| ] Brand ;

g Value from 1 to 7 {1 less impartant ; 7 > very important] different organaleptic
fualities,

1 2 3 4 5 & 7
Flavour N (‘:__‘Y;_":\)( ‘)( X

Aroma .
‘f

=

Colour [
g Choosa an option according te your preferences.

?d') Strong and fullbodied wines
) Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carlfena?

L_' Yes ( continues in question numier 12)
?__7/} No { answer the following question and let the survey)

11. If you den‘t know this winery, Why? | you can choose several options}
Selecciona lodos Jos que comespondan,

1A 1w never heard of it
i_| Little market presence
| -

L Otro.

12. Are you congumer of these wines?

(" ) Yes ( continues in question number 14)

() No( continues in question number 13)



13. If you are not consumet, why?
Selecciona Lokas fos que corespondan

[] e prce is too high

E] I don't lie their grape variaty

D  don’t like their quarates of origin

[:| | don’t lilke their organcleptic qualities

14. Choose an option about the purchase of these wines

C __:] | would buy these wines and would recornmend buying
(") I'would buy these wines but would nol recommend buying
() Iwould not buy these wines and would not recemmend buying

15, Value from 1 te 7( 1 -» | don't like It; 7->Qutstanding) the quality of the following San
Valero wines

17 2 3 4 5 &

Bombero Jowen 2014 (C_C_ 0 C XD
Bombero Gran Resena ‘2005‘&'_’_’_)(__ X ___\ (i :‘.;______.“f_ H_((___{‘
La Cantera Resena 2007 (X X X XX )

16, Value from 1t 7 { 1-> | dont like il ...7-> outstanding) wines of San Valero Winery






Customer survey

1. Natlenality 7
- S
Tl

2. Sex

,@J Mals

() Female

i Age

(P 18-35 years old
() 3680 years old

() +60years oid

4, Qcoupation

() Student

@Norker
(") Unemployed
(") Retired

5. Choose an eption about your frequency of wine consumption

() Daily

() seweral days a week

() Weekend

() ©Geeasionally

() Newr

6. What kind of wine do you usually drink more often?

() White wines
(3> Red wines
() Pink wines

") Sporkling wines

e



7. Choose an option about your mativations ta make a purchase {You can choose several
opticns)

Sefecciona todos los Gue correspondan
[ ] Quarantee of origin
[P=Price
iI?,ﬂGrape variaty

~[ s~ Botile design
| 1 Recommendations and awards
|} Brand

8. Value from 1to 7 { 1-> less important ; 7 => very important) different arganoleptic
qualities,

1
Flavour C X
Agoma Lk
Colour { i

9 Choose an option acecording to your prafarences.

(ryed Strong and full-bodied wines
(") Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Garifiena?

(") Yes (conlinues in question number 12)

@ Mo { answer the following question and let tha survey)

11, If you don’t know this winery, Why? { you can choose several options)
Selgcciona todos los que carmespondan.

[§] 1ve never heard of it
[T Litle market presence

| ] ot

12, Are you consumer of these wines?

() Yes{ continues in question nurnber 14}

:1 No { continues in question number 13}



13. If you ara not consumer, why?
Selecciona lodos fos que comespondan

L] The price is too high

3 ldon'tlike their grape variely

]:] I don't like their quarates of ongin

[] I don't liike their crganoleptic: qualities

14, Choose an aptien about the purchase of these wines

) | would buy 1hese wanes and would recornmend buying
(

) | would buy these wines but would nat recommend buying
) 1'would not buy these wines and would not recommend buying

15. Value from 110 7{ 1 -> | don‘t like it ; 7->Outstanding} the quality of the following San
Valers wines

Bombera Joven 2014 XX B ¢
Bomberos Gran Fesena 2009.

XX
La Canlera Reserna 2007 (. D

6. Value from 1 1o 7 { 1-> | don'tlike it ..7-> outstanding} wines of San Valero Winery

OO OO O 9D






S
Customer survey

1. Nationality

2 Sex

() Male

I)d Female

3. Age

() 18-35years old
-,\;Q 36-80 years old

() +60 years od

4. ODccupation

( ) Studen!
C »w-:rker
(") Unempioyed

C} Retired

5, Choose an option aboul your frequency of wine consumption

() paiy

Several days a wesek
() Weekend
() Occasionalty

) Newer
6. What kind of wine do you usually drink more often?

") White wines
p&i. Red wines
() Pinkwines

P

) Sporkling wines



7. Choose an option about your motlvations to make a purchase {You cah chooss several
options) §

Selecciona todos fos que cotrespondan.
7] Quarantee of origin

§0 Price

[ﬁ? Grape variety

i;baome design

{] Recommendations and awards
) Brand

8. Value from 1 to 7 { 1> less important ; 7 > very important] diffevent organoleptic
gualities.

Flavour
Aroma
Colour

() Sofi and easy drinking wines
10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

(") Yes{continies in quesiion number 12)
@ No { answer tha following question and let the survey|

11. i you don't know this winery, Why? { you can choose several optlons}
Selecciona fodoes 103 quie corespondan.

[%] I've never heard of it

[_:] Little marke! presence

12_ Are you consumer of these wines?

() Yes ( continues in question number 14)

r;\ No { continues in quastion number 13)



13. If you are not consumer, why7
Sefecciong todos fos que Comespondan

[] The price is toc high
[] 1don’t like their grape variety
[[] 1dontlike their guarates of origin

D | don't like their organoleptic qualities

14, Choase an option about the purchage of these wines

() ) would buy these wines and would recommend buying

) 'would buy these wines but would not recommend buying

() | would nol buy Ihese wines and would not recommend buying

15. Value from 1 ta 7( 1 -> | don't like it ;. 7->Outstanding) the quality of the following San
Valero wines

1 2 3 4 5-6 7
Bombero Joven 2014 X T s
Bombero Gran Resera 2009 )X
La Cantera Resena 2007 ()

16. Value from 1 to 7 ( 1-> | don't like it ...7-> outstanding) wines of San Valero Winery






gy
Customer survey

1. Nationality

2. Sex

() Male

@ Female

3 Age

() 18-36 years ald

@ 36-60 years old
C) +50 years old

4, Qogupation

() Student

y Worker
Unemployed

() Retired

5. Choose an optlon about your frequency of wine consumption

) Daily

) Seweral days a week
{4 Weekend
() Cccasionally
() Never

6. What kind of wine do you usually drink mare often?

() White wines
() Redwines
() Pink wines

@’ Sporkling wines



7. Choose an optlon about your motivations to make a purchase {You can choose saveral
optiona)

Selecciona todos los gue carrespondan.
(@ Quarantee of orgin

[ Price

J}_E“,_)Grape \ariety

{_| Bottle design
[] Recommendations and awards

B. Value from 1 to 7 { 1> less important ; 7 - very important) different organoleptic
qualities.

Flavour
Aroma
Colour

9, Choose an option according to your preferences.

) Strong and full-bodied wines

h S

?‘]ﬂ Sofl and easy drinking wines

10. Do you know $an Valerc Winery and the quarantee of origin of Carifena?

) Yes { continues in question number 12)

( )d No ( answar the following question and let the suney)

11. if you don’t know this winery, Why? ( you can choosa several options)
Sefecciona fodos fos que comespondan,

2] I've never heard of it

[ ] vittle market presence

D Otro:

12 Are you consumer of thess wines?

() Yes { continues in question number 14}

(") Nao {continues in question number 13)



13, If you are not congumer, why?
Sefecciona todas l0s que comespondan

D The price is too high

[7] 1don't like their grape variety

D | don't like their quaratee of origin

]:] | doh't llike their erganocleptic qualities

14, Choote an option about the purchase of these wines

(") I'would buy these wines and would recommend buying
(") Vwould buy these wines but would not recommend Diying

(") I'would not buy these wines and would nat recommend buying

15, Value from 1 1o 7{ 1> | dont like it ; 7->Qutstanding) the quality of the following San
Valaro wines

1 2 2 4 5 3 7

Bombero Joven 2014 E
Bombero Gran Reserva 2009{_
La Cantera Reserva 2007  (







Customer survey

1. Natlonality
(377

2. Sex

@ Male

() Female
3, Age

() 18-35 years old

@ 35-60 years old

() +60 years old

4. Occupation

() Student

Worker
) Unemployed
() Retired

5. Choose an option about your frequency of wine consumption

() Daily
(’E Sevaral days a week
() Weskend =

() Cocasionally

() Newer
N

6. What kind of wine 40 you usually drink more often?

>

() white wines

@ Red wines

() Pink wines
(_ ) Sporkling wines

<3



7. Choose an option about your motivations to make a purchase {You can choose several
aptions)
Selecciona todos los que corespondan.

%y Quarantse of origin
&Prica
[P Graps varisty

i| Bottle design

mfs
_\.-J L.

Recommendations and awards
"] Brand

Bl

Value from 1 to 7 [ 1> less importand ; 7 <> very important) different organoleptic
qualities.

i 2 3 4 & 8§ 7

Flavour - el )
Aroma (_ q y)d r;.sz\'
Colour ( X_X Y_\

o

Choasa an option according to your praferences.

\}a Strong and full-bodled wines

() Sofand easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

") Yes ( conlinues in quastion number 129

/O No { angwer the following guestion and let the suney)

11. If you don't know this winery, Why? { you can choose several options)
Selecciona todos fos que corespondan.

[ I've never heard of it

[ wittte market presence

D Otro:

12. Are you consumer ol these winas?

{_ ) Yes { conlinues in gueslion number 14)

{ _“\ No ( continues in question number 13}



13. fyou are not consumer, why?
Sefecciona tockos 105 que cormresponRdarn

D The price is too high

[:| 1 don't like their grape variety

(] 1dontlike their quaratee of erigin

[j] { don't liike their organoleptic qualities

14, Choose an option about the purchase of these wines

() 1'would buy these wines and would recommend buying
() | would buy these wines but would not recommend buying

() ) would not buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 > | don't like fit ; 7->Cutstanding} the quality of the following San
Valero wines

Bombete Jowen 2014 ;
Bomhero Gran Resenva 2008
La Caniera Reserva 2007

L

16, Vatue from 1 to 7 {1-> | don'tlike it ..7-> outstandlng) wines of San Valero Winery






>

Customer survey

1, Nationality
L

2 Sex
(_:)_'gmnale
() Female

3. Age

() 1B-35 years ofd
() 36-80 years old

%EU years old

4, Dccupation

() Student
Worker
C_J Unemployed

() Retired

g, Choose an aption about your frequancy of wine consumplion

) Daily
() Severai days aweek

@ Waekend

() Occasionally

() Newer
&. What kind of wine do you usually drink more often?

() White wines

@ Red winss

() Plink wines
() Sporkling wines



7. Choose an aption about your metivations to make a purchase {You can choose several
options) |
Sefacciona todos 08 que correspondan

[___] Quarantes of origin

[T Grape variety
[ ] Botile design

w) Brand

8. Value from 116 7 { 1-> lags important ; 7 -»> very important) diffarent arganoleptic
qualitles.

1 2 3 4 & 6

Flavour ( 3(“‘ ;Eﬁ)(:?\ H_‘(:X;V‘
e 0~ o

g Choose an optlon according to your preferences.

))(} Strong and iullbodled wines
) Soft and easy dnnking wines

10. Do you know San Valero Winery and the quarantee of origin of Cariflena?

(52} Yes ( continues in question number 12)

() Ne{answerthe following question and |t the surey)

11, If you don’t knew this winery, Why? ( you can choose ssveral options)
Selecciona loras Ins que comespondan.

[} I've never heard of it
L'__I Litthe market presence

12. Are you consumer of these wines?

}-::: ‘Yes [ conlinues in queslion number 14)

(") Not continues in question number 13)

S



12. IF you are not consumer, why?
* Belecciona todos fos que comespondan

[ ] e price is too high

[[] 1 don't I'ke their grape variety

D | don't {ike their quaralee of origin

D 1 don't liike their organoleptic qualities

14, Choose an aptien about the purchaze of these wines
“‘-.‘

(@ | would buy these wings and would recommend buying
() |'would buy these wines but would nct recommend puying
() lwould mot buy these wines and would nol recommend buying

15. Value from 1 to 7( 1 = | don't like it ; 7=>Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 (j—"
Bormbero Gran Resena 2009

La Cantera Reserva 2007 ( f —-"-J )(K"






Customer survey

1. Nationality

rea 1y sH

2, Sex MM 7=
(i vale

() Female

3, Age

() 1835 years od
() 3660 years old
(N +80 yesrs old

4. Occupation

D Student
() worker

() Unemployed

(L Retired

5. Choose an option about your frequancy of wihe consumptlon

() Caily

(") Several days a week
Weekend

- 2) Occasionally

G
C
(") Newr

&, What kind of wine do you wsually drink more often?

() White wines
@ Redwines
() Pink wines
() Sporkling wines

35



7. Choose an optlon abeut your mativations to make a purchase {You can chooss several
options)
Selecciona todos fos gue comespondan, N
L] Quarantee of origin
1’| Price
[] Graps variety
D Bottle design

L,-_@Recommendaticns and awards

B Value from 1 to 7 { 1-> less imporant ; 7 <> very imporfant} different srganosleptic
gualities.

Flavour
Argma
Colour

9. Chense an option according to your prefersncas,

\"I\_)//Strong and full-bodied wines

(") Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Garifiena?

( 'B/Yes { conlinues in question number 12)

() Mo (dnswer the following question and let the surey)

11. If you don’t know this winery, Why? { you can choose several options)
Selecciona tados las gue comespondan.

12, Are you consumer of these wines?

( 24 Yes { continues in queslion number 14}

(") No{continues in guestion number 13)



13. If you are not consumer, why?
Seleccions (o0os fos que comespondan

D The phi¢a is too high

[] ) don‘tlike their grape varlety

D I don't like their quaratee of ogin

D | don't liika their organoleptic qualities

14. Choase an aption about the purchaé'e of these wineg

'~/ would buy these wines and would recommend buying

\'___‘} I would buy these wines but would not recornmend buying

{7y lwauld not buy these wines and would not recommend buying

18, Value from 1 ta 7{ 1 = | don't like 1t ; 7-=0Outstanding) the quality of the following San
Valeto wines

1 2 3 4 & 6

;
sommo ez 3 XXX il
Bombere Gran Reserva 2008 f“ (=X )

La Cantera Rezena 2007 ( )( )( )af_\(“l )

16, Value from 1 to 7 { 1-= | don't ke It ..7-> ouistanding) wines of San Valero Winery

1 2 3 4 5 6 7

OO0 0000






Customer survey

1. Nallonality
(S \rs\«

2 Gex

() Malz

& Famale

3, Age

() 18-35 years old
{:_ ) 38-60 years old

@ +50 years old

4. Occupation

() Student
(:__J Warker
() Unervployed

@ Retlred

5. Ghoose an optlon about your frequency of wine consumption

() Daity
() Sewral days aweek
Waekend
, Qccasionally

-

() Naver
6, What kind of wine do you usually drink more often?

() White wines

@ Red wines

() Pink wines
() Sporkling wines

W



7. Choose an optisnh abaut your motivations to make a purchase {(You ¢an chooss several
options}

Selacciona totlos f0s qua coirespondan

@ Quarantee of origin

[ Price

[,0] Grape variety

[ ] Baotile design

{ | Recommendations snd awards

8. Value from 4 to 7 [ 1-> lossimpertant ; 7 > very important) different organcleptic
qualities.

Flavour
Aroma
Colour

9. Chooge an aptien according te your preferences.

(¥@) Strong and full-bedied wines
(") Softand easy annking wines

10. Do you know San Valers Winery and the quarantee of origin of Carifena?

@ Yes { continues in quastion number 12)

() No {answer the following question and et the survey)

11. IFyou don’t know this winery, Why? [ you ean choase several aptions)
Sefecciona todos fos que corraspandan.

D I've never heard of it
[ ] Litde market presence

u Dtro:

12, Are you consumer of these wines?

’?.a) Yes { conlinues in question numper 14)

D Ne ( continues in question nurmber 13)



13 If you ara not esnsumer, why?
Sefecciona (odos los que conespondan

D The price is too high
[ ] V'don'tlike thelr grape varisty
[] 1 don't like their quaratee of origin

14, Chaose an aption about the purchase of these wines

@ 1'would buy these wines and weuld recommend buying
(") !'would buy these wines but would nat recommend buying

( _) I 'would hot buy these winas and would not recommend buying

15, Value from 1 to 7( 4 -> | don't like it : 7->Outstanding) the quality of the fotlowing San

Yalero wines

1 2 3 4 5 5] 7
Bombero Joven 2014 {:_;’\H\_"_r} >N
Bombero Gran Resenm 2009&; X XX

A, M

X
La Cantera Resena 2007 (X L X_ X

\

16. Value from 4 to 7 { 1=> | don't like It ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 6§ 7

QO O O & O






Customer survey

1. Nationallty

(L./ L@\.L\

2 Sex

() Mae

@ Femals

3. Age

() 18-35 years old
() 3660 ygars old

() +60 years old

4. Occupation

() Student

(2 Worker

() Unemployed
() Reireg

5, Choose an option about your frequency of wine consumption

() Daily
() Several days aweek

Weekend
Occaslonally
€ - ) Never

6. What kind of wine do you usually drink more often?

(:} White wines
(:_j Red wines
(“) Pink wines

@ Sporkling wines



7. Choose an option about your motivaticns to make a purchase {You can choose several
options)

Seleccions todos log que correspondan

{1 Quarantge of origin

]

r_—_-l Grapa variely

[ 1 Botle design

| 27 Recommendations and awards
L] Brand

8 Valus from 1 to 7 ( 1-» less important ; T <> very important) different organolaptic
qualities.

Flavour
Aroma
Colour

9. Choose an option according to your prefarences.

() Strong and full-bodied wines
/(:@) Soft and sasy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

() Yes ¢ conlinues in question number 12)

'k. ﬁJj Mo { answer the following question and (et 1he suney)

y 2

11. i you dan’t know this winery, Why? { you can choose saveral options)
Sedecciona todos fos que comespondan.

EB I"ve: never heard of it
{7 Litle market presence

D Ciro:

12. Arg you consumer of these wines?

() Yes (continues in question numbsr 14}

") No [ continues in guestion number 13)



13. Ifyou are not consumer, why?
Sefecriana (oos 105 que correspondan

[} The price is too high
("} 1dontlike their grape vatiety
{T] 1don't like their quaratee of origin
r_i | don't liike their organoleptic qualilies
14. Choose an option about the purchase of these wines
C ) | would buy these wines and would recommend buying

\’_ ) 1would buy these wines but weuld net recommend buying

() Twould not buy these wines and would Rot recommend buying

15. Value from 1 to 7{1 > | don't like jt: 7-=Outstanding) the quality of the following San
Valero wines

Bornbero Joven 2014 C XX

Bombero Gran Resena 2009 X ,)(wf__“( X )

La Cantera Resena 2007 (X X _JX;"_'_“:‘){ X))
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Customer survey

1. Nationality

i

z, Sex

() Male
@. Famale

3. Age

() 1e-38 years ok

() 3680 years old
@ +60 years old

4. Ccoupation

() Student

() worker
() Unemployed

@ Ratired

5, Choose an option about your frequency of wine consumption

() Caily

(577 Several days @ week
() Weskend

() Occasionally

2 Mever

6. What kind of wine do you usually drink more often?

@ White wines

() Redwines
() Pink wines
(") Sporkling wines



7. Choose an option about your motivations to make a purchass {You can choose several
optlons)
Selacciona lodos log gue comespondan.

E] Quarantes of origin

foAF Price

E’ Grape varety

&-Bottle dasign )
[] Recommandations and awards

[] Brand

8. Value from 1 to 7 { 1<~ less important : 7 > véry impontant) different organoleptic
qualities.

Fiavour £—X
Aroma \
Colour

9, Choose an option according to your preferences.

£~y Strong and full-podied wines
@ Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

(") es ( continues in question number 12)
( ﬁ No { answer the following question and let the survey}

1

pury

- if you don't know this winery, Why? [ you can choose sevaral options)
Seleccione todds 108 que correspondan.

I've never heard of it
Little rarket presence
D Otro:

12. Are you censumer of these wines?

() Yes { continues in question number 14)

() No ( continues in question number 13)



13. If you are not consumer, why?
Sefecciona todos los que comespondan

D The price is too high

L] 1 don't like their grape variety

[ 'dontlike their quaratee of origin

D I don't lilke their crgancleptic qualitiss

44, Choose an option about the purchase of these wines

() I'would buy these wines and would recornmend buying

() I'would buy these wines but would not recommend buying

) twould not buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 > | dont llke It ; 7 Outstanding) the quality of the following San
Valero wings

Bombero Joven 2014 C o T X X
Bombero Gran Resera 2006, ) X % X X A
La Cantera Resena 2007 (X ¥ X X X X

16, Valwe froem 1 to 7{ 1-» | don't like it...7-> outstanding) wines of San Valero Winery






&\

Customer survey

1. Nationality (L'/l

() Femalo

3. Age

(#18—35 years old

(- 36-60 yoars old
() +80 years old

4, Occupation

O Student
@ Worker

() Unemplayed
() Relirad

5 Choose an option about your frequency of wine consumption

Q Daily

6} Several days o week
| Weekend
) Cccagiaially

) MNever

6. What kind of wine do you usually drink more gften?

() White wines
(f%) Redwines

() Pink wines
{7 Sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose sevaral
options)

Selecciona torhos fos fue comespondan.
[5#1. Quarantes of origin

[&-Pice

[[] Grape wariety

D Bottle design

[] Recommendations and awards
[7] Brand

g Value from 1 to 7 { 1-> less Important ; 7 = very important) different organoleptic
qualities.

Flavour (
Aromia

Colour (_

g Choese an option according te your preferences.

(A Strong and full-bodied wines
() Soft and easy diinking wines

10, Do you 'know San Valero Winery and the quarantee of erigin of Carifiena?

@ ¥ 85 { conbinues in question number 12)
{7 Mo (answer tha follawing question and let tha suney)

11. If you don’t know this winery, Why? { you can choose several options)

Selecciona todas fos que comaspondan.

[_| Lite market presence

{1 otro:

12. Are you consumer of these wines?

@ Yes ( continues in question nurmber 14)
[} Ne{continues in guestion number 13)



13. Ifyou are not consumer, why?
Sefecriona todos los que corespondan.

|_—_| The price is too high

[[] 1don't like their grape variety

[] ! don't like their quarstee of origin

D [ don't liike their organcleptie gualities

14, Choose an option about the purchase of these wines

(_ | would buy these wines and would recommend buyify
I would buy these wines but would not recommend buying

) I'would net buy these wines and would not recommend buying

15. Value from 1 to 7(1.-> | don't like it ; T>Outstanding) the quality of the following San
Valero wines

1

Bombero Joven 2014
Bombero Gran Resena EOU“'
La Cantera Reserva 2007 {







Customer survey

ok

1. Nationality

2. Sex
(P Maie
() Female
3. Age

(.} 18-35 years oid
36-80 years old

() +80 years old

4. Occupation

() Student
Worker

() Unemgloyed
() Relired

5, Choosa an option about your frequency of wine consumption

() baily
S)_,é}yﬁe\eral days a week
() Weekend
() Occasianally
(D) Mever
6. What kind of wine do you usually drink more often?

() White wines
Q) Red wines
() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Selecciona todos los que correspondan.

i Cuarantes of origin

1 price

ﬁGrape. variety

D Boltle design

f3¥ Recommendations and awards
[C] Brand

8. Value from 410 7 ( 1-> less Important : 7 > very Impottant) different organoleptic

qualities.
1 2 3 4 5 5 T
Flavour ; Y 'S"
Acoma _V/,R" & ,(_ ﬁ)
Colour N A_ )

9. Choose an option according to your preferences.

(@ Strong and ful-bodied wines
() Soft and easy drinking wines

10. Do you know San Valero Winery and the guarantee of origin of Carlfiena?

{ ) Yes {continues in question number 12)
@ No ( answer the following question and lat the suney}

11. If you don’t know this winery, Why? { you can choose several options)
Seleccions fodos fos gue correspondsi.

I 1'e never heard of it
] Little market presence
D otre:
12. Are you consumer of these wines?

( i } Yas { continues in question number 14)

Fa

\_:_’} Mo ( continues in guestion number 13)



13, If you are not consuiner, why?
Sefeccions todos los que comespondan
[] The price is too high
[} 1don’tlike their grape variaty
:__! 1 don't like their quaratee of ongin

ey
i

1§ ldent liike their organoieptic qualities

14. Choose an option about the purchase of these wines

_:'_) | would buy 1hese wines and would recommend buying

—

() 1would buy thase wines but would not recommend buying

() 1'would not buy these wines and would not recommend buying

15. Value from 1to 7{1 - | don't like It; 7= Outstanding) the quallty of the following $an
Valers wines

b

La Canters Resera 2007 (_ -ﬁ(j:‘






Customer survey

1. Ngtionaliw

N

2, Sax

() Male

@Famﬂle

3. Age

{(~3D 18-35 years old

() 3660 years oid
) +60 years old

4. Occupation

() Student

@ Worker

C:} Unemployed
{ ) Retired

5. Choose an optlon about your fraquency of wine consumption

() Dasity
) Several days a week
() Weekend

() Occasianally

() Never

6. What kind of wine do you usually drink more often?

() Whits wines
< Red wines
5 3 ) Pink wines
() Sporkling wines

4 |



I

o

1

-

12,

Choose an option about your motlvations to make a purchase (You can chooss several
options)
Selecciona totlos fos que cormaspondan,

[ 7] Quarantee of origin
,Pé_f:?rice

r“| Grape variety

m Bottle design
ﬁ—Recommendations and awards

{ | Brand

. Value from 1to 7 { 1-> less important ; 7 <> very impertant) differant organolaptic

qualities.

Flavour
Ardma
Colour

Choose an option according to your prefarences.

@ Sirong and full-bodied wines
() Soft and easy drinking wines

. Do you know $an Valero Winery and the quarantee of origin of Carlftiena?

:_\r Yes ( continues in question number 12)
Q No { answer the following question and let the sunvey)

. If you don’t know this winery, Why? | you tan choose several options)

Seleccionia todos 105 gue comespondan.
ﬂl F've never heard of it

[7] Litle market presence

r'_J Otro:

Are you consumer of these wines?

() Yes { conlinues in question number 14)

.'r'_-

{_ ) No{continues in question number 13)



13. If you are not consumer, why?
Sefecciona todes fos que comespondan

D The price is toa high

[ 1 dont like their grape variety

{_] dontlike their quaratee of origin

|:| l-don’t liike their organoleptic qualities

14, Choose an option about the purchase of these wines

{_ ) 1'would buy these wines and would recommend buying
( 3 __'_) | would buy these wines but would not recormmend buying
(_‘) | would nel buy these winas and would not recémmend buying

15, Value from 1 to 7{1 > | don't like it ; 7->Outstanding) the qua lity of the following San
Valero wihes

Bombero Joven 2014 {
Bomhbero Gran Resena 2009
La Cantera Reserva 2007

16, Value from 1 to 7 [ 1-> | don't llke it ...7-» outstanding) wines of San Valaro Winery






b2

Customer survey

IS

1. Natienality

() 1835 years old
() 3660 years old

(P +80 years old

4. Occupation

() student
() Worker

{_ ) Unamployed

@ Retired

5. Ghoose an option about your frequency of wine cohsumption

() Day

Several days aweek
_ Weekend

() Occasionally

) Newr

8. What kind of wine do you usually drink more often?

() White wines
(¥ Red wines
() Pink wines
(") sporkling wines



7. Choose an option about your maotivations to make a purchasa {You can choose several
options) .

Sefecciona todos las que coresporidan.
2? Quarantee of origin

|_J Price

&Grape warigty

{ ] Bettle design

I ] Recommendations and awards

1
|2]iErnd

8. Value from 110 7 (1-> less important ; 7 > very Important) different organcleptic
qualities.

1 2 4 5 5} 7

Flavour :f_ _i . w_:}(;)fj%; )

Arbma () XX

e,
Colour \ A (W\' i

g Choosa an option according to your preferences,

( }a Strong and full-bodied wines

) Sok’and easy drinking wines

10. Bo you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yes [ continues in question number 12)

{7} Mo { answer the following question and let the survey)

11, If you don’t know this winery, Why? | you can choose several options)
Sefecciona lodos los gue comespondsn.

{] Little market presence

[] Otro:

12. Are you consumer of these wines?

:’e_-c? Yes ( continues in question number 14)

C) No { continues in question numper 13)



13, If you are not consumer, why?
Sefecciona todos fos que cortespundan

i__] The prige is too high
[ 1 den't like their grape variety
D 1 don't like their quarates of ongin

14, Choase an aption about the purchase of these wines
@ | would buy these wines and would recommend buying
) 1woutd buy these wines but would not recommend buying

C) 1 would net buy these wines and would not recommend buying
15, Value from 1 to 7{ 1 = | don‘t like it ; 7=0utstanding) the quality of the following San
Valero wines
Bombero Jowven 2014 = XX X

Bombero Gran Resena 200% u)\__‘)";g'
La Cantera Resenva 2007 ()0 X X

16, Value from 1 to 7 ( 1-= | don't llke It ...7-> outstanding) wines of San Valoro Winery






Customer survey

£

1. Natlonality

2. Bex

() Mate

@ Female

3. Age

() 18-35years old

(5P 36-60 years oid

() +60 years oid

4, Oceupation

() Student
@"Worker
() Unemployed
() Retired

5. Choose an option about your frequency of wine consumption

C) Dsaily

(22 Sewral days a week

@. Weekend

() Occasicnally

) Newer
—

6. What kind of wine do you usually drink more often?

() white wines
() Red wines
() Pink wines
() Sporkling wines

8



7. Choose an oplicn about your motivations to make a purchase (You can chossa several
options)

Sefecciona todog fog gue comespndan,
| #7Quaranise of origin

i Price

_Ea- Grape variaty

_____ J Bottle design

LJ Recommendations and awards
[} Brand

3. Value from 1 to 7 { 1-> less important ; 7 -> very important) different erganoleptic
qualities.

1 2 3 4 5

Flavour . (. . xu, )
Aroma ( _,'( —i)(_%‘:)( Z
Golour C X%

9, Choose an option accordihg to your praferences,

@ Strong and full-bodied wines
: ___} Sot and easy drinking wines

10. Do you know San Valero Winety and the quarantee of origin of Carifiena?

@ Yes { continuas in question number 12)

(__) No { answer the following question and let he sunrey)

11. If you don’t know this winery, Why? ( you can chooss several options)
Sefecciona lodos los que correspondan,

|t 1 I've never heard of it

[ Little market presence

12, Ara you consumer of these wines?

,@ Yes [ continues in question numbser 14)
() No(continues in question nurmber 13}



13. If you are not consumer, why?
Selecciona lodos fos que correspondan

U The price is too high

[C] 1 don't like their grape varisty

D I don't like their quarsatee of origin

[:[ 1 don't hike their arganeleptic quatities

14, Choose an optlon about the purchase of these wines

g | would buy these wines and would recommend buying
[—‘p 1 would buy these wines but would not recommend buying
() Vwould not buy these wines and would not recommend buying

L

15, Value from 1 to 7( 1 < | don't Itke it ; T->Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 | S
Bombero Gran Resena 2(]05{#:.~ =
La Cantera Reserva 2007 (.

18. Value from 1 to 7 {1-= | don't like It ...7-> cutsianding) wines of San Valero Winery

1 2 3 4 b 6 7

OO0 OO






Customer survey

1. Nationality

n_

2. Sex

( Zf’l\ﬂala

() Female

3, Age

{ ) 18-35years old
(&= 3660 years o
() +60 ysars old

4. Occupation

() Student
S Werker
D Une‘rnplwed

() Retired

5. Choose an optlon about your freguency of wine consumption

D Daily

@’ Several days a week
(") Weekend

() Oceasionally
() Mever

6. What kind of wine do you usually drink more often?

() white wines
(¥ Red wines
() Pink wines
() Sporkling wines

h'



7. Choose an optlon about your motivations to make a purchase (You can choose several
options)

Selaciona tdos Ios que comesponasn.
[}Quarantae of odgin

[} Price

[ Grape varisty

[ ] Bottle design

[] Brand

g Value from 110 7 { 1-» less important ; 7 5 very Iimportant) different organoleptic
qualities.

Flavour
Aroma
Colol

8, Chooge an option accerding to your preferences.

() Strong and full-bodied wines
(. )zﬁoﬂ and easy drinking wines

10, Do you know San Yalero Winery and the quarantee of origin of Cariflena?

{("y)e Yes ( continues in question number 12)
{ ) No [ answer the following question and let the survey)

11. if you don’t know this winery, Why? { you can choose several opfions)
Selapciona todos fos gue comaspondan.

[] I"ver niever heard of it

{7 Little market presance

I__] Ol

12. Are you consumer of these wines?

{,\i 1 Yes | conlinues in question number 14)
{ Y Ne [ continues. in question number 13}



13. If you are not consumer, why?
Seleccions todas jos que comespondan

D The price s too high

[ ] 'don't like their graps variety

[ ] ) don't like their quarstes ot ongin

[ ] !don'tliike their crgancleptic qualities

14. Choose an option absul the purchase of these wines

(b Lwould buy these wines and would recommend buying
C
e

_"1 |'would buy these wines but would not recommend buying

) | would not buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 - | don't like it ; 7->Outsta nding) the quality of the following San
Valero wines |

_ Bombero Joven 2014 ( :
Bombero Gran Resena 2009';-_
La Canlera Resera 2007

18, Value from 1 to 7 { 1-> | don’t like It ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 & 7

OO0 0 O®O






“s
Customer survey

1. Nationality

a
-

2. Sex

(s

(SMale
() Female

3 Age

C 7} 18-36 years old
@ AB80 years old
() +60 years old

4, Occupation

() Student
@ Worker
(__) Unemplgyed
() Retired

5, Choose an option about your frequency of wine consumption

) osiy

() sewrd days a week
@ Weekend
- (_7) Occasionally

() New

[}

. What kind of wine do you usually drink more often?

() White wines

{4 Redwines

{7} Pink wines

() Sporkling wines



7. Choose an option about your motlvations to make a purchase [(Vou can choose several
aptions)

Sefecciona todos 105 gue cormespondan,

i1 Quarantes of origin
- [}‘r'lpn'ce
l;d’ Grape vanigly

f-__} Bottle design

[7] Recommendations and awards

ot

Valug from t to 7 (1> less impaortant : T <> very important) different organolaptic
qualities.

Flavour X
Aroma C X
Colaur ok

wr

. Choose an optlen according to your praferences.

(e Stong and full-bodled wines

(__;) Soft and easy drinking wines
_10. Da you know San Valero Winery and the quarantee of origln of Carifiena?

Yes { conlinues in queslion number 12}

C:) Mo (| answar the following question and lat the surey)

11. if you don’t know this winery, Why? { you can choose saveral options}
Sefeccipna todos fos que corespondan.

D I've never heard of it
L} Little market presence

12. Are you consumer of these wines?

(g Yes { continues in question number 14}
T Ne { continues in question number 13}



13. IFyou are not consumer, why?
Selecciona todos los que corespondan

Lj The price is too high

| | I'don’llike their grape varisty

L__| | don’t ke their quaratee of ongin

[ 1 don't liike their organoleptic quaiities

14, Choose an option about the purchase of these wines

.j'_:“"-iff’ | would buy lhese wines and would recommend buying

( ') 1would buy these wines but would not recommend buying

{77 1would nat buy these wines and would not recommend buying

15, Value from 1to 7( 1=> | don’t like it ; T=Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 ('_‘ _'XF_ )
Bombero Gran Resena 2009, X X X

e
La Cantera Reserva 2007 ( X ey

1 2 3 4 5 § 7

OO0 00O O G O






Customer survey

1. Naiionality

=

2. Sex

() Male

(2" Female

3. Age

() 18-33 years old

L2 36-60 years old

()" 460 years old

4. -Occupation

(") Student

Warker

(") Unemployed

() Retired
5. Choose an option akout your frequency of wine consumption

g_‘i Gaily
() Several days a week

- Weekend

() Occasionally

() Newer

B, What kind of wine do you usually drink more often?

() White wines

@ Red wines

( ) Pink wines

() Sporkling wines

Ué



7. Choose an option about your motivationg to make a purchasa {You can chaose several
options)

Sefeccionha lodos los que correspondan

@ Quarantee of origin

t Price
[ Grape variety
[j Bottle design

[] Recommendations and awerds
') Brand

g8, Value from 1 to 7 { 1-> lessimportant ; 7 = very impottant) differant organoleptlc
gualities, L

Flavour
Aroma
Colour

g, Choose an optien accerding to your prefarances.

(= Strong and full-hodied wines

{7 ) Soft and easy drinking wines

10. Do you know £an Valers Winery and the quarantee of orlgin of Cardfena?

(:_)_ Yes ( continues in quastion number 12)

@—No { answer the following question and let tha suney)

11. ifyou don’t know this winery, Why? { you can choose several options)
Sefeccions lodos los que comespondan.

| I've never heard of it

{ I 1 g

["] Little market presence

[} otro:

12. Are you consumer of these wines’?

() Yes {continues in quastion number 14)

|__‘) No | conlinues in question number 13)



13, If you are not consumer, why?
Sefecciona todos fos que carespondan

[:] The price is too high

[ ] Vdon’tlike thelr grape variely

[] 'don't Hke their quaratee of origin

[[] 1 don't liike their organcleptic qualities

14. Choosge an opticn about the purchase of these wines

() I'would buy these wines and would recommend buying
2

(") Iwould buy these wines but would not recemmend buying

() Iwould not buy these wines and weuld nol recommend buying

15. Walue from 1 to 7{1-> | don't like it ; 7->Qutstanding) the quality of the following 3an
Valero wines

il 2 3 4
Bombere Joven 2014 Co X X X
Bombero Gran Reserw 2009 X X X /Y _,/Y
2 - i e
La Cantera Reserva2007 () X X X X







Customer survey
1. Nallonality ﬂ
P
2, Sex
(D Male
%Famale
3 Age

=
( _%)(1@—35 years old

() 3880 years old
() +60 years old

4. Dccupation

() Student
(" SeNorker
() Unemployed

() Retired

5, Choose an option about your frequency of wine consumption

O oshy

{Jy’ ) Several days a week
() Weekend

() Occasionally

() Never

6. YWhat kind of wine do you usually drink more often?

Vvhite wines
__) Red wines
(") Pink wines

—

() sporkling wines

YUy



7, Choose an option about your motivations to make a purchasa {You can choose saveral
options)

Salecciona todos los que correspondan.
[-'Q Quarantee of origin

[7] Price

@ Grape varigty
D Bottle design

[7] Recommendations and awards

& Value from 1 to 7 ( 1> less important ; T -» very important} diffarent arganoleptic

qualitles.
7
Flavaur ()
Aroma X )
o Smmmeg,
Colour A D

8. Choose an option according to your preferences.

() Strong and fullbodied wines
(& Soft end easy drinking wines

10. Do you know San Valero Winery and the quarantee of orlgin of Carifiena?

{ ) Yes { continues in question number 12)
(ED Na { answer the following question and fet the surey)

11. #f you don't know this winery, Why? { you ¢an choose saveral options)
Sefeccions todos jos que corespondan.

|"ver never heard of [t

[} Lile markit presence

L] ot
12, Are you consumetr of these wines?

Fi

1 et { continues in guestion numier 14)

.;_") No [ conlinues in question number 13)



12, Fyau are not consumer, why?
Selecciona tados fos que comespondan

(] ™e price is too high
[[] tdon't like their grape varisty
[] ) don'tlike their quarates of origin

D I don't liike their organoleptic qualities

14. Choose sn option about the purchase of these wines

() 1 would buy these wines and would recommend buying
() Vwould buy these wines but would nat recommend buying
e

\

) 1would not buy these wihes and wouild not recommend buying

15, Valus from 4 to 7{ 1 > | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

1 2 3 4 5 6 7
Bomnbero Joven 2014 CX XX XXX

Bombero Gran Resena 2008 N ')’- =8 e N X D)

La Cantera Resena 2007 (L X ) ) X






a4

Customer survey

1. Nationality

2. Sex

() Male
(_grTemale

3. Age

[ ) 18-36 years old
@ 3880 years old
() +60 years old

4, Ocoupation

() Studenl
(& Worker
() Unempioyed
(") Retired

5. Choase an optlon about your frequency of wine consumption

() Dally

@ Several days a week
() Weekend

() Occasionally

() Newsr

6, What kind of wine do yeu vsually drink more often?

TC7) White wines
(") Redwines
() Pink wines

(") Sporkling wines



7. Choose an option about your motivalions to make a purchase (Yeu can choose several
options)

Seleccions lodos o qué carrespondan,
L£) Quarartee of origin

. } Price

I?Qf Grape variety

[] Bottie design

[ f! Brand

B. Value from 1to 7 ( 1-> less important ; 7 -> very important} diffarant organoleptic
© gualities.

1 2 3 4 g

Flamur

XX
Aroma . )(’___X ‘(;’
Golaur ¢ ;Jg;l )

9. Choose an option according to your preferences,

‘@Stmng and full-bodied wines

10. Do you know San Valero Winery and the guarantee of erigin of Carifiena?

}é‘(es { conlinues in question number 12)
( ) __J No{ answer the following question and let the survey)

1.1 you don 't know this winary, Why? ( you can choose several options)
Seleccioma lodos los que correspondan

i ] (ve never heard of it
D Little market presence
= )

J Otro;

12. Are you consumer of these wines?

\2__5 Yes { continues in quaslion number 14)
i

") No{ conlinues in question number 13)

s



13, IFyou are not consurmer, why?
Sefecciona hooos 105 que correspondan.

{_] The price is too high
[ ] I'dontlike their grape variety
2 1 don'Llike their quaratea aof origin

v | I don 't like their organoleptic qualities

14, Choosa an option ahout the purchase of these wines

| would buy these wines and would recommend buying

k /':is, t would not buy these winas and would not recormmend buying

15. Value from 1 to 7{ 1 => | don't like it ; 7->0utstanding} the quality of the following San
Valero wines

1 2 3 5

7
Bombero Joven 2014 \ Z r‘(:!
Bombero Gran Resera 2009( X ?
XX

La Cantera Resera 2007 ( x k‘

16. Value from 1 to 7 { 1-» | dont lIke it ..7-> outslanding) wines of San Valero Winery

1 2 3 4

COOO0O0OP






hq

Customer survey

rg/,

1. Natlonallty

2 Sex

() Male

( % Female

3 Age

() 18-35 years old
__f%’ 36-60 years old
(") +60 years old

4 Occupation

(:) Student

%omar
_'J Unemployed
() Retired

5, Choose an optlon about your frequency of wing consumption

() Daiy

{%Semml days & week
() Weekend

() Occasionally

( _’} Newver

6. What kind of wine do you ugually drink more often?

() Pink wines
() Sporkiing wines



7. Choose an option about your motivations to make a purchase {You can chooss several
options)
Selacciona todos log gue cormespondarn.

[ﬂ) Quarantee of origin

ijj’ Price

|T Grape varisty

[ ] Batte design
L_] Recommendations and awards

—-1

i} Brand

8. Value from 1 lo 7 (1= less important ; 7 = very important) different arganoleptic
qualities.

Flavour ok it ( - G
Arora’ ; et Y ;
ora (XA

Coloyr
9. Choose an option according to your preferences.

() Strong and full-bodiad wines
\;d? Soft and easy drinking wines

10. Do you know San Valera Winery and the quarantes of origin of Carifiena?

{7} Yes ( continuss in question number 12}
?No { answer the fallowing question and let Ihe surey)

1. Hyou den’t know this winery, Why? { you can chooss ssveral options)
Selecciona todos {05 que comespandan

:‘Q‘ I"ve never heard of it

i _'j Little market presence

12. Are you consumer of these wines?

) Yes { continues in question number 14)

) No ( continues in question aumber 13)



13, IFyou are not consumer, why?
Selecciona todos los quts camespondan.

D The price is too high

[:| 1 don't like their grape variety

{1 1 don't like their quaratee of origin

D | don't like their organcleptic guslities

14. Choose an option about the purchase of these wines

() ¥ would buy these wines and would recommend buying
() 1'would buy these wines but would not recommend buying
(: _) | wauld not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 -> | don't like it ; 7-> Outstanding) the quality of the following San
Valero wines

12 3 4 5 6 7

Bombero Joven 2014 ( %E X

Bombero Gran Resena EDOKH )
La Cantera Reserva 2007 (

N, N—

16. Value from 1to 7 | 1-> | don’t like it ...7-> outstanding) wines of San Valero Winery

3 4

IL_,Jl

2 5
O OO O OO






Customer survey

1, Nationality

2. Sex

&

C) Femals

3. Age

() 1835 years okd
({4 36-60 years old
() +60 years old

4, Occupatlon

(") Student
Warker
CJ Unerplayed

() Refired

&5 GChoose an option aboul your frequensy of wine consumption

) DB{W
( skoSeweral days a week
(_) Week end

(") Oecasionally
(") Mever

6. What kind of wine do you usually drink more often?

() \hite wines

@ Red wines

() Pink vines
() sporkling wines



7. Choose an optien about your motivations to make a purchase {You can choose several
oplions)

Selecciona todos los que comespondan
:_r; Quarantee of origin

!’:@ Grape variety

[E Bottle design

[} Recommendations and awards

D Brand

8. Value from 1to 7 { 1> less important ; 7 > very important} différent organcleptic
qualities,

Flavour
Aroma
Colour

9. Choose an option according to your preferences,

() Strong and full-bodied wines
\73 Soft and easy dnnking wines

10. Do you know San Valero Winery and the quarantes of orlgin of Carifena?

(577 Yes { continues in question number 12}

") No { answer the following question and let the SureYy)

11. If you den’t know this winery, Why? { you can choose several options)
Selecciona fodos fos que correspondan,

{7] I've never heard of it
{77 Little market presence
i ] Otro:
12. Are you consumer af these wines?
.

| ‘Yes { continues in queslion number 14}
) Mo { continues in question number 13)



13, If you are not consumer, why?
Selecciona todos los que cormespondan

ﬂ The price Is too high

[] )don't like their arape varisty

[ 1don't like their quaratee of onigin
E} I don't liike their organcleptic qualities

14, Choase an optisn about the purchage of these wines

(_D’Cﬁ) | would buy these wines and would recommend buying
() Fwould buy these wines but would nat recommend buying
@ 1 would not buy these wines and would not recommend buying

15, Malua from 1 ta 7( 1 > | don't llke it ; 7=Outstanding) the quality of the fallowing San
Valero wines

1 2 3 4

Bombero Joven 2014 C)L_,)ﬁm.

Bombero Gran Resena 2009\ ) X
La Cantera Resena 2007 (X j;a) ). k 1

16. Value from 1 to 7 {1-> | don'tlike it ...7-> outstanding) wines of San Valero Winety






Customer survey

1. Natlonality

(_) Female

a. Age

() 18-36 years old
() 3860 years old

@ +50 years old

4, Occupallon

() Student
() Worker
() Unemployed

Qﬂaﬁr&d

5. Choose an optien aboul your frequency of wine consumption

/g Daily

Several days a week
) WWeekend
() Oeceasionally.

) Never

&. What kind of wine do you usually drink more often?

@ White wines
() Redwines
() Pink wines
(") Sperkling wines



7. Chaose an option about your motivations to make a purchase {¥ou can chasse several
oplions)

Seleccimna todos los que cormespondan,

E’B Quarantee of origin

I"ﬁ Prics

Eﬂ_ Grape variety

E Bottla design

"‘E Recommendations and awards

ﬁ] Brand

8. Value from 1to 7 [ 1-> less important ; 7 = very impertant) different organoleptic
qualities.

Flavour
Aroma
Cologr

9. Choose an opiion according to your preferences.

(57 strong and full-bodied wines
{7y Soh and easy dnnking wines

10. Do you know San Valero Winery and the quarantee of origin of Carlfiena?

,ég Yes { conlinues in quastion number 12)
() Mo (answer the following question and let the survey)

11. If you don’t know this winery, Why? { you can choose several options)
Sefecciona fodos os que carespondan.

!:} I've rever heard of it

[ Little market presence
7] otre:

12, Are you consumer of these winas?

. s { continues in question number 14)

-

{__) MNo{cenlinues in question number 13)



13. If you are not consumer, why?
Sefeccione fodos fos que comesponden

D The price is too high

D | don’t like their grape variety

D I don’t like their quaratee of grgin

[] 1don'tliike their organcleptic qualities

14. Choase an option about the purchage of these wines

@) I'would buy these wines and would recommend buying
() 1'woud buy these wines but would not recommend buying
() 1 would not buy these wines and would not recommend buying

45, Value from 1 to 74 1 & | don't like it ; T<>Outstanding) the quality of the following San
Valero wines

Bombero Jovern 2014 G
Bormbero Gran Reserva 2009 b
La Cantera Regena 2007 (

¥ ’_")
e )

16. Value from 1 to 7 (1-= | don't like It ...7-> cutstanding) wines of San Valero Winary






Customer survey

= Gt

2. Sex
(2“: Male
() Female
3. Age

() 18:35 years old

& 35.50 years old

I

() +60 years old

4. Occupation

(") Student

") Worker
() Unemployed
(") Retired

5, Choose an option ahout your frequency of wine consumption

() pally

&) Sewerl days aweek
() Weekend

() Occasicnally

() Newer

6. What kind of wine do you usually drink more often?

~,
Vihite wines

Q Red wines

() Pink wines

(") Sporkiing wines



7. Choosa an option aboul your motivations to make a purchase {You can choose several
options)

Salecciona todos los que correspondan

{E Guarantee of ofigin

—_—

i | Price
| | Grape variety

m Boltle design
|] Recommendations and awards
O

Brand

&. Value from 1 1o 7 { 1-> less important ; 7 = vary important) differant organoleptic
qualities.

Flavour
Aroma
Colour

9. Choose an option according to your preferences.

() Strong and hull-bodied wines
?Q Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carlfiena?

\4&5 { continues in question number 12}

s '_‘; No [ answer the following queslion and it the sunay)

11. If you don't know this winery, Why? { you ean chonse several optisns)
Selegciona lodos fos que comespondsn.

[] 1've never heard of it
[ 7] tiile market presence

[[] oo

12. Are you consumer of these wines?

w Yes { continues in queslion number 14)
_—-—wﬁ { continues in question number 13}



13. If you are not consumer, why7
Selecciona (6dos fos Que comespondan

D The prica is too high

[_‘J 1 don 't like their grape variaty

[£ER 1 don't like their quaratee of origin

[] 1 don‘t like their organoleptic qualities

14. Choose an option about the purchase of these wines

‘“’@ ) would buy lhese wines and would recommend buying
(@) 1 would buy thesa wines but would not recommend buying
7Y 1would not buy these winas and would not recommend buying

15. Value from 1 to 7{ 1 = | don't llke it ; T->Outstanding) the quality of the followlng San
Valaro wines

+

Bombero Joven 2014 -
Bombero Gran Reésena 2009
La Cantera Reserva 2007 (

16. Value from 110 7 { 1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 2 4 5 6 7

OO0 OO O
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Customer survey

{. Nationality

=

2. Bax
ale
() Female
3 Age

() 18-35ysars old

@' 36-60 years old
() +60years old

4. Qcocupation

() Student

= Wotker

() unemployed
() Retired

5, Choose an option abeut your frequency of wine consumption

() Daily
() Sewral days aweek
(") Weekend

L

(@=r Occasionally

) Newer

6. What kind of wine do you ususlly drink mare often?

() White wines
() Redwines
(") Pink wines

{(===gporkling wines



7. Choose an aoption about your motivations to make a purchase (You can chaoss sevéral
options}

Selecciona todos os gue cormesponcian
KO Quarantee of origin

[7] Price

E] Grape varisty

|/ Bottle design

| | Recommendations and awards

t}q Brand

8. Valua from 1to 7 { 1> less important ; 7 = very Important) different ergancleptic
quallties.

1 2 3 4 5 & 7

Flavou C X X XAC)
Aroma G XK XX
Colgur XX & X D]

9. Choose an option acgerding to your preferences,

() Swong and full-bodied wines
(zr"Solt and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin: of Carifiena?

(? Yes { continues in question number 12)

() Mo {answer the following question and let the suney)

-
e

- Wysu don’t know this winery, Why? ( you can choose several options)
Selecciona (0dos 105 gue carrespondan

}__], I've never heard of it

Little marksat presence

12. Are you consumer of these wines?

{==r~Yes { continues in question number 14)

()} Nof{conlinues in question number 13)



13, i you are nat consumer, why?
Saiecciona tados tos que correspondan

(] The price is too high

[ ] !don'tlike their grape variely

] #don't like their quaratee of origin

[j 1 don't like their organcleptic qualities

14. Choose an option shout the purchase of these wines

| would buy lhese wines and would recommend buying
) I'would buy these wines but would not recommend buying
() 1'would not buy these wines and would riot recommend buying

15. Value from 1 to 7{1 > | don't like It ; 2= Outstanding) the quality of the following San
Valero wines

.

1 2 3 4 5
Bombero Joven 2014 XX
Bombero Gran Resena 2008, __ X A 52__ -,
La Cantera Resen@ 2007 (X ) Xez?X_ X

16. Value from t 16 7 { 1-» | don't like It...7-> outstanding) wines of San Valere Winery
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Customer survey

1. Natienallty

2. Sex

() Male
(" Female

3. Age

() 18-35 years old
@' JI5-60 years old
(Y +60 ysars ald

4. ODccupation

() Student

@ Workar

() Unemployed
() Retired

5. Choose an option aboul your frequency of wine consumpilon

) Daily .

(") Seweral days a week
(& Weekend
() Occasionslly

() Never
& What kind of wine do you usually drink more often?
(7] White wines
() Red wines
( j Pink wines
() Sporkling wines



7. Choose an option about yeur motivations to make a purchase (You can choose several
options)

Selecciona todos fos que correspondan.
L.ﬂf Cuarantee of orlgln

[ _-ﬂ Price

fﬁ Grape variety

m Bottle design

rr: Recommendations and awards

i T‘, Brand

8. Value from 1 to 7 ( 1-> less important ; 7 > very important} different organoleptic
qualities.

Flavour Gl ) S G .
Aroma o _X?’;_)LN@IE_T,_X _,,,.}‘(:Q(m)
Colour i'_}._ XX X XX

9. Choose an optlon acgording to your preferences.

() strong and full-bodied wines
\?ﬁ Soft and easy drinking wines

10, Do you know San Valera Winery and the quarantee of origin of Carliana?

l(.:_ﬁ Yes { conbrnues in question number 12)

() No{answer the following quesiion and let the surey)

11. If you don’t know this winery, Why? ( you can chooss several opticha)
Sefecciona todos 105 que carfespondan.

D I've never heard of it

I} titile market presence

L] Otro:

12, Are you consumer of these wines?

{"&)y Yes (continugs in question number 14)
() No( continues in question number 13)



13, if you are not consumaer, why?
Selecciona lodlos oS que corespondan

f____] The price is too high
[ 1 dentlike their grape variety
|:] 1 don't like their quaratee of onigin

[] !don'tlifke their organoleptic qualities

14, Cheoste an aptién about the purchase of these wines

(GZ# | would buy these wines and would recommend buying
(") I'would buy these wines but would not recommend buying

L)’ 1'would nat buy these wines and would not recommend buying

15. Value from 1 to 7( 1= | don't like it ; 7~ Qutstanding) the quality of the following San
Valero wines

1/

Bombero Joven 2014 €. )

5

Bombero Gran Resena 2009 X

La Cantera Reserva 2007 (X

15, Value from 110 7 [ 1-» | don't lke it ..7-> outstanding) wines of San Valero Winery

1 2 3 4 5

OO OO

6 7
) O O €A |






Customer survey

1. Nationality

e

2. Sex

Male
Female
3, Age

("™ 18-35 years old
() 3680 years old
() +80 years old

4, Qccupation

(G2 student
() worker
() Unemployed
() Retired

5. Chogse an option about your freguency of wine consumption

() vaily

() Seweral days a week
=) Weekend

() Occasionally

() Newr

. What kind of wine do you usually drink more often?

() White wines
@? Redwines
() Pink wines
() Sporkling wines

55



7. Choose an oplion about your motlvations to make a purchase (You can chooge several
options)

Selecciona lodos Ins Gum correspindan
7l Quarantes of ongin
{_| Price
7T Grape varety
[ ] Bottle design
'%acommendations and awards
] Brons

8 Value from 1 te 7 ( 1-» less important ; 7 <> very impartant) different organclaptic
qualities.

1 2 3 4 5 6 7
Flavour -

Aroma
Colour

¢ Choose an optioh according to your praferences,

)ﬂlmng and full-bodied wines

() Soft and easy drinking wines
10, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

(") Yes { continues in question number 12)

7 ) Mo [ answer the following guestion and let the surey)

11. If you don’t know this winery, Why? { you can choose several eptions)
Sefecciona todos fos gue correspondarn

LY e never heard of it

[ ] Little market presence

D Otro:

12, Are you consumer of these wines?

() Yes (continugs in question number 14)
>

7} No [ continues in question number 13}



13. Ifyou are not consumer, why?
Sefecciona todos ios que corres pondan

" The price is too high

1 1dont fike their grape variety

'j. | don’t like their quaratee of orgin

—
H

_‘i | don’t like their crgancleptic qualities

14, Chooge an option about the purchase of these wines
() 'would buy these wines and would recommend buying

() I'would buy these wines but would not resommend buying

L_) | would not buy these winas and would not recormmend buying

15, Value from 1 1o 7{ 1 -> | don't like it ; 7->Outstanding) the quality of the fallowing San
Valero wines

2

Bombero Joven 2014 C XXX
Bombero Gran Resera QUUQ:_— X
La Cantera Reserva 2007 (_







‘é"\\

Customer survey

1. Nationmality

2 Sex

(E'Male
(") Female

3. Age

C) 18-3E years old
(S 2660 years old
() +60 years old

.4, Ocoupation

) Studenl
(= Worker
) Unemployed
() Ratired

5. Choose an optlon about your frequency of wine consumption

( ) Daily
=y Several days a week
(") Weskend

) Occagionally

) Newver

6. Whal kind of wine do you usually drink more often?

{_» White wines
&= Red wines

(") Pink wines
(") spording wines



7. Choose an option about your motivations toe make a purchase {You can chooss several
options)

Salecciona todes los que corespondan.
Quarantee of origin

{7] Price

I_Ttb Grape varialy

i "] Bottle design

| Recornmendations and awards
[} Brana.

8. Value from 1 to 7 { 1-> less important ; 7 > very important] diffarent organcleptic
gualities., f

2 3 4 5 & 7

4
Flavoyr ( Y.___ )(— T}%&P
Aroma f be

Colour L ;‘ Y>=)( J_‘)\ - )

9. Choose an option accerding to your preferences.
1

() Stropg and tull-bodied wines
(;) Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of orlgin of Carlfiena?

_[5=r=8s ( continues in question number 12}
([} Mo {answer the following question and let the surey)

11, If you don’t know this winery, Why? [ you can chonsa several optiong)
- Sefeccione todos fos que correspondan.

|_m] I've never heard of it
[7] Littre market presence

D Otrer

12. Are you consumer of these wines?

@"Ves ( continues in question number 14)
{ ) Mo{continues in question numnber 13}



13. If you are not consumer, why?
Selecoiona todos fos que corespondan

D Tha price is too kigh

[[] 'don'tlike their grape warlety

[ ] 1don't like their quaratee of origin

[] 1don't tiike their organcleptic qualities

14, Choose an option about the purchase of these wines

cﬁ I would buy these wines and would recommend buying
D 1 wold buy these wines but would not recommend buying

(") 1'would not buy these wines and would not recommena buying

15. Value from 1 to 7( 1> | don't like it ; 7= Quitstanding) the quallty of the following San
Valero wines

1 2 3 4 5 & 7

Bombero Joven 2014 COXC XXX X XD
Bombero Gran Resena ?GUS{ )\ )( )
La Cantera Resenva 2007

=B

16. Value frem 1 to 7 ( 1> | don't like it ..7-> outstanding) wines of San Valero Winery

1 2 3 4 § 3 i

OO &GO OO






g

Customer survey

1. Nationality

2. Sex

@' Male
(:'_') Femals

3, Age

{&E€F 18-35 years old
() 26-80 years oid
() +B0years otd

4. Qccupation

(K27student
( Warker
() Unerployed
() Retired

5. Choose an option about your frequency of wine consumptien

(") Daily

() Sevaral days a week
(- ) Weekend

() Cecasionally

() Mewar

&. What kind of wine do you usually drink more often?

() VWhite wines
@ Red wines
() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Sefecciona lodog los gue corraspondan

!_m_l Price
E Grape variety

i eRecommendations and awards
'r?*ﬁrand

2 Value from 1to 7 [ 1-» less ihportant ; 7 < verty important] different organoleptic

qualities.
12 3 4 5 & 7
AT XXX XD
ATomia i\_ 5 A« il _'{-[-‘._._u i-:” : : _}_\\' -.1\‘: ;
CE0 XX XXX

w

. Choose an option according to your preferences.

(&Fstrong and Lui-bodied wines
(_ ) Softand easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yes { continues in question numbar 12)
L':r) o { answer the following question and let the surey)

11, If you don't know this winery, Why? { you can choose several options)
Selsccions todos los que comespondan.

[] I've never heard of it
EI Little market presence

D Otro:

12. Are you consumer of these wines?

M Yes { conlinues in question nurnier 14)
_’_' \ No { continues in question number 13)



13. If you are not consumer, why?
Selecciona todos los que cormaspondan
(] The price is too high
[ 7] I don't like their grape variety

D | don'i like their quaratee of ongin

r] I don’t like their organcleptic qualities

14. Choose an option about the purchase of these wines

.Q] | would buy these wines and would recommend Duying
{) ' would buy these wines bul would nol recommend buying

() lwould nol buy these wines and would not recammend buying

15, Value from 1 1o 7{ 1> | don’t like it ; 7->Outstanding) the quality of the following San
Valero wines

Bombero Juven 2014 l:d\—
Bomhberp Gran Resena 2009\": i .
La Cantera Resena 2007 (X X

15, Value from 1 to 7 { 1-» | don't llke il ...7-> outslanding} wines of San Valero Winery

1 2 3 4 5 6 7

OO OO ;24” O O
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Customer survey

1. Nationality

(Srr\_’-

2, Sex

EB Mals
(") Female

3. Age

@ 18-35 years dld
-@ ) 3660 years old

() +60 years old

4. Docoupation

{'_i} Student
f /) Worker
() Unernployed
() Retired

5. Choose an option about your frequency of wine consumptich

() Daily
() Sewral days aweek

Weekend
Oceasionally
() Newer

6. What kind of wine do you usually drink more often?

() White wines

@ Red wines
Q Plnk wines

() Sporkiing wines



7. Choosa an option about your motivations to make a purchase (You can choose several

8. Value from 1 to 7 [ 1-» less important ; 7 = very important] different organoleptic

options)
Sefecciona todog ios gue correspondan.

EJ Quarantee of crigin
1?)‘ Frice
[ ] Grape variety

ﬂ Botlle: design
[“] Recommendations and awards

[] Brand

yualities.

Flenvour
Aroma
Colour

¢, Choose an oplion aceording to your preferences.

10.

1

-

12

(. ) Strong and full-bodied wines
@ Soft and easy dinking wines

Do you know San Valero Winery and the quarantee of origin of Carifiena?

/7)) Yes [ conlinues in question number 12)

J Mo (answer the following question and let the suney)

. IFyau don't know this winery, Why? { you can choose several oplions)

Selecciona todos fos que coraspondan

Are you consumer of these wines?

\‘]_ ¥es { continues In question number 14}
H 1 Neo { conlinues in question number 13)



13 If you ars not censumer, why?
Selecciona {odos los que corespondan

[[] e price is too high

[7] 1 don't ke their grape variety

[} 1dont like their quaratee of origin

[:_] 1 don't lilke their crganolepiic qualities

14, Choose ah option about the purchase of these wines

1 would buy 1hese wines and would recommend buying
1 would buy these wines but would net recommeand buying

(_:) 1 would not buy these wines and weuld not recommend buying

15, Value from 1to 7( 1 = | don't like it ; 7<-Outstanding) the quality of the following San

Valero wines

3
Barmibero Joven 2014 :( X:_,
Bormberd Gran Resena EUGE( X )(’ X
La Cantera Reserva 2007 (X X
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Customer survey

(S

1. Natlonality

2. Sex

() Male
@ Female

3 Age

) 1B-36 ysars old
"S5 3680 years old

(" 'y +60 years old

4. Occupation

() Student
(AP Worker
() Unemployed
() Retired

5, Choose an option aboul your frequency of wine consumption

(:) Daily

(Eagpeeieral days a wesk
() Weekend

D Occasionally

(__‘) Never
6. What kind of wine do you usually drink more often?

() White wines
@ Red wines
() Pink wines

—

) Sporkling wines



7

[

owr

10.

1.

12,

Choose an option about your motivations to makes a purchase {You can chosss saveral

options)
Sefeccions todos los que corresponaan.
Quarantee of orlgn
LI Price
-
[ Grape varisty
Bottle design

"] Recommendations and awards

Value from 1 to 7 { 1= less important ; 7 < very important) differant orga noleptic

yualities.
1 2 3 4 5 & 7
Flavour COC X X XX X%
Aroma - ... X = X )
Colour X X X=X X

. Choose an aption according to your preferences,

(S2 Strong and hull-podied wines

i () Soltand easy dnnking wines

Do you know San Valero Winery and the quarantee of origin of Carifena?

{7) Yes { continues in question number 12}
\\f-? Na { answer the following quastion and let the surey)

If you don 't know this winery, Why? ( you can cthoose several optichs)
Selecciona todos los gue corraspondan

[a! I've never heard of it
D Little market presence

Are you consumer of these wines?

: ) Yes ( continues in question nurmber 14)

) Ne (continues in quastion number 13]



13. If you are not consumer, why?
Sefecrions todos los que cormespondan

[ ] I'don't like their grape variety
D | don't like their quaratee of crigin
[] Idont liike their organcleptic qualities

14, Choose an opticn about the purchase of these wines

) 1would buy these wines and would recommend buying

-\

C ) 1would buy these wines but would net recammaend buying

C \ I'would not buy these wines and would not recemmend buying

15. Value from 1 to 7{ 1 -> | don't like it ; 7-» Dutstanding) the quality of the following San
Valers wines

Bambero Joven 2014 C_
Bombera Gran Reserva 2009{ ;
La Cantera Resera 2007 (.







Customer survey

1. Nationality @

() 18-35 years old
() 3850 years old

(Y +80 years old

4. Dccupation

(:j. Student
= Worker

(_ ) Unemployed
() Relired

5, Choose an option about your frequency of wine consumption

Daity
Several days a week

() Occssionally

() Newer

5. What kind of wine do you usually drink mare often?

() White wines

(E- Red wines
() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase (You can choose several
options)
Selecriona todos log gug coresporiian

P Quarantee of origin

[_j Price

[ ] Grape wariety

i ] Battle design

y Recemmendatons and awards
1 Brand

[
& Value from 1 to 7 { 1-> less impostant ; 7 > very important) different organoleptic
qualities,

Flavour
Aroma
Colour

9. Choose an option according to your preferences.

(2 Strong and hlkbodied wines
(") Soft and easy drinking wines

10, Do you know San Valero Winery and the guarantee of origin of Carifiena?

('Kb‘res { continues in question number 12}

k ; No [ answer the following question and let the surwey}

11. If you don’t knaw this winery, Why? { you ean choose several options)
Sefecciona fodos /08 gue corraspondan.

|7} 1ve never heard of it
[ Little market presence
r )

L] Otro:

12 Are you consumer of these wines?

>’} Yes ( conlinues in question numper 14}

) No [ continues in question number 13)



13. If you are not consumer, why?
Safecciona 10dos fos que Gofmespondan

'l__JI The prica is too high :
[ 1 dan’l like their grape variety
{_] tdon't like their quaratee of arigin

[j I don’t litke their organcleptic qualities

14, Choosge an optlon about the purchase of these wines

@ 1 would buy (hese wings and would recommend buying
() 'woud buy these wines but would not recammend buying

( __) I would not bly these winas and would not recommend buying

15, Value from 1t 7(1 -> | don't like It ; 7-=Outstanding) the quality of the following $an
Valero wines

1T 2 3 4 5

§ 7
Bombsro Joven 2014 C)‘L,_,_)::___J\,__J’\. el X ;'

P

Bombero Gran Resena 2008 X )\__ «,_:.r /Z-".é

La Cantera Resena 2007 XX "?3(

16, Value from 1 to 7 { 1-> | don't like It ...7-> outslanding) wines of San Valero Winery

1 2 3 4 5 = 7






Customer survey

1. Natlonality

2, Sex

() Male
Q&male

3. Age

(% 8-38 years old

@ 36-60 years old
() +B0 years olg

4, Occupation

() Student
{_'7Workar
(7)) Unemployad

5, Choose an eption about your frequency of wing consumption

() Daiy

() Several days aweek
Waskend

% Qoeasionally

() Newr
& What kind of wine do you usually drink more often?

() White wines
@ Red wines
() Pink wines
() Sporkling wines



7. Chaose an option about your mativations to make a purchase {You can chooze several
options)

Sefecciona lodos los que comespondar,

] Quarantee of oigin

[_] Price

[[] Grape variety

(] Bottle design

[} Recommendations and awards
[] brang

8. Value from 1 to 7 { 1= 1¢88 important ; 7 > very important} different organolieptic
qualities. - .

Flavour ©

(X . _, ) Y, e
Aroma C X XX X X )
Colour D o S (R

9. Choose an option according to your preferences.

{}*Slmng and full-bodied wines

(") SoR and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Cariflena?

(") Yes ( continues in question nurmber 12)

(’) No { answer the following quasticn znd lat the surey)

11. H you don't know this winery, Why? [ you can choose saveral optlons)
Selecciona lodos fos que comespondan,

...P v hever heard of it

|| Litle market presence

m Otro: )

12. Are you consumer of these wines?

( ) Yes [ conlinues in duastion umber 14)

") Mo {continues in quastion number 13}



13, If you are not consumer, why7
Setecciona todos los que comespondan

[7] The price is too bigh

[) 1 dont fike their grape variety

[ I'don't fike their quaratee of origin

[_:] t don't liike their ergancleptic qualities

14. Cheose an option abeut the purchase of these wines

) 1'would buy these wines and would recommend buying

(") | would buy these wines but would not recommend huying

() twould not buy these wines and would ot recommend buying

15, Value from 1 to 7(1 = | don‘t fike it ; 7>0Outstanding) the quality of the fallowing San
Valero wines

Rarmbero Joven 2014 (“

Bombero Gran Reserva 2009 _

La Cantera Regera 2007 (

18, Value from 1to 7 { 1-> | don't ke It ...7-> cutstanding) wines of San Valero Winery

1 2 3 4 5

=]

7

OO0 o000
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Customer survey

1. Nationality

e

2, Sax

P

() Male

@ Female

3. Age

() 18-35 yoars old
() 36-60years old

@ +50 years old

4. Docupation

() Student
() Worker
() Unemployed

@ Retired

5. Choose an aption about your fraquency of wine consumption

() Daily

(NO) Several days a week
[ ) Waekend

) Decasionally

) Newer

6. What kind of wine do you usually drink more often?

(2 White wines
() Redwines
() Pink wines
>

() Sporkiing wines



7. Choose an option about your motivations to make 2 purchage {You can choose several
options)

Selacciona todes 105 que cormespondan,
L)__c? Quarantes of origin
M Price
[E. Grape variety
Bottle dasign
[ Recommendstions and awards

|>.| Brand

g Value from 1 to 7 { 1= less important ; 7 = very important) diffarent organoleptic
qualities.

Flavour
Aroma
Colour

5. Cheoose an option according to your preferences.

() Strong and full-bodied wines
C ﬁ Sof and easy drinking wines

10. Da you knew San Valers Winery and the quarantee of origin of Carifiena?

{ ‘>¢? Yes | continues in question number 12)
) Mo { answer the following question and let the suney)

11. If you dan’t know this winery, Why? { you can choose several options)
Selecciona todos 05 que correspandan. '

™ I'e never heard of it

L'_”} Littie markel presence

12, Are you consumer of these wines?

@ Yes { continues in question humber 14)
{ - ) Mo { continues in question number 13)



13. If you are not consumar, why?
Selecciona todos fos qus comaspondan

[7] The price is toa high

[ 1 don't like their grape variely

D | don‘t like their quaratee of angin

[] | doni't liike their arganoleptic qualities

14, Choase an option about the purchase of these wines

2 | would buy these wines and would recommend buying
(") | would buy these wines but would not recommend buying

(") 1'would not buy these wines and would not recommend buying

5, Value from 1to 7{1 =1 dont like it ; 7=Dutstanding) the quality of the following San
Yalero wines

Bombero Joven 2014 !
Bombero Gran Resena 2009
La Canlera Reserva 2007 {







{7

Customer survey

&%

1. Nationallty

Z. Sex

@ Male
(") Femals

3 Age
(_ 18-35 years old
35-80 years old
{ ) +G0 years old

4, Dcoupation

() Student
tf_?g"_a Warker

) Unemplayed
() Relired

5 Chooss an optlon about your frequency af wine consumption

() caly
() Sewral days a week

@ Weekend

() Occasionally

() Newr
6. What kind of wine do you uspally drink more often?
() White wines

Red wines
) Pink wines

() Spokling wines



7. Choose an aption about your mativations to make a purchase {(You can choose soveral
options) ’

Selecciona todos los que cormespondan.
Quarantee of origin

[] Price

@ Grape varicty

[] Bettie design

[} Recommendations and awards

D Brand

g Value from 1to 7 { 1> less important ; 7 > very Important) different organoleptic
guallties.

Flawmur
Aroma
Colour

o Chosose an aption according te your preferences.

% Strong and fuli-bodied wines

) Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

£ Yes ( conlinues in question number 12)

() No {answer the following question and let the suney)
11. If you don’t know this witiery, Why? { you can chosse several optians)
Selerciona tados {os gue coirespondan.

D I've never heard of it
[] Little market presence

D Olro:

12. Are you consumer of these wines?

Yes { continues In question number 14)

(") No (continues in question number 13}



13. Ifyou are not consumar, why?
Sefecciona fodos ios que comespandan

I:} The price is teo high

[7] 1dont like their grape variety

[T] 1don't like their quaratee of orgin

[:] I don't lilke their crgancleptic qualities

14, Choose an option about the purchase of these wines

| would buy 1hese wings and would recommend buying
[D | would buy these wines but would not recormmend buying
& _';) | would not buy these wines and would not recommend buying

15. Value from 1 to 7{1 -> | dont like it ; 7->Outstanding) the quallty of the following San
Valoro wines

1 2 3
Bormibero Joven 2014 C I XX
Ve e
Bombero Gran Reserva 2009&_—5‘";—_:__ ‘--’?."“-%

La Cantera Resera 2007 (X X

R N






Customer survey
1. Nationality
2. Sex Q
Male
Female

3. Age

{) 19-35 years old
@ 35-80 years old
() 160 years old

4. Oceupation

() Student

Worker
Unemployed
() FRetired

5. Choose an option about your frequency of wine consumption

@ Daily

() Several days a week
() Weekend
() Qccasionally

() Never

6. What kind of wine do you usually drink more often?

@ ;] White wines
Red wines

() Pink wines

() sporkling winas



7. Choose an option about your motivations to make a purchase (You ¢an chooss several
opticns)

Selecciona todos los que comespondan.

Quarantee of origin
Price

[ ] Grape varioty
[] Bottie design

|:| Recornmendations and awards ‘

D Brand

8. Value from 1.to 7 { 1= loss iinportant | 7 > véry imponant) different organole plic
qualities.

Flavour
Aroing
Colour

9. Choose an option agcording to your preferences,

Strong and full-bodied wines
() Soft' and easy drinking wines

10. Do you know San Valers Winery and the quarantes of origin of Carifena?

% Yes [ continues in question number 12}

No { answer the follawing gquestion and let the sunay)

11. If you don’t know this winery, Why? ( you can chooss several optlons)
Sefeccions todos los que carrespondan.

[TF Ive never heard of it
[] Litne market presence

[] owe:

12, Are you consumer of these wines?

(/) Yes{continves in question number 14)

-

() Ne( continues in question number 13)



13. If you are not consumer, why?
Sefecciona todos los que correspondan

D The price is oo high

[.7] idon't like their grape variety

[T] 1 don't like their quarates of otigin

[] 1 don't liike their organcleptic qualities

14. Choose an option about the purchasze of these wines

(7)1 would buy these wines and would recommend buying
() twould buy these wines but would not recommend buying

() 1'would not buy these wines and would not recommentd buying

15, Value from 110 7( 1 <> | doen't like it : 7> Du

tstanding) the quality of the following San
Valero wines

Bombears Joven 2014 ( .
Bombero Gran Resena 2009 X X X X A )

e Smen S S S s e
La Cantera Reserva 2007 (_ XC X~ X A ‘%(

16, Valve from 110 7 { 1-> [ don't like It ._.7-> outstanding) wines of San Valerg Winery

1 2 3 4 g ] 7

{

LCOOOO @D






Customer survey

1. Natlonallty

o

() Mae
@ Female

3. Age

2 8ex

() 18-35 years oid

@ 36-50 years qid
(::) +B80 years old

4, Doccupation

() Student
Worker
() Unemployed

() Retired

5. Choose an optlen about your frequency of wine consumption

(2 vay

(") Several days a week
) Weekend

) Occasionally

{ ) Newer

& What kind of wine do you usually drink more often?

() \White wines

() Redwines
() Pink wines

@ Sporkling wines



7. Choose an option about your motivations to make a purchase {You ean choaosa savaral
aplions)

Selecciona todas fos que correspondarn,

{ ] Price
{ ] Grape veriety
!E Bolile design

1] Recommendations and awards
-i_?bsrand

8. Value from 11o 7 { 1-> less important ; 7 > very important) different organcleptlc
qualities.

Flavour
Aroma
Colour

9, Cheosge an option according to your preferences,

@ Strong and full-bodied wines
) Boft and easy drinking wines
—t ¥ 9

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

1

12

(‘? Yes ( conlinues in queslion number 12)
) No{ answer the following guestion and let the survey)

. Wyou don't know this winery, Why7? { you can choose several options)
Sefeccione (odos [os que correspondan.

IJ I've never heard of it
7] Little market presence
L] ot

Are you consumer of these wines?

@ Yes { continues In question nurmber 14)
) Mo ([ continues in question number 13}



13. If you are not consumer, why?
Sefecciona fodos fos que correspondan

D The price is too high

] 1don'tlike their grape variety

[ 1don’t like their quaratee of origin

D | don't liike their organoleptic qualities

14, Chease an aptien about the purchase of these wines

(% I would buy these wines and would recornmend buying

1\_] I'would buy thase winas but would nol recomrmend buying

( ) 1would not buy these wines and would not recommend buying

15, Value from 1 to 7(1 > | dont like it ; 7> Outstanding) the quality of the following San
Valerp wines

12 3 4 &5 & 7

Bombero Joven 2014 C O R
XX (X2

e ‘”;m:»-. P et
Bombero Gran Resenva 2008, (| XX X Xsa)

. S S e
La CanteraResenva 2007 (X X L X X 7D

16, Value from 1to 7 { 1-> L don'tlike it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 8 7

D O O O &






Customer survey

1. Natlonality

1\_("5

2. 5ex
( ?é hiale
Female
3. Age

() 18-35 years old
(") 3580 years old

@ +80 years oid

4. Occupation

() Student
() Warker
() Unempioyad

Q_@ Retirad

5, Choosa an option about your frequency of wine consumption

@ Daily 0

() Seweral days a week

Q Weakend

) Oeeagichally

Q Never

& What kind of wine do you usually drink more ofien?

) hite wines
) Red wines

C ") Pink wines

() Sporkling wines

g



7. Choose an option about yaur matlvations to make a purchase {You can choose sevaral
options)
Selecciona todos los que cormespondan,

m Quarantes of origin
rL:ﬁ Price

[ >¢, Grape variety

E’)} Bottle design

Recommendations and awards

I—E Brand

& Value from 1to 7 { 1= lass important T = vary important) different organocleptic
qualities.

Aroma

Flawour f_'
(
Colaur |

9, Choose an optian actording 1o your preferences.

Strang and iull-bodied wines

(") SoRand easy drinking wines

10, D& you knaw San Valers Winery and the quarantee of orgin of Carifiena?

@ ¥es { continues in question number 12)
(") Mo ( snswer the follawing question and let the suney)

11. If you don't know this winery, ¥hy? { you can choose several options)
Sefeccions todos fos que comesgondan,

[7] I've never heard of it
[] Litte market presence

D Otre:

12. Are you consumer of these wines?

I Yes ( conlinues in question number 14)
Ng ( continues in question number 13)



13. If you ars not consumer, why?
Selecciona todos los que correspondan.

D The price is too high

[] 1dont like their grape variety

D 1 don't like their quaratee of origin

D I don’t Nike: their organcleptic qualilies

14, Choose an option about the purchase of these wines

CZ‘D | would buy Ihese wines and would recommend buying
() )would buy these wines but would net recommend buying

() !'would not buy Lhese wines and would not recommend buying

15, Value from 1 to 7(1-> | don't llke it ; 7<~Quistanding} the quality of the following San
Valera wines

——

Bombero Joven 2014 CX X X -
Bornbero (3ran Resena 2004 X __X X XX
La Cantera Reserva 2007 f,‘ X 8 } Xy X )

16, Value from 1 to 7 [ 1-> | don’t like it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 6 7

O 3O O O






Customer survey

1. Nationality

2 Sex v

() Mae
@ Female

3. Age
) 18-35 years old
3660 years old
+60 years cld
4. Dccupation

() Student
2 Worker

() Unemployed

O Retired

5. Choose an option about your frequency of wine consumption

() cally
() Sewral days a week
('_ﬁ) Weskend

@ Qccasionally
) towr

5. What kind of wine do you usually drink more often?

White wines
% Red wines
() Pink wines
() Sparkling wines

£F



7. Chaose an option about your motivations to make a purchase {You can chooss several
options)

Selecciona lodos fos que correspondan.

Cuarantes of otigin
Prce

Grape variety
- Botile design

[C] Recommendations and awards
[ Brand

g Value from 1 to 7 { 1> less Important ; 7 = very Important) diffsrent organaleptic
qualitles.

Flawour
Aroma
Calour

9, Choose an eptien ascording to your preferences.

Sthrong and full-badted wines
_ ) Boh and easy drinking wines
10. Do you know San Valero Winary and the quarantee of origin of Carldena?

@ Yes ( contitues in quastion number 12)
{7} Mo ({ answer the following question and let the survey})

11, I you don’t know this winery, Why? { you can chooge several options)

Selecciona todos jos que comespondan,

(7] I'e never heard of it
[ Uittle market presence

D_ Otro:

1z Are you sansumer of these wines?

('l i ( continues in gquestion number 14)
Mo { continues in queslion number 13)



13. If you are not consumer, why?
Selecciona todos los que corespondan

E] The price is too high

[7] 1don't like their grape varisty

D I don't like their quarstee of orgin

|':| I don't liike their organoleptic qualities

14, Choosa an optlon about the purchage of these wines

@ | would buy these wines and would recommend buying
(") 1would buy these wines but would not recommand buying

(\_ ) Twould not buy these wines and would not recommend buying

15, Value from 1 to 7{1 -» | don't like it ; 7=-Outstanding) the quallty of the fallowing San
Valero winaes

1 2 3 4 & 8 7

Bombero Joven 2014 K kﬁ__)(“__ )( ¥ H] )

Eombern GGran Resers 200“( ‘

La Cantera Resara 2007 (=\)( )d i&?ﬂj (ﬂi

16. Value from 1 to 7 { 1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 § 7

OO0 0OD






Customer survey

P

1. Nationallty

2, Sex

@ Mals

{ ) Female
3. Age

() 18-35 years old
36-60 yaars old
+60 yoars old

4. Occupation

() Student
@ Worker
() Unemployed
() Retired

5. Choose an optien about your frequency of wine consumption

() Bally

@ Several days a week
() Weskend

() Qecasionally

() Newr

6, What kind of wine do you ugually drink more often?

() White wines

Red wines
") Pink wines

") Sporkling wines

Fa

L

A



7. Choose an option about your metivations to make a purchase (You ean choosa sevaral
oplions) i
Sefecciona todos los que corespondan.
"PQ Quarantee of origin
u Price
[ SheGrape variety
[ ] eottis design

i_] Recommendations and awards

{?P Brand

g Value from 1 to 7 | 1= lgss important ; 7 > very impartant) different organolaptic
qualities.

Flenour
Aroma
Colour

9. Choose an oplion according 1o your prefarences.

T3 Strong and fulkbodied wines

(") Soft and easy drinking wines

10. D& you know San Valero Winery and the quarantee of origln of Carinena?

??}} Yes { continues in guestion number 12}

(___) N { answer the following question and let the suney}

11. If you don’t know this winery, Why? { you can choose several options)
Sefecciona tados los gue comespondan.

| ] I've never heard of it
|} Little markat presence

D Otro:

12. Are you cansumer of these wines?

L) Yes { continues in question number 14)
{__ ) No|( continues 1n question number 13}



13. If you are not consumer, why?
Selecciona todos fos qus corespondan

D The price is too high

[] 1 don't like their grape ariety

[ 1don’'t like their quaratee of oigin

l—_1 | don 't liike their organcleptic qualities

14, Choose an aption about tha purchase of these wines

{25 | would buy these wites and would recommeand buying
(‘__—", 1 would buy these wines but would not recommend buying

() 1'would net by these wines and would not recommend buying

15. Value from 1 to 7( 1 == | don' like it; 7->Outstanding) the quality of the following San
Valaro wines

12 3 4 3

6 7
Bombero Joven 2014 L T X XYy

£ > -
Bombero Gran Resena 20090 )X LD

X =
La Canlera Reserva 2007 (X __)(_ “)( _ (50

15. Value from 1to 7 { 1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 - 6 7

OOOOO0O®






Customer survey

%

1. Nationality

2. Sex

() Male
@ Female

3. Age

() 18-35 years old
() 380 years oid

@ +80 yoars ald

4 Qccupation

& 3 Student
(2 Warker
) Unemployed
() Relired

5. Choose an option ahsut your frequency of wine consumption

Caily

Several days a week
() Weskend
() Occasionally

() Newer
6. What kind of wine do you uswally drink more often?
() White wines

Red wines
Pink wines

(") Sparkling wines



7. Choosa an option about your motivations to make a purehase (You can choose several
options)

Salecciona todos 108 Gue cormespondan

‘I?_ﬂ’ Quarantee of origin
E’? Price

[9 Grape variety

Batlle design
—L Recommentlations and awards
[ Brand

8. Value from 1 ta 7 [ 1-> lassimportant ; 7 = very important) differant organolaptic
qualities,

& 7

Flavour
Aroma
Colour

§, Choose an aption according to your preferences.

(<P strong and full-bedied wines

(") Somt and easy drinking wines
10, Do you know San Valero Winery and the quarantse of origin of Carifiena?

(/) Yes (continues in question number 12)

[ ) No { answer the following quastion and let the suney)

11. [fyau don't know this winery, Why? { you can ¢hooge several options)
Sefecciona todos fos que comespondan.

i_j I'va never heard of it
{7 Little market presence

12. Are you consumer of these wines?

;>¢7 Yes { continues in quastion number 14)
p

\__; Me ( continues in queslion number 13)



13, If you are nat consumar, why?
Sefecciona todos los que corespondan

[} The price is too high

[] tdon't like their grape variety

[] ! don't like thewr quaratee of origin
m t don't like their organsleptic qualities

14, Choose an aption about the purchase of these wines

(?9 1 would buy these wines and would recommand buying
() I'would buy these wines but would not recommend buying
C

ﬁ) | would not buy these wines and would not recormmend buying

15, Value froim 1 to 71 -> | don't like it ; 7-> Outstanding) the quality of the following San
Valers wines

1 2 a
Bombare Joven 2014 ¢ % %

(XX ..‘C.T‘ 3?}9
Bombero Gran Resena 2009\__4,( X (X0
La Cantera Resena 2007 (X I;_){M_ . '§}

1. Value from 1to 7 { 1-» | don't like It...7-> outstanding) wines of San Valero Winery

4 5 8 7






Customer survey

&

1. Nationality

2. Sex

() Male

@ Femazle

3, Age

() 18-35 years ol
36-60 years old
Q +B80 years old

4, Occupatlon

) Student
S Worker
) Unamplayed
() Refired

5. Choose an optian about your frequency of wine consumptioh

() Daiy
@ Several days a week

C') Weekend

() Occasionally
() Neer

§. What kind of wing do you usually drink more often?

() white wines
Red wines

(") Pink wines

() Sparkling wines



7. Choose an optien about your motivatians to make a purchass {(You can chosss several
optigns)
Selecciona todes los que comespondan,

[79 Quarantee of ofigin
[ | Piice

bt Grape variety

.__E Bottle dasign

;7? Recommentations and awards

| ] Brand

Value fram 1 to 7 [ 1-> less important ; 7 = very important) different srganaleptie
qualities.

L

Flawour
Aroma
Colour {

X
X

&)
b=

9. Choose an eption according e your preferences,

Strang and lil-bodied wines
(") Soft and easy drinking wines

10. Do you know San Valera Winery and the quarantee of origin of Carifiena?

'@ Yas ['continuas in question nurnber 12)
() No { answer the following question and let the survey)

11. i you don't know this winery, Why? { you ean choose several options)
Selecciona todag fos que correspondar

[

l ..l

"1 Littie market presence
r

i
] Otro:

I"ve never heard of it

12, Are you consumer of thase wines?

¢ Yes ( conlinues in queslion number 14}

(") Mo { continues in question number 13)



13. If you are not consumer, why?
Sefeceiona todos fos que correspondan

[7] The prica is too high
[] 1dontlike their grape variety
l:] | don’t like their quaratee of origin

i_:: I don't liike their organolsplic qualities

14, Choose an option about the purchase of these wines

( PC) | would buy these wines and would recommend buying
() lwould buy these wines but would not recommend buying
() ) would not buy these wines and would not recommend buiying

12, Value from 1 to 7{ 1 -> | den't like it; 7-=Outstanding) the quality of the following San
Valero wines

1 2
Bombero Jowen201a  (_ C O C
Bombero Gran Resena 2009( X J‘{

La Cantera Reserva 2007 (__ )\ ‘f

18, Value from 110 7 { 1-> | don't lke it ..7-» outstanding) wines of San Valero Winery

1 2 3 4 E § 7

OO O OO O






Customer survey

%

1. Natichallty

2 Sex

() Male
@ Female

3. Age

@ 18-35 years oid

") 36-80 years old
() +60years old

4. Octupation

@ Student
D Worker

C) Unemployed
() Retired

5. Ghoosa an option about your frequency of wine consumption

() oaily
() Seweral days a wesk
() Weekend

Occasionally
Newer .
&, What kind of wine do you usually drink more often?

() White wines
() Redwines
() Pink wines

’ @ Sporkling wines

I\



7. Choose an eption about your mativations to make a purchasge {You can chooge several
oplions)

Sefecciona todos los gue correspondan.
7] Quarantes of origin
{7] Price

E Grape veristy

7¢ Boltle design

L.r‘g Recommendations and awards
Brand

8. Value from 140 7 (1> less important ; 7 > vary important} different organoleptie

gualities.
1 2 3 4 5 B 7
Flavour {: )( X "‘(r/\(ﬁ
Arema A (L ){;ﬂéj
Golour X X X2

9. Cheose an optlon according to your preferences,

@ Strong and full-bodied wines
(") Soft and easy drinking wines

10, Da you know San Valero Winery and the quarantee of origin of Carifiena?

l_ Ye5 ( conlinues in question number 12)
() Mo (answer the following question and lat the suray)

11, Hyau don't know this winary, Why? { you ean ehoase several options)
Sefecciona (odos {05 quie correspondan,

{71 I'e never heard of it

{1 Little market presence

] otre:

12. Are you consumer of these wines?

549 Yes { continues in question number 14)

(") Mo {continues in queslion number 12)



13. If you are not consumar, why?
Sefecciona fodos ios que COMESpOdan

[__'] The price is too high
D Idon't like Lheir grape vanety
D 1 don't like their quaratee of origin

D | don't liike their crgancleptic quatities

14, Choose an option about the purchase of these winas

Ci%?ﬂ would tuy these wines and would recommend buying

___'j | would buy these winas but would nol recommend buying

‘) { would not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 - | don't like it ; 7->Outstanding) the quality of the following San
Valerp wines

1 2 3 4 5
Bornbero Joven 2014 (_

...... X 3‘- XXX Xfa.._x
Bombero Gran Resena 2009 Y ) _‘_) \(
La Cantera Resera 2007 (. X )(\_H )(___ H;;,( __)

16. Value from 1to 7 ( 1-» | don't like It ..,7-> outstanding) wines of San Valero Winery






Customer survey

1. Nationality

2 8ex
() Male
@ Female
3 Age

() 18-35 years old

@ 3860 years old

() +60 years old

4, Occupation

() Student

@ Worker

() Unemployed
(") Retired

5. Choose ah optlon about your frequency of wine consumption

@ Daily

() Sewral days aweek

() Weekend

() Occeslanally
() Newr

6. Whatkind of wine do you usually drink more often?

() White wines

@ Red wines
() Pink wines

() Sparkling wines



7. Choose an option ahout your motivations te make a purchase {You can choose several

options)
Selecciona todos los gue Correspondan

S Quarantee of orgin
[] Price
7} Grape variety

[<b Bottls design
| Recommendations and swards

[ ] Brand

Value from 1 to 7 { 1-> lass important ; 7 < very important] different organaleptic

gualities,

[

1 2
Flavour C XX
Aroina G oA X
Colour S

Choose an option according to your preferences,

g,
(<> Strong and full-bodied wines
() Sof and easy drinking wines
10, Do you know San Valero Winery and the quarantea of arigin of Carifiena?
7”) Yes ( continues in question number 12)
() Mo {answer the lollowing question and let the survey)
11, If you don’t know this winery, Why? { you can choose several options)

Seleccions lodos Ios gue correspondan

!_'] I've never heard of it
[ Little market presence

[] oo

12. Are you consumer of these wines?

75 Yes [ canlinues in queslion number 14}

) No { continues in question number 13}



13, if you are not consumer, why?
Sefecciona Hoos fos gue Cormespondan

[7] The price is too high

[™] 1 den't like their grape variety

L_] 1 don't like their quarstee of origin
D I don't liike their organoleptic quatities

14. Choose an optlon about the purchase of these wines

1 weould buy these wines and would recorhmend buying
(") 1'would buy these wines but would riot recommand buying

() 1'would not buy these wines and would not regommend buying

15, Value from 1to 7{ 1-> | dont Hke [t ; 7= Cutstanding) the quality of the following San
Valers wines

Bombers Joven 2014 C X X R D)
Bombero Gran Resena 2009
La Cantera Resera 2007






%

Customer survey

1. Natignality

2. Sex

) Male

\

@ Female

3. Age

() 18-35 years old

@ 38-60 years old

_) +60 years old

4. Cooupation

() Student
3B worker

L_) Unemployad
(;_:') Retired

5, Choose an option about your frequency of wine consumption

C ) Daily
() Sewral days a week

Waeskend
Oceasionally
() Newr

£, What kind of wine 30 you usually drink more often?

White wines

C) Red wines

() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchasa (Yeu can choose several
oplions)

Selecciona todes los que corespondan.

[}39 Quarantes of origin

>0Pnce

Grape variety
Bottle desion

&8 Recommendations and awards
ﬁ Brard

8, Value from 1 to 7 { 1-> less important ; 7 < very impertant) differ¢nt ofganoleptle

qualities.
1
Flavour -
Aroma @
Colour (

g. Choose an opticn accerding to your prefersnces,

() Strong and full-bodied wines
(ﬁ 5ot and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

Yes [ continues in question number 12}
) No{answer the following guestion and let the survey)

11. If you den 't know this winery, Why? { you can choose several options)
Selecciona odos 1035 que comespondarn,

l:] i've never heard of it
{_] Litda market presence

D Otro:

12, Ara you consumer of these wines?

Yes [ continues in question number 14)

(") Mo (continues in question number 13)



11, If you are not consumer, why?
Sefecriona todos fos que cOmespondan.

[[] The price is toc high

[] 1don’t like thelr grape variety

D I don 't like their quarates of origin

D I don't liike their crgangleptic qualities

14. Choose an aption about the purchase of these wines

{_' X would buy these wines and would recommend buying

() | would buy these wines but would not recormmend buyirg

() I'would not buy these wines and weuld not recommend buying

15, Value from 1 1o 7( 1 -> | den't like it ; T-Oulstanding) the qualily of the following San
Valero wines

1 2 7
Bombero Joven 2014 C X 3&.:) — L)
_Bombero Gran Reser\.e EUUE\ \(' _‘ X ”\ ‘.
“La Cantera Reserva 2007 (X X )t

-:h-—a?

16. Value from 1 to 7 { 1-> | don't like it ..7-> cutstanding) wines of San Valero Winery

1 2 3 4 3 [} 7

L) OO O ?ﬁ O






Y

Customer survey

1. Nationality

2. Sex

() Male

(9 Farnale

3. Age

() 18-35 years oid
36-60 years old

(") +80 years old

4. Occupation

() Student
Worker

() Unemployed
() Realired

5. Choose an optian about your frequency of wine consumption

{__) Daily

Seweral days a waek

Q Weekend

() Occasionalty

() Never
& What kind of wine do ¥ou usually drink more often?

(") White wines

2 Red wines

(" ) Pink wines

-

) Spomkling wines



7. Choose an option about yout motivations to make a purchasé {You can choose several
options)
Selectiona todes loz que correspondsan.

Quaraniee of origin

[] Price

[ Grape variety

g Bottle design
Recormmendations and awards

D Brand

Value from 1 to 7 ( 1-> loss important ; 7 - very important] different organole ptic
ualities.

]

Flavour (
Aroma S
Colour (

w©

Cheose an option agcording (o your preferences,

\${,‘D Strong and full-bodied wines

(") soft and easy drinking wines
10. Do you know San Valers Winery and the quarantee of arigin of Carifiena?

——

J Yes { continues in question number 12}

") Mo { answer the following questich and jet the suney)

11. [fyou don’t know this winery, Why? ( you ean choose several optlons)
Safecciona todos loz que comaspondan.

[] '@ never heard of it
] Little market presence

Rove o

12. Are you consumer of these wines?

»{uYes ( continues in question number 14)

") No ( continues in question number 13)



13. IfFyau are not consumer, why?
Sefecciona todos fos que corespondan

[J] e priceis t.oo high

7] Idon't like their grape varisty

{_] ! dont like their quaratee of origin
[[] 1don't liike their erganoleptic qualities

14, Choose an optlon about the purchase of thege wines

@ I would buy [hese wines and would recommend buying
(") twould buy thase wines but wauld net recommend buying

() 1would nol buy these wines and would not recommend buying

15. ¥alue from 1 1o 7( 1 -> | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

1 2 3 4 5 8 7

Bombers Jover 2014 C X X X XS

Bombero Gran Resena 200 DADEDED @b ¢
La Cantera Reserva 2007 )E__ W X _)J_=k'(:\;r)( 1)

16. Value from 1 to 7 ( 1-> | don't like it...7-> owtstanding) wines of San Valero Winery

1 2 3 4 5 5] 7

OO0 00O






Customer survey

1. Natlonality

2. Sex

() Mate

ggp Femnale

a3, Age

() 1e-35 years old
() 3660 years oid

@ +60 years old

4. Dccupation

() Student
(7 worker
() Unemployed
(" ) Retired

5. Choose an option about your frequency of wine consurnption
Daily

() Seweral days a wesk
L
(
\

") Weekend

) Occasionally

=
() Never

§. What kind of wine do you usually drink more often?

() White wines
@ Red wines
() Pink wines
() sporkling wines



7. Choose an option about your motivations to maks a purchase (You can choose several
options)

Selecciona todos los que comespondan.
% Quarantee of origin

] Price

7] Grape variely

7] Bottle design

E} Recommendations and awards

D Brand

8. Value from 1 to 7 { 1-> less important ; 7 -> very important) different organalaptle
qualitles.

Flawour
Aroma
Golour

g. Choose an optich accerding to your preferences.

(\ye) Strong and fullkbodiad wines
(") Soft and easy dnnkifg wines

10. Do you know San Valero Winary and the quarantee of origin of Carifiena?

?"} Yas { continues in question number 12)

() Mo ( answer the following question and let the surey)

11. If you don’t know this winery, Why? | you can choose several options}
Seleccions todos fos que correspandan,

[[] Vve never heard of it
[] Little market presence

[:J Otra:

12. Are you consumer of these wines?

™, Yes { continues in question number 14)

y Mo ( continues in question numbsr 13)



13. I you are not consumer, why?
Selecciona todos fos que correspendan

[[] ™e price is teo high
(] i dontlike their quarates of origin
[] 1don’tifike their organcleptic quaiities

14. Choose an option about the purchase of these wines

' C}q would buy thess wines and would recommend buying
() Iwould buy these wines but would not recommend buying
(_) {would nat buy these wines and would not recommend buying

18, Value from-1 to 7{ 1 = | den't like it i T=Qutstanding) the quality of the fallowing San
Valero wines

i 2 3
Bombero Joven 2014 (:“)i:_)(jﬁ“ X
Bombero Gran Reseva 2009 X X A
LaCantera Resena 2007 (_ X_ X )

16. Value from 1 to 7 { 1-> | don't like it..7-» outstanding) wines of San Valero Winery






o7

Customer survey

P

1. Natlonality

2. Sex

() Male

@ Female

3. Age

19-35 yaars old
() 3660 years cld
() +60 years old

4. Occupation

@ Student
() warker

() Unemployed

D Ratired

5 Choose an eptlon about your frequency of wine consumption

() Daily
() Sewral days aweek

(50 Weskend
D) Occasianally

() Mever

6. What kind of wine do you usually drink more often?

() White wines
() Red wines
() Pink wines

9 Sporkling winas



7. Choose an oplion about your metivations te make a purchasa (Yol can chaose several
options)
Selecciona todos fos que comespandan.

7 Quarantes of arigin
7] Price

[} Grape variety

@ Bottle design

Recommendations and swards

-
[ Brand

8. Value from 1 to 7 { 1-> less important ; T == very important) different organoleptic
qualities.

1 2 3 4 5 8 7
Flavour e X kX I XOR

poma XXX XXX
Colour C X X & X X Z’j .

9, Choose an option accoerding te your preferences.

(?3 Strong and fullbodied wines
Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifena?

-\_'___:1 ‘Yes [ continues in question number 12)

(? No | answer the following question and let the suney)

11. If you don’'t know this winery, Why? [ you can choose several options)
Selecciong totos fos que Comespondarn.

|"ve never heard of it

]J Little market presence

[_J Otro:

12 Are you consumer of these wines?

{ ) Yes { continues in guestion number 14}

_] Ne ( ¢ontinues in question numiper 13)



13, If you are not consumer, why?
Selecciona togos fos que comespondan

[ ] The price is loo high

[ ] I'dontiike their grape varisly

[] !'don’t like their quaratee of orgin

D I don't liike their crganoleptic qualities

14, Choose an opticn ahout the purchase of these wines

'f_“ _'_'3 | would buy these wines and would recommsnd buying
() I'would buy these wines but would not recommend buying

() 'would not buy thess wines and would not recommend buying

15, Value from 1 to 7{1 > | don't like it ; 7= Outstanding] the quality of the fallowing San
Valero wines

1

Bombero Jowen 2014 Lo A A
Bombero Gran Resena 2008(_ ,‘:(J___;‘(
La Cantera Reserva 2007 ( ~\,( X






Customer survey

1. Natlonality

2. Sex

() Male
@ Female

3 Aga

() 18:35 years old
() 3660 years old

@ +60 years old

4. Dccupation

() Student
Warkar
% Unemployed

QJ Retirad

5. Chooese an option about your frequency of wine consumption

() oaiy
() Seweral days awaek
() Weekend

@ Croasionally
() Newr

5. What kind of wine do you usually drink more often?

() White wines

Red wines
Pink wines

() Sporkling wines



7. Chooss an oplion about your motivations to make a purchase (You can choose several
aplions)

Selecciona lodos los gque comespondan.

|>4 Quarantee of oigin

}0 Grape variety

[ | Eottle design

[%4) Recommendations and awards
] o

8. Value from 1 to 7 | 1-> less important : 7 -> very Important) different organoleptic
qualities.

Flavour
Aroma
Colour

g, Cheose an option according to your preferences,

(79 Strong and full-bedied wines
(') Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

Y ’) Yes { continues in question number 12)

(" ) No ( answer the following guestion and let the surwey)

=
-

. If you don't know this winery, Why? [ you can cheose saveral options)
Sefaccions todos 05 que Cofrespondan

I (e never heard of it

[] Litde market presence

u Otro:

12. Are you consumer of these wines?

@ Yes { continues in quastion number 14}
") No ( continues in question nurnber 13)



13. If you are not consumer, why?
Sefecciona ledos 102 gus comespondan

r j The price Is toc high

3 1dontt like Iheir quaratee of origin

[] 1 dont liike their organoleptic qualities

14. Choose an option sbout the purchase of these wines

\fj | would buy these wines and would recommand buying
; B ) ) would buy these wines but would net recommend buying

() Vwould not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 > | don't

liks it ; 72>Qutstanding) the quality of the following San
Valero wines

1 2 3 4.5 ¢
Bombero Joven 2014 &

Bombero Gran Reserva 2009( X )( -Y- &2__4
)

La Cantera Resena 2007 (X X W ?-9

16. Value from 1 to 7 (1-> | don't like it..7-= cutstanding) wines of San Valero Winery

i 2 3 4q 5 [} 7

O OO OO }7'0) D






Customer survey

1. Naticnality

2. Sex
{ _' ) Make
@ Female
3 Age

@ 18-35 yaars old

."_) 36-80 years old

-

) +60 years old

4. Occupation

Student
g Waorker
() Unemployed
() Retirad

5, Choose an eptlon about your frequency of wine copsumption

() Daily

() Sewral days a week

() weekend
Occasionaily

(—_—) Never

5. What kind of wine do you usually drink more often?

() White wines
() Redwines

(%9 Pink wines

{ ) Sporkling wines



7. Choosa an opfion abaut yaur motivations to make a purchase {You can choose sevaral
aptions)
Seleccions lodos fos que cormespondan,

= -
I | Quarantee of origin

‘!ﬁ Price
Y_?O Grape ariety

{7} Boltie design

>¢; Recommendations and awards

[ ] Brand

8 Value from 1 to 7 ( 1-> lags important : 7 & very important] diffierent argancleptic
gualities.

1
Flavour ¢ X
Aroma (-
Colour (

9. Choose an option accerding to your preferences,

() Strang and full-bodied wines
%2) Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Cariflena’?

() Yes { continues in question number 12)
@ No { answer the following question and let the suney]

11. If you don't know this winery, Why? { you can choose several options)
Selecciona todos los que cormespondan.

fj@ I've never heard of it
[] Little market presence
= .

[_J Otro:

12 Are you consumer of these wines?

{_ ) Yes{continues in question numiber 14)

() Mo { continues in question number 13)



13. [f you are not consumer, why?
Sefecciona fodos fos que comespondan

m The price is too high

[} 1don't like their grape variety

§ | don't like their quaratee of arigin

[} I 'don't liike their organcleptic qualilies

14. Choose an option ahout the purchase of these wines
) I'would buy these wines and would recommend buying

) 'would buy these wines but would not recommand buying

(__) I'would not buy these wines and wouid not recommend buying

15, Value from 1 to 7( 1 -> | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

5
Bombere Joven 2014 \j

Bombero Gran Reserva 2009 X X X
La Cantera Resena 2007 (% X

16, Value from 1to 7 [ 1-> I don't like it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 5 7

OO OO0 OO






Customer survey

1. Natlonality

\

2, Sex
() Male
(;,Female
3 Age

() 18-35 years old
() 380 years olg

@ysn yesrs old

4. Ocgupation

() Student

Worker
() Unemployed
() Retired

5. Ghooge an option about your frequency of wine consumption

Daily
Several days a waek
() Weekend
( _ ) Occasionally
() Newr

6. What kind of wine do you usually drink more often?

() White wines

Red wines
F_'i nk wines

" ) Spovkling wines

29



7. Choase an option about your motivations to make a purchase (You can chooss sevaral
oplions)
Selacciona todos los que correspondan,
%p Quarantee of origin
[ ] Price
E Graps variaty
[] Bottle design
?'?;;;;Recommendations and awards

[7] Brand

8. Value from 1 to 7 { 1-> less Important § 7 = very important) different organoleptic
gualities.

Flavour C X X X X
Hrama C X X
Cobtur { I X

9, Choose an’option according to your preferences.

~?“Q Strong and full-bodied wines
() Soft and easy drinking wines

10, Da you know San Valera Winery and the quarantes of origin ofICariﬁena?

(") Yes { continues in question number 12}

() No( answer the fallowing question and let the suney)

11. Hyou don't know this winery, Why? { you can choos saveral options)
Selecciona fodos fos que comespondar,

[[] Vve never haard of it .
|:| Littte market presence

[] ot

12, Are you consumer of these wines?

@ Yas ( continues in question number 14)
{ ) Ne{centinues in question number 13}



13. If you are net econsumer, why?
Sefecciona todos ios qgue corespondan

[:] The price is too high

[ 1 dont like their grape varisty

[[] 1deon't like their quarates cf arigin

[[] 1dont liike their organcleptic qualities

14, Choose an eption about the purchage of these wines

C ﬁ | would buy these wines and would recommend buying
B ) ' would buy these wines but would not recommend buying

u ) 1would not buy these wines and would not recommend buying

15 Value from 1 to 7{ 1 -> t don't like it ; 7> Qutstanding) the quality of the following San
Valero wines

Bombero Joven 2014 © (X
Bombero Gran Resena 2008 X
La Cantera Resena 2007 (|







Customer survey

1. Nationality

2. Sex

() Male
@ Femals

3. Age

(") 18-35 years old

@ 36-50 years old

() 60 years old

4. Occupation

() Student
Worker
g Unemployed

() Refired

5. Chopse an option aboul your frequericy of wine consumption

() Daily
() Several days a week

() Weekend

Oecasionally

() Never
§. What kind of wine do you usually drink mora often?

@ While wines

(_j Red wines
) Pink wines

\

() Sparkiing wines



7. Choose an optlon aboul your motivatishs to make a purchasa (You can choose ssveral
optionsg)

Selactviona todos fos que comaspondan.
Q Quarantee of orgin

{T] price

[[] Grape variety

[? Bottle design

D Resommendalions and awards

f:] Brand

6. Valus from 1 to 7 { 1-> less Important ; 7 <= very important) different organoleplic

qualities.
1 2 3 4 5 & 7
Flavaur { :{_ _-Y-._ ) X__ X ﬁ&l
Aroma \_ D S S (B O .;( )..
Colour O 0 X X ok >

9. Choose an option according te your preferences.

(== Strong and full-bodied wines
() Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifieha?

{ ) Yes { continues in question number 12}
(:"yﬁNn { answer the following guestion and let the surey)

1. IF yau don’t know this winery, Why? { you can choose several options)
Sefscciona lodos los que camespondan.

[#Fve never heard of it
[ ] Litthe market presence

[] otre:

12. Arg you consumer of these wines?

) Yes { continues in question nuinber 14)

() Mo continues in question number 13)



13. If you are not consumaer, why?
Selecciona todos fas que commespondan

|:| The price is too high

[ ] Vdon't like their grape variety

[ 1don’t like their quaratee of orgin .
|:| | don't liike their organclephc qualities

14, Choose an aptlon about the purchase of these wines

() 1'would buy these wines and would recommend buying
(__) | would buy these wines but would not recommend buying
{'__') | would not buy these wines and would nat recommend buying

15. Value from 1 to 7{ 1 -> | don't like it 7->Outstanding} the quality of tha following San
Valero wines )

Bombero Joven 2014 L,
Bomberg Gran Resena 2009, -
La Cantera Resena 2007







Customer survey

1. Nationality @

2. Sex

() Male

9 Female

3, Age

() 1835 years old
C') 36-60 years ald

@ +560 years old

4, Occupation

() Student

@ Worker

(") Unamployed
() Rellred

5. Choase an option about your frequency of wine cohsumption

() Daiy
{7 Sewral days a wesk
() Waekend
) Occasionally
(") Newr

6. What kind of wine do you usually drink more often?

() White wines
(/7 Red wines
() Pik winas

() sporkling wines



7. Chaose an option abowt your mativationsto make a purchasa {You ean choose several
oplions)
Selecciona todas los que comespondar.

v Quarantes of origin
__{ Price
‘FP] Grape variety
(7] Bottle design
{ ] Recommendstions and awards
'!-j Brand

g Value from 110 7 (1> less important ; 7 < very important) different organoleptic
qualities. i

Flavour
Argima
Colour

Cheoose an option according to your preferences,

w

/% Strang and full-bedied wines

() Sok and easy drinking wines

10. Do yau know San Valero Winery and the quarantee of origin of Carifiena?

{ }9 Yes [ continues in question number 121
C_:) Na { answer the following question and let the suney)

11. If you don’t know thie winery, Why? ( you can choose ssveral optiens)
Seleccions todos Ios que correspondarn.

[ | I've never heard of it
::] Little market presence

12, Are you consumer of these wines?

(T&) Yes { continues in quastion number 14)

( :) No { continues in question numbper 13}



13. If you are not consumer, why?
Selecciona todos fos que comsspondan

L] e price is too high

[] 1don'tlike their grape variety

(] 1don'tiike their quaratee of origin

[ ] ) don't litke their orgaﬁoleptic qualilies

14, Choose an option about the purchase of these wines

( f.? I would buy these wines and would recommend buying
(") twould buy these wines but would not recommend buying
() 1would net buy these wines and would not recommend buying

15, Valus from 1 to 7{ 1 == | don't llke it ; 7> Quistanding) the quality of the following $an
Valero wines

Bombero Jowen 2014 N =3
Bombero Gran Reserva 2009 X
La Cantera Reserva 2007 (_

16. Value from 110 7{ 1-> | don't like it...7-> outstanding} wines of San Valero Winery

1 2 3 4 ) 6 7

DO O O O &






Customer survey

1, ‘Nationality

2. HSaex

() Male
@ Female

3. Age

() 1e-35years oid
38-60 yesrs old

() +60 years ofd

4. Occupation

f

{ ) Student

(S~Worker
_ ) Unemployed

() Retired

5 Chaose an option abaut your frequency of wine consumplion

) Daily
(NG Several days a week
\ ) Weekend
() Occasionally

() Newr

. What kind of wine do you usually drink more often?

White wines
Red wines
(") Pink wines

(") Sporkling wines



7. Choose an option about your motivationsto make a purchase {You can choose several
aptions)

Sefecciona todos los que cormespondan.
{ ] Quarantee of origin

{ '} Price

m Grape variety

[ Bolfle design

[7¥ Recommendations and awards
|__] Brand

g Value from 110 7 { 1> [ess lrnportant 7 = very important) different organoleptic
qualities.

Flavour
Aroma
Colour

o. Choose an option according to your preferences.

() Strong and iulkbodied wines
\{)‘CI) Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

N4 Yes { conlinues in question number 12)

} Mo [ answer the fallowing question and let the surwey}

1

. i you don’t know this winery, Why? { you can choose several options)
Selecciona todos fos que corespondan,

|""] I've never heard of it
L.

[} Littte market presence

i_;] Dtra:

12. Are you consumer of these wines?

( Yes { continues in question number 14}

) No { continues in question number 13)



13. i you are not consumer, why?
Selecciona todos los que comespondan

D The price is too high

[ 1 don’t like their grape variety

|:| | don't like their quaratee of ofigin

[ ] I'don't liike their ergancleptic qualities

44 Chooge an optlan about the purchage of these wines

"% | would buy these wines and would recommend buying
| would buy these wines but would not recommend buying

() I'would not buy these wines and would ot repommend buying

15. Valua from 1 to 7( 1 > | don't like it; 7= Outstanding) the quality of the following San
Valero wines

Bombero Jawen 2014 L ] ' (LK
Bombero Gran Reserna 200X X X )X _ X _f\?f
La Cantera Resena 2007 ( A Y X ,(7"y

/_

-

16, Value from 1 to 7 { 1-> | don't like it...7-> eutstanding} wines of San Valers Winary






3%
Customer survey

1. Nationality

2 Sex

() Male

‘@ Famale

3 Age

i?d)_.)‘l 8-36 yaars old

() 3680 years old
() +60 years old

4. Occupation

@ Student

) Worker
) Unempioyed
'4'1 Retires

5. Choose an option about your frequency of wine consumption

) ouy
() sewral days a week

(7S Weekend

() Occasionally

() Newer

8. What kind of wine do you usually drink more often?

@ White wines
(") Red wines’

() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase {Yeu can chooss savaral
oplions)
Selecciona todos los que cormespondan
J Quarantee of origin
| Price
E—j Grape variety

]
[T} Botile design

g, Value from 1to ¥ { 1> I‘essimpo,rtant 1 7= vary important) different organoleptie
qualities.

1 2 2 4 s 6 7

oo TR
Aroma G X )X ~o ‘__/(
Colour C X \ X ) _

9, Choose an option according to your preferences.

() strong and full-codied wines
@ Soft and easy dnnking wines

10, Do you know San Valero Winery and the quarantee of ongin of Carifiena?

{ )} Yes{continues in question nurmber 12)
( ?’;- No { answer the following question and let the survey)

11. lé you don 't know this winery, Why? { you can cheose several optlons)
Selecciona lodos los que correspondan

% I've never heard of it

r_ Little market presence

£} oo

B

12, Are you consumer of these wines?

{ ) Yes (continues in question number 14)

('_ _1 No ( continues in question number 13)



13. Ifyou are not censumar, why?
Sefecciona todos fos que comespondan

EJ The price is toa high
[] I'den’Lliks their grape variely
[7] 1 don'tlike their quaratee of origin

|_| Idontlike their organoleptic quallties -

14, Choose an option about the purchase of these wines

(") 1'would buy these wines and would recommend buying
(") 1'would buy these wines but would not recommend buying
() 'would not buy these wines and would nol racommend buying

15. Valus from 1 to ?{ 1 > | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

1
Bombero Joven 2014 ek
Bombero Gran Resena 2009{ )f

La Cantera Reserva 2007
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Customer survey

1. Nationality
>
2, Sex \

() Male

(P Female

3, Age

) 1B-35 years old
) 38-80 years old

@ +60 years old

4, Occupatioh

() Student

Worker
__} Unemployed
% j Retired

£, Choose an option about your fragusncy of wine consumption

Coaily
) Several days a week
() Weekand
() Oceasionally

() Newer
s
6. What kind of wine do you usually drink more often?

D White wines

@ Red wines

(") Pink wines
(") Sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Sefeccione lodos los que consspondar.
EQ Quarantee of orlgin

I,z? Price

ﬁ Grape variely

'.;: Bottle deslgn

| <l Recommendations and awards
>

I\l Brand

s

-

Value from 1 to 7 | 1=> less important ; 7 <> very important} different organaleptic
gqualities.

Flavour
Aroma
Colour

o

Chgose an gplion according to your preferences.

(5% Strang and full-bodied wines
() Sof and easy drinking wines

1¢. Do you know San Valero Winery and the quarantee of arigin of Carifiena?

}‘225 Yes { continues in question number 12}

() Mo {answer the following question and let the surey)

11, If you don’t know this winery, Why? { you can choose several optlons)
Selecciona {odos los gie comespondarn,

[ "] Yve never heard of it

1:| Little markeat presence
fj Qtra:

12, Are you consumer of these wines?

>@ Yes { continues in gusstion number 14)

[ _ ) No { continues in quastion number 13)



13. If you are not consumar, why?
Sefecciona todos 108 Que corespondan

L] The price is too bigh
[ ] I'don't like their grape variety
[] 1don't like their quaratee of ongin

['! 1 don't liike their organcleptic qualitiss

14, Chaose an option about the purchasa of these wines

@ | would buy these wines and would recommend buying
_‘} 1 would buy these wines but would not recommend buying

) I'would nol buy these wines and would not recommend buying

15. Value from 1 ta 7{ 1> | don't llke it ; 7-Outstanding} the quality of the fellowing San
Valero wines

1 2 3 4 5 6 7

Bombero Joven 2014 - ;{ X ?__53)
Bombero Gran Resenva 2009] __)”
La Cantera Resena 2007 ( f—) ) 70

16. Value from 1 to T [ 1-> [ don't I!ke it ..7=> outstanding) wines of San Valero Winery
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Customer survey

0

1. Natlonality

2, Sex

) Male

g} Famale

3 Age

) 18-35 years old
() 36-80 years old

@ +60 ysars old

4. Dcoupation

() Studen

(E Waerker
() Unemployed
() Retired

5, Choose ah option about your frequency of wine consumption

Daily
(") Sewral days a week
(") Weekend

() Occasionally

(D Newr

&. What kind of wine do you usually drink more often?

() White wines
¥~ Red wines
() Pink wines

() Sporkling wines



7. Choose an option about your motivations te make a purchase (You can choose sevaral
options)
Seleccions todos los que conespandan,
[J Quarantee of origin
TP Price
>4“Grape variety
| | Bottle design
I%ecommendauons and awards
[_] Brand

8. Value from 1 to 7 { 1-> less impartant © 7 = very important) different organclaptic
quallties.

Flavwour X
Aroma .
Colour ({

9. Choose an option according to your preferences.

@ Strong and full-bodied wines

() Soltand essy drinking wines

10. Do you know San Valero Winery and the quarantee of orlgln of CariRena?

@ Yes { continuas in question number 12)
'L' ) Mo {answer the following question and let the surwy)

11, Ifyou don't know thls winery, Why? { you can choose several options)

Sedecciona todas Ios gue comespondan.

[T] 1ve never heard of it
{_] Little market presenca

G Otro: , R R

12. Are you consumer of these wines?

!'74) Yes { cortinues in question humber 14}

() Mo { continues in question number 13)



13. It you are not consumer, why?
Sefecciona todos fos que corespondan

| 1 The price is toa high

(] !4dan't like their grape ‘arigty

g | don't like iheir quaratee of orgin

[ | 1 dont liike their organdleplic qualities

14, Choose an option about the purchase of these wines

(%1 wolld buy these wines and would recommend buying
(") 1 would buy these wines but would not recommend buying
() 1'would not buy these wines ard would not recomimend buying

15, Value from 1 to (1 -» | don't like it; 7> Outstanding) the quallty of the following San
Valero wines

Bombero Joven 2014 ¢ X X

Bombero Gran Resenva 2009
La Caniera Resera 2007 (_

16. Value from 1 to 7 {1-> | don'tlike it ..7-= outstanding) wines of San Valero Winery

1 2 3 4 b 7

&
OO0O0OO0O0O®O






Customer survey
1. Nationality

©

2. Sex

[ ) Male

@ Female

3, Age

) 18-35 years old

(2P 3660 years old
D +60 years old

4, Occupation

(") Student

Worker
Unemployed
() Retired

& Cheose an apticn about your frequensy of wine cansumption

() Daily
(") several days a week

Weekand
Cecasionally
() Never

6. What kind of wine do you usually drink more oiten?

White wines

Red wines
() Pink wires
() Spokling wines

36



7. Choose an option about your motlvations to make a purchase (You can chooss several
options)

Selecciona lodos f0s que cormaspondan.

Quarantas of origin
| Price

[} Grape variety
[T) Bottle design
| ] Recommendations and awards

D Brand

-, Value from 1 1o 7 [ 1= lees Important ; 7 < very important} different organoleptic
qualitlas,

4 5 B V
Flavour 2 .._Y ".\r Y s \f 7
Aroma o X X X .- ﬁ""’
Colour X X ‘\/_ i) ) 8 ’(?9‘

9. Choose an option according to your preferences.

() Strong and fuil-bodied wines
@ Soft and easy crinking wines

10, Do you know San Valerc Winery and the quarantee of origin of Carifiena? '

@ Yes [ continues in quaslion number 12)
C ") No ( answer the following question and let the surey)

11. ifyou don't know this winery, Why? { you can choose several options}
Selecciona todos los que comaspondan.

D I'va hever heard of it
|___| Little market presence

|:| Otro:

12, Are you consumer of these wines?

yq Yes ( continues in quastion nurmber 14)
) Mo | continues in question number 13)



13. If you are not tonsumer, why?
Selecciona todoes fos que comespondan

D The prica is too high

[T] 1 don't like their grape variety

D | don’t like their quaratea of origin
[:] [ don{ liike their organaleplic qualities

14. Choose an optlon about the purchase of these wines

(ﬁ I'would buy these wines and would recommend buying
() I'would buy these wines ut would not recommend buylng

(;_} {would not buy these wines and would not recommend buying

15 Value from 1 to 7{ 1 - | don't like it; 7->Outstanding) the guality of the following San
Valero wines

Bombero Joven 2014 €
Bombero Gran Reserva 2009
La Cantera Rasena 2007

O OO0 OO O






Customer survey

>

1. Nattonallty

2 Sex

() male

(9 Female

1 Age

(. ) 18-35 years old
(") 2660 years old

@ +60 years old

4. Occupation

() Stugent
Waorkar
g Unemployed

() Retired

5, Choose an option about your freguency of wing consumption

Diaily
Several days 2 week

) Weskend

=

) Occasionally

6. What kind of wine do you usually drink more often?

() White wines
(77 Red wines

(" ) Pink wines
C) Sporkling wines

3r



7. Chooase an opilon about your motivations to make a purchasa {¥ou can chooss several
options)
Sefecriona lodog fos que correspondarn.
[ uarantee of ofigin
Price
Grape vaniety
Bottle dasign
gi‘!ecammendatmns and awards

Brand

8. Value from 1to 7 { 1> Iasslrnportant 7 == vary important) diffarent organoleptic
qualitles.

1 2
Flavwour CC XX >
Aroma .S, G . .-
Colour X X

9, Choose an optien according t¢ your prefersnces.

T Strong and full-bodiad wines
_) Soft and easy drinking wines
10. Do you knew San Valero Winery and the quarantee of orlgin of Carifiena?

@ Yes { continues in question number 12)
C_j MNp | answer the following question and let the suney)

11. If you don't know this winery, Why? [ you ¢an choose several options)
Sefeccions todos fos que cormespondan.

[] 1ve never heard of it
[ Little mariet presence

TG 5 e o i T

12. Are you censumer of these wines?

&, Yes ( continues in question number 14}
No { continues in guestion number 13}



13. if you are not consumer, why?
Sefecciong fodos Jos que COMESpOndan

[] The price is too high

D 1 dan't like their grape variely

D | don't like their quaratea of origin

[[] 1 don’t liike their organcleptic qualities

14, Chonse an aptlon about the purchaze of theze wines

(/5) | would buy these wines and would recommend buying

(__ ) |'would buy these wines but would not recommend buying
() lwould nol buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 = | don't like' it ; T-=Outstanding) the quality of the following San
Valero wines

Bombero Joweh 2014

1 2 3 4 B € 7
CXX X X X X
Bombero Gran Resena 2009(,_2(#_\):___‘_.){ ) ﬁ\/. X_)
La Cantera Resena 2007 () X X X \rf‘( i}

16. Value from 1 to 7 ( 1-> | don't like It ...7-> outstanding) wines of San Valero Winery






33

Customer survey

1. Nationality

©

|

2 Bex

() Male
(:‘? Famale

3. Age

() 18-35 years old
() 3680 years old

@ +60 years old

4. Occupation

(") Student

Cﬁ Worker
D Unemployed

() Retired
5. Choose an option about your frequency of wine consumption

() paily

() Seweral days a week
Weekend
~) Oceasionally
() Newer
5. What kind of wine do you usually drink morg often?
{ ) White wines
Red wines
) Pink wines

{ ) Spording wines



7. Chooss an optlon about your motivations to make a purchase (You can choose several
options)
Selecciona todos fos que comaspondsn,

i

& Quarantes of origin

[ ] Price
Grape variety

% Bottle design
Recommendations and awards

[(] Brand

Value from 1 to 7 (1> less important ; 7 > very impornant) different organoleptic
qualities.

@

-

Flavour” C % X Y>0r )
W, . . - =
n’

Arorna ‘:___:P( A }\?Y /"\,f"r

Colour ( :-" ) (I @up &8 P—a —j

9. Chogse an gption according to your preferences.

Strong and lull-bedied wines
) Soft and easy dnnking wines

10. Do you know San Valern Winary and the quarantee of orlgin of Carifiena?

1

7)) Yes ( continues in question number 12)

) Ne ( answer the following question and let the survey}

. i you don't know thls winery, Why? { you can choose several cptions}
Seleceiona todas los que comespondan.

D I've never heard of it
[T Little market presence

|:| Olro:

12. Are you consumer of these wines?

‘Yes { continues in guastion number 14)

C) No { continues in question nutmber 13)



13, [f you are not consumar, why?
Sefecciong totos los gue cotrespondan

[_] The price is too high

[] 1don't like their grape variety

[[] 1don‘t like their quaratee of origin

D I den't like their organcleplic; qualibes

14, Chotse an option about the purchase of these wines

| would buy these wines and would recommend kbuying
| woulkd buy thass wines but would not recommend buying

(") twould not buy these wines and would not recommend buying
il .

15. Valua from 1 to 7(1 = | don't like I{ ; 7-=Outstanding) the quality of the following San
Valero wines
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Customer survey

1. Natlonality

2. Sex

{ ) Male

Cp Femgale

3 Age

Cj 18-35 years old
@ 35-60 years old
-

+60 years old

4. Ocoupation

(") Student

Worker
") Unemployed
") Relired

5. Choose an opltion about your frequency of wine sensumption

() Dsiy

L?@ Several days a week
() Weskend

() Occasionally

() Mewr
5. What kind of wine do you usually drink mora often?
() ‘White wines
2 Red wines
") Pink wines

() Sporkling wines



7. Chooss an option about your motivations to make a purchase (You ean chooss saveral
optiens)

Sefecciona todos los que correspondan
Q Quarantes of orlgin
D Price
D Grape vatiety
Bottle design
[ ] Recommendations and awerds

(] Brand

8. Valus from 1 to 7 { 1-> lessimpertant ; 7 > very important) different erganoleptic
gualities.

Flavour
Aroma
Colour

9. Choose an option accarding to your preferences,

Strong and full-bodled wines
) Boft and easy dfinking wines
10. Do you know San Valero Winery and the quarantee of origin of Carlfiena?

{ _',- Yes { continues in quesiion number 12)

(") Ho{answer the following question and let the survey)

11, If you don't knew this winery, Why? { you can choose sevaral optians)
Selecciona todos 10g que corespondan. c

D I've hewar heard of it
D Liltle market presence

u Olro:

12. Are you consumer of these winas?

P Yes { continues in question number 14)

No [ continues in question number 13)



13, If you are not consumer, why?
Sefecciona togdos los que comespondan

[] The price is too high

] 1 don't like their grape variety '

m | don't fike their quaratee of origin

[[] ) don't liike their argancleplic quelities

14, Choose an aption about the purchase of these wines

2‘% | would buy these wines and would recommend buying
(") 1'would buy thess wines but would not racommend buying
() 1 would not buy these wines and would not recommend buying

15. Value from 1 to 7( 1 2> | don't like it ; 7=>-OutstandIng) the quality of the following San
Valero wines

Bombero Joven 2014 o

Bombero Gran Resenva 2008 X
S, S

La Cantera Resena 2007 (X

18. Value from 1to 7 { 1-> | den't like it ...7-> outstanding)} wines of San Valsro Winery

1 2 3 4 5 [ 7

OO0 OCO®O






Customer survey
1. Nationallty

() Mae

@ Female

3. Age

2. Sex

) 18-35 yeers old
() 36-50 years old

(? +E0 years ald

4. Occupation

() Student

@ Warker

() Unemployed
) Retired

5, Ghoose an option albout your frequency of wine consumpticn

(:) Daily

Several days a week
Weekend
() Occasionally

) vowr

&. What kind of wine do you usually drink morg gften?

(_) White wines
@ Red wines
() Pink wines
() Sporkling wines

40



7. Choose an aplion about your motivations to make a purchase {You can choose several
oplions)

Selecciona todos fos que cotrespondan. .
?C) Cuarantee of origin i
1_‘ Price

I%) Grape variely

[ | Bottle design

'[a, Recommendations and awards

5. Value from 1 to 7 { 1> less important : 7 <> very Imporant) different organocleptic
qualities,

Flavour
Aroma

Colour

9, Choose an option according to your preferences,

(54 strong and full-bodied wines
(") SoRtand essy drinking wines

10, Do you know 5an Valero Winery and the quarantee of origln of Carifiena?

) Yes { conlinues in question number 12)

{ ) No {answer the follawing question and lel the survey)
11, If you don’t know this winery, Why? { you can choose several options)
Selecciong todos los que comespondan,
{7} ve never heard of it
]J Liltle market presence

ij Oire:

12. Are you consumer of thess wines?

? Yes ( continues in question number 14)
(7 ") No i continues in question number 13)



13. If you are not consumer, why?
Selecciona todos los que comespondan

P

| The price is tec high
"
L.

I don't llke their grape variety
I 777 1 don't like their quaratee of origin

[} ! don't liike their organcleptic qualities

14. Chooge an option absut the purchass of these wines

| would buy thesa wings and would recommeand buying
_) | would buy these wines but would not recornmend buylng
C} 1 would not buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 == | don't like it ; 7->Outstanding) the quality of the followlng San
Valero wines

1.2 3 4 5 & 7

Bombero Joven 2014 {t)( - __‘/,( -""_. ‘-Y,:, c\(\?f,
Bombero Gran Reserva 2009 X ),’

\

om0 .../
La Cantera Reserva 2007 K_)L_ —iﬁ b =

16, Value from 1to 7 ( 1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 H B 7

OO0 000






Customer survey

1. Nallonality

2. Sex

() Male

@ Female

3. Age

() 1835 years old
() 3560 years oid

@ +80 years old

4. Occupation

() Student
@ Warker

() Unemploved

(") Retired

5. Choose an option about your frequency of wine consumption

() Dely

() SBeweral days a week
@ Weskend

() Occasionaly

() Mewer
g, What kind of wine do you usually drink more often?
\White wines
Red wihes

() Pink wines

() Sporkling wines

Sl



7. Choose an opiion about your motivations to make a purehase (You can choose several
oplions)

Selecciona todos los qiie comespondan,

Quarantea of orgin
T Price

] Grape variety
1:] Bottle design

.43 Recommendations and awards
| ©rand

g Value from 110 7 (1> Iesslrnporlanl 7 -» very important) different organoleptic

qualities.
1 2 3 4 -] 7
Flavour L ﬁ( M
Aroma C :5( X% )
Colour (X X 22

9. Choose an optlon according {¢ yeur preferences,

() Strong and fulkbodiad wines

/

@ Soft and easy drinking wines

10, Do you know San Valere Winery and the quarantse of origln of Carifiena?

‘Yes { continues in question number 12)
No { answer the Pllowing question and lst the surwy)

11, If you don't know this winery, Why? { you can choose several options)
Selecciona todos fos que comespondan.

!_ I've hever heard of it

D Little market presence

] oo

12. Are you consumer of these wines?

() Yes (continues in question number 14)
@7 No { continues in question number 13)



13. 1f you are not consumar, why?
Sefecciona todos fos que comespondan

[_] The price is too high

] Vdon't like their grape variety

D I don't like Lheir quarstee of origin
% | don't like their organcleptic quallties

14, Choose an option about the purchase of these wines

1 | would buy these wines and would recommend buying
() )would buy these wines but would nat recommend buying
@yl would net buy these wines and would not recommend buying

15, Value from 110 7] 1 => | dan’t like it ; 7> 0utstanding) the quality of the following San
Valere wines

1 2 3
Bombero Joven 2014 f: ‘_,\3 as
Bombero Gran Resena 2003;@){_%&';‘_){:
La Cantera Resena 2007 (XNl

15, Value from 1 to 7 ( 1-> | don't like it ..7-> outstanding) wines of San Valaro Winery

1 2 3 4 5 [} 7

QQ@C‘)DDQ






Customer survey c"z

1. Nationality

z. Sex

() Male
@ Female

3. Age

(") 1B-35 years olg
() 3860 years old

@‘J%_O years old

4, Occupation

() Student

Worker
Unemployed
D Rellred

5. Choose an option about your frequency of wine consumption

Daily )
Sevoral days a week

() Weekend
(

) Oceasionally

() Mewer
6. What kind of wine do you usually drlnk more often?

( YOWhite wines
(" ) Redwines
() Pink wines

{" ) Sporking wines



7. Choose an option about your motivations to make a purchase {You can chocse several
options)

Selecciona todos los que coresporndarn,
[73 Quarantse of origin

9 Price
[zq Grape variety

Bottle design

\ﬁ} Reeommendalions and swards

!-?J.- Brand

g Value fram 1 to 7 { 1> lass important : 7 < very important} different organole ptic
qualities.
1 2 3
Flavour ok A
Aroma X X
Colour (X X

9, Choose an optlon according (o your preferences.,

) Strong and full-bodled wines
(743 Soft and easy drinking wines

10, Do you know San Valers Winary and the quarantee of arlgin of Carifiena?

[SEF Yes { continues in question number 12)

|:_ '} Na { answer the following question and let the suney)

11, If you don't know this winery, Why? { you can choose several options)
Selecciona todos las que comrespondan.

i) 1've never heard of it
{] Liltle market presence
[7j otre:

12. Are you consumer of these wines?

{

) Yes { conlinues in queslion number 14)
‘§@ No { continues in question number 13)



13. If you are not consumar, why?
Sefecciona totos ios que cormeapondan

@ The price is too high

| don't like lheir grape vanety
]\ | don't like their quarates of origin
6«? | don't liike their organcleptic qualiles

14, Cheose an option about the purchaze of these wines

) Fwouid buy these wines and would recommend buying
(" ) 1would buy these wings but would not recormmend buying
?@ 1 would nol buy Lhese wines and would rot recommend buying

15, Value from 1 to 7{ 1-> | don't like it; 7->Cutstanding) the quality of the following San
Valero wines

Bombero Joven 2014 (?“‘f’\ = I.
Bombero Gran Resena 2009

La Cantera Resenva 2007 Lm‘aﬁ){ ?\)(

15, Value from 1to 7 { 1-» | don't llke it..7-> gutstanding) wines of $an Valero Winery






Customer survey
1. Nationality

2. Sex

() Male

@ Female

18-25 years old
36-60 years old
S

+60 years old

f-.
f
L

4. Occupation

() Student
Worker
% Unamployad

(") Retired

5, Choose an option aboul your fraguency of wine consumption

() Daily

Several days a week
\Weekend

() Cccasionally

7

() Never
6 What kind of wine do you usually drink more often?
%) White wines
Red wines

{ ) Pirk wines

() Sporkling wines



7. Choose an oplion about your motivations to make a purchasa {You ¢an choose several
options)

Seleccions lodos 108 que corespondan,

74 Quarantes of origin
[ ] Price
NG/ Grape variety
Bottle deslgn
75’ Recommendations and awards

Brand

8 Value from 110 7 (1-> less important ; 7 > vary important) different organoleptic
qualities.

Flavour C X ) L X
Aroma XA X X
Colour X ' k4

g, Choose an option according to your preferences,

() Strong and full-bodied wines
\20 "Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

NCA Yes { continues in quesiion number 12)
() MNo{answer the following question and let the survey)

.

11, If you don’t know this winery, Why? { you can choose several options)
Selecciona todos 105 que comespondar,

i) I've never heard of it

{_] Little market presence

12, Are you consumer of these wines?

(") Yes ( continues in question number 14)
? Na { continues in question number 13}



13, i you are not consumer, why?
Selfecciona todos los que comespondan.

] e price is too high
]:_—_] 1 don't like their grape variety

| don't hke their quaratee of ongin
| don't like their organoleptic quallties

14, Choaose an option about the purchase of these wines

() | would buy these wines and would recommend buying
(") 1'would buy these wines but would not recommend buying
@ [ would not buy Lhese wines and would not recommend buying

15. Value from 1 ta 7{ 1 -> 1 dan't like it ; 7->Outstanding) the quality of the following San
Valero wines

Bembero Jowen 2014 ' X
Bombero Gran Resena 201}5\1:_:_ oA - S
La Cantera Regerva 2007 (X _)’(_?d( XX







Customer survey

\

1. Nalionality

2, Sex

() Male

(? Female

3. Age

() 18-35 years old
() 3560 years old

@ +60 years old

4, Ocrupation

(:\) Student
Worker
% Unemployed

() Retired

5, Choose an option about your frequency of wine consumption

\?p Daily

() Sewral days aweek
Weekend
Oceasionhally

MNevwvar
& What kind of wine do you usually drink more often?

() White wines
&) Red wines
() Pirk wines

() Sporkling wines

™



7. Choose an aplion about your motivations to make a purchase (You can choose several
options)

Selecciona todos los que comespondarn

8¢9 Quarantee of origin
| Price
D Grape variety

l-.,] Recommendations and awards

[ ] Brand
g, Value from 1 10 7 ( 1-> lass important ; 7 > very Important) different organcleptic
gualities.,
1 7
Flavour ¢ X - )
Aroina X )
Colour (X

g. Choose an option according to your preferences.

7‘5f Strong and full-bodied wines
(") Soft and easy drinking wines

10. Do you know San Valere Winery and Lhe quarantee of origin of Carifiena?

> = Yes ( continues 1n question number 12)

| No { answer the following question and let the surey)

11. IF you don’t know this winery, Why? { you can choose several options}
Selecciona tados los gue corespondan,

L] r've never heard of it

ij Otro;

12, Are you consumer of these wines?

() Yes (conlinues in guestion number 14}
? No { continues in question number 13)



13. If you are not consumer, why?
Selacriong todos los que comespondan
[[] e price is too high
("] 1dont like their grape variety
% I don't like their quaratee of origin

| don't liike their organoleplic qualities

14. Choose an option about the purchase of these wines

() )would buy these wines and would recommend buying

(") 1would buy these wines but would not recommend buying

@ I would not buy these wines and would not recommend buying

15. Value frem 1 to T{ 1 -> | don't like It ; 7<= Oulstanding) the quality of the following San
Valero wines

Bombero Jowven 2014 .
Bombero Gran Resena 2004

La Cantera Regena 2007 (







iF:

Customer survey

O

1. Nationallty

2. Sex

() Mae

9 Female

3. Age
() 1835 yesrs old
3560 years old
+80 years old
4, Ccoupation
() Student
Workar
Unemployed
{ ) Ratired

5, Choose an optlon about your frequency of wine cohsumption

) Dally
Sevaral days a week

() weskend

(") Occasionally

() Newer

. What kind of wine do you usually drink more often?

() White wines

Red wines
Firk wines

(") Sporkling wines



7. Chooss an oplion aboul your mativations te make a purchase {You can choose several
options)

Selecciona lados los quée Cotrespondarn.
4 Quarantee of origin

| | Price

iﬁ Grape vanety

[] Bottle design

[y Recommendations and awards
["] Brand

g Value frorn 1 ta 7 { 1> lassimportant ; 7 = very impertant) different organoleptic
qualities.

Flavour
Aroima
Colour

9, Choose an option according to your preferences.

&) Strong and full-bodied wines

{ ) SoR and easy drinking wines

10. Do yau knew San Valero Winery and the quarantee of erigin of Carifiena?

@ Yes { cdntinues in question number 12)

() Mo [answer the following gueslion and let the sunway)

11. if you don’t know this winery, Why? { you can choose several eptions}
Selgeeciona todos 108 nue norrespondsn.

{7} I've newer heard of it
D Little market presence

]__] Otro:

12. Are you consumer of these wines?

() Yes (conlinues in guestion number 14)
':?_93 N { continues in question number 13}



13. If you are not consumer, why?
Selectiona todos los que corespondan

["'1. The price is too high
71 1don't like their grape variety
Ir? [ don't like their quaratee of origin

[_. { don't like their arganaleptic qualities

14, Choose an option about the purchaze of these wines

() | would buy these wines and would recommend buying
(") I'would buy these wines but would not recormend buying
Cﬁ | would pot buy these wines and would not recormmend buying

15, Value from 1 to 7 1.> | don't like it; ?->0ulsta|1ding} the quality of the following San
Valero wines

1 2 3 4 5 6 7

Bormbers Joven 2014 ':-,...f';-,.
Borbers Gran Resena 2009(_’_;}[_”
La Canlera Resena 2007 ()5

A
s

)C;*)( Ll ;

16, Value from 1 to 7 { 1-» | don't like il ..7-> cutstanding) wines of San Yalero Winery






Customer survey.
1. Natlonality

() Nale

@ Female

3. Age

2 Sex

() 18+35 years old
() 3660 years old

@ +50 years old

4, Occupation

() Student

(f?__"f? Worker

() Unamployed
) Retired

5. Choosa an option about your frequency of wine consumption

() Daily
(‘7Y Sewral days a week
() Weekend

() Occasionaly

() Newr

6. What kind of wine de you usually drink more often?

(%Y While wines
() Red wines
() Pink wines
C) Sporkling wines

16



7. Chaose an oplion about your motivations to make a purchase {You can chosse ssveral
options)
Selecciona lodos fos que comrespondan. -

%42 Quarantee of crigin
:J Price

Grapa variety
[ ] Battle design
~4 Recommendations and awards
["] Brand

g Valus from 110 7 { 1= less important ; 7> very important) different organole ptie
gualities.

1 2 3 4 3 § 7

Flavour '/ j( Xix D( ()(__ N
Aloma L (;m)( X _)(-: )(.u)(
C X L X X X

Caolour

% Choose an option according to your preferences,

() Strng and Rl-bodied wines

CP Soft and easy drinking wines

10, Da you knew San Valero Winery and the guarantee of origin of Carlfiena?

Yes { continues in question number 12)

() Mo [answer the following question and let the suney)

11, If you don't know this winery, Why? { you can choose several optlons)
Sefecciona todos fos gue correspondan.

|} rve never heard of it
|;_'E Litthe markal presence

[:; Otre: .

12. Are you consumer of these wines?

; ;_) Yes ( continuas in quastion number 14}

N¢ { continues in question number 13)



13. If you are not consumer, why?
Sefecciona [00os fos qua comespondan

[} The price is too high

] 1don'tillke their grape ariety

[] tdon'tlike their quarates of origin

7] 1 don't liike their organcleptic qualities

14, Choo%e an option about the purehage of these wines

% 1 would buy these wines ant would recommend buying
I would buy these wines but would not recommend buying

() 1 would not buy these wines and would not recomimend buying

15. Value from 1 to 7{1-> | don't like it ; 7> Outstanding) the quality of the fallowing San
Valers wines

1 2 3 4
Bombero Joven 2014 n;_m;‘( - X
Bombero Gran Resenva 2009 XX
La Cantera Resera 2007 (X X X

16, Valug from 1 to 7 { 1-> | don't like it ..7-> outstanding} wines of San Valero Winery

-
[&]
w
s
w
[«
—~






q+

Customer survey

1. Natlonallty

e
\

2 Sex

() Mae

\

@ Female

3. Age

() 18-38 yeats old

.>0 36-60 years old

() +80 years old

4, Gcoupation

() Student
(58 Worker
() Unemployed

() Retired

5. Choose an optlon aboul your frequency of wine consumption

() Daily
() seweral days awoek
{_S@Weekend
() Occaslonally
() Newr
6. What kind of wine do you ugually drink more often?
(E While wines
() Redwines
() Pink wines
() Sporkling wines



7. Chooss an oplian absut your mativations te make a purchase {Yeu can choose several
oplions)

Selecciona lodos fos que congspondan
N Quarantee of orgin
L]

L2 Graps wariety

| Price
| | Eotte design
]79 Recommendations and awards

| ] Brand

g. Value fram 1 4o 7 | 1> less important : 7 > very Important) different organolaptic

gualitles.
1 2 3 4 5 & 7
Flavour 4 \- g o
Aroma G, )
Colour (

9, Choose an option according te your preferences.

() Strong and full-bodied wines
(? Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

‘ :_‘J Yes [ continues in question number 12}

() e { answer the following ‘guestion and let the suney)

11. If you don’t know this winery, Why? | you can choose saveral options)
Seleccions 10Jos 05 que corespondan,

i_] I've never heard of it

{] Litke market presence

12. Are you consumer of these wines?

(N7 Yes ( continues in question number 14)
# ) Mo { continues in question number 13}



13. If you are not eonsumar, why?
Selecciona togdos fos que comaspondan

[_.] The price is teo high

[] 1 don't like iheir grape varisty

E] | don't like Iheir quarates of origin

D I den’t like their organoleptic qualities

14, Choase an option about the putchase of these wines

@ | would buy these wines and would recommend buying
) I'would buy these wines but would not recammend buying

k__\ | would nol buy these wines and would not recommend buying

45, Value from 4 to 7{ 1> | don't like Ht ; 7 Oufstanding) the quality of the fallowing San
Valero wines

Bombero Joven 2014
Bombero Gran Resena 2{}09<
La Cantara Reserva 2007

16. Value from 1to 7 [ 1-» | don't like it...7-» outstanding) wines of San Valero Winery

1 2 a 4 5 6. 7

OO0OO0OOR






- Customer survey

b

1, Natlonality

2. Sex

5

(_29 Female

3. Age

() Male

) 18-35 years old
() 3660 years old

@ +80 years old

4. Decupation

() Student
Worker

I Unemployed
{"'_’) Retired

. Choose an option about your frequency of wine consurnption

o

() oaily

Several days a week

() Weekend

() Occasionally

() Newer

What kind of wine do you usually drink more often?

o

() White wines

Red wines
Pirk wines

(") Sporkling wines



7. Choose an option about your motivations to make a purchase (You ¢an chooss saveral
options)

Selecciona tados los gue comespondan,

g Quarantes of crigin
1 |
_ Price

Grapes vatiety
[ ] Botle design
D Recomimendations and awards
[] Bramd
8. Value from 1 to 7 ( 1-> lessimporntant ; 7 > very important) diffarent organoleptic
qualities,

Flavour
Arcma
Colour

9, Choose an optian according to your preferences.

Strong and fulldoodied wines
{__) Solt and easy drinking wines

10. Do you know San Valzro Winery and the quarantes of origin of Carlfena?

[__J Yes [ conlinues in question numbar 12)

() No{answer the following guestion and let the surey)
11, f you don’t know this winery, Why? ( you can choose several optlens)
Seleccions todos los gue cormespondan.
[] vve newer heard ofit 7,
[ ] urtle markst presence

D Otro:

12, Are you consumer of these wines?

3 Yes [ continues 0 question number 14)
Mo ( continues in question number 13}



13, [f you are not consumer, why?
Selecciona todos los que correspondan

[[] e price is too high

) 1don't like their grape variety

D 1 don't like their quaratee of onigin

[j | don't liike their organcleptic gualities

14. Chooge an option about the purchase of these wines

? { would buy these wines and would recommend buying

| would buy thase wines but would not recomrmend buying
() twould not buy Lhese wines and would not recommend buying

15. Value from 1 to 7{ 1 -+ 1 don't like it ; 7=~ Outstanding) the quality of the following San
Valero wines

L 3 4 5 6 7
Bombero Joven 2014 :)\”'_) S :{ ‘w:)l,:-—;;j
Bombero Gran Resena 20{]{__2 }(uf({}:;._;;",_)

-

La Cantera Reserva 2007 )C_ﬂ‘( '_}\ : )(76){_

J

16, Value from 110 7 { 1-> | don't like it ..7-> oulstanding) wines of San Valaro Winery






Customer survey

1. Nationality

7 Sex

() Male

(ﬁ Female

3. Age

() 18-35 years ald
() 3680 years old

@ +60 years old

4, Qceupation

() Student
() Worker

Unemployed

() Retired

8. Choos¢ an option about your frequency of wine consumption

Caily

Seweral days a week
() Weskend
) Cccasionally
) Newr

p
6. Whal kind of wine do you usvally drink more often?

() white wines

Red wines
Fink wines

() Sporkling wines

1



7.

&

w

10.

11

12

Chaose an option about your motlvations to make a purehase {You can choose several

aplions)
Selacciona lodos 1os gue correspondarn.

?Q Quarantee of origin
P‘q Price
-@ Grape variety

ﬂ Bottls design
+) Recommendations and awards

_[_ _% Brand

 Value from 1 to 7 { 1> less important ; 7 > very important) different arganoleptic

qualities.

Flavour XX XX X X>
s e e e St
Aroma A, X A

Colour .
Choose an option accerding te your preferences.

@ Strong and fullFodied wines

() Soft and easy drinking wines

Do you know San Valero Winary and the quarantee of origin of Carifiena?

?&’ ] Yes [ continues in question number 12)
'} Mo { answer the following question and let the suney)

\.

If yeu don't know thle winery, Why? { you can choose several options)
Saleceiona tndos 108 gue correspondan.

U {'ve never heard of it

{_] Litile market presence

| | otro

Are you consumer of these wines?

¥ Yes { continues in question number 14)

) No { continues in question number 13)

%



13. If you ars not conzumer, why?
Selecciona tothos 105 Que comespondan.

[[] e prce is toc high

[ don't like thelr grape varisty

D I don't like their quaratee of crigin

E] I don't liike their organoleptic qualities

14. Choose an optlen about tha purchase of these wines

| would buy these wines and would recommend buying
) | would buy these wines but would not recommend buying

e

() Vwould not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 > | don't like it : 7-»Outstanding) the quality of the following San
Valero winas

Bombero Joven 2014 C X
Sornbero Gran Reserva 2009
La Cantera Reserva 2007 () X _

46. Value from 1 to 7 { 1-» | don't like [t ...7-> outstanding) wines of San Valere Winery

1 T2 3 4 5 8 7

C)DQO@‘






Customer survey

1. Nationality

2. Sex

() Male

@ Female

3. Age

() 18-35 years old
36-50 years old
+60 years old

4. Qecupation

() Stugent

Wearker
Unemployed

() Retired

5. Choase an option about your frequency of wine consumption

() Daly
@Se\eral days & week
() Weekend

() Occasionally

(__ ) Newr
§. What kind of wine do you vsually drink mare often?

() White wines

(OS2 Red wines

Y} Pink wines

) Sporkling wines

460



7. Chooss an optian about your motivations to make a purchase {You can choose several
optlens)

Selectiona tedos fos que cofrespondan.

Quarantee of onigin
Price

Grape variety

Bottle design
(7T Recommendations and awards
g Brand

8. Value fram 1 t& 7 { 1-> less important ; 7 < very impontant) different organocleptie
qualities,

Flasoor
Aroma ¢
Colour (

9. Choose an option according to your preferences.

{>’43 Strong and full-bodied wines
() Sot and easy drinking wines

10, Do you know San Valero Winary and the quarantee of origin of Carlfiena?

Yes { con}inues in question number 123
{ Mo { answer the following question and let the survey)

11. I§ you dont know this winery, Why? { you can choose several options)
ESelecciona lodos los que correspordan

|:| I've never heard of it
[] Lithe markst presence

12, Are you consumer of thege wines?

Yes { conlinues in question number 14)
No ( continues in question numiser 13}



13. Hyou arg not consumer, why?
Selecciona totos 105 Qué colespondan

] Tre price is tao high

[ ] ! don't like their grape variely

|:| | don't like their quaratee of ongin

D I don 't liike their crgancleptic gualities

14. Choose an option about the purchase of these wines

£ | would buy these wines and would recommend buying
(") |'would buy these wines but would not recommend buying

() 1 would nol buy thess wines and would hot recommend buying

15, Value from 1 to 7{ 1 == | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

Bormbero Joven 2014 C X X X X X ) v
Bombero Gran Resena 2009 ) X 0 (X )
_La Cantera Resena 2007 (XXX X

16. Value frem 1 to 7 { 1-> | don’t like it ,..7-> outstanding) wines of San Valero Winery






{o\

Customer survey

1. Nationallty

2, Sex

() Male

@ Femals

3. Age

() 1B-35 years old
() 3880 years old

@) +60 years old

4, Dccupation

() Student

Workar
Unemployed
() Retired

5 Choose an option about yeour frequency of wine consumptich

Daily

Several days a week
() weekend
(") Occasionally

() Newr
6. What kind of wine do you usually drink more often?
C ) White wines

ad wines
T} Pink wines

D Sporkling wines



7. Choose an option about your mativations to make a purchase {You can choose savaral
options)

Sefecciona lodos fos que comespondan,
{7} Quarantee of origin

[D Price

7_,_3; Grape vaniety

i | Bottle design

7@ Recommendations and awards
| | Brand

& Value from 1o 7 { 1-> less important ; T <> very important) different organale ptie
qualities.

Flavour
Aroma
Colour

o, Choose an optlon according to your preferences,

(N Strong and full-bodied wines
() Soft and easy dnnking wines

10, Do you know San Valers Winery and the quarantee of orlgin of Carliena?

4 Yes ( continues in guestion number 12}

(C ) Mo answer the following question and let the surey}
11, )t you den’t know this winery, Why? { you can choose several options)
Selecriona todos fos gue correspondan.

{ ] rve newer heard of it
D Little market presence

D Otrex:

12, Are you consumer of these wines?

=% Yes ( continues in gquestion number 14)

{ ) No(continues in question number 13)



13. If you are not consumer, why?
Setecciona todos 105 QuUe correspondan

[[] e price is tao high

[7] I'dentlike their grape varisty

[] | don't like their quarates of ongin
[:' | den’t liike their organoleptic quallties

14, Choose an option about the purchase of these wines

(7_ﬂ | would buy these wines and would recommend buying
() Iwould buy these wines but would not recommeand buying

(_' ) |would not buy these wines and weuld not recommend buying

15, Value from 1 to 7{ 1> | don't like 1t : T=>Outstanding) the quality of the following San
Valero wings

Bombero Joven 2014 C
Bombero Gran Resena ?DUE{H 4
La Caniera Resena 2007 (

16, Value from 1 to 7 { 1-> | don’t like it ..7-> outstanding} wines of San Valero Winery

1 Z 3 4 2 6 7

O OO0 00O~






{02

Customer survey

1. Nationality

2 SeX

() Male
@ Female

3. Age

18-35 years old
38-60 years old

() +80years old

4. O‘ccupatlon

?_{3 Studenl
() Worker
() Unemployed
() Retired

5. Choose an option ahout your frequency of wine consumption

) Daily

Several days a week
- ‘:‘Veekend

) Qecasionally

() Newr

\

6. What kind of wine do you ugually drink more often?

@ White wines

() Red wines
(: ) Pink wines
() Sporkiing wines



7. Chaose an aplion about your motivations to make a purchass [You can choose several
oplions)

Selecciona lodos los gue corespondarn.
Ea Quarantes of ogin
| Price

|8:¢)Grape variety

1':| Bettle design

1"—] Recommendations and awards

]’{g; Brand

. Value from 1to 7 { 1> less important : T < very Important} differant arganoleptic
gualities.

o

Flawour
Aroma
Colour

[i=]

. Choose an option according to your preferences,

() Strong and full-bodled wines

@ Seft and easy drnking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiana?

. ) Yes { continues in question number 12

gz;‘] Ha [ answer the following question and let the suney)
11, If you don’'t know this winery, Why? { you ¢an choose several options)

Selecciona fodos los que correspondan

E I've never heard of it
'—l_] Little markat presence

[] otre:

12. Are you censumer of these wines?

( 1 Yes { continues in question number 14)

(") Mo (conlinues in question number 13)



13. IFyou are not consumer, why?
Selecciona tedos 10s que correspondan

[j The price is too high

[ ] 1den'tlike their grape varety

[ ] !dont like their quarstee of arigin

[ | den'tiiike their organoleptic qualities

14, Choose an aption about the purchase of these wines

() I'would buy these wines and would recommend buying
(T 1would buy these wines but would not recammend buying

() Iwoufd not buy these wines and would not recommend buying

15. Value from 110 7( 1 -> | don't like i : 7-0utstanding) the quality of the folr'owing San
Valero wines

Bombero Joven 2014

1 2 3 4 Bl ] T
XXX

Bombero Gran Resena 2009 X X X )0 % X )
La Cantera Resena 2007 (X X % X__).’,_;h_'_)(_ E

16. Value from 1 to 7 { 1-> | don't like it..7-> outstanding] wines of San Valere Wingry






Customer survey

1. Nationality

2, SeX

(D Male

@ Female

3, Age

() 18-35years old
() 38-60 years old

(3 +50 years old

4. Occupation

() Student
(A Waorker
(") Unemployed
(-7) Retired

5, Choosa an option about your frequency of wine consumption

|\ _) Seweral days a week
() Weekend

() Qceasionally

() Newr

§. What kind of wine 4o you usually drink more often?

() wihite wines
Red wines
() Pink wines

() Sporkling wines

\o?



7. Choose an option aboul your motivationa to maks a purchase {You can chooss sevaral
oplions)
Selecciona todos los que correspondarn.

?(D Quarantee of crigin
I?‘ Price
(<. Graps vansty
L Bottle design
| Recommendations and awards

| )d Brand

8. Value from 4 to 7 { 1-> less important ; 7 = very Important) differant erganoleptic
qualities.

1 2 3 5 g 7
Flavour ‘___'_ = 1{ ‘_KT_)( ,:._X:Z‘
Aroma ( i lh ,_)Q )’g)( E)( -
Colour i____)(. XX X )(?c_)(_/;.

4. Choese an optlon according to your preferences,

Strang and full-podied wines

() Soft and easy drinking wines

10. Do you know San Valers Winery and the quarantee of origin of Carifiena?

(w Yes { continues in queslion number 12}

{" ) No{answer the following question and let the suney)

11. If you don’t know this winery, Why? { you can choose several options)
Sefecciona fodos 108 gua carespondan

| 7] rve never heard of it
[__] Little market presence
D Otro:

12. Are you consumer of these wines?

{ _ Y Yes { continues in question number 14}

(") No(continues in question number 13)



13. If you are not consumer, why?
Seleccione totos los que catrespondan

[7] The price is too high
[] 1dont like lheir grape variely
[} I don't like their quaratee of origin

[T] ! dontlike their organcleptic qualities

14. Choose an option about the purchase of these wines

@ I would buy these wines and would recommend buying
() Iwould buy these wines but would not recommend buying

C_) I would not buy these wines and would not recommend buying

15, Value frem 1 to 7| 1 -> | den't like It ; 7>Outstanding) the quality of the following San
Valero wines

1 2 3 4 5 6 7
Bombero Joven 2014 XX x_X
Bombero Gran Resena 2009 . X

La Cantera Resefva 2007 (ﬂ_—‘:)(-"‘)’jwj\ =







Customer survey

(b

1. Nationality

2. Sex

(") Maie

(? Female

3 Age

() 18-35 years old

-

() 3650 years old

@3 +60 years old

4. Oceupation

() Student
Warker

£} Unemployed
() Retired

5, Choose an option about your frequency of wine consumption

() Dally
() Sewral days a wesk
() Weekend

@ Cceasionally
() Newer

6. What kind of wine do you usually drink more often?

White wines
% Red wines
() Pink wines
() Sporkling wines

LoH



7. Chooss an option about your motivaliong to make a purchase (You can choose sevaral
options)

Selecciona todos fos que comespondan,
*?é Quarantee of ongin
[ | Price
Grape variety
{ | Bottle design
[ "} Recommendations and awards
{ ] Brand

e

Value from 1 1o 7 [ 1-> less important ; 7 = very important) different organocleptic
qualities,

Flavour CXC XX XX
Aroma (______n_;/mﬁ).\=...:‘~: Y>=./r \;:;(
Colour XX X

w

. Choose an option according to your preferences.

(") Strong and full-bedied wines
@ Boft and easy drinking wines

1. Do you know San Valero Winery and the quarantee of atigin of Carifiena?

?_Q Yes { continues in question number 12}
() Mo (answer the following question and let the suney)

11. Ifyou don't know this winery, Why? I['yrou can choose several optlons)
Selecciona fodos 10s que correspondan.

D i've never heard of it

[[] Little market presence

[] ©tre:

12. Are you consumer of thase wines?

(34 Yes ( conlinues in question number 14)

{ _‘1 No { gontinues in question number 13)



13. Ifyou are not consumer, why?
Safecciona fodos 105 que cormespondan

[ ] The price is too high
[] I'den't like their grape variety
[ ] I'don't like their quaratee of origin

[_'J: | don't ke their organoleptic qualities

14. Choese an option about the purchase of these wines

[ P2/ wauld buy these wines and would recommend buying
() 1'would buy these wines but would net recommand buying

(;__} I would not buy these wines and would not recommend huying

15, Value from 1 to 7( 1 = | don't like it; 7->Ouistanding) the quality of the following San
Valero wines

1 2 3

— ; r

Bombero Joven 2014 }._J ) X

Bormbero Gran Resena 2004 X_‘im =
La Cartera Resena 2007 (X X X

4 S







Customer survey

1. Nationality

2 Sex

() Maie
@' Female

-3, Age
() 198-35 years old
36-60 years old
+80 years old
4, Occupation

() Student
Worker
N Unempigyed
() Retired
5. Choose an option about your frequency of wine consumption

() paily

(") Several days a week

Weekend
Decasionally
() Newr
§. What kind of wine do you usually drink more often?

() White wies

@ Red wines
() Pinkwines

() Sporkiing wines



7. Choosa an option abeut your motivations to make a purchase (You can choose several
options)

Sefecciona todos ios gue correspondan
’(C} Quarantee of origin

i Price
A

[iberape varisty

8. Value from 1 to 7 { 1-> less important 3 7 & very imperant) different organolépﬁc
quallties.

Flavour
Arcma
Colour

o. Choose an option according to your preferencas,

})() Strong and full-bodied wines

g \

() Soltand easy drinking wines

10. Do you know San Valero Winery and the quarantee of ongin of Garifiena?

(E Yes { continues in question number 12)
C_;.‘ No { answer the following question and tef the suney)

11, If you don't know this winery, Why?7 { you can choose several optiens)
Sefaceiong todos los que carmespondarn,

| ] Ive never heard of it
[[] Little market presence

L—_] Otre:

12. Are you consumer of these wines?

'_ Yes { conlinues in guestion nbmber 14}

(") Mo { continues in question number 13)



13, If you are not consumer, why?
Sefecciona todos los Gue Correspondan

[] The price is Loo high
[7] 1don't like their grape variety
[[] 1don'tlike their quaratee of arigin

[___'_! 1 don't fiike their organcleptic quanties

14. Choose an option about the purchase of these wines

1 would buy these wines and would recommend buying
) 1 would buy these wines but would not recommand buying
) 1 would not buy these wines and would not recormmend buying

15. ¥alue from 1 to 7( 1 = | dan't like it ; 7= Outstanding) the quality of the following San
Valero wiraes

Bombero Joven 2014
Bombero Gran Resena 2009(
La Cantera Resena 2007 _

16. Value from 1 to 7 ( 1-> ) don'tlike It ...7-> cutstanding) wines of San Valero Winery

1 2 3 4 5 8 7

OO0 00O






Customer survey

1. Nationality

2. Sex

) Mala

<‘E Female

3. Age

() 18-35 years od
() 3680 ysars old

@ +50 years old

4. Occupation

{ :) Student

% Warker
{__) Unemployed

() Retired
5. Ghoose an option about your frequensy of wine consumption

Daily

Several days a week
() weekend
() Occesionally
() Newr

6. What kind of wine do you usually drink more often?

( y”) White wines
) Redwines
() Pink wines

() Sporkling wines



7. Choosa an optlon about your motivations to make a purchase {You can chooss gaveral
options) .
Seleceiona todes fos que comespondan.

[?G'Quarantee of orlgin

[ 7] Price

Grape variety
"1 Bottle design

E_] Recommendations and awards

] Brand ’

8 Value from 1 to ? | 1-> less important ; 7 < very important} different oerganole ptic
qualities.

Flanaur (
Aroma {
Colour (

9. Cheose an option according 1o your preferences.

Strong and fuil-bodied wines
(__) Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of ovigin of Carifiena?

Yes { conlinues in question number 12}
__) No { answer the fflowing question and let the survey)
11. f you don't know thig winery, Why? { you can choose several options)
Sefecciona lodos fos gue coespondan.

[7] 1ve never heard ofit
[C] Littte market presence

|:| Otrox

12. Are you consumer of these wines?

(Q Yes { conlinues in question number 1d)

() HNe({ continues in question number 13}



13. I you are not consumer, why?
Sefecciona {odos fos que cormespondsn.

[] The price is too high
m 1don't like their grape variety
] 1don't like their quaralee of origin

14, Chooge an option about the purchase of these wines

{_?O_l | would buy these wings and would recommend buying

@ ) ) wauld buy these wines but would not recommend buying
(_ ) I'would not buy these wines and would not recommend buying

15, Value frem 1 to 7( 1 -> | dont like it ; 7-> Outstanding) the guality of the following San
Valero wines

Bombero Joven 2014 ‘
Bombero Gran Resera 2008 )
La Cantera Reserva 2007 (_

16. Value from 110 7 | 1-> | don't like it ...7-> outstanding} wines of San Valero Winery

1 2 3 4 5 8 7

OO OO IO O ?Q






Customer survey

1. Natlonality

o Sex

() Mals

@ Female

3. Age
() 1835 years old
33-60 years old
+60 years old
4, Occupation

() Student
Workier
() unemployed

() Retired

5. Choose an option aboul your frequency of wine consumplion

() Daily
Several days a week
gwmem
) Dccasionally
) Newer

£ What kind of wine do you usually drink more often?

() White wines

Red wines
B Pink wines

() Sporkling wines

(O &



7. Chooss an eption about your motivations to make a purchase {You can choosa saveral
options) K
Sefecoiona lodos los gue cormespondan.

[] Quarantee of origin

D Piice

: Grape variaty
Bottle design
@Redﬂmmendatioﬂs and awards

% Brand

8. Value frem 1to 7 { 1-> less Important ; 7 = very important} diffetent organols ptic
gualities.

Flavour
Aroma
Colour

9. Cheose an opllon according to your preferences,

(3O Strong and full-badied wines

{ ) Soft and easy drinking wines

10. Do you know San Valers Winery and the guarantee of orlgin of Cariflena?

6 Yes ( continues in question number 12)
() No(answer the following question and Ist the survey)

11. If you dont know this winery, Why? { you can choose several options)
Selecciona todos fos gque comespondan.

[] e never heard of it
{T] titde market pregence

[7] otre:

12. Are you consumer of thése wines?

Yes { continues in question numer 14)
() No [ continues in question number 13)



13. If you are not consumer, why?
Selecciona todes fog que comespondar
[ ] The price s tos high
{ ] 1 don1 like their grape varity
[] 1 don't like their quaratee of erigin
I_—_| I don't like their organdleptic qualities

14. Choose an option about the purchase of these wines

ﬁ | would buy these wines and would rscommend buying
() lwould buy these wines but would not recommend buying
P

) I'would nel buy these wines and would nol recommend buying

15, Walue from 1 to 7{ * > [ don't like it ; 7=Outstanding) the quality of the feHowing San
Valera wines

Bornbero Jown 2014 C
Bombero Gran Resenva 2009
La Cantera Rasena 2007 (

A\
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Customer survey

v

1. Natlonality

2. Sex

() Male

(? Female

3, Age

() 18-35 years old
[:) 36-60 years old

(P +80 years old

4. Occupation

() studsnt

Worker -

) Unemployed
\ ) Retired
5 Choose an option about your frequency of wine consumption

(2 Oaily

() Sewral days 2 week

) Weekend

() Occaslonally

() Never

& What kind of wine do you usually drink more ofien?

() White wines

Red wines
) Pink wines

() Sporkling wines



7. Choosa an optlon about your mativations te make a purchase {You can choose several
options)

Selecciona todos los que corraspondan.

79 Quaraniee of origin

[ A Piica
AL Grape variety
Botile design

¥| Recommendations and awards

A Brand -

8. Value from 110 7 { 1< less iImportant ; 7 < very important) differsnt organolaptic
qualities.,

Flavour
Arotna
Golour

\
(
>
\

8. Choose an option agcording te your preferences.

(P& Strong and full-bodied vines
(") Soft and easy drinking wines

10. Do you know San Valers Winery and the guarantee of origin of Carifiena?

(\\gD Yes { conlinues in question number 12)

) Nei angwer the following question and let the suney}
11. it you don't know this winery, Why? { you can chease several options)
Saleceiona todos los gue carrespondan,

[} 1ve never heard of it
[T] Little market presence

L] O e i

12 Are you consumer of thede wines?

Yes { continugs in question number 14)

(:) No ( continues in question numbear 13)



13, If you ate not consumer, why?
Selscciong fodos fos que comespondan.

r] The price is too high
[ tdon't like their grape variety
[] 1don‘t like their quaratee of origin

D I don't like their organcleptic qualities
44. Chooge an option about the purchase of these wines
?'I would buy these wines and would recommend buying

| would buy these wines but would not recommend buying

{ ) Vwould not buy these wines and would nol recommend buying

15, Value from 1 to 2{ 1> | don't llke it ; 7->Outstanding) the quality of tha following San

Valero winas
1 2 3 4.5 6 7
Bombero Joven 2014 X X KX
Bombero Gran Resera ?.009(_‘__“_‘{ X XXX
La Cantera Resena 2007 (X X XX
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Customer survey

1. Nailonality

S
\

2. Sex

() Male

® Female

3 Age

D 18-35 years old

@ 35-60 years old

+EU years old

4. Occupation

() Studenl

Warker
") Unemployed
{ ) Relired

5. Choose an optlon about your frequency of wine consumption

() Oeily

() Several days aweek
/) Weekend

() Ceeasionally

() Newr

&. What kind of wine do you usually drink more often?

White wines

Red wines
() Pini wines
() Sporkling wines



7. Chease an optioh about your motivalions to make a purchase {You can choosa savaral
options)
Sefecciona todos los gue correspondan,

W Quarantee of origin
| | Pace .

[\ Grape variety
N0 Bottle design

| | Recommendations and awards

& Valug from 1ta 7 [ 1-> less impartant ; 7 < very Important) different srganoleptic
gualities.

Flawour
Aroma
Colour

9. Cheose an optlon according to your preferences,

{7*) Strong and full-bodied wines

(") Sof and easy drinking wines

10, Do you know San Valero Winery and the quarantee of arigin of Cariflena?

| Yes { continues in question number 12}

() No{answer the fellowing question and let the sunvey)
11. If you don’t know this winery, Why? { you can choose several options)

Selecciona lodas los que correspobdarn

] r've never heard of it

i ] Little market presence

L] Otro:

12. Are you consumer of these wines?

"<V Yes ( continues in question number 14)

(") No{ continues 1n question number 13)



13. i ysu are not consumer, why?
Seleccions odos 108 que corespondan

[[] e price is too high

[C] 1dont like thelr grape variety

[ ] tdon't like their quarstee of origin

{ ] 1don'tlike their organoleptic qualities

14. Choose an aptlen about the purchase of these wines

I'would buy Lhese wines and wauid recommend buying
(") 1would buy these wines but would not recommend buying

(") Iwould not buy these wines and would Pot recommend buying

15. Value from 1 10 7( 1 > | don't like It ; 7->Outstanding) the quality of the following San
Valero wines

Bornbero Joven 2014 CX X
Bombers Gran Resera 2009 X
La Cantera Resena 2007 (X







W\ ©

Customer survey

P

1. Nationality

2. Sex

() Male

C? Femals

3. Age

) 18-35 yaars old

(9P 36-60 years olg

() +B0 years old

4, Ocoupatlon

() Student

@ \Worker

() Unempioyed

O Ratired

5. Ghoose an option about your frequency of wine consumption

Daily
() Sewral days a week
() Weskend

() OCccasionslly

() Newr

& What kind of wine do you usually drink more ofien?

() White wines

Red winas
Pink wines

(") Sporkling wines



7. Choose an opiicn about your motivations to make a purchase {You can choosa sevaral
options)
Selecciona tados los que correspondan.

|79 Quarantee of crigin
| | Price

Grape variety

Bottle design
Recornrmendations and awards
Brand

g Value from 1to 7 { 1-> lass important : 7 -» very important) different organoleptle
gualities,

1 zZ 3 4 5 8 7
Flavour (:;(; ,_“'( ~2‘Q
Aroma ¢ :u\“““') ,.;_,%,. / Z ﬁ

Colour (=

¢, Choose an optien according to your preferences.

Strong and full-bodied wines
() Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

ey [ continues in question number 12)

'} Mo { answer the following question and let the suney)

11. If you don’t know this winery, Why? { you can choose several options)
Sefeceiona todos los que carespondar,

[ | rve never heard of it

|:J Little market presence
i__J Otro:

12. Are you consumer of these wines?

J) Y&s { conlinues in question number 14)

_I No ( continues in question number 13}



43. If you are not consumer, why?
Selecciong todos ios que correspondan

Lj The price is too high
(7] 1dont like their grape variety
[[] )don'l like their quaratee of origin

D I don’t like their organcleptic quatites

14. Choose an option shout the purshasa of these wines

@ | would buy these wines and would recommend buying
() ) would buy these wines but would not recommand buying

( _) would not buy these wines and would not recommend buying

15, Value from 1 ta 7{ 1 > | don't llke it ; ?aoﬁtstanding] the quality of the following San
Valero wines

1 2 3 4 5 6 7
Bomberodoven 2014 (XX 0 X OC X %
Bombero Gran Resenve 2009 ) XX XX i(('z's
T [ Y N [ K
La CanteraReserna 2007 (XU X % X _‘I_?_Q, )

16, Value from 1 to 7 (1-> | don't like it ..7-> outstanding) wines of San Valero Winery
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Customer survey

1. Nationality

() Male

@ Famale

) 18-35 years old
36-80 years old

@ +60 years old

4: Occupation

() Student
{ Worker
g Unemployed
() Retired

5. Choose an option about your frequency of wine consumption

(___) Daily

Seweral days a week

() Weekend

() Occasionally
() Newer

g What kind of wine do you usually drink more often?

() White wines

Red wines
Pink wines

() Sporkling wines



7. Choose an apllon absut your motivations to make a purchase {(You t;a n ¢hooss several
options)

Sedecciona todos fos que comespondan.

42 Quarantee of ongin

(7 Price
Cirape variety _

%Bo_ttie design
Recommendations and awards

- [ ] Brand

2 Value from 1 to 7 { 1-> less important ; 7 <> very important) different organoleptic
qualities.

1
Flavour %
Aroma C
Colour (

9. Chooge an option according to your preferences,

“) Strong and fuli-bodied wines
) Soi and easy drinking wines
10. Do you know San Valero Winery and the quarantee of orlgin of Carifiena?

Yes { continues in question number 12)
") Mo [angwer the following quastinh and (et the surey)

11, If you don’t know thiz winery, Why? { you can choosa sevaral opticns)
Selecciona todos fos que cormespondsn

D I"ve never heard of it

{_] Littte market presence
[j Otro:

12 Are you consumer‘of these winea?

7= Yes { conlinues in question number 14)
(") Me (continues in question number 13)



13. If you are not consumer, why?
Sefecciona todos fos que corespondan.

[[] e price is too high
[] tdon't like their grape variety
[ 1 don't like their quaratee of arigin

r] | don't liike their arganoleptic qualilies

44, Choose an cption about the purchase of these wines

| would buy these wines and would recommend buying
) 'would buy thess wines but would not recommend buying

(__) | would not buy these wines and would not recomrmend buying

15. Valug from 1 to 7{ 1 -> | don't lIke it ; 7=-Outstanding} the quality of the following San
Valero winas

Bombero Joven 2014 C_

La Cantera Reserva 2007 (_

16. Value from 110 7 { 1-> | don't like It...7-> cuistanding} wines of San Valero Winery

1 2 3 4 5 § 7

OO O OO 73 -






A

Customer survey

1, Naticnallty

2 Sex

() Male

@ Female

3. Age

("o 18-36 years old
") 36-60 years old
() +60 years old

4. Occupation

() Studem

Worker
Unemployed
() Rstired

5. Choose an optlon about your frequency of wine censumption

() Daily

(g Several days a week
() Weskend

() Occasionally

) Newr
6. What kind of wine do you usually drink more often?

White wines
() Rodwines
() Pink wines

) Sporkling wines



7.

o

o

10.

1.

12,

Choose an option about your motivations to make & purchase (You can choose several

options)
Selecciona todos los Jue comspondan.

w Quarantes of origin
[ ] Price

7‘4 Grape variety

| ] Bottle design

] Recommendations and awards

@ Brand

Value from 1to 7 [ 1> less impartant : 7 = very impaortant) different organoleptic

fivalities.

Flavour
Arama
Godour

Choose an option ascording o your preferences.

(") Stong and full-bodied wines
?@ Soft and gasy dnnking wines

Do you know San Valers Winery and the gquarantee of origin of Carlflena?

ll:) Yes { continues in question number 12)
@ No { answer the fllowing question and Ist the survey)

If you don't know thig winery, Why? ( you can choose several options)
Selecciona todhos (08 que comespondan.

I've never heard of it
Little market presence
D Otie;

Are you cansumer of these wines?

) Yes ( conlinues in guestion humber 14}

(") No (continues in question number 13)



13. If you are not consumar, why?
Sefeccona todos los que corfespondan

[[] e prce s too high

[] 1 dont like their grape variety

|:’ | doni't like their quarates of origin

|:| | don’t diike their organoleptic qualities

14. Chooge an option about the purchase of thase wines

(") ) would buy these wines and would recommend buying
) lwould buy these wines but would not recommend buying
() I'would not kuy these wines and would not recommend buying

15, Value from 1 to 7{ 1 - | don't like it ; 7=>Dutstanding) the quality of the followlng San
Valero wines

12 3 4 5 8 T
Bombero Joven 2014 )\ :JLT _“% )(__k

Bombero Gran Resena 2009( sl 'Wk
La Cantera Regsna 2007 E‘;( m o ’" (

15. Value from 1 to 7 [ 1- | don't like It ..7-> outstanding) wines of San Valsro Winery

] 7

2 5
YO O OO O






A

Customer survey

1. Natlanality

@

2 Sex

() Male
@ Fermnale

{2 18-36 years old
36-60 years old
() +60 years old

4, Oceupatien

Studant
Worker
() \nemgloyed

() Ratireg

5. Choose an eptlon about yeur frequency of wine consumption

() Daily
() Seweraldays aweek
() Weekend

Q_(Q Oceaslonally

() Newsr

6: What kind of wine do you usually drink more gften?

() White wines

Red wines
{ ) Pink wines

() Sporkling wires



7. Chaoge an option about your motivations te make a purchass (You ean choose several
options|
Selecriona todos los que cormespondan,

E Quarantee of ongin
[ ] Price
Grape variety
[[] Botle design
[[] Recommendations and awards

[] 8rand '

. Value from 1 to 7 { 1-> less Important : 7 > very important) different argannleptie
fualities.

Flavour
Aroma [
Colour

9, Choose an option according to your preferences,

Strang and full-bodied wines
Soft and sasy drinking wines
40, De you know San Valero Winery and the quarantee of origin of Carifiena?

.:;9 Yes { continues in question number 12,
(_' ) No ({ answer the Rllowing question and Jet the survey)

11. if you den’'t know this winery, Why? { you can choose several optlons)

Seleccions todos los que correspondan.

[ ] ¥ve never heard of it
D Little market presence

D Otrs: T I

12. Are you consumer of these wines?

% Yes { continues in question nurnber 14)

No ( continues in guestion number 13}



13. IFyou are not eonsumer, why?
Selecciona tedos los que cormespondan.

[_] The prce is too high
{1 1 don't like their grape variaty
[ 14don‘t like their quaratee of ongin

[] 1 don't liike their organcleptic qualities

14, Chooge an option about the purchase of these wines

@ | would buy these wines and would recommend burying
(" 1 would buy these wines but would not recommend buying
(:_-___‘r I would hot buy these wines and would not recommend buying

15 Value from 1to 7( 1 > | don't llke it ; 7+ Dutstanding) the quality of the following San
Valero wines

Bombero Joven 2014 L;K':: .
Bombero Gran Reserva 2006 )\
La Cantera Resena 2007

16. Value from 110 7 { 1-> | don't llke il..7-> cutstanding) wines of San Valero Winery

1 2 3 4 2 8. 7

OO OO O ({2—; @)






Customer survey

1. Nationality

2, Sex

{_ ) Male

(2 Famale

3. Age

() 18-85 years olid
() 3650 years oid

@ +B0 years old

4. Oceupation

() Student

Worker
" ) Unemployed
() Retired

5. Choose an optlon about your frequency of wine consumption

gg’ Daily
() Sewral days a week
() weekend

() Occasionally

-

() Never
6 What kind of wine do you usually drink more often?

() While wines
) Red wines

(‘D Pink wines

(") Spording wines



7. Chooss an option about your motivations to make a purchase {You can chooss several
options)
Selecciona todos los que cotrespondan.

Quarantee of ofigin
Price .

Grape variety
| Bottle design -

| Recommendations and awards

|:] Brand

&, Value from 4 to 7 { 1-> less imporant ; 7 - very important} differs nt organoleptic
quallties. )

Flavour
Aroma (
Colour (

9, Choose an optlon according to your preferences.

@ Strong and full-bodied wines
{7y Saft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifena?

(D Yes ( continues in question number 12)

(") No {answer the following questicn and et the survey)
11. If you don't know this winery, Why? ( vou can choose several options)
Sefecciona todos fos que comespondan,

[ ] Ive never heard of it
D Litfle market presence

[:’ Ctro:

12. Ate you congumer of these wines?

7°) Yes { continues in question number 14)

(") Mo {continues in question number 13)



13. Ifyou are not gonsumer, why?
Selecciona todos los que carrespondan.

[} Theprice is teo high

[ 1 don't like their grape varlety

(] 1don'tlike their quarates of arigin

[C] 1don'tliike their organcleptic qualities

14, Choose an option about the purchase of these wines

f; Twould buy these wines and would recornmend buying
() 1would buy these wines but would nol recommend buying

() I'would nal buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 - | don’'t like it ; T--Qutstanding) the quality of the fellowing San
Valera wines

Bombero Joven 2014 (_” i
Eombere Gran Resena 2009:"'“
La Cantera Resenva 2007 (

16. Value from 1 to 7 [ 1-> | don't like it ...7<> outstanding) wines of San Valero Winery

1 2 3 4 & 8 7

OO0 0000 e






Customer survey

1. Nationality

2. Jex

() Male
(? Female
3 Age

() 1835 years old
() 3580 years old

@ +80 years old

4, Occupation

() Student

() Worker

() Unemployed

(}E Retired

5, Choosa an option about your frequency of wine consumption

) Odily

() Seweral days 3 week

&. What kind of wine do you usually drink more often?

(v ) White wines

—

{__) Red wines

o Pink wings
Sporkhng wines

Y



7. Choose an optlon about your motivations to make a purchase (You can choosa several
options)

Selecoione todas fos que comespondan
E Guarantee of onigin

wﬁc&

[] Grape variety

[] Beottls design

D Recommendations and awards

[] Brand

6. Value from 1 to 7 { 1-> less important ; 7 < very Important) different srganolaptic

qualities.
1 2 3 4 7
Flavaur = - X — "-_ X ; -K ] iw_}
Aroma C )( X X ;p)( X )
Golaur 3 XX DOY )

9. Cheose an option according to your preferences,

Strong and full-bodied wines
) Soft and easy dnnking wines

10. Do you know San Valaro Winery and the quarantee of orlgin of Carifiena?

Yes { continues in quastion number 12}
_:‘) Ne { answer the following question and let the survey)

11. Ifyau don’t know this winery, Why? ( you can choose several options)
Selecciona tados los que canespandan.

D I'va never heatd of it
D' Little market presence

[ ] oo

12. Are you consumer of these wines?

' z Yes { continues in question number 14)

(") Mo { continues in question nurnber 13)



12 If you are nat consumer, why?
Sefecciona todos fos ques Comespondan

r___] The price is too high

[[] 'don‘tlike their grape varisty

D | dont like their quaratee of ohgin

[] 1 dont liike their organcleptic qualities

14, Choose an oplion about the purchase of these wines

73 |would buy these wines and would recomimend buying
") lwould buy these wines but wauld nof recommend buying

(;} I'would not buy these wines and would not recormmmend buying

15. Value from 1 to 7{ 1 > | don’t like it ; 7-=>Culstanding) the quality of the following San
Valero wines

1 2 3 4 5 &

7
Bombero Joven 2014 C X X X X, ' 7‘3
Bombero Gran Resena 20060 X X X X C 1)
La CanteraResena 2007 (_ )C X X G O
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Customer survey

@

\

1. Nationality

2. SeX

() Male

@ Female

3 Age

@ 18-35 yeors old

() 3560 years old
() +80 years old

4. Occupation

()_‘; Student
() Worker
) Unemployed

() Ratired
5. Choose an option about your frequency of wine consumplion

() Dsiy
(") Sewral days a week

@ Weekend

() Occasionaly

() Newer
6. What kind of wine do you usually drink more often?
() White wines

Red wines.
Pink wines

(") Sporkling wines



7. Choose an option about your motivations to make a purchase (You can choosa several
options}
Selecriona todos fos que comespondan.

'EJ Quarantee of onigin
7] Price

) Grape sariety ) -
? Bottle design '
[} Recommendations and awards

D Brand

8. Value from 1 to 7 { 1-> less important : T > very Important} diffarent organoleptic
qualities.

Flawour
Aroma
Golour

9. Choose an optlon aceording to your preferences.

() Streng and full-bodied wines
@ Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of orgin of Carffiena?

_] Yes { continues in question numbar 12)

) Mo { answer the following question and let the survey)

11. If you don't know this winery, Why? { you can chooee several options)
Salecciona todos los gue comespondan.

D I've never heard of il
[ Litle market presence

O o e

12, Are you consumer of these wlnes?l

( % Yes { continues in question number 14)

Mo { continues in question number 13)



13. If you are not consumer, why?
Selecciona todos fos que corespondan
{j The pice Is too high
7] 1dan't like their grape wariety
] 1don’t like their quaratee of origin
l—j | don't liike their organcleptic gualilies

44, Chooge an option about the purchase of these wihes

| wiould buy these wines and would recommend buying

(.
C
() 1would nat buy these wines and would nol recommend buying

:) | would buy thase wines but weuld not recommend buying

18, Value from 1 to 7{ 1 > | don't like It ; 7> Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 X

Bombero Gran Resena 2009( )( -ii_
La Canters Resera 2007 (X X
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Customer survey

1. Nationallty

2 Gex

() Maie

(;9 Fsmale

3 Age

{ ) 18-35 years old

@ 36-50 years old

() +80 years old

4, Occupation

~ ) Student
Warker

() Unemployed
() Retlred

5. Choose an option aboul your frequency of wine consumption

O vaiy
() Several days aweek
() Weekend
@ Occasionally
) Never

£, What kind of wine do you usually drink more often?

\White wines
() Redwines
() Pink wines
() sporkling wines



7. Choose an option aboutl your mativations to make a purchase {You can choose several

options)
Selecriona todos los que tomespondan.

B:\]uarsnl'ee of arigin
Price
K< Grape variety
[] Botile design
?.L Recommendations and awsrds

j | Brand

8. Value from 1 to 7 { 4-> less important : 7 -> very important) diffarent organsiaptie

qualities.

Flavour
Aroma
Colour

9, Choose an optien accprding to your prefarences.

(") Strong and full-bodied wines
@ Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of orlgin of Carifiena?

@ Yes { continuas in queslion number 12)
C) Nz { answer the following question and let the survey)

1§ you don't know this winery, Why? | you can choose several options)
Selecciona todos las que comespondan.

1.

L} I've never heard of it
i ] Little market presence

!:l Otre:

12_ Are you consumer of these wines?

W3 Yes ( continues in quesiion number 14)

(") No{ continues in guestion number 13)



13. I1f you are not consumer, why?
Sefecciong totlos Jos que correspondsan

["] e price is too high
(] i don't like their grape varaty
7] ) don't like their quaratea of arigin

[_] 1dont like their organaleptic qualities

14, Choose an aptian about the purchase of these wines

( )ﬁ [ would buy these wines and would recommend buying

{_‘__‘ ) Twould buy these wines but would not recommend buying

C_) I'would not buy these wines and would not recommend buying

15. Value from 110 7( 1 -> | don't like jit ; 7=0utstanding} the quality of the followling San

Valero wines
1 2 3 4 5 6 7
Bomnbero Joven 2014 XX XX a0 )
Bombers Gran Resena 2009 \!f X )\ -,"' )( MJ
La Cantera Reserm 2007 (_ ) ) @l & )(7‘ — 1)

16. Valua from 110 7 (1-> ) don't liks it,.7-> cutstanding) wines of San Valero Winery

1 2 3 4 2 & 7

OOOO0OC O
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Customer survey
1. Natlonality

P

2 SeX

) Male
9 Famale

3. Age

(2 18-35 years old
D 35-50 years old
() +80years ald

4. Ocoupation

@ Student

() Worker
() Unemployed
(__ _:r Retired

5. Choosze an option about your frequency of wine consumption

() Dally

‘@ Several days a week
() Weekend

() Queasionally

( ‘s Mever
. What kind of wine dg you usually drink more often?

White wines
() Red wines
() Pink wines -

() Sporkling wines



7. Chaose an aption about your motivations to make a purchase (You can choosa several
oplions) :
Sefecciona lodos log que comaspondarn.

E Quarantee of origin

[] Price

@ Grape veristy

7 Bottle design

[] Recommendaticns and awards

|:] Brand

@, Value from 1 to 7 { 1> less important ; 7 > very important] different organoleplic
qualitles.

1 2
Flavour ( Xml ; '
Aroma (X _ X
Colour D G |

5, Choose an option according to your preferences,

_ ) Strong and lull-hodied wines
(E Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

) Yes (continues in question number 12)
(EDNO { answer the following guestion and let the survey)

11, if you don't know this winery, Why? { you ¢an ¢choose ssveral optlons}
Selecciona todos fos Gue Cormespondan

'JE) I've never heard of it
[ Little market presence

D Otro:

12. Are you congumer of these wines?

) Yes { continues in question number 14}

-~

") MNo{continues in queslion number 13)



13 ifyou are Inot sonsumer, why?
Selecciona lodos f0s que comaspondan.
[] e price is tow high
[] 1 dont like their grape varisty
|:[ I don't fikke their quaratee of origin
D | don't liike their crgancleptic qualities

14, Choose an optlon about the purchase of these wines

==

() 1 would buy these wines and would recommend buying

(") 1'would buy these wines but would not recommend tuying
() 1 would not buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 -> | don't lIke it ; T->Outstanding} the quality of the following San
Valsro wines

1 2 3 4 ] 6 7
Bombero Joven 2014 (-_ )( ¢ .
Bombere Gran Reserva 2009 X__

La Cantera Resena 2007 ( )(







Customer survey

1. Nationality

\

2, Sex
() Male
@ Female
3 Age

) 1835 years old

(7T 3660 years old

D +80 years old

4. Qceupation

() Student

@ Worker

() Unempleyed
() Retired

5. Choose an option about your frequency of wine consumption

() cay
() Several days awask
( __'} Weekend
(S Occasionally
) Newer

§ Whatkind of wine do you ugually drink more often?

() White wines
@ Red wines
() Pink wines

() Sporkling wines

Aha



7. Chiboss an eptign absut your motivations to make a purchase (You can choose saveral
options)

Selecciona todos Jos que correspondan.

muaramee of ofigin

{‘}'PPI'ice

£ Graps variety

[} Bottle design

E’ Recommendations and awards

[} Brand

8. Value from 110 7 { 1-> less important ; 7 = very important} different organoleptic
gualities.
1 3 3 4 5 B 7
Flavour C XX X X Xg. ;’..
Aroma - X XK, )
Colour _ 4 Y/B&( )

@ Choose an option according to your preferences.

@ Strong and full-bodied wines
() Soft and easy drinking wines.

10. Do you know San Valern Winery and the quarantee of origin of Cariiena?

@ Yes { continues in question number 12}
(") "Ne { answer the following question and let the survey)

1

ju—ry

. If you don't know this winery, Why? { you ¢can choose several optlons) -
Seleccione fodos fos que comespondan.

[J rve maver heard of it
D Little market presence

] owe

12. Are jou consumer of these wines?

@ Yes ( continues in guestion number 14)
{ ) No( continues in question number 13)



13, I you are not consumer, why?
Sefecriona todos /os que comespongdar.

] The price is tos high

D I don't like their grape variety

[[] 1don't like their quaratee of origin

D I don't like their orgam!eplic qualities

14, Choose an option about the purchase of these wines

(> 1would buy these wines and would fecommend buying
() 1would buy these wines but woutd not recommend buying

7

. ) I'would not buy these wines and would not recommend buying

15, Walue from 1 to 7{ 1 = | don't like il ; 7->Outstanding) the quality of the fellowing San
Valaro wines

1 2 3 4 § 6 7

Barnbero Joven 2014 ( r(
Bormbero Gran Resena 20090 X X (>
LaCameraResera 2007 (X ¥ X X X Do

16. Value from 110 7 (1-> | don't like it ..7-> owtstanding} wines of San Valero Winery






Customer survey
1. Natlonality

() Male

@ Female

3, Age

2, Sex

() 1895 yeors old
35-60 years old
+80 years old

4. Occupation

() Student
@}{wﬂmer
() Unemployed

() Retired

5, Choaze an optioh about your frequency of wine consumption

Daily
Several days a week

() weekend
() Oceasionally

C ) Never

8. ¥What kind of wine do you usually drink more ofien?

() White wines
@ Red wines
() Pink wines

() Sporkling wines

A2LD



7. Chooss an eption about your moetivations to make a purchase {You can choose several

10

1.

12

options)
Seleceions todas los gue correspondan,

F}Qmmnte& of origin
:_J Price
% Grape variety
‘a Bottle design
i ?'pRecommendations and awards

| Brand

 Malug from 1 to 7 { 1-> less important ; 7 < very important} diffarant ergansleptic
gualities,
1 2 3 3 &6 7
Flawour C L X C X0 =)
Aroma { L X £ ) =)

Golour COCOT X X 3aC

Choose an option according 1o your preferences.

Qg Strong and fuli-bodied wines
{__) Soft and easy drinking wines

Do you know San Valers Winery and the quarantee of origin of Carifena?

Y es [ continuas in question number 12)

() No{answer the following question and let the suney)
If you dont know this winery, Why? { you can choose several options)
Selecciona todos fns que comesnondsar.

{7] 1ve never heard of it
L__] Litle market presence

u Otro:

Are you consumer of these wines?

[P Yes { continues in question number 14)

(") No{continues in question number 13)



13, Ifyou are not consumar, why?
Selecciona todos los que comespondan.

. [:| The price is too high
[] 1den‘t like iheir grape variely
|:| 1 don't like their quaratea of origin
[[] 1 don't tiike their ergancleptic qualities

14, Choose an option about the purchase of these wines

( S5 | would buy these wines and would recommend buying
;:_F ) 'would buy these wines but would not recommend buying

(_ ) | would not buy these wines snd would not recommend buying

15, Value from 1t 7(1 = | don't like it ; 7= Qutstanding} the quality of the following San
Valers wines

Bombers Joven 2014 X
Bombero Gran Resena 2009( X
La Cantera Resena 2007 (_

16. Value from 1 to 7 [ 1-» | don’t ke it ...7-> cutstanding] wines of San Valero Winery

1 p 4 5 B 7

3
OO OCOoOoOo=>O
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Customer survey

1, Nationallty

2. Sex

() Mals
® Female

3. Age

() 18-35 years old
36-80 years old

D +60 years old

4. Oceupation

(") Student
(\3 Worker
) Unermployed

) Retired

5. Choose an option about your frequency of wine consumption

() Daly
(") Sewral days aweek
@ Weekend
() Occasionally
) Never

§. Whal kind of wine do you usually drink more often?

() White wines
() Fed wines
() Pink wines
@ Sporkling wines



7. Choosa an option about your motivations to make a purehase {You can choose several
options)

Sefeécione lodos los que correspondan.
@ Quarantee of origin
[] Price
i< Grapa variaty
~ch Bottle design
|?d) Recommendatlons and awards
| | Brand

g Valus from 115 7 ( 1.5 less Important ; 7 <> very important] diffiarant organoleptic
quallties.

Flavour
Aroma
Colour

9. Choose an option according to your preferences.

(pe Strong and full bedled wines
{_ ) Soft and gasy drinking wines

10, Do you know San Valers Winery and the guarantee of origin of Carifiena?

.@ Yes { conlinues in question number 12)

) No [ answer the following question and let the survey)

1. If you don’t know this winery, Why? { you ean choose several optlons)
Sefecciona todos (s qie correspondan

D I've never heard of it
[[] Litle market presence

D Olrex

12, Are you consumer of these wines?

(=% Yes { continues in question number 14}

(_':) No [ continues in question number 12}



13. If you are not consumer, why?
Sefecciona lodos los que corresgondan.

D Tha prica is too high
[j I don’t like their grape wariety
|:| 1 don’t like their quaratee of orgin

|:| 1 don't lilke their organoleptic qualities

14. Choose an option about the purchase of these wines

(53 ) would buy these wines and would recommend buying
(") I'would buy these wines but would not recommenc buying

() 1would not buy these wines and would not recommend buying

15. Value from 1 to 7( 1 > | don't lika it ; 7=0utstanding) the quality of the following San
Valero wines

Bombero Joven 2014 C
Bombero Gran Reserva 2009, X

e

La Cantera Resena 2007 (X )X







Customer survey

1. Natlonality

2 Sex

() Male
D Fomale

3. Age

) 18:35 years oid
(75 36560 years oid
() +B0years old

4 Occupation

() Student
@ Worker
{ ) Unemplayed
(" ) Retirad

5. Choose ah sption about your fraquency of wina cohsumption

() Daily
Several days a week
Weekend

(__) Occasionally

() Newer

6. What kind of wine do you usually drink more often?

() White wines

ed wines
") Plnk winag

() $poriing wines

|21



7. Choose an option abaul your motivalions to make & purchass {You can choose several
options)
Selecoionz lodos 105 gue Correspondan.
] Quarantee of origin
[ Price
?a! Grape variety
[] Botue oesign
Q Recommendations and awards

]ZP Brand

g Value from 1to 7 ( 1-> less important ; 7 <> very important] different organoleptic
qualitles.

Flavour
Aroma
Colour

9, Choose an optlon according to your preferences.,

% Strong and full-bodiad wines
(") Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yes { continues in question number 12)

\ _‘_; No | answer the following queslion and Jet tha suney)

11. i you den‘t know this winery, Why? { you can choocse several options)
Sefecciong fodos los gue correspondarn.

I vve never heard of it
7] Little market presénce

D Odre:

12, Are you sensumer of these wines?

/<:) Yas { continuas In question number 14)
(") No | continues in question number 13)



13. if you are not consumer, why?
Selecciona todos los qué comespandan,

D The price is too high

[7] 1don't lise their grape variety

[] 1dontlike their quaratee of origin

D | don't liike their organaleptic qualities

14. Choose an option about the purchasze of these wines

(ﬁ 1'would buy these wines and would recommend buying
() 1'would buy these wines but would not recommend buying

(_) | would not buy these winas and would not racommend buying

15, Value from 1 ta 7( 1 -» | don't like it ; 7>0utstanding) the quality of the following San
Valero wines

1 2 3 4 3 8 7

Bomberg Joven 2014 C
/

Bombero Gran Reserva 2009( ’_B:-\m) Y22 X

La CanteraResena 2007 (_ X X X X @;{

16. Value from 1 to 7 { 1> | don't like it ..7-> ouistanding} wines of San Valero Winery
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Customer survey

1. Nationality

2. Sex

{ ) Mals
(;a Female

3. Age

y] 18-35 years old

) 3660 years old
() +60 years old

4. Qceupation

(&P Student
() Woarker

) Unemployed
() Retired

5, Choose an option about your frequency of wine cansumption

() Daiy
() Sewrsl days aweek
() Weekena

@ Occasionally
() Newr

6. What kind of wine do you usually drink more often?

£ Wihite wines
(%) Red wines

() Plrk wines
() Spofkling wines



7. Chaosa an option about your mativations to make a purchase {You san choose several
options) b

Beleccions todos fos que correspondan.
E Quarantes of origin

[} Price

Iﬁ Grape variety

Buattle design
L} Recommendations and awards

I

[ ] Brand

8. Value from 1 to'7 ( 1-> less important ; 7 > very important) differant erganoleptic

" quallties.
1 2 3 4
Flawour \_r()—
Aroma \ ,(_ \_,}
Colour C XX

9. Choose an option according to your preferences.

(") Strang and Rulkbodied wines
Q_g_D Soft and easy drinking wines’

10. Do you know San Valero Winery and the quarantee of oHgin of Carifiena?

(") Yes ( continues in guestion number 12)
@ No { answer the following question and let the survey)

11. fyou don’t know thls winery, Why? { you can choosa several options)
Sefecciona 1odes 105 QUE CORBSPONGaN.

'E I"'ve never heand of it

[[] ue markst presence

D Otro:
12, Are you consumer of these wines?

{_ ) Yes (continues in question number 14)

[___') Ng [ Gontinues in questicn number 13)



13. If you are net consumer, why?
Selecriona todos los que coffrespondan

L] The price is teo high

{] Idon't like their grape variety

[] 1don'tlike their quaratee of ongin

{T] 1eentlike their organaleptic qualities

14, Choose an aptlon akout the purthase of these wines

() Iwauld buy these wines and would recommend louying
() )would buy these wines but would no: recommend buying
() Iwould not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 > | don't like it ; 7> Outstanding) the quality of the following San
Valero wines

i 2 3 4 5 E ?

Bombero Joven 2014 _'_X—I f— ) N ,_u
Bombero Gran Pesena 2009\__)( )l ){

La Cantera Resena 2007 ( \(.:.:.. _)f Y_-/ \Lj\‘_ >

16, Value from 1te 7 [ 1-> | dont like it...7-> cutstanding) wines of San Valero Winery

1 ., 2 3 4 5 G- 7

o0 OO Oo






Customer survey

1. Natlonality

2. Sex

() 18-35 years old
() 3660 years old

@ +60 years old

4. Qccupation

(") Student
() worker

{_) Unemployed

g@ Retired

5. Choose an sption ahout your freguency of wine consumption

Daily
Several days a week
() Weekend

() Occasionally

l‘_;:| Newver

6, What kind of wine do you usually drink more often?

) White winas

B Red wines
() Pink wines
() Sporkling wines

\ 2



7. Choose an option abaut your motlvationz to make a purchase (You can chooge several
options)

Selecciona todos los gue coresponalan.
D Quarantee of origin

P Price,

]9 Grape verlety

] Battla design
P Recommendations and awards

[ ] Brand

B, Value from 110 7 { 1-% less important ; 7 <> very important} differant organoleptic
qualities,

.
Aroma (X X X X XX )

Colour CoXC e X X o)
9. Choose an ¢ption according o your preferences.

@? Strang and full-bodied wines
{ )} Soft and easy drinking wines

10, Do yau know San Valero Winery and the quarantee of origin of Carlfiena?

Yes ( ¢onbinues in question number 12)

() Mo (answer the following question and et the suney)
11, If you don’t kinow this winery, Why? { you can choose several options)

Selecciona lodos los que comespondsn.

{ 7] Yve never heard of it
D Litile market presence

D Olre: -

12, Are you consumer of thase wines?

f'}g Yes { continugs in queslion number 14)

.,’: _'] No { continues in guestion number 13)



13. If you are nol consumer, why?
Sefeccions todus fos que cofrespondan

D The price is too high

[] I'don't like their grape variely

[ rdon'tlike their quaratee of origin

[] I don't like their crgancleptic qualities

14, Choose an option about the purchase of these wines

?d i would buy lhese wines and would recommend buying

() Jwould buy these wines but would nat recommend buying

(ﬂ_j | wauld not buy these wines and would not recommand buying

15, Value from 1 to 7( 1 -> | don't like it ; 7=>Outstanding) the quality of the following San

Valero wines

Bombere Joven 2014 L.
Bombero Gran Resena 20090 X X X )?t_)( {»0)

-, . . N
La Cantera Resanva 2007 J o X X X

16. Value from 1 to 7 { 1-» | don't llke it...7-> outstanding) wines of San Valero Winery

1 2 3 4 a & ik

OO 0O0O0 0D
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Customer survey

>

1. Nationality

2. Sex

() Male

/@ Famale

3. Age

) 18-36 years old
() 3560 yeers old

@ +50 yaars old

4. Occupation

() Student
() Warker
) Unemployed

m Retirad

5. Choose an option about your fraquency of wine consumption

() Daily
(E?Smera! days a week

() Wueakend

() Occasionally

(") Never
§. What kind of wine do you usually drink more often?

(") white wines

@ Red wines

() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
oplions)
Selecciona todos los que cormespondan,

uarantea of ofgin

U Frice

rape variely
%y:ottle dasign
[ d>Recommendations and awards
| | Brand

g. Value from 1o 7 [ 1= less important ; 7 = vary important) diffarent organoleptic
qualities.

Flavewr
Aroma
Colour

9. Choose an option according o your preferences.

Strong and fult-bodied wines
Soft and easy drinking wines
10. Da you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yeas { continues in quastion number 12}

( '_' ) Ne ( answer the following question and let the suriey)
11. If you don’t know this winary, Why? { you can choosge sevaral optlons)

Selecriona todos las que correspandan.

[[] e never heard of it
[] Little markst presence

2

12. Are you consumer of these wines?

# Yes { continues in queslion number 14)
_) No { continues in question number 13}



13. Ifyou are not consumer, why?
Sefecciona todos los que comespondart

[:] The price: is koo high

[} 1don't like their grape varity

(] !4don't iike their quaratee of arigin

[j I don't liike their crgancleptic qualities

14. Choose an opticn about the purchase of these wines

@ | would buy these wines and would recommend buying
() I'would buy thase wines but would not recommend buying

( ] ) | would not buy these winas and would not recommend buying

15, Value from 1 to 7{1 > | don't like it ; 7-> Ouistanding) the quality of the following San
Valerg wines

12 3 45
Bomberc Joven 2014 Cu\_,_j S

Bomberc Gran Resena 2009 ; )C_m J ::_,
La Cantera Resarda 2007 “ \P-_) P
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Customer survey

1. Natiqna lity

(>

2. Sex

) Male

@ Female

3, Age

() 1B-35 years old
36-80 years old

O +60 years old

4, Occupation

() Student

<) Workar
(") Unemployed
() Retired

5. Choose an eption about your frequency of wine consumption

(___) Daily
() Sewersldays a week
() Weekend

@ Occaslonally
() Mever

6. What kind of wine do you usuvally drink more often?

(<7 White wines
) Red winss
() Piok wines

() Spoikling wines



7. Choose an option about your motivations to make a purchase (You can choose ssveral
options)

Sefecciona todos los gie correspondan,
@ Quarantee of origin

] Price

ﬁ Grape vaniety

I"] Sotle design

: ?chRecommendations and awards
I] Brand

8. Value from 116 7 { 4-> less important ; 7 > very important} different organalsptic

qualities.
1 2 3 4 3 € ¥
Flanour C L X X X X X
Aroma {
Colour (

9, Choose an option according {0 your preferences,

ij Strang and full-bodied wines
(_) Soft and masy drinking wines

10. Do yeu knew San Valero Winery and the quarantee of origin of Carifienta?

Yes [ continues in questipn number 12)

() Mo { answer the following guestion and let the surey)
11. If you don 't know this winery, Why? { you can choose several options)
Selscciona todos los que carrespondan

|_| I've never haard of it

] Little market presence

D Otro:

12, Are you consumer of these wines?

(___) Yes ( continues in question number 14)

(&} Mo { continues m question number 13}



13. Hyou are not consumer, why?
Selecciona todos los que comespondan.

& The price is too high

@ 1 don't fike their grape variely

‘E | don't like their quarates of origin
‘@ | don't liike their crganoleplic qualities

14. Choose an cptlon ahout the purchase of these wines

( _) | would buy these wines and would recommend buying
(") | would buy these wines but would net recemmend buying

(/}9 I would not buy these wines and weuld not recommend buying

15. Value from 1 1o 7{ 1> | don't like it ; 7=~ Quistanding} the quality of the following San
Valeio wites

1 2 2 4 5 5 T

Bombero Joven 2014 C )(‘ ),/ ?‘3) __<
Bombero Gran Resena 2009 X - ‘-\j__:J
La Cantera Reserva 2007 ( ( A )ﬂ X )

16, Walue from 1 to 7 { 1-> | don't like il ...7-> oulstanding) wines of San Valero Winery

1 2 3 4 5 6 7

O O O OO






Customer survey

0

1. Nationality

2, Sex

() Male

g Female

3. Age

() 18-38 years old
36-60 years old
() +60 years oid

4. Occupation

(") Student
@ Worker
(;_:) Unemployed
(") Retired

5. Choese an option about your frequency of wine consumption

() Daiy

(ﬁ Seweral days a week
) Weekend

() Occasionally

() Newr

& What kind of wine do you usually drink mora often?

() White wiries
Ggp Red winas
() Pink wines
() Sporkling wines

12 ¢



7. Chanase an option about yaur motivations to make a purchase (Yol can choosa several
options)
Selecciona todos fos gue cormespondan,

> Quarantea of origin
M Price
L A Grape vatiety
N Boltle design
{9 Recommendations and awards

[[] erand

& Value from 1 to 7 [ 1+~ less important ; T = very important) different organoleptie
qualities.

Flawour
Aroma
Colour

9. Choose an option according to yaur preferences.

0 Strong and full-bodied wines
_) Soft and easy drinking wines
10. Do you know San Valero Winery and the quarantee of origin of Caridena?

Yas { conlinues in question number 12]

(") No{ answer the fllowing question and let the survey)

1. if you don't know this winery, Why? { you can choose several options)
Seleccions todos fos gue comespondarn

D |"ve never heard of it
7] Littte market presence

D Otro:

12. Are you consumer of these wines ¢

g Yes [ continues in question number 14}

No { continues in guestion number 13)



13. ifyou are not consumer, why?
Sefecciona fodos Jos que carespondai.

D The price is too high

[] 1don't like their grape variety

D 1 don’t like their quaratae of origin

D | don't liike thedir erganaleptic qualities

14. Choose an option about the purchase of these wines

6@ | would buy these wines and would recommend buying
() I'woLld buy these wines but would not recommend buying

(‘_j | would not buy Lhese wines and would not recommend buying

15. Valwe from 1 to 7{ 1 -> | don't like il ; T<>Quistanding) the quality of the following San
Valero wines

1 2 3 4 5 6 7

Bombera Joven 2044 X ).’—:)( X’"—)J,SJL

Bombero Gran Resena 2009 )C ) _\(_;)

X_
La Cantera Resenva 2007 (X X !( f =X )

16. Value from 1to 7 ( 1-> | don't ke it ...7-> outstanding) wines of San Valero Winery

1 2 2 4 H 6 7

oOooooy
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Customer survey

1. Nationality
(%

2 Sex

() Male
@ Female

3. Age

() 1B-35 years old

@ 3880 years old

() +80 years ald

4, Occupation

() Student
(EPWorkar
{ _:] Unemployed
() Ratired

5. Choose an option about your frequency of wine consumption

() Day
@ Sewral days a week
() Weekend

() Occaslonally

() Mo

5, What kind of wine do you usually drink more often?

(/S White wines
() Redwines
() Pink wines
() Sporkling wines



7. Choose an aption about your metivations to make a purchass (You can chodse several
options)
Sedscciona todos los que comespondar,

ﬁ Quarantee of origin
m Price
Grape variety
] Bottle design
59 Recommendations and awards

] Brand

8 Value from 1 ta 7 { 1-> less important ; 7 <> very important) different arganoleptic
qualities,

Argma

R - o
¢ - e P
Colour C L X X X__ X=X

8. Choose an optlon aceording 1o your prefarencas.

() Strong and full-bodled wines
C?@ Soh and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Cariftena?

(%) Yes { continues in question number 12)
(___J) No {answerthe following question and let iha survay)

11. If you don’t know this winery, Why? { you can choose saveral options)
Sefecciona tordos los gue correspondan.

[] rve never heard of it *
[ Little market presence

D Olro:

12. Aré you consumer of these wines?

{ ) es { conlinues in question number 14}
@ Mo { continues in quastion number 13)



13. If you are not consumer, why?
Sefecciona todos los que corespondan
{j The price is too high

["] 1 dant like their grape variety

E@ i don't like their quarates of origin

E} | don't liike theit organcieptic qualities

14, Chesose an optlon about the purchasa of thase wines

") ) would buy these wines and would recommend buying

() )would buy these wines but would not recommend buying
Qﬂ | would not buy these wines and would not recommend buying

15, Value froim 1 1o 7{ 1 -> | don't like it ; 7<>Outstanding) the quality of the following San
Valero wines

1 P 3 4 3 6 7
Bombero Joven 2014 (

P

Bomberg Gran Resera 2009 Y

XXX X X )
-0 e e
La Cantera Reserna 2007 () W XX y

\, L,

16, Value from 1 to 7 { 1-> | don’t Iike It...7-> eutstanding) wines of San Valero Winery

1 2 3 4 5 g 7

OO0OO0O®®OOO
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Customer survey
1. Nationality
2 SeX

C} Male
P Female

3 Age

(7% 183 years old

() 3680 years old
() +80 years old

4. Occupation

() Student

@ Workar

() Unamployed
) Retired

5. Choosa an option about your frequancy of wine consumption

{_) Daily

() Seweral days a week
@ Weekend

() Gecaslonaly

() Newer

6. What king of wine do you usually drink more often?

’ @ White wines
(") Red vines”
() Pink wines-
() Sporkiing wines



7. Choose an aption about your metivations to make a purchase {You can chooss saveral
options)
Salecciona todos los gue comespondan.
[g} Quarantee of origin
[@ Price
Grape variety
[j Bottle design
P Recommendations and awards

[] Bramd

g. Valueg from 1 1o 7 [ 1-> less Important ;: 7 <> very important) diffierent organclaptic
qualitles,

Flavour
Aroma
Celour

9, Choose an option according to your preferences.

() Strong and full-bodied wines
(_; Soft and easy drinking wines

10, Do you know San Valero Winary and the guarantee of origin of Carifiena?

(") Yes ( continues in question number 12)
@ No { answer the following quesiion and let the survey)

11. If you don't Know this winery, Why? ( you can choose several options)

Sefecciona (odos 10s que comespondan

|ﬁ I've never heard of it
D Little market presance

D Olro:

12, Are you consumer of these wines?

{_'_ i ) Yes { continues in question number 14)

() Mo conlinues in question.number 13)



13. If you are net consumer, why?
Selecciona todos los gue comespontan.

[[] The price is too high

[] 1don‘tlike their grape varisty

(] 1dont tike their quaratse of origin

[:| I don't liike their organcleptic qualities

14, Choose an aption about the purchase of these wines

(") ) would buy these wines and would recommend buying
() 1'would buy these wines but would not recormmend louying

() I'would not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 -» | don't lika It ; 7->Outstanding) the quality of the following San
Valere wines

' 2.8 4 5 6 7
Bombero Joven 2014 X :L_,, X X XD
Bombero Gran Reserva 2008 X X X)X

La Cantera Reserva 2007 (X X X XX

et e e

N

15. Value from 1to 7 { 1-> | don't like It...7-> outstanding) wines of San Valero Winery






\So

Customer survey

1. Natlonality

T

() Male

® Female

3. Age

2 Sex

() 18-35 years old
: 36-60 yaars old
+§0 years old

4. Qceupation

() Student
(N5<p Worker
() Unemployed
() Retired

5. Choose an optieh aboul your frequency of wine consumpltion

| 1 Daily
(") Several days a week

i

() Weekend

Y

@ Occasionally

,_:) Nevar

§. What kind of wine do you usually drink more often?

() whits wines

(7 Red wines
(") Pink wines

() Sporkling wines



7. Chooss an aptian abaut your mativations to make a purchase (You can choose several
options) _
Sefecciona todos los que corespondan

Quarantee of oligin
Price

E Grape vanety
- [3% Eottle design
Recommendations and awards

{ ] Brand

. Value from 1 to 7 [ 1-> less important : 7 -> very impeortant) diffarent organcleptic
gualities,

o=

2 3 4.5 g8 7

>
Flavour C XXX XD

L P TR
— CC XX XIS )
(

Colour X XXX X ;gr_ )

8. Chooge an option according to your preferences,

{} Strong and full-bodied wines
Sofl and sasy drinking wines
10. Do you know San Valero Winery and the quarantee of arigin of Cariftena?

@ Yes ( continues in question number 12)
(") No {answer the following guestion and let the survay)

11. If yau don't know this winsry, Why? { you can chooss several options)
Sefeccions lodos los gue correspondan. i
[] rve never heard of it
|_] uttle market presence

Lo

12, Are you consumer of these wines?

(E Yes { continues in guestion number 14)

() Mo { continues in question number 13)-



13, If you are not consumer, why?
Safecciona fodos fos giie comespondarn.

]:| The price Is too high

{7 1 don‘t like their grape variety

] v don't like their quarstee of origtn

[j ) don't liike their crgancleptic qualities

14 Choose an eptlon about the purchame of thege wines

I would buy these wines and would recommend buying
Fwoulg buy these wines but would not recommend buying
() twould not buy these wines and would not recommend buying

15, Value from 1 to #{ 1 => | don't like it ; 7>O0utstanding) the quality of the following San
Valero wines

Bombere Joven 2014 (
Bormbert Gran Resana EDDS\/ _} X
La Cantera Resera 2007 (. l(

16. Value from 110 7 ( 1-> | don't like It ...7-> outstanding) wines of San Valers Winery
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Customer survey

1. Naticnallty

™
\

2, Sex

() Male
@ Female

3, Age

18-35 yoars old
36-60 years oid

@ +80 years old

4. Cggupation

D
D

P
X
¢
b=

() Student
() wvorker
(=% Unemployed

0 Retirad

5. Choose an optlon about your frequency of wine cehsumption

(__) Daily
() Sewral days a week
(9 Weekend

() Oceasionally

{ ) Newer

6. What kind of wine do you usually drink mare often?

(2 hite viines
() Redwines
() Pinlt wines

() sporkling wines



7,

oo

10.

11,

12

Choose an option about your motlvations to make a purchase {You can chooss several
options)
Sefecciona todos los que comespondan.

}}_ct Quarantes of origin

l‘)j. Price

@ Grape vatiety

@ Bottle design

& Recommendations and awards

‘?‘ Brand

Value from 1 1o 7 { 1> less important ; 7 == very important) different organole ptj¢
qualities. :

Flavour
Argma
Colzur

. Cheoose an option according to.your preferences.

® Strong and full-bodied wines
C ) Scft and easy drinking wines

Do you know San Valero Winery and the quarantee of origin of Caritena?

() Yes { continues in question number 12)
Cy No [ answer the following question and let the survey)

It you dont know this winery, Why? { you can choose several optlons)
Selecciona todos Ios que corresponhdan.

Wl'w never heard of it

[] Littte market presance

{] otre:

Are you consumer of these wines?

[_'_:__) Yes { conlinues in question number 14}

(") Mo continues in question number 13)



13, If you are not consumer, why?
Salecciona todas jos que comespondan,

D The price is too high

D | don't like their grape variely

[] 1 don't like their quaratee of origin

D I don't liike their organcleptic qualities

14, Choose an option about the purchase of these wines

() would buy these wines and would recommend buying

(—__"ﬁ I'would buy thess wines but would not recommend buying
() Iwould not buy these wines and would not recommend buying

15. Walue from 1 to 7( 1 -> | don't like it ; T-=Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 .
Bombere Gran Resena EUDQT‘___
La Cantera Reserva 2007

A







\N2

Customer survey
1. Nationality
() Male

(72» Female

3. Age

2 Sex

() 18-35years old
() 36-60years od

gB +80 years otd

4. Occupation

[__'] Student
() Worker
(S0 Unemployed

(ﬁ Retired

5. Choosa an eptian about your fragquensy of wine sonsumption

() Gaily
Saveral days a week
() Weekend
() Cccasionally
() Never

6. What kind of wine do you usually drink more often?

O White wines
Qﬁ' Red wines

-

) Pink wines

) Sporkiing wines



7. Choose an option about your motlvations to make & purchase {You can chonse saveral
options)
Sefecoionz lodos los que correspondan.
ﬁ Quarante= of origin
[Sprice
i;‘ggrape variety
ﬁZF Bottle design
[ )‘(ﬂecommendations and awards

{ ] Brand

8. Value from 1 to 7 [ 1> less important ; 7 = very impertant) different organolaptic
qualities.

9. Choose an option ac¢ording to your preferances.

(1 Strong and full-bodied wines

@Soﬂ and easy drinking wines

10. Do you knaw San Valero Winary and the quarantee of origin of Carifiena?

@ Yes { continues in question number 12)
} No { answer the following question and let the survey)

11, If you don't kvow thie winery, Why? { you can choose several options)
Selscciona lodos 108 que corespondan.

{ ] I've never heard of it
[] Litle market prasance

D Otro

12, Are you consumer of these wines?

) Yes ( continues in question number 14)
No [ continues in question number 13}



13_ If you are not consumer, why?
Selecciona (odos 105 qus comespondarn

[] The price is too high

[[] 1don 1 like their grape variety

{] 1don't like their quarates of origin

D I dont like their organaleptic qualities

14. Choose an aption about the purchase of these wines

r))g) 1 would buy these wines and would recommend buying
() 1would buy these wines but would not recommend buying

(") 1'would nol buy these wines and would not recommend buying

15, Matue from 1to 7{1 -> | don't like it 7= Outstanding} the quality of the following San
Valero wines '

Bombero Juven 2014 F
Bombera Gran Resena 2009 _
La Canmiera Resera 2007

16. Walue from 1to 7 { 1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 3 6 7

OO0 O0O0Oo@ o
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Customer survey

p

Famele

1. Natlonallty

Z. Sex

Mala

3. Age

( '_'I} 15-25 years old
36-60 years old
+80 years old

4. Occupation

{ _;) Student

CB Warker

) Unemployed

() Retired

5. Choose an option about your frequency of wine congumption

() Daily

Several days a week
Weekend
() Occaslonally

P

() Newer

6. What kind of wine do you usually drink more often?

@ White wines

k ) Red wines

() Pink wines

) Sporkling wines



7. Choose an option about your motivations to rake a purchase (You ean choose several
options)

Selecciona oUos 105 que corespondan.
@ Quarantee of origin
[] Price
Pﬂ) Grape variety
[ ] Bottle design
Recommendations and awards
Brand

8 Value from 1 to 7 { 1= less important ; 7 = very Important} different organoleptic
gualities.

Flavour
Aroma
Colour

9. Choose an eption according te your preferences,

() Strong and fuil-bodied wines
@ Soft and easy drinking wines

10. Do you know San Valers Winery and the quarantee of otigin of Carifiena?

(™) Yes { continugs in question number 12) :
Qﬁ No (-answer (he following quesiion and let the surey)

11. If you don 't know this winery, Why? { you can choose saveral opfions)
Selecriona todos los que cormespondan.

“we never heard of it

[‘_"_'j Little market presence

[} otro:

1z, Are you consumsr of these wines?

Ve

(") Yes ( continues in question number 14)

(") Mo { continues in question number 13}



13, If you are nat consumer, why?
Sefecciona todos los que corrsspondan

|:| The prica is téo high

] 1don't like their grape rariely

{7 1 dont like their quarates of origin

m | don't liike their organoleptic qualities

14, Choase an option about the purchase of these wines

) ) would buy these wines and weuld recormmend buying
() I'would buy these wines but wauld not recommend buying

— ("would not buy these wines and would not recommend buying

15. Value from 1 1o 7( 1 -> | don't llke it ; 7-»Outstanding) the quality of the following San
Valero wines

1 2
Bombero Joven 2014 C X XX
Bombero Gran Reserna 20080 X X
La Cantera Reserva 2007 ()

16, Value from 1 to 7 { 1-> | don't ike it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 § 8 7

SEGEGRGEGE G N
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Customer survey

1. Natlonality

( ‘__) Male

@3 Female

3. Age

(7% 1835 years old

(") 3860 years old

2. Sex

() +60 years old

4. Dccupation

() Student
Worker
% Unernployed

() Retired

5. Chooge an optian about yoor frequency of wine consumption

() paiy

() Sewral days & week

Weekend
Occasianally

() Newr
& Whaet kind of wine do you usually drink more often?

( ) White wines
Ny Red wines
() Pini wines

{7 Sporkling wines



7. Choose an option ahout your motivations to make a purchasa {You can choose several
aptions)
Selecciona totdes los que comespondan.

@ﬂuaramee of origin

E‘) Price

@ Grape variety

ﬁ Bottle design

w Recommendations and awards

[ Brand

8. Value from 1 to 7 { 1> less important ; 7 = very important) different or\ganoleplle
qualities,

Flawour b
Aroma ()
Colour (X

9. Choose an option according to your preferences.

~>9 Strong and full-bodied wines
(") Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

@ Yas { continues in question number 12)
Q No { ahswer the foltowing question and Iet the suney)

11. It you don't know this winery, Why? [ you ean cheoss saveral aptiong)
Seleceiona todos 108 que corpspondain.

D I've never heard of it
E_—| Little market presence

[j Otro:

12, Are you consumer of these wines?

(P__? Yes { continues in questioh nurnbxr 14)
{ '} No{continues in question number 13}



13. If you are not consumer, why?
Sefecciona fodos fos que cormespondan

D The price is too high

[ 1 don'tiike their grape variety

[] 1 don't like their quaratee of origin

[:| {don't like their organoleptic qualities

14. Choose an opticn about the purchase of these wines

@ | would buy these wines and would recommend buying
("_ ) | would buy these wines but would not resemmend buying
¢

) i would nol buy these wines and would not recommend biying

15, Value from 1 te 7{ 1 = | dont like it ; 7-> Outstanding) the quality of the following San
Valero wities ' '

1 2 3
Bombera Jowen 2014 CC XX
Bombera Gran Resera 2009
La Cantera Reserva 2007 ( _}

16. Value from 1 to 7 { 1-> | don’t like it ..7-> outstanding) wines of San Valero Winery

1 2 3 4 5 B 7

OO0 O0OOPEO






Customer survey

p

1. Nationality

2. Sex

() Male

@ Female

32, Age

() 18-35years od
36-60 years old

(:) +60 years old

4. Cccupation

(") Student

@ Worker
() Unempgloyed
() Retired

5. Choose an oplion about your frequency of wine consumption

(<) Daiily

(") Several days a week
) Weekend

) Occasionally

) Mewr

({
b S
-
%
-
i

5. What kind of wine do you usually drink more often?

() white wines

(5 Red vines

(_ _ \, Pink wines

() Sporkiing wines



7. Chooss an option abaut yeur motivatlons to make a purchase {Yeu ¢an choose several
oplions)
Selscciona todos los gue cormespondan

[E) Guarantge of origin

m Price

f_?? Grape varlety

@ Bottle design

123 Recommendations and awards

] arand

.

& Value from 1 to 7 { 1= Jess impontant : 7 < very Important) different organolsptic
qualities.

Flavour
Aroma
Colour

9. Choose an option according to your preferences,

Strong and fulloodied wines
Soft and easy drinking wines
10, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

Yes ( continyes in question number 12)

) No ( answer the following guestion and let the suney)

11. If you don‘t know this winery, Why? { you can choote several options)
Selecciona fodos 108 que cormespondan.

D v never heard of it
[ ] Litte market presence

] otre:

12, Are you consumer of these wines?

@ Yes ( continqes in question number 14)
Q Ne ( continues in question number 13)



13, If you are not consumer, why?
Selecciona todos los que cormespondan

] The price is too high
.
-l

I don't like their grape variely
m | don't like their quaratee of ongin
[:| | don't liike their crgancleptic qualities

14. Choose an aption about the purchace of these wines

(w I would buy these wines and would recommend buying
() 1wauld buy these wines but would not recommend buying

( ) Jwould hot buy these wines and wolld not recommend buying

15 Value from 1 to 7{ 1 -> | don't like it : T=>Qutstanding) the quality of the following San
Valero wines

7

5 6
Bombers Joven 2014 H— )(’" XA )
Y )x

Bombere Gran Resena 200!

La Cantera Reserva 2007 1__ é

16, Value from 1 to 7 ( 1-> | don't like it...7-> outstanding) wines of $an Valero Winery
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Customer survey

1. Nationality

(O
\

2. Sex

() Male

Q Female

3. Age

() 1835 years old
(527 3660 years ol
{__} +80 years old

4. Occupation

() Student
() Worker
{ ) Unemployed
() Ratired

5, Ghoose an opticn about your freguensy of wine consumption

( . _) Draity
(\_> Seweral days a week
() Waekend

() Gccasionally
() Newer
6. What kind of wine do you usually drink morg often?
(b) White wines
() Red wines

() Pink wines
() Sporkling wines



7. Choose an option abowt your mativations ta make a purchase {You can choose several
optiona)

Selecciona todos fos que correspondan

[2F’Quarantee of ofigin
,](_D Price

.‘?CP Grape varisty

[ Bettle design

| ~Recommendations and awards
[ | Brand

8. Value from 1 to 7 [ 1> less important ; 7 = very impaortant) different organolsptic
qualities.

1.2 3 4 5 & 7
Flavour XX XX )
Alpma X X X X )%‘:2
Colour CoC X X ¢

9. Chooge an option according to your preferences,

{S€2 strong and ull-bodied wines
() Sof and easy drinking wines

10. Do you know San \alero Winery and the quarantee of orgln of Carliiena?

{'7=) Yes [ continues in question number 12}
[} No{answer the following question and let the sUnvey)

11. If you don’'t Know this winery, Why? [ you can choose several opticns)
Selecciona fodos fos que corresgondan.

|| rve never heard of it
!_ .
l_] Little markel presence

{ ] Otro:

12 Are you consumer of these wines?

@ No { continues in question nurmber 13}



13. If you are not consumer, why?
Sefecciona todoes los gue coresgondan

I_j The prce is tox high

2 | don't like their grape variety

@ | don1 like their quarates of orgin
E | don’l like their organoleptic qualities

14, Choose an option about the purchase of these wines

[f' .) | would buy these wines and would recommend buying
C :) I'would buy lhese wines but would not recommend buying
@ I would not buy thess wines and would not recommend buying

15. Value from 1 to 7{ 1 => | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

"
Bombero Joven 2014 C" X XA XXX )
Bombero Gran Resera 2009 XX o XD
La Cantera Resenva 2007 (X X ?r'? X X K






LN

Customer survey

>

1. Natllonality

2. Sex

() Male
@ Female

3, Age

( >¢§31 8-35 yaars old

() 3660 years old
() +60years old

4. Dccupation

{)?3 Student

() Worker

() Unemployed
( ) Retired

5, Choose an option about your frequency of wing cansumpticn

(™ Daly

@Se\eral days a wesk
() Weekend

() Occasionally

() Newer

6. What Kind of wine do you usually drink more often?

() white wines
@ Red wines
( _ ) Pini wines

Q Sporkling wines



7. Chaose an option about your motivations to make a purchase {You can choose seversl
‘options)
Sefecciona todos los que cormespondan
@ Quarantee of ongin
| Price
IH Grapa variety
f=1 Botie design
IE] Recommendations and awards

[} Brand

8. Value from 1 ta 71 1-> lees important ; 7 = very imporiant) different crganoleptie
gualities.

Flavour C X,
Aroma X
Golour X

9, Choose an opfion accerding to your preferences.,

() Strong and fult-bodied vines
@ Soft and easy crinking wines

10. Do you know San Valers Winary and the quarantae of origin of Carifiena?

Yes ( continuas in quastion number 12)

{7} Mo { answer the following question and let tha survay)

1

=y

. It you don't know this winery, Why? { you can choose several options)
Selecciona torlas los que correspondan.

D I've never haard of it
[[] Little market presence

[] Otra:

12. Are you congitmer of these wines?

7 Yes ( continyes In question number 14)
No { continues in question nurnber 13)



13. If you are not consumer, why?
Sefecciona lodos los gue correspondan

D The price is too high

[] Iden‘tlike their grapa variety

[ ] 'don‘tlike thew quarates of origin

|:| I dont’t liike their organoleptie qualities

14. Choose an option about the purchase of these wines

@ | would buy these wines and would recommend buying
() !would buy these wines but would not recommend buying
() I'would het buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 - | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

1

Bombero Joven 2014 .: -
Bombero Gran Resena 2009
La Cantera Resena 2007 (

o

16, Value from 1 ta 7 (1-> | don't llke It...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 6 7

OO0 00Oy o






Customer survey

1. Nationasity
|

t”

2, Sex

(&> Male

() Female
3 Age

(€2 18-35 years old
() 35-80 years old
) +60 years old

\

4. Occupation

) Student

: @Worker

() Uunemployed
() Retired

§. Choase an option about your fraquency of wine consumption

() Daily
() Sewral days a week
@ Weekend

() Occasionally
() Newer

6. What kind of wine do you usually drink more often?

() White wines

{ &5 Red wines
() Pink wines

() Sporkling wines

13



7. Choose an option about your mativalions to make a purchase {You can gchooss several
options)
Sefecciona lodos los gue correspandan.

Ié Quarartee of origin
Price
@ Grape variety
[] sottle design
@ Recommendations and awards

£-] Brand

8. Value from 1 to 7 { 1> less important ; 7 > very important) diffarent organoleptie
qualities.

1 2 3 4 5 3 7
Flavaur X ,\\ _;&i____ )(‘_,X X E:’
Aroma X ) O KX X&)
ColoLir C ‘F __f\r___‘)‘ X HX’ )

g, Choose an option according to your preferences.

{_ Sirong and full-bodied wines
(@=) Sot and easy drinking wines

1. Do you know San Valero Winary and the guarantee of origin of Carifiena?

") Yes { continues in question number 12)

@ No { answer the following question and let the survey)
11. If you den’t know this winery, Why? ( you can choose ssveral optlons)
Selecriona lodos les que comespondan.
& e never heard of it
[ Little markst presence

D Otro:

12. Are you consumer of these wines?

f,' ) Yes [ conlinues in gquestion number 14}

") No{ contihues in guestion number 13)



13, If you are not consumear, why?
Sefecciona lodes fos que cormespondan

[:] The price is too high

[7] tdon'tlike their grape varlety

i ] Idon't like their quaratee of ofigin

7] 1don'Lliike their organcleptic qualities

14. Choose an option about the purchase of these wires

a8

() 1would buy these wines and would recommend buying

(") I'would buy thasa wines but would not recommend buying
() |'would not buy these wines and would not recornmend buying

15. Value from 1 to 7{ 1 => | don't like it ; 7->Outstanding) the guality of the Following San
Valero wines

1 2 2 4 5 & 7

Bombero Joven 2014 (:_ X X‘—)(—)E‘_{ AN m}
Bombero Gran Resena ?W%wa \’\____H?‘Lg L)

La Cantera Reserva 2007 T K

X
16, Value irom 1 to 7 { 1-> | don't like it...7=> cutstanding) wines of San Valero Winery

o






Customer survey

1. Nationality

&

(5 Male

() Female

2. Sex

3, Age

() 18.35 years old
() 38-80 years old

@ +60 years old

4, Decupation

() Student
() Worker
() Unemployed

@ Redirad

5. Choose an optlon about your frequency of wine consumption

(@ Dally

() Sewral days a week

(_ ) Weekend

() Occasionally

{__H‘) Mevar

§. What kind of wine do you usually drink more often?

() white wines
(&% Red wines
() Pink wines

() Sporkling wines

A



7

8

10.

11.

Choose an option about your motlvations to maks a purchase {You can chaose several
options) E
Selecciona todos los gue correspondan *

[& Quarantee of origin

] Pree

@ Grape variaty

[] Batile design

[ Recommendations and awards
[ ] Brand

WValue from 1 1o 7 { 1-> less imporiant ; 7 -> very important) differaint organoleptic
qualities,

Flavour
Aroma
Colour

. Choase an option according to your preferences.

Strang and full-bodied wines
Soft and easy drinking wines
Do you know San Valero Winery and the quarantee of origin of Carifiena?

@ ¥as ( continues in question numiber 12}
C _'_‘J Nz { amswer the following question and let the surey)

If you don't know this winery, Why? { you ean choose several options)
Sefecoiona todos 105 gue comespondar.

) D I'va never heard of it

12.

[T] Little market presence

D Otro:

Are you congumer of these wines?

'@Yas { continues in guestion number 14}

-

) No [ continues in guestion number 13)



13. [f you are not consumer, why?
Sefecciona todos fos que comespondarn.

[] The price is toe high
[7) 1dentlie their grape variely
D | don't like Lheir qusratee of origin

i‘] | don't liike their organoleptic qualities
14 Choase an optioh about the purchase of these wines
) | would buy these wines and would recommend buying

4:_—_) 1 wauld buy thasa wines but would not recommend buylng

") | would not buy these wines and would not recommend buying
¥

15. Value from 1 16 7( 1-» | don't like it i T=Qutstanding} the quality of the following San
Valers wines

Bombero Joven 3014 f-‘:__}(_r:)"ﬁ ) ,-:;,:_"; (&)

Bombers Gran Resena 2009 )(__ X A KA ]
La Canters Resera 2007 (X X X X_ X X2

16, Value from 1 to 7 { 1-» | don't like it ..7-> outstanding) wines of San Valero Winery

1 2 3 4 g 6 i

OO OO0 OO @






Customer survey

0

1. Nationality

2, Sex

(<& Male

() Female

2. Age

() 18-35 years old
@ 36-60 yaars old

() +60 years old

4, Occupation

() Student
Worker
() Unemployed

(") Retired

S, Choose ah option aboul your frequency of wine consumption

() Daily

() Several days a week
@ Weekend

{ ) Occasionally

() Newer
e

6. What kind of wine do you usually drink more often?

(™ White wines
() Red wines

() Pink wines
() Sporkling wines



7. Chooss an option abaut yaur motivations to make a purchase {You can chogse several
options)
Sefecciona todos los que corraspondan.

(7] Quarantes of origin
] Price
@ Grape varisty
[] Bettie design
[# Recommenaations and awards
| Z) Brand
8. Value from 1 ta 7 { 1-> less important ; T <> very Important) different organoleptic
qualities.

Flawour
Aroma
Colour

5. Choose an option accerding to your prafarences.

@ Strong and full-bodied wines
{___) Softand easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Cariflena?

() Yes ( continues in question number 12)
@7 No { answer tha following quastion and et the survey)

11, If you don't know this winery, Why? { you ean choose saveral optlong)
Selecciona todos 108 Que correspondarn.

@ I've never heard of it
(7] Liwe market presence .

D Otro:

12. Are you ¢onsumer of these wines?

() Yes { continues in question nurber 14)

{ '_‘_] No { centinues in question number 13}



13, F you are not consumer, why?
Seleccionz fodos fos gue comespondan.

|:| The prics s too high

[] 1donlike thelr grape variety

[] 1don'tlike their quaratee of crigin

[:‘ 1 don't lilke thair crganslaptic qualities

14, Choose an optlon about the purchase of these wines

) 1'would buy these wines and would recommend buiying
() Jwolld buy these wines but would nat recammend buying
() 1'would not buy these wines and would not recommend buying

15. Value from 1 to 7(1 > | don't llke it ; T Outstanding) the quality of the fallowing San
Valero wines

1 2 3 4 5 [ 7
BomberoJowen 2014 )C_ )¢ OC )C X X )
Bombero Gran Resena 20090 ) X X X
X

R, S .--4. )\;—n{‘) :’f‘,-—.- ()‘I'ﬂf-\l
La Cantera Resera 2007 ( )( ) XX t\(:‘ )

16, Value from 1ta 7 { 1-> | don't llke it ...7-> outstanding) wines of San Valerc Winery
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Customer survey

1. Nationality

N\
2. Fex ‘

. .@ Male

() Female
3. Age

() 18-35ysars old
() 38-60ysars old

@ +60 years old

4. Occupation

() Student

() worker
() Unemployed

@ Retired

5. Choose an optlon about your frequency of wine consumption

(£ Daily

(") Seweral days a week
() Weskend

() Occasionally

A

() Newr

6. What kind of win¢ do you usually drink more often?

) White wines
i@ Red wines
() Pink wines

() Sporking wines



7. Choose an option about your motivatlons to make a purchase (You can chooss several
options)
Selecciona todos fos que cormespondan.

@'. Quarantee of origin

E_] Price -
EGmpe variety

& Botlle design

[ £P Recommendations and awards

] Brand

g Value from 1 to 7 { 1-> less important ; T <> very Important) different organoleptic
qualities.

Flavour (
ATOMa (.
Colour ]

9. Ghooge an option according to your preferences.

(@@ Strong and full-bodied wines

) So and easy drinking wines

10, Do you know San Valero Winery and tha quarantee of orlgin of Carifiena?

(3 Yes ( continues in question number 12)
() Mo {answer the following guestion and let the surey)

11.  you don’t know this winery, Why? [ you tan choose several options)
Sefecciona (0d0s 105 QU8 COMESPONdan,

[] rve never heard of it
| ] Lttle markst presance

D Otro:

12, Are you consumar of these wines?

O ‘Yos ( continues in quesiion number 14}
@ No { continues in question number 13}



13. If you are not consumar, why?
Selecciona fodos fos que correspondan
] e price s too high
£ 1 don’t like their grape variety
E‘- | don't like their quaratea of origin
@ 1 don't liilke their crganoleptic qualities

14, Choose an option about the purchase of these wines

-

( _:] | would buy these wines and would recommend buying

{__—:] | would buy these wines but would nol recommend buying

@ | would net huy these wines and would not recommend buying

15, Value from 1 o 7{1 - | don't like il ; 7=>Qutstanding) the quality of the following San
Valare wines

Bombero Jowen 2014 - (
Bomkbere Gran Resena 2‘00..&

St - ey’ ,m-‘\‘.__' R

La Cantera Resena 2007 )Z X X X

AN






Customer survey

1. Nationality

2\
\
2. §ex
@ Male
D Fetnale

3 Age

() 18-35 years od
(77 36-60 years old
() +B80vyears old

4. Occupation

@ Sludent

() worker
;1 ) Unamployed
() Retired

5. Choose an option about your frequency of wine consumption

™ Daily
(@ Sewral days a week
() Weekand
) bccaslonally
() Newr
6. What kind of wine do you usually drink more often?
3T Wihite wines
( __} Red wines

() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
optiong)
Selecciona todas los que corespondan,

P Cuarantes of crigin
] price

E Grape variety

I

| Battle design

| a Recammendations and awards
[ ] Brand

8. Value from 1 to 7 [ 1-> less important ; 7 -» vary important) different organoleptic
gualities, 2

1 2 3 4 5 8 7
Flasowr XX X&
Aroma (L )/’_ _zlg )
Colour XX x2)

g, Choose an aption according to your preferences.

@ Strong and fulkbodied wines

{ ) Sofi and easy drinking wines

10. Do you know San Valero Winery and the guarantee of origin of Carifiena?

@ Yes ( continuas in question number 12)
() Mo { answer the following question and let the surey)

1

-

. If you don’t know this winery, Why? { you can choose several options)
Selecciona todos fos que correspondan,

[ ] Little market presence
{ i Ot

1Z. Are you consumer of these wines?,

( _é) Yes { continues In question nurnber 14)

() No{continues in quastion number 13)



13. If you are not consumer, why?
Sefecciona todos los que coirespondait.

[[] e price is teo high

[ 1don't like their grape variety

|:| | don’t like their quaratee of arigin

] ! don't liike their arganoleptic qualities

14. Choose an option about the purchase of these wines

£ | wourd buy these wines and would recommend buying
(i) I'would buy Lhese wines but would not recommend buying

() 1would not buy these wines and would nol recommend buying

15, Walue from 1 to 7{ 1 -» | don't lIke it ; 7=-Qutstanding} the quality of the following San
Valaro wines

Bombero Joven 2014 -
Bomhero Gran Resena 2009{ T
La Canlera Regena 2007 ( ‘A

16. Value from 1t 7 { 1-» | don't like it...7-> outstanding) wines of San Valero Winery

1 2 3 4 & 6 7

sleleclel dale
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Customer survey

1. Natlenality

z. Sex

@ Mala
Q Femala

3 Age

@ 18-35 years old

() 3580 years old
() +80 years old

4. Occupation

(& student

() Worker
() Unemployed
() Retired

5. Choose an opiion about your frequency of wine consumpticn

() Daily
@ Several days a week
() Waekend

{ ) Oceasionally

() Newr
6, WhatKind of wine do you usually drink more cften?

{_) white wines

@) Red vines
() Pink wines

>

() Sporkling wines



7. Choose an aption aboul your motivatlons to make a purchase (You can choose several
options)

Sselecciona todos los que corespondan.
7| Quarantee of arigin

[ Price

[] Grape varisty

[# Battle design’

[C] Recommendations and awards

D Brand

8. Value from 1to 7 ( 1-» less Important ; T > very important) differant organoleptic
gualitios,

Flavour
Aroma
Colour

9, Choose an option according to your preferances.

Strong and lultbodied wines
(" ) Soft and easy drinking wines

10, Do you know San Yalero Winery and the quarantee of origin of Carlfiena?

D Yas { conlinues in question number 12)
@ No { answer the follawing guestion and let the survey)

11. If you don’t know this winery, Why? { you can choose several options)
Saleccions todos fos que corespondan

|7 1ve never heard of it
I~] Little market presence

[oe ..

12, Are you cohsumer of thess winos?

{7} Yes { conlinues in question number 14}

() No (continues in question numher 13)



13, i you are not consumer, why?
Sefecciona todos los Que correspondan

D The price is too high
[T] 1don't like their grape variely
] ' don't like thelr quaratee of origin

D | don't liks thair organoleptic gualities

14. Chooge an option about the purchase of these wines

() 1 would buy these wines and would recommend buying

() ) would buy these winas but would not recommend buying
() 1would not buy these wines and would not recommend buying

15, Value from 1 ta 7(1 -> | don't like It ; 7->0utstanding} the quality of tha fellowling San
Valero wines

1 2 3 4 El B 7
Bomberg Joven 2014 C X ) f___)'w }’}_‘ -
Bombero Gran Resena 2008 \(___. = _ﬂ,)_‘f
La Cantera Regerva 2007 (’_‘j XN X

, P N,

X2
D,

o

J

16, Value from 1 to 7 { 1-» | don't like it ,..7-> outstanding) wines of San Valaro Winery






Customer survey

1. Nallonality

S

rd

2. Sex

@ Male

() Female

3. Age

(e 18-35 years old
() 36-80 ysars old
() +60years oid

4, Ccoupation

@ Studeni
() Worker
) Unemployed
) Retired

\

5, Chovse an eption about your frequency of wing consumplion

) oaily

(® Seweral days a week
() Weekend

() Oceasionally

( j_’} Never
&, What kind of wine do you usually drink more often?

() White wines
(z==? Red wines
() Pink wines
(") sporking wines

"1



7. Choosa an optlon abaut your motivations to make a purchase (You can choose several
oplions)
Selecciona lodos los gue correspondan

{4 Quarantee of origin

& Price

B Grapes variety

4 Botile design

| ] Recommendations and awards

[7] Brand

g. Value from 1 to 7 { 1-> less important ; 7 <= vary impariant) different organoleptic
gualities.

1 2 3 4 5,6 7

Flavour CX XXX X XS
Aroma {i ) /il
Colour ('.

9. Chioose an option aceording to your preferances.

L) Strong and full-bodied wines
[} Soft and gasy drinking wines
10, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

(@) Yes { conlinues in guestion number 12)

O No [ answer the following quastion and let the survey)

1

-

. I you don’t know this winary, Why? { you ean chooss several options)
Selecciona fodos los que corespandan.

D {"va never haard of it
[] Liwle market presence

I:J Otre:

12, Are you consumer of these wines?

@ Yes { contitiues n question number 14)
{ 7} Mo (continues in question number 13



13. If you are nat consumer, why?
Sefecciona lodos Ios que cotfespondan

E] The price is too high

[ 1don't like their grape variaty °

[ 1don't like their quaratee of origin

D 1 don't liike their arganoleptic qualities

14. Choose an option abaut the purchase of these wines

1would buy these wines and would recommend buying
(") Iwould buy these wines but would not recommend buying
() 1would not buy these wings and wolld not recommend buying

15, Value from 1 to 7(1 -> | don't like it : 7->Outstanding) the quality of the followlng San
Valero wines

1 2 k) 4 ] G 7
Bombero Jowen 2014 ()X X
Bombero Gran Resenva 2008 X
La CanteraReserva 2007 (X X

16, Value from 1 to T { 1-» | dent like it ...7-> outslanding) wines of San Valero Winery

1 2 2 4 5 3 7

OO OO OO ®& O
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Customer survey

1. Nalionality

2, Sex

(@) Male

P

() Female
3, Age

() 18-35 years old

() 3680 years old
(& +80 years old

4, Occupation

() Student
() worker
( ) Unemplayed

@ Ratired

5. Choose an option about your frequency of wine consumption

() Daily

== Sewersl days a week
() Weekend

(_;') Occaslonally

() Newr
6. What kind of wine do you usually drink more often?

() White wines

@Rad wines
() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase (You can choose several
options)
Sefecciona todos los gue correspondan,
[&7 Quarantee of origin
fl Price .
!—5 Grape variety
Q Bottle design
5} Recomenendations and awards

i & Brand

& Valus from 1 to 71 1-> less important ; 7 - vary important) diffarent organolsptic
qualities.

Flavour
Aroma
Colour

g, Choose an option according to your preferences.

@ Strong and full-bodied wines
F) Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantse of arigin of Carifiena?

@ ‘Yes { continues in question number 12}

() No{answer the fallowing question and (et the suney}

11. If you don’t know this winery, Why? ( you can choose several options)
Sefecoions (0dos 108 que corespondan.

_— )
L1 e hever haard of it

I ovo

12. Are you consumer of these wines?

@)’ Yes ( continues in question number 14)
£ ) Ho [ continues in question number 13}



13. M you are not consumer, why?
Selacciona f00ps J0S gue cOrespoRdan

[[] ™e pice s too high

[] 1 don't like their grape variely

[] 1 don't like their quaratee of origin

D | don't litke their organcleplic qualilies

14, Choose an option about the purchase of these wines

?{: | wauld buy these wines and would recommend buying
| would buy 1these wines but woulg not recormmend buying

ol would not buy these wines and would not recommend buying

15. Value from 110 7(1 > L don't like it ; 7> Outstanding) the quality of the following San
Valero wines

1 2 3 4 35 & 7

Bombero Joven 2014 C X X ~ e
e == ﬁ‘

Bornbero Gran Resena 2009 A “_.}3‘“{. \ A

Ls Cantera Resenm 2007 (X X XXX N =)

16. Value from 1to 7 { 1-> | don’t ke it ...7-> outstanding) wines of San Valero Winery

1 2 3 4 5 8 T

OCoCOO0O00OE@
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Customer survey

(\

1. Nationality

2. Sax
Male
(@ Female
3 Age

i ) 18-38 yoars oid
(68=) 36-80 years old

() +60 years ald

4. Occupation

() Student
@ Worker

() Unemployed
() Ratired-

5. Choose an option about your frequency of wineg consumplion

() Daily

@ Saveral days a waek
() Weekend

() Occasionally

() Newr

5. What kind of wine do you ugually drink more often?

@' White wines

-

() Redwinas
() Pink wines
) Sporkling wines



7. Chaose an option about your motivations te make a purchase {You can chooss several
options)
Selecciona todos (0g que comaspondan.

Quarantes of arigin

{-] Price

a Grape variely

[} Bottie design

E Recommendations and awards

[ ] Brand

8. Value from 1 to 7{ 1> less important ; 7 = very important) differant organaleptic
gualities.

Flavour
Aroma
Colour

g, Choose an eptlon according to your preferences.

@ Strong and full-bodied wines
() Softand easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carlfena?

O Yes [ continues in question number 12)
[:B Mo { answer the following quastion and let the surwey)

11. i you don’t know this winery, Why? ( you can chocae several options)
Ealacciona todos los que cormespondan,

{a I've never heard of it
' [ vittte market presence

D Otro:

12, Are you consumer of these wines?

{ ) Yes { continues in question number 14)

=

) No ( continues in question number 13)



13. fyou are not consumer, why?
Seleceiona (odos fos Que carespongan

[] Theprice is teo high

[ 1 don't like their grape variety

D 1 don't like their quaratee of origin

D | don't liike their organoleptic qualities

14. Choote an option about the purchaze of thege wines

( :) | weould buy these wines and would recommend puying
' ) Fwould buy these winas but would not recornmend buying

() ) would nel buy these wines and would not recommend buying

15, Valva from 1 1o 7{ 1 -> | don't like it : T->0Dutstanding) the quality of the following San
Valero winoes

1
Bombero Joven 2014 CoOX_ XX
Bombero Gran Reserva 2009 XX )
L.a Cantera Resarva 2007 (“_KY X

46, Value from 1 tc 7 ( 1-> | don't lIke It ..7-> outstanding) wines of 3an Valero Winery

1 2 3.0 4 5 6 7

GEGEGEGEGE GG






Customer survey

1. Nationality

e
l

2. Sex

@ Male
D Femazls

3, Age

() 18-35 years old
) 3560 years old
() +80 yesrs old

4, Qccupatlon

() Student
@ Worker

(") Unemplayed
() Retied

5, Choose an option aboul your frequency of wine consumption

() Daily

(&> Seweral days a week
() Weekend

(") Occaslonally

‘--.. _‘j Never

6. What kind of wine do you usually drink more often?

() white wines

(&5 Red wines

(") Pink wines

(") Sporkling wines



7. Choose an option about your motivations te make a purchage {You ¢an chaoss several
aptions) .
Selecciona todes los que cormaspondan,

I} Quarantee of origin
[] Price

E Grape variety

D Bottle design

a Recommendalions and awards

(7] Brand

g Value from 1 to 7 { 1-> less important ; T > vary imporiant} different organoleptic
gualities,

Flawour
Ararma
Colour

9. Choose an option accarding 1o your preferences.

(=9 Strong and full-bodied wines
(T7) Soft and easy drinking wines

10. Do you know 3an Valero Winery and the quarantee of origin of Carifiena?

@ Yes { continues in question number 12)
™) Mo { answer the following question and let the surwey)

11. If you don’t know this winery, Why? [ you can chooge saveral options)
Selecciona todos fos que correspondan,

D {'ve never heard of it
[T} Litte market presence

D Otro:

12. Arg Yout consumer of these wines?

@ Yes { continues in queslion number 14)
C) Ho { centinues [n question number 13}



13. If you are not consumer, why?
Selecciona todas fos gue comsspondan

{] e price Is teo high

[] ! don't like their grape varisty

[] 1don’t like their quarates of origin

D I don’t liilke their crganoleptic qualities

14. Choose an option about the purchase of thege wines

@ 1 would buy these wines and would recommend huying

) I'would buy these wines but would not recommand buying

() 1'would not buy these wines and would not recommend buying

15. Value from 1 to 7( 1 -> | don't like it ; 7<= Qutstanding) the quality of-the following San
Valero wites

Bomberd Joven 2014 C
Bombero Gran Resana 2009
L& Cantera Resersa 2007

L1

16, Value from 1 ta 7 (1-> | don't like It .7-> outstanding) wines of San Valero Winery

1 2 3 4 5 6 7

O OO0 O0O& O






Customer survey

1. Nationality

i

Male
C:) Female

3, Age

2 Sex

() 1835 years old
P 3660 years old
() +6Dyears old

4, Cooupation

(aZP Student
() Worker
() Uremployed
() Retired

5. Choose an option about your frequency of wina consumption

(5 Daily

() Seweral days & week
) Weskend
'} Otcasionally

) Never

& What kind of wine do you wsually drink more often?

() White wines
BT Red wines

() Pink wines

() sporkiing wines

(U3



7. Chonsa an aption about your motivations to make a purchase {You can choose several
options)

Sefecciona todos los que comespondan.
[ Quarantee of origin

[] Price

E Grapa variety

a Bottle design

[[] Recornmendations and awards

[”] Brand

8. Value from 1 1o 7 { 1=> less Important ; 7 > very Important) different organoleptic
gualities.

Flavour {
Aroma -
Colour (

¢ Choase an option according to your praferences.

C) Strong and full-bodied wines
(&> Softand easy drinking wines

10. Do yoi know San Valero Winery and the quarantee of origin of Carlfena?

{ ) Yes { conlinves in question number 12}
[:a Mo { answer the following question and let the suney)

11. if you don't know this winery, Why? { you ‘can choose several options})
Selecciona todos los que corespondan.

E I've never heard of it
[] Little market presence

oot T 0 8 N, o R

12, Are you consumer of those wines?

{C ) Yes { continues in question number 14)

() Ne (continues in question number 13)



13. f you are not consumar, why?
Sefecciona toolos fos que cemespondan

[] ™e prics I teo high

[ tdon't like their grape vartety

[ 1 dont ke their querstes of orgin

D ‘1 don't ke their arganaleptic qualities

14, Choose an option about the purchase of these wines

() would buy these wines and would recommend buying
(") 1'would buy these winas but would not recommend buying
(_ _) I would nal buy these winas and would not recomimand buying

15, Value from 1 1o 7{ 1 > | don't like [t; T=-Outstanding} the quality of the following San
Valero wines

Bomivero Joven 2014 C X XX X
Bombero Gran Resena 20090 X X

S

La Cantera Resena 2007 (X

16. Value from 1 to 7 ( 1-» | don't like It...7-> cutstanding} wines of San Valero Winery






Customer survey

p

1. Nationality

2. Sex

(& Male

() Female
3 Age

() 18-35 years old

() 38-60 years old
(&5 +80 years oid

4. Occupation

() Student

() Worker
() Unemployed

(A= Retired

5 Choaose an optioh about your fraquency of wine consumption

7Y Daily
(&5 Seweral days a week
() wreekend

() Oceasionally

() Newr

§. What kind of wine do you usually drink more gften?

(—== White wines
() Redwines
() Pink wines
() Sporkling wines



7. Choose an optlon about your motivations to make a purchase [You can choose several
options)

Sefectiona todos 108 gue correspondan.

[s#] Quarantee of origin

[ Price

[E| Grape variety

Q Bottle design

[#] Recommendations and awards

[£] Brand

g Value from 1to 7 { 1-> less important ; 7 -> very imporiant) different organoleptic
qualities.

Flavour
Aroma
Colour

g, Choosge an option according to your prefarences.

(") strong and full-botied wines
(@) Seft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origln of Carliena?

(" ) Yes { conlinues in question nurnber 12)
@ No [ answer the following question and let the suney)

11. 1f you don 't know this winery, Why? { you ¢an chooss several options)
Sefeccions todos os que corraspondarn.

[€F 1ve never heard of it
L Little market presence

D Otro:

12. Are you consumer of thess wihes?

(") Yes { continues in questlon number 14)

( ;) Mo { gonlinues in question number 13)



13. If you are not consumer, why?
Sefecciona fodos fos que comrespondan

D The price is too high

[] 1 don't like their graps variety

[7] 1dontlike their quaratee of origin

m | don't liike their crganoleptic qualities

14. Choose an option about the purchase of these wines

() ) would buy these wines and would recommend buying
(") 1 would buy these wines but would not racommend buying
() 1 would not buy these wines and would not recommend buying

15, Value from 1 16 7( 1 -> | don't like It ; T<>0utstanding) the quality of tha following San
Valero wines

Bambero Joven 2014 C

by

Bormbero Gran Reserva 2009
La Cantera Resenva 2007

\






Customer survey

1. Nationality

() 1835 years old
() 3680 years old
@2) +80 years old

4. Occupation

() Student
) Werker
} Unsmployed

@ Retired

5, Choose an option about your frequency of wine consumption

() Daily
(€5 Several days a week
() Weekend

() Occasionally

() Never
6. What kind of wine do you usuvally drink more often?

() White wines

@ Rad wines
(") Pink wines
() Sporkding wines

150



7. Choose an optlon about your metivations te maks a purchase (You can chooss several
optiong} *

Safactions lodos los gue cormespondan.
E' Quarantee of origin

{ ] price

[#) Grape variety

[z Bottle design

D Recommendations and awards

] Brand

8. Value from 1 to 7 { 1-» less Impartant ; 7 = very important) different crganoleptic
qualitles.

1 2 3 4 5 6 7
Flavour C _z)(jm CX__J:,Y ;
Aroma {‘ (>=»gxm—-'\ :t H)J!' ):-' J =
Colour C X % X X X 3 )

9, Choose an option according to your preferences,

() Strong and full-bodied wines
G Soft and sasy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Cariflena?

(& Yes { continues in quaslion number 12}
C— _) No { answer the following question and let the suney)

11. H you don’t know this winery, Why? ( you can choose several options)

Selecciona todos 105 que comespondan.

L] vve never heard of it
D Litta market prasence

D Qtro:

12, Are you consumer of these wines?

() Yes { continues in question number 14}
@ Na { continues in question nurber 13}



13. If you are not consumar, why?
Sefecciona lodos los que Cormaspondan.

[} The prica is too high

[] rdon't like thetr grape variaty

1 don't like their quarates of ofigin
@ | don't lilke their crgancleptic qualities

14, Choage an option abaut the purchase of these wines

() I'would buy these wines and would recommend buying
(") I'would buy these wines but would not recornmend buying
@ | would nol buy these wines and would not rezomimend buying

15, Value from 1 ta 7{1 -> | don't llke it ; ?-bOulstanding)tha quality of tha followling San
Valero wines

1.2 3 4 5 6 1
Bombero Joven 2014 C X X&EXC X XD

Bomhero Gran Resena 2009{; n,:'}{_ B _;\ ; Pk}m‘)
La Cantera Reserva 2007 (- ,:_ X X X X )

16, Value from 1 to 7 { 1-» { don't ke [t ...7-> outstanding) wines of San Valere Winery

1 ©2 3 4 5 6 .7

O OO @& OO
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Customer survey

1, Nationality

n

2. Bax
tale
() Female
3 Age

(¢g2 18-35 years old
~ ) 3680 years old
() *60 years okd

4. Occupation

() Student
@ Waorker

{: _"'| Unernployed
)} Retired

5. Choose an option about your frequency of wine consumption

() Daily

-,6: Several days a week
(=) Weekend

() Occasionally

() Newer

6. What kind of wine do you ugually drink more often?

(=5 White wines
() Red wines
() Pink wines

() Sporkling wines



7. Choose ah optlon about your motivations to make a purchase {You can choose sevaral
options) :

Selaceiona lodos lag que comespondan,
Quarantee of origin

(2 Price

[EPGrape variety

D Boltle design

& Revommendations and awards

{71 Brand

8. Value from 1 to 7 ( 1-» less important ; 7 < very impontant) different organcleptic
qualities,

Flavour \/:_Tm\!:___:{__; (X _X#
Aroma ) - | c}_. el )
Colour C X X X XeX X )

9, Chease an optlon aceording to your praferences.

(@ Strong and full-bodied wines
{___) Sof and easy drinking wines

10. Do you know San Valero Winery and the quarantee of orlgin of Cariflena?

(_ET Yes ( continues in question number 12)
() No (answer the following quastion and |at the suney)

11. Iif you don’t know this winary, Why? ( you can chooss sevaral options)
Selecciona (0dos oS Que Cormespondarn,

[7] I've never heard of it
[T] Litle market presence

[T Oure:

43. Are you conaumer of these wines?

@ Yes { continues in question number 14)
C) No { continues in question number 13)



13. If you are not consumer, why?
Selecciona [00os 105 que corrspondan.

[] The price is too high

[7] 1don‘tlike their grape varlaty

D | dan’t like their quaratee of origin
E' 1 don't Rike their organoleptic qualities

14, Chooge an optioh abaut the purehase of these wines

&3 1 would buy these wines and would recommend buying
() 1'would buy these winas but would not recommend buying
) lwould not buy these winas and would not recommend buying

15, Malue from 1 t6 7( 1 > [ dan't lIke it ; 7=0utstanding) the quality of the following San
Valero wines

1 2 3 4 5 6
Bombero Joven 2014 X X ) t‘/”(;: C

¢ :- s
Bombero Gran Resena 2009\

)'
La Cantera Reserva 2007 (._ O.:—-%QW X

T

f k._,"\_,

16. Value from 1 to 7 (1-> | don't llke [t ..7-> cutstanding) wines of San Valero Winery

1 2 "3 4 5 § 7

. O OOC@&@ O

1
g






Customer survey

1. Natlomality

O
2, Sex \

() Male

((T) Female

3, Age

@ 18-35 years dld
() 3680 yesars old

N

() +80 yosrs old

4, Occupation

(& Student
() Worker
() Unemployed
() Retired

5. Choose an option about your fraquency of wine consumption

() baly

() Seweral days a week

@ Weekend

() OCccasionally
() Newr

6. What kind of wine do you usually drink more often?

() White wines
(Y Red wines

(") Pini wines
() Sporkding wines

[ $2



7. Choose an option about your motivations to make a purchase {You can choose several
options)
Selecciona todos los gue correspondan.
[] Quarantee of arigin
&; Price
| Grape varisty
a Bottle design

‘o Recommendations and awards
i J Brand

Value from 1 to 7 { 1-» less Important ; 7 -> very important) different organoleptic
qualities.

1 2 3 4 5 & 7

Flavour N )(__ A xr __-X I f-‘é’)
Aroma \ > -
Colour (_

Choose an option according to yaur praferences,

(D Strong and hull-bodied wines
(") Soft and easy dinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carlfiena?

@ Yes { continues in guestion number 12)

) Na { answer tha following question and let the suney)

11. If you don't know this winary, Why? { yau can choosa sevaral optians)
Selecciona todas los que cormespondan
{ ] Ive never heard of il

[ | Little market presence
[
L

12. Are you consumer of these wines?

ﬁ, Yes { continues in question number 14)

) Ng ( continugs in question number 13)



13. If you are not consumer, why7
Sefeceiona (0005 fos que cowaspondan

m The prica is too high
] ) don't like their grape variety
[_] ) don't like their quarates of origin

D | don’t liks their crganoleptic qualities

14, Choose an optlon about the purchase of thage wines

@ twould buy these wines and would recommend buying
() 1woutd buy thess wines but would not reéommend huying

C) 1'would not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 -> | don't like 1t ; 7> Outstanding} the quality of the fellowlng San
Valers wities

1 2
Bombero Joven 2014 C XX -
Borbero Gran Resena 2009 X
La Cantera Reserva 2007

16. Value from 1 {0 7 [ 1-> | don't like it ...7-> cutstanding) wines of San Valere Winery

1 2 3 4 5 g 7

DOCJ\_QD@






Customer survey

1. Natlonality

>

(@ Male
C) Farnale

3. Age

2, Sox

) 18-35years old
() 3660 years old
() +60 years old

4. Dccupation

() Student

() Worker
() Unemplayed

@ Retired

5, Chooge an optlon absut yeur frequency of wine cansumption

() Daily

(aED Several days a week
() Weekend

() Oceasionally

() Nevwer

8. What kind of wine do you usually drink more often?

() White wines
D Red wines
() Pink wines

-

(") Sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Selecciona todos fos que correspondan.
i) Quarantee of origin

B Price i

[ Grape variety

D Bottle design

[ @?Recommendations and awards

7] Brand

8. Value from 1 to 7 { 1-> less important ; 7 > very Imparant) different organoleptic
qualities,

Flavour -; b'@ L C_ X ”\,(__‘__H\'__@
Aroma XXX X X
Colour {' X N ) X Xe=)

9. Choose an option aceording to your prafarences,

(& Strong and full-bedied wines

[ ') Soft and easy drinking wines

10. Do you know 5an Valero Winery and the quarantee of origin of Cariftena?

(&) Yes (continues in question number 12)
() Mo (answer the following question and let the sursy]

11. i you dan't know this winery, Why? { you can choose several options)
Selecciona todos fos que correspondan.

D I"ve never heard of it
[_] Little market presence

D Otro

12. Are you consumer of thegse wines?

{ @ Yes ( confinues in question number 14}

) Mo [ continues in question number 13}



12 I you are not eensumer, why?
Swleccione lodoes fos que correspondan

D The price is too high

D | don’l like their grape varlety

[ ] | dont like their quaratee of ongin

D | dot't Hike their organolaptic qualities

14, Choose an option about the purchase of these wines

(). | would buy these wines and would recormmend buying
) 1would buy these wings but would net recommand buying

'

( ) 1would not buy these wines and would nat recommend buying

15, Value from 1 to ?{ 1 > | don't lIke it ; 7= Outstanding) the quality of the fellowing San
Valero wines

1 2 3 4 5 8§ 7
\—f XX

Bormberg Joven 2014
Bombero Gran Resena 2009’

— %%_ ‘;...,)(..-.
La Cantera Reserva 2007 3\ i J

15. Walue from 1 to 7 ( 1-» | don't Ifke it ..7-> outstanding) wines of San Valero Winery

1 -2 3 4 5 & 7

OO O0OO0Oo®&s O
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Customer survey

1. Nationality

S

|7

2. Sex

?@ Mala

(_) Femnale

3. Age

‘6,? 18-35 years old
() 36-60 yoars oid

() +60years old

4. Occupation

@ Student
() Worker
() Unemployed
() Retired

5. Choose an option about your frequency of wine consumption

() Daily

() Sewral days a week
@ Weekend

() Occasionally

() Wewer
6. What kind of wine do you ugually drink more often?

() White wines
() Redwines
() Pirk wines

&F) Sporkling wines



7. Choose an option about your motivations to make a purchasa {You can chooss several
optiona)

Selecciona todos los que cormespondan,

| £ Quarantee of oigin

L& Price

@ Grape varisty

_’B Bottle design

irﬂ Recommendalions and awards
L) Brans

8. Value from 110 7 { 1= less important ; 7 > very important) different organaleptic

qualities.

Flavour
Aroma

Colour
9. Choose an optlon according to your prafarencas,

(") Strong and full-bodied wines
AT Soft and easy drinking wines

19, Do you know San Valero Winery and the quarantee of arigin of Carifiena?

(") Yes { continues in question number 12)
"ﬂ ) No { answer the following queslion and let the suney)

11, If you don't know thls winery, Why? { you can choosze several options)
Sefecciona fodos o5 gue corespondan.

E ["ve never heard of It

7] Little market presence

7] otre:

12, Are you consumer of these wines?

) Yes {continues in question number 14)

() Mo { continues in question nurmber 13}



13. If you are not consumer, why?
Selecciona todos fos Que CoMespondan.

[[] The price is too high

[7] 1 don't like their grape varlety

[ ] Idon’t like their quaratee of argin

D I don't liikke their organcleptic qualities

14. Choose an aption about the purchase of these wines

) 1would buy these wines and would recommend buying

|
() 1wiould buy these wines but would not recommand kuying
f
(

) lwould not buy these wines and would not recommend buying

15. Value from 1 1o T{1 - | doni like It ; 7= Qutstanding) the quality of the following San
Valers wines

Bombero Joven 2014 CX XX XX )

Bombero Gran Reserva 2009\_‘_‘):“‘}(}_‘ ‘F_q-,f;d_ﬁ__ﬁ';;_'.-fﬁ_":)
La Cantera Reserva 2007 (X XC X0 XC X X )

16, Value from 1 to 7 ( 1-=> | don't ike it ...7-> outstanding} wines of San Valero Winery

1 2 3 4 5 & 7

EGNEGE® NG NG HED)






Customer survey
1. Nationality

e

C) Female

3. Age

2, Sex

L) 1835 years oid
(@® 3660 years cld

D +B80 years old

4. Occupation

C _‘) Student
@ Workar

() Unemployed
(I } Retirad

5. Choose an option about your frequency of wine consumption

O oon
{(£2) Several days a week
-
() Occasionally

() Newr

Waekand

6. What kind of wine do you usually drink more often?

{ ") White wines
() Redwinas
() Pink wines

() Sporking wines

[£3



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Selecciona {odos los gue comespondan.
Quarantes of ongin

[7] price

E Grape varisty

[ & Bottle design

|2} Recommendations and awards

[:] Brand '

g Value from 1 to 7 { 1= less important ; 7 <+ very Important) different argancleptic
qualities.

Flavour
Mrama
Colour

9, Choose an option according to your preferences,

() strong and full-bodied wines
(27> Soht and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origln of Catifiena?

@ Yes [ conlinues in question number 12}
L.: ) Ne ( answer the following question and let the suney)

11. If you don’t know this winery, Why? | you can choose several optlons}
Sefecciona lotdos o8 que corespondan.

[:] I've never heard of it
[] itde market presencs

[] otre:

12. Are you consumar of these wines?

@ Yes { continues in question number 14}
O Mo { continues in question number 12}



13. If you are not consumer, why?
Sefecoiona (odos fos que comespondan

D The price is too high

{] 1dont like their graps variety

[] 1 don't like their quarates of origin

D I don’t lilke their crganoleptic gualities

14. Choose an option about the purchase of these wines

@ | would buy these wines and would recommend buying
() |'would buy these wines but would not recommend buying
K__) bwould not buy these wines and would not recommend buying

15, Value from 1 to 7{1 -> | don't like it : 7->Outstanding) the quality of the following San
Valero wines ’

1 2 3 4 5 6 7

Bombero Joven 2014 X
Bombero Gran Resernva 20080 X

A
Cm— " —

La Cantera Resenm 2007 )(

16. Value from 110 7 [ 1-> | don't like it...7-> outstanding} wines of San Valero Winery

1 2 3 4 5 6 7

OO0 0 ®&O

i
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Customer survey

1. Nationality

(>
\

2. Sex

@ Male
() Female

3. Age
() 1835 years old

(T 36-60 years ol
() +BO yesrs old

4. Occupation

D Student
(@ Worker

() Unemployed
() Retited

5. Choose an option about your frequency of wine consumption

{7 oaily

(3= Several days a week

() Weekend
() Occasionally
() Never

6. What kind of wine do you usually drink more often?

{7 White wines

(¥ Redwines

-

() Pink wines

() Sporkling wiries



7. Choese an option about your motivations te make a purchasa {(You can choose several
oplions) .
Selacciona toddos los que cormespondan,

|| Quarantes of origin

[] Bottte design
l] Recommendations and awards

{ "] Brand
8, Value from 110 7 (1= less important ; 7 -> very Impertant) diffarent organolaptic
qualitles.

Flavour
Aroma
Colour

3 Choose an option according to your prefarences,

(=" Strong and full-bodied wines
(") Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifena?

[3_! Yes { continues in question number 12)
( _; Na { answer the following queslion and let the suney)
11. Ifyau don’t know this winery, Why? { you can choose several options)
Sefecciona fodos fos gue correspondan.
[_] I never heard of it
|™] Little market presence
[ ] otre:

12. Are you consumer of these wines?

{# Yes ( conlinues in question number 14)

() Mo { continues in question number 13)



13. If you are not consumer, why?
Selgcciona lodos fos gue comespondan

|:J The price is toa high

[ ] 1don't fike their grape variety

D | dont like their quarates of angin

] ! don't liike their organcleptic qualities

14. Choose an option about the purchase of these wines

(_g | would buy these wines ang would recommend buying
( _—) t would buy these wines but would not recammend buying

() lweutd not buy these wines and would not recommend buying

15, Value from 1 o 7 1 -> | don't like it : 7->Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 ('_:)C_}'__).(: X
Bombero Gran Reserva 2008 X )(

La Cantera Reserva 2007 (X ) X

16. Value frem 1 to 7 { 1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 2 4 ] 6 i

OOOOO®
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Customer survey

1, Nationality

)

2, Sex
Male
Female
3, Age

C _) 18-35 yaars ald
(=) 36-60 years old
D +60 years old

4. Qccupation

() Student

@ Worker

) Unempleyed

19

() Relired

5. Choose an option about your frequency of wine consumptich

() Daily
(") Several days aweek

@ Weekend

() Occaslonally
() Newr

5. What kind of wine do you usually drink more often?

() White wines
@ Rad wines
() Pink wines
() Sporkling wines



7. Cheoss an optioh about your motivations to make a purchase {You can choose sevaral
eptions)

Selecciona todos los que correspondan.
[ Quarantee of origin

] price

i£7 Grape \ariety

|Ju Botile design

I} Recommendations and awards

L] Brand

8. Value from 1 to 7 { 1-> less important ; 7 > very important} different erganolaptic
qualities. '

Flavour
Aroma
Colour

9. Cheose an optlon according 1o your preferences.,

{ ) Strong and full-bedied wines
() Soft and easy drinking wines

10, Do you know San Valaro Winery and the quarantee of origin of Carifena?

"~ ) Yes [ continues in question number 12)
@ No { answer the following guestion and let the suivey)
11. If you don’t know this winery, Why? ( you can chooss ssveral eptlang)
Selecciona todos los gue cortespondan
E 've never heard of |t
[] Lite market presence

|:|Ofro:__

12. Are you consumer of these wines?

(") Yes { continues In guestion number 14)

() Mo (continues in question number 13)



13. If you are not consumer, why?
Sefecciona todos fos que correspondan

D The price is too high

[] 1dont like their grape variety

D | don't ke their quaratee of origin

D | don'l lilke: their crgancleptic qualitiés

14. Choase an optioh about the purchage of these wines

() I'would buy these wines and would recommend buying
() Vwould buy these wires but would not recommend buylng

(") 1 would not buy these wines and would not recommend buying
15, Value from 1 to 7{ 1 -> | don't like {L ; 7-~Culstanding) the quality of the fellowing San
Valaro wihes
Bomberc Joven 2014 C X X

Bombero Gran Resena 2‘009(; -
La Cantera Resena 2007







Customer survey
1. Natlonality

Male

Q Fermnale

3, Age

2. Sex

¢ ) 18-35 yeats old
() 560 years old

@ +60 years old

4, Oceupation

() Student
() Warker
() Unemployad

(9. Retired

5 Choose an optlen about your frequency of wine consumption

() Daily
@' Several days 2 week
() Weekend

{ ) Occasionally

() Newr

6. What Kind of wine do you usually drink more otten?

() White wines

@ Red wines

() Pink wines
() Spofkiing wines

\ I'%



7. Cheoose an option about your motivations to make a purchase [You ¢an choose several
options)
Sefecciona todos los que correspoindar

Quarantea of odgin
I:] Price .
@ Grape variety
{_] Bottle design
@Recommendations and awards

D Brand

8. Value from 1to 7 | 1= less important ; 7 = vary important) different organolaptic
qualities.

1 2 a

Flavour CX )\ 3(

Aroma (. )Q___,_A,m)\ )\’&:?L =
Colour ( .S .k__._ Ye=r)

9. Choose an opiion according to your preferences.

() Strong and full-bodied wines
(") Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

€€ Yes { continues in question number 12)
{ ) Ne { answer the following guestion and let the survey)

11. if you don’t know this winery, Why? { you can chocse several options)

Selaccions todos fos que’comaspondan.

[ ] ' never heard of it
[ ] Little market prasence -

D Gtro:

12. Are you censumer of these wines?

) Yes { continues in question number 14)
@ Mo { continues in question number 13)



13. IFyou are not consumer, why?
Sefecriona (odos fos que corresponda.

[ _] I don'Llike their grape variely
Ea I gon't like their quaratee of origin
12’ 1 don 't liike their arganoleptic qualities

14. Choose an option about the purchase of these wines

(. | | would buy these wines and would recommend Luying
(") | would buy these wines bul would not recommend buying
@ | would nol buy these wines and would nat recommend buying

15, Value from 1 to 7{ 1 > | don't like it ; 7->0Outstanding} the quality of tha following San
Valero wines

1 2 3 4 5 g 7
Bombero Joven 2014 - L )‘ )(‘rr')f _‘( —‘\

Bombero Gran Reserva 2009{ ) )1 X )
La Cantera Reserva 2007 { .l X 3

16. Value from 1 to 7 ( 1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 ) 4 5 g 7

O OO O OO






Customer survey

1. Nationality

2. Sax

5> Male

() Female

3. Age

C\@ 18-35 years old

() 3-80years old

() +60years od

4. Decupation

(S). Student

() Worker
() Unemployed
() Retired

5. €hoose an option about your frequency of wine consumption

() Daily

S

@Se\eral days a week

() Weekend
() Occasionally

() Newer

6 What Kind of wing do you usually drink more often?

) White wnes
@Red wines

() Pink wines
() Sporkiing wines

\ £9



7. Choose an option about your motivations to make a purchase {You can choose sevaeral
options)

Selecciona todos fos gue cormespondan.

lﬁ Quarantee of origin

[NoPrice
E?Grape varjaty

[j Bottle design

ﬁ: Recommendations and awards

[ ] Brand
g, Valug from 1 to 7 { 1-> less impontant ; 7 <> very important} different-arganoleptle
gualities.
1 2 5 6 7
Flavour f__h - XX :_}‘;r.:*
Aroma 8 _/ ,:.)KZ?/(.\W’ )
Colour ( ) - Y_Xﬁ

9, Choose an option accerding to your preferences,

(S5 Strong and fllbodied wines
(") sot and easy drinking wines

10, Do yau knaw San Valero Winery and the quarantee of origin of Carifena?

CE Yes { continues in question number 12}
() Mo (answer the following question and let the survey)

11. If you don't know this winery, Why? { you ¢an choose ssveral options)
Selercciona lodos jos que comespondan.

]___] I've never heard of it
I:] Little markat presence

D Otro:

12. Are you consumer of these wines?

|?¢? ¥2s { continues in question number 14)

() No{continues in questicn number 13}



13. If you are not consumar, why?
Sefecciona todos fos que cormespondan

{ "J The price is Loo high

D I don'l like their quarstee of origin
[] I don’Lliike their crgancleptic qualities

14, Choose an option about the purchase of these wines

would buy these wines and would recommend buying
C_ "y | would buy these wines but would not racommend buying

f )_ | would nol buy Lhese wines and would not recommend buying

1. Value from 1 to (1 -> | don't like it; 7->COutstanding) the guality of the following San
Valero wines

1 2 3 4 5 6 T

Bombero Jowven 2014 __g( ‘}_‘
Eombero Gran Resena 20092 § X { ?
La Cantera Reserva 2007  ( }(\_ X )y*

16, Yalue from 1 to 7 [ 1-» | don't like it ..7-> outstanding) wines of San Valero Winery

1 z 3 4 5 6 7

O oo oo C(Sé -






Customer survey

1. Natlonallty
2. Sex

&) Mmale
@ Femalg

3 Age

() 1835 ysars old
& 3690 years od
() +80years od

4. Occupation

() Student
@ WWorker
() Unemployed
() Retired

5. Choose an option about your frequency of wine cansumption

() Daiy

@ Several days a week
() weekend

() Oeeasionally

(__) Never

6. What kind of wine do you usually drink more often?

() white wines
(@) Redwines
() Pink wines
() Sporkiing wines



7. Choose an option about your motivations to make a purchase {You can chooge several
oplions)
Seleccions todds los gue comespondan.

@ Quarantee of origin

] Price

Grape variety

&3} Bottle design

[] Recommendations and awards

{] Brand

a_ Value from 1 to 7 { 1-> less imporant ; T = very imporiant) different organoleptic
gualities,

1 2 2 4 5 6 ?

Flavour A —\)r X
Aroma ,‘(>_ . JM)Q-"'—-‘ *)
Colour X ~ X

o

Choose an optlon according to yeur prefarences.

() Stong and full-bodied wines
(") Soft and easy dinking wings

1. Do you know San Yalero Winery and the quarantee of origin of Carifiena?

(&) Yes ( continues in quastion number-12)
(" ) Mo ( answer the following question and let the survay)

11. If you don’t know this winery, Why? { you ean choose several options)
Sefeccions fodos fos que correspondsn.

[7] rve never heard of it
[} Litle market presence

L .

12 Are you consumer of these wines?

Yes { continues in question number 14}
(") No {continues in question number 13)



13. If you are not constmer, why? .
Selecciona {odos fos que correspondan

D The price is too high

[ ] 1don't like thelr grape variety

[[] 1don'tlike their quaratee of origin

[j I don't liike their organcleptic qualities

14, Chooge an option absul the purchage of these wines

@ | would buy thess wines and would recommend buying
() 1'would buy these wines but would not recommend buying
() 1would not buy these wines and would not recornimiend buying

15, Value from 1 to 7( 1 = | don't llke it ; 7->Outstanding) the quality of the follawing San
Valero wines

Bombero Jowen 2014
Bombero Gran Resena 2009

La Cantera Resena 2007 (¥

16. Walue frem 1 ta 7 { 1-> | don't like it..7-> outslanding} wines of San Valero Winery

1 2 3. 4 5 6 T

GG GEGNEGREN)






Customer survey
1. Nationallty

\

@ Male

() Female

2. Sex

3, Age

() 1835 years old

@ 38-80 years old
] +60 years old

4. Occupation

() Student

—

@ Worker

J Unernployed

LS

() Retired

5. Choese an option about your frequency of wine comsumption

() Daiy .
Several days a week

C) \Weekend

() Occasionally

() Newr

5. What kind of wine do you usually drink more often?

() white wines
@ Red wines
() Pink wines
() Sporkling wines

16\



7. Choose an option about your motivations to make a purchase (You can choose several
options) )

Selecciona lodos los que corespotdan.
£ Quarantee of ongin

{"] price

N ioGrape variety

[ ] Bottle design
@Recommendations and awards

[j Brand

g Value from 1 to 7 { 1-> less Impartant ; 7 < vary important) diffe rent orga noleptic
qualities.

Flavour
Arorna
Colour

4. Choose an option according to vour prafarances.

Strong and full-bodied wines
Soft and easy dnnking wines
10. Do you know San Valero Winery and the quarantee of origin of Carliena?

(’E Yes { continues in question humber 12}
(") Mo (answer the following question and let the survey)

11. If you don’t know this winery, Why? { you can choose several options)
Selecciona lotos los gue corraspondan.

[7] ¥ve never heard af it
[] Litile market presence

el ") S ol =

12, Are you consumer of these wines?

@ Yes ( continues in question number 14)

(") e (continues in question number 13)



13. Hyou are not consumer, why?
Selecciona fodos fos que comespondan
£ =

i i The price Is toa high

{7} 1 don't like their grape variety

] tdontlike their quarates of ongin

D 1 dori't like their organcleptic qualities

14. Chonse an aption ahout the purchase of these wines

r@ 1 would buy these wines and would recommend buying
() I'would buy these wines but would not recommend buying

(J 1 would not buy these wines and would nat recommend buying

15, Value from 1 to 7{ 1 > | don't like it ; 7> 0utetanding) the quality of the following San
Valero wines

1

Bombero Joven 2014 "__—‘ o
Bombero Gran Resera 2009
La Cantera Resers 2G07







Customer survey

1. Nationality

2. Sex Q

(7P Male

() Female

3. Age

() 19-35 years old
() 36-60 years old
§ y

@ +60 years old

4. Occupation

() Student
{ . ) Worker
{ ) Unemployed

@ Refired

5. Choose an optlen about your frequency of wine consumption

C’B Daily

() seweral days a week
() Weskend

() Occasionally

£
) Newer
f. Whatl kind of wine do you usually drink mote often?

() White wines
@ Red wines
(") Pink wines
() Sporkling wines

1 62



7. Choose an optlon about your motlvations to make a purchase {You can choose saveral
options)

Salacciona todos fos que correspondan,
Qg Cluzraries of orgin

La’ Price
-@ Grape variety

[t Botile design

E Recommendations and awards

@ Brand

8. Value from 4 to 7 { 1< less Impottant ; 7 > very Impertant) different crganole ptic
qualities.

Flavour
ATHME
Colour

9. Choose an option ascording ¢ your preferences.

TP Strong and full-bedied wines
(") Soft and easy drinking wines

10. Do you know San Valers Winery and the quarantee of srigin of Carliena?

Q Yes { continues in question number 12}
{ ) No [ answer the bollowing question snd let the survey}

11. 1t you don't know thle winary, Why? | you can choose several options)
Saleceiona todas Ips que correspondan.

[] 1w never heard of it
[[] Latle market prasence

D Otre

12. Are you consumgt of these wines?

@ Yes { continues in question nurnber 14)

-

() No{ continues in question numier 13



13. if you are not consumer, why?
Selecciona 100d0s IGs Que cOrfes pondan

[] The price is too high

[ 1don't Hke thelr grape variety

E] | don’t like their quaratee of ongin

D 1 .don’t liike their organoleptic qualities

14, Choose an option about the purchase of these wines

1would buy these wines and would recommend buying
) | would buy 1hese wines bul would not recommend buying

() I'would not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1 -> | don't like it ; 7= Outstanding) the quality of tha following San
Valero wines

Bombero Joven 2014 €T X
Bombero Gran Resana 2009
La Cantera Resena 2007 (







e

Customer survey

>
@ Male

(=" Female

1. Nationality

2 Sex

3. Age

@ 18-35 years old
{D 3660 years old

() +60years ald

4, Oceupation

() Student
(€2 Worker

() Unemployed
() Retired-

5. Chooke an option about your frequency of wine consumption

() baly

() Sewral days aweek

@Weekend

() Occasionally

() Never

&, What kind of wine do you usually drink more often?

{_ ) White wines
‘ﬁp\ Red wines
() Pink wines

() Sporkiing wines



7. Chonse an option about your motivatlons to make a purchase {You can choose several
options)
Selecciona todos lps gue cormspondan.

E Quarantes of origin
@ Price

@ Grape variety

[] Beltte design

#= Recommendations and awards

[_] srand

. Value from 1 to 7 { 1-> less important ; 7 < very important) different organoleptic
qualities. . '

=

Flavour
Aroria
Colour

o

Chooze an option according to your prafarences.

(25> Strong and fullhodied wines
{__) Sot and easy diinking wines

10. Do you know San Valero Winery and the quarantes of origin of Carifiena?

@ Yes ( conbnues in question number 12)
[ ) Ne (answer the following question and lel the Survay)

11. If you don’t know this winery, Why? ( you ean choose several options)
Sefecciona fodos fos gue correspondan.:

] I'® never heard of it
[[] Little market presence

] oro

12. Are you consumer of these wines?

@ Yes { continues in question number 14)
D N { continues in question number 13)



13, If you are not consumer, why?
Selecciona todos fos gue correspondan

[] e price Is too high

[] 1don't llke their grape variety

D I don't like their quaratea of origin

|__:| I don't like their arganoleptic qualities

14. Choase an option about the purchase of thege wines

¢ c_g Iwould buy these wines and would recommend buying
() Iwould buy these wings but would nol recommend buying
() I'would not buy these wines and would not recommend buying

15. Value from 1 o 7{1 == | don't ke it ; 7->Qutstanding} the quality of the following San
Valera wines

Bombero Joven 2014 (X
Bombero Gran Reserva 2009(__ J(_ X
La Cantera Resenva 2007 f ?K P
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Customer survey

1. Nafionality

2 Sex P

@ Male
() Female

3. Age

{ ) 1B.35 years old

1) 3560 years old

(y +60 years old

4. Occupation

() Student
(@ Worker
D Unamployed
() Ratired

5. Choose an optich about your frequency of wine consumptisn

(O paiy
(% Several days o week
() Weekend

() ©Occasionally

() Newr

6. What kind of wine do you usually drink more often?

() White wines

() Red wines

() Pirk wihes

) Spoikling wines



7.

©o

10.

1.

12,

Chaose an option abaut your motivations to make a purchase (You ean chooss several
options)
Selscciona todos los que correspondan.

[ ¥PQuarantee of origin

EGrape variety

{ ] Bottle design
E@ecommendations and awards
[7] Brand

Value from 1 to 7 { 1> lass important ; T = very important) different erganoleptic
qualities,

Flavour
Aroma
Colour

Choose an option according to your prefarences.

& Strong and full-bodied wines

Do you know San Valera Winery and the quarantee of orlgin of Carliena?

(5= Yes { conlinues in question number 12}

C ) No {answer the following question and let the survey)

If you don't know this winery, Why? ( you can chooss several options)
Seleccions todos los que correspondan.

D I never heard of it
D Little market presence

Are you consumer of thesa wines?

Ie inuss i i
kb Yes ( conlinuzs in question number 14}

" No { continues in question number 13}



13. Ifyou are not consumser, why?
Selecciona todos los que corespendarr,

D The price is too high

|:-_| | dan't like their grape variety

[ 1 don'tlike their quaratee of origin

[J 1don't liike their organcleptic qualities

14, Choose an option about the purchase of these wines

(%8} 1 wauld buy these winas and would recommend buying
(") 1would buy these wines but would not recommend buying

() Vwould nod buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 -> | don't like it ; 7= Outstanding) the quality of the following San
Valero wines

1T 2 3 4 5 6 7

Bombero Joven 2014 —-\)( 1 )’ e
Bombero Gran Reserva 200 ) ')C )55!
La Canters Resena 2007  {__ XX (’Q

16. Value from 4 to 7 {1-> | don’t llke It...7-> outatanding) wines of San Valero Winery

1 2 3 4 5 & 7

OO OO0 OO






| 6¢

Customer survey

D

1. Nationallty

2, Sox
(&> Mals
@ Female
3. Age
() 18-36 ygars old

() 3860 years old
(@) +60 years old

4. Dcoupation

() Student
() Worker
() Unemployed

@ Retirad

5, Choose an option about your frequency of wine consumption

() Daily

@ Seweral days a week

() Weekend
() Oecasionally
() Mewer

5. What kind of wine do you usually drink more oflen?

{ ) Whils wines
(&5 Red wines
() Pink wines

(:) Sporkling wines



7. Chaose an option about your motivations to make a purchase {You can choose several
options) .

Sefecciona todog fos que cormespondan.

E Quarantes of origin

[ ] Price

Grape watiaty

[a#] Bottle design

B Recommendations arid awards B

{&pBrand

. Value from 1 t& 7 { 1-> less important ; 7 > vary important) different erganoleptic
gualities.

o

Flavour
Aroma
Colour

¢, Choose an option according to your praferences.

(@ Strong and full-bodied wines

() Soft and easy drinking wines

10, Do you know San Vatero Winery and the quarantee of origin of Carifiena?

@ Yes ( continues in questian number 12)
O Mg { answer the following question and let the survay)

11. If you don't know this winery, Why? ( you can choose several optlons)
Selecciona todos fos gue cormespondan.

D I've never heard of it
[ ] Little market presence

i:] Olro:

12. Are you consumer of these wines?

@ Yes { continues in question number 14)
") No ( continues in question number 13}



13. W you are nat consumer, why?
Sefecriona lodos fos que carmespondan

[_J The price is toa high

[ ] 1don‘t like their grape rariety

[] 1 don't like their quarates of origin

"] 1aont liike their organoleplic qualities

14, Choosge an aptlon about the purchase of these wines

{@a> | would buy these wines and would recommend buying
L'_P \ | would buy these wines but would nol recemmend buying
() lwould not buy these wines and would not recommend buying

15. Value from 110 7{ 1> | don't like it; 7-Qutstanding} the quality of the following San
Valero wines

1 2 3 4 5§ 6 7

Bombero Joven 2014 f,mt,' (X X ﬁlm.
Bombearo Gran Reserna 2005( },N f_)/ -
La Caniera Resena 2007 \_ ),—

16, Value from 1 to 7 (1-> | don't like it ...7-> outstanding) wines of San Valero Winery

1 2 a 4 g 8 7

OO OO0 & O






Customer survey
1. Natlonallty

(S .
() Male

D Femate

3. Age

2. Sex

(Q 18-35 years old

] 3680 years old
() +60 years old

4. Occupation

(@ Student

() Warker
() Unernployed

& Choote an option ahout your fragquency of wine consumption

() Daily

(=) Seweral doys a week
() weekend

@ Occasionalty

[::) Never

6. ¥What kind of wine do you usually drink more often?

(&P White wines

() Red winas

(") Pink wines

() Sporkling wines

\66



7. Choose an option about your metivations ts make a purchase (You can chooge several
aplions)

Selecciona todos los gue cormespondan
Quarantee of origin

] Price

@ Grape variety

il Bottle design

€| Recommendations and awards

[] Brand

8. Value from 1 to 7 { 1> less important | 7 = very Important) different organoleptic
gualities.

Flavour
Arorma
Colour

¢. Choose an option according to your preferances.

() strong and full-bodied wines
@ Soft and easy drinking wines

16, Do you know San Valero Winery and the quarantee of origin of Carlfiena?

,%| Yes ( continues in question number 12)
(:) No { answer the following question znd let the surey)

11, Wyou don’{ know this winery, Why7 { you can choose several options)
Selecciona (odos fos que correspondan

] e never heard of it
D Little market présence,

o e e oo

12, Are you consumer of these wines?

{ ) Yes {continues In question number 14)
(@ No [ continues in quastion number 13)



13. If you are not consumer, why?
Sefecciona todos fos que correspondan

[_] The prics is too high
[& §don't like their grape variely
[[g~1 don't like ther quarates of origin

[3 Idon't like their organolsplic qualities

4. Choose an option abaut the purchase of thegse wines
) |would buy these wines and would recemmend buying
() I'would buy these wines but would nol recommend buying

() |would nol buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 > 1 don't like it; 7->Outstanding) the quality of the following San
Valero wines

1 2 3 4

5 6 7
Bombero Joven 2014 ~ X ,1 ﬂ)fé?) LK __,’._
Bomkero Gran Resena EUU& a )

La Cantera Regena 2007 )( :. \ )(—/

16, Value from 1 to 7 ( 1-> | don't like it ...T-> outstanding) wines of San Valero Winery






YACs

Customer survey

2. Sex
Male
Femals

3, Age

1. Nationallty

i) 18-35 years old
@ 38-50 years old

() +680years old

4, Qceupation

(") Student
(@B Worker

() Unemployed
() Retired

5. Choose an optloen about your frequency of wine consumption

() Caily

(e Seversl days a week
() Weekend

() GQecasionally

() Newer

6. What kind of wine do you usually drink more often?
White wines
Red wines
(") Pink wines

() Sporkling wines



7. Chooss an aption abouf your motivations ta make a purchase {You can chooss several
options)
Belscclons todos los (ue corraspondan.

Quarantee of origin

(] Price

@ Grape variety

[ ] Bettle design

Iﬂ Recommendations and awards

D Brand

8. Value from 1 to 7 { 1=> [ess Important ; 7 = very impartant) different organoleptic
qualities.

1 2 3 4 5 8 7
Flenour C J(;_Df, X XX X*)
-
C

e s
Aroma

XX XXX &)
Colour i) (e, ) ngi(zj
g Choose an optlon according to your prefarances.

() Strong and full-bodied wines
@ Soft and sasy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

(&R Yes (continues in question number 12)
I::) Mo { answer the following question and st the survay )

11. If you don't know thls winery, Why? ( you can choose several options)
Selecciona hodos fos que corespondan.

[ ] I've never heard of it
[ Little market presence

L) ove ——

12. Are you consumer of these wines?

{ ) Yes(continues in quastion numbar 14)
@' Ne { tontinues in question number 13)



13. If you are not consumer, why?
Safecciona todos fos que corespondan

[] The prce is too high

- [T  dontlike their graps varisty

[ﬁl don’t like their quarates of onigin
E | don't Fike their organcleptic qualities

14, Choege an option about the purchage of these wines
!
( ) | would buy these wines and would recommand buying
() | would buy these wines but would not recommend buying
@ | woould not buy these wines and would not recomimend buying

15, Value from 1 to 7{ 1 -> | don't llke it ; 7->Outstanding) the quality of the following San
Valsro wines

1 2 K] 4 3 -] 7
X X &= X X )
XX
XXX )

16. Walue from 1 to 7 ( 1-> | don’t like it..7-> outstanding) wines of San Valerc Winery

1 2 3 4 5 6 7

OO OO@ O O
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Customer survey

1. Nationality

2. Sex P
Male
Female

a Age

() 18-25 years cid

@' 36-50 years old
() +B0 yaars old

4. Dccupation

() Student

@ Worker

C' 'j Unemployed
() Reired

& Choose ah sptlon about your frequency of wine consumption

: ) Caily
() Seweral days aweek
Weekend

() Qccasionally

(D) Newr

5. Whal kind of wine do you usually drink more often?

{ ) White wines

(@2 Red wines
() Pink wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase (You can choess several
options)

Sefecciona todos los que corraspondarn.

t}"f(luaranlee of origin

{77 Botle design
\__ Recommendations and awards
| Brand

8. Value from 1 to 7 { 1-> less impontant ; 7 <> very Important) different srganoleptic
gualities.

Flavour
Aroma
Colour

w

Choose an option acgording to your preferences.

\>t? Strang and full-bodied wines

() Sohand easy drinking wines

1é_ Do you know San Valera Winery and the quarantse of origin of Carifiena?

@, Yes [ continues in question number 12)

() No [ answer the follmwing question and et the survay)

41_ If you den’t know this winery, Why? { you tan choose several options)
Sefecciona fodos fos que coresponidarn,

["__} t*ve never heard of it
[] Little market presence

[] Otre:

12. Are you consumer of these wines?

@Yes { continues in question number 14)
() No{ continues in question nurnber 13)



13, If you are not consumer, why?
Sedecciona fodos fos Qs comespondan.

[} The price is too high

[[] )don't like their grape varisty

[] 1 dont like their quaratee of origin

D | don't lilke their organcleptic qualities

14, Chooge an option about the purchase of thase wines

@ I would buy these wines and would recommend buying
(") \'would buy these wines but would not recommend buying
() 1'would not buy these wines and would not recommend buying

45, Yalue from 1 to 7{ 1 -> | don't like it ; 7-»Outstanding) the quality of the fallowing San
Valero wines

1 2 '3 4 5 6 7
Bombero Joven 2014 . )('_‘,1::( :j\ ¢ las OB

. o < s
Bombhero Gran Resena 2009{ X (=_)‘“_( a XK
La Cantera Resena 2007 (X L X X_ o2 )

A

16. Walue from 1 to 7 [ 1-> | don't like it ...7-? outstanding) wines of San Valero Winery

1 2 3 4 5 6 7

C ) (O O O &F& O






Customer survey

1. Natlonality

2 Bex
Male
Female

3. Agle

() 18-35 years old
36-60 years old
() +80 years old

4, Occupation

() Student
Worker

() Unemployed
() Retired

5. Chooss an optian abaut your frequency of wine consumption

@Daily

() Sewral days a week
() Weekend

() Occasionally

) Never

6. What kind of wine do you vsually drink more often?

() white wines

(7 Red wines
() Pirk wines
() Sporkling wines



7. Choose an option about your motivations to make a purchase (You can choose several
oplions) p . K
Selaccions lodos fos que cormgpondsn,

Grape variaty
Bottle design
JeD Recommendations and awards

[] Brand

8. Value from 1 to 7 { 1-> less Impontant ; 7 = very important) different ergancleptic
gualities.

Flawour _ g
Aromna X .
Colour { X

9. Choose an option according to your preferences.

&S strong and full-bodied wines
{_) Softand easy drinking wines

10. Do you knaw San Valero Winery and the quarantee of orgin of Carifiena?

Cﬁ Yes [ continues in question pumber 12)

J Mo [ answer the following question and let Lhe sunay)
11. If you den't know this winery, Why? { you can choose several options)

Seleccions todos los que correspondan.

D I've never heard of it
D Littla market prssence

D Otro;

12, Are you consumer of these wines?

Yes { continues In guestion number 14)

(") Mo { conbinues in question number 13)



13. if you are not consumer, why?
Selecciona todas 1os quie Conespondan

[[] e price is teo high

[ tgen'tlike their grape variely

(] 1don't like their querates of origin

[:I | don't liike their organeleptic qualities

14, Chonse an option about the purchase of these wines

@ | would buy lhese wines and would recommend buying
( ) lwould buy these wines but would not recommand buying

(_:] Iwould not buy these wines and would not recornmend buying

15. Value from 1to 7{ 1 -> ) don’t like it ; 7->Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 "-_,
Bomhbero Gran Resena 2009
La Cantera Resena 2007 (







Customer survey

1. Hationality

2. Sex

(E Male

() Female

3. Age

(- ) 18-35 years old

@ 36-60 years old

() +80 years old

4, Ococupation

() Student

@ Waorkar

() Unemployed

L

() Retired

5. Choose an option about your frequency of wine consumption

() Daiy

Several days a week
() Weekend
() Ceccasionally

[ ) Newer

5, What kind of wine do you usuvally drink more often?

(__) White wines
{(7~7 Red wines
{ ) Pink wines

() Sporkling wines



7. Choose an option about your motivations to maké a purchase (You ¢an chonoss several
options)

Selecciona todos fos que comespondan.

Quarantee of onigin
Price

E} Grape variety
[E. Bottle design

[2- Recommendations and awards

rﬁ Brand

8. Value from 1 to 7 { 1=> less important ; 7 <> very important) diffarent srganoleptic
qualitles.

Flawwr
Aroma
Colour

4. Choose an option aceording to your preferences.

4542 Strong and tull-bodied wines
() Soh and easy drinking wines

10. Do you know San Valero Winery and the quarantee of erigin of Carifiena?

'_'_'! Yes { continues in question number 12)

( ) No { answer the following queslion and let the survey)

11. If you don't know thls winery, Why? { you ¢an chonse saveral optlons)
Seleceiona todos los que correspondarn,

] I newer heard of it
{ ] Littls market presence

D Otre:

92, Are you consumer of these wines?

(2 5 Yes ( continues in question number 14)
(") No ( continues in question number 13)



13. If you are not consumer, why?
Sefeccione fodos fos qus comespondan

[:] The price is teo high

i ] ) don'tlike their grape variety

[] 1 dontlike their quarates of origin

[:| | don't like their crgancleptic qualities

14, Choose an optisn abaut the purchaze of theze wines

£5£9 1 would buy these wines and would recommend buying

() 1would buy these wines but would not recommend buying
(_‘u I'would not buy these wines and wouid not recommend buying

15. Value from 1 to 7( 1 -> | dan't like it ; 7-»>Qutstanding) the quality of the followlng San
Valero wines

Bombera Jover 2014 i
Bombero Gran Resena 2009, X
La Cantera Resena 2007 (

16, Value from 110 7 { 1-» | don't like it ...7-> outstanding} wines of San Valero Winery

t 2 3 4 5 € 7

OO C O OO
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Customer survey

1. Natlonallty

2 Sex

@ Male
C') Female

3 Age

) 1835 years old
() 3660 years old

@ +60 yoars old

4, Oceupatlon

() Student
() warker
() Unemployed

A

(_99 Retired

5, Choose an option about your frequency of wine consumption

(D Dsily
(‘ﬁ Several days a weak
Weekand

CJ
() Occasionally
(D) Newr

& What kind of wine do you usually drink more ofien?

() While wines

(E Red wines

() Pink wines

() Sporkling wines



7. Choose an option about your motivations to make a purchase (You can chooss sovaral
options)
Sefecoiona todos los que comespondan.

E Quarartee of onigin
D Price
.@ Grape varlety

[] Bottie design
L_J Recommandations and awards

[_J Brand

. Value from 11to 7 [ 1> less important } 7 & vety important) different organale ptic
yualltias.

1 2 3 4 5 6 T

Flawur C 6 X 0 X D)
Aromna X X X X X XyD)
Colour N . . | ?d

¢, Choose an option according 1o your preferences,

Strong and full-bodied wines
_") Soft and easy drinking wines
10. Ds you know San Valers Winery and the quarantae of arigin of Carlfiena?

@ Yes ( continues in guestion number 12)
(L) Ne (answer the following question and let the suney)

11. IFyou don't know this winery, Why7 { you can choose several optlons)
Sefecciong fodos fos que cormespondsa.

D I've never haard of it
[] Litle market presence .

D Otro:

12. Are you consumer of these wines?

@ Yes { conlinues in question number 14)
C Y No ( continues in question fumber 13}



13, ifyou are not consumer, why?
Seiecciona totios 108 que cormespondan

[[] e price is too high

[ 1 dont like their grape variety

[] 1 den't like their quaratee of arigin

[ ] 1den't liike their organaleptic qualities

14, Choose an optlan about the purchase of these wines

(Y2 1'would buy these wines and would recommend buying
(") 1would buy these wines but would not recommend buying
(") Iwould not buy these wines and would not re¢ommend buying

15. Walue from 1 o 7( 1 > | don't like it ; 7->Outstanding) the quality of the following San
Valero wines

Bombero Joven 2014 C XXX
Bombero Gran Reserva 2009‘.',_;_*_');_;)’. .
La Cantera Resena 2007 (X X X

\

16. Value from 1 te 7 { 1-> | don't like it...7-> outstanding) wines of San Valero Winery -

1 2 3 4 5 & 7

elu]w]eslale]-






Customer survey

1. Natignality

2, Sex

(}} Mals

() Female
3 Age

C) 18-35 years old

& 3660 years old

) +80years old

4. Occupation

() Student

@ Worker

() Unemployed
() Retired

5. Ghoese an option about your frequency of wine consumption

(:) Daily
@ Several days a week
() Weekend

() Oceasionally

() Newer

&, What kind of wine 40 you usually dnnk more often?

() White wines
@Rﬁd wines
() Pink wines
() Sporkling wires



7. Choose an option about your matlvations to make a purchase {You can choose several
options)

Selscciona lodos fos que cormespondan.
@Qouarantee of ofigin
{ ] Price
Grape varlety
¥ Batlle design

Recommendatians and awards

U Brand

g Valug from 1ta 7 { 1-> leds important ; 7 > vary important) different organole ptic
fualities.

Flavour
Aroma
Colour

g Choose an option according to your preferences.

'@ Strohg and fulk-bodied wines
() Soft and easy drinking wines

10, Do you know San Valaro Winery and the quarantes of origin of Carifiena?

() Yes { continues in question number 12)

@ No { answer the following question and let the surey)

11. If you don’t know this winery, Why? [ you can choose ssveral options)
Selecciong todos fos gue coresgondan,

"ve never heard of it

D Little market presence

D Otro:

12. Are you ccehsumer of these winea?

() Yes(continues in question number 14}

() Ho(continues in question number 13)



13. If you are not consumer, why?
Sefecciond (OC0s 05 que corespondan

7] The price is too high

[7] 1don’tlike their grape variety

D | don't like their quaratee of origin

{71 1 don’t liike their organoleptic qualities

14, Chooase an option about the purchase of these wines

) 1would buy these wings and would recormmend buying
) 1would buy these wines but would not recommend buying
) 1'would not buy these wines and would not recommend buying

15, Value from 1 to 7( 1 -» | don't like it ; T->Outstanding) the quality of the following San
Valero wines

1 2 3 4
Bombera Joven 2014 ¢ X X X X 3
Bombera Gran Resene 2009 X XX )
La Cantera Resenva 2007 (X ) X

16, Value from 1 to 7 ( 1-> | don't like it...7-> outstanding) wines of San Valara Winery






VD
Customer survey
1. Nationality

E\_,

) Male
{7y Female

2 Sex

3 Age

(29 48-35 years old

.'\';_h"} 38-80 years old
() +80 years old

4, Ocgupation

@ Student
() Werker

) Unemployed
() Retired

5, Choose an optlon about your frequency of wine consumption

Daily
Several days a week

() Weekend
() Ocsasionally

() Mewr
6. What kind of wine do you usually drink more often?

White wines
() Redwines
() Pink wines
() Sporkiing wines



7. Chooes an option about your motivations to make a purchase {You ean ehoosa savaral
oplions)

Selecciona todos los que cormespondan,
E Quarantee of onigin
g} Price
: Grape vanety
% Bottle dasign
E» Recommendations and awards

[j Brand

8. Value from 1 to 7 { 1= lessimportant ; 7 = very impertant) different organoleptic
qualities. '

Flavaur
Aroma
Colour

9. Choose an option accerding to your preferences.

@ Strong and full-bodied wines
(") Sot and easy drinking wines

10. Do you know San Valere Winary and the quarantee of arigin of Carifiena?

(") Yes { continues in question pumber 12}

@ Ne { answer the following question and let the survey)
11, IF yeu don't know this winery, Why? { you can choose several options)
Selenciona todas los que comaspondart,

e never heard of it
|_:| Litlle markst presance

|:| Otro:

12. Are you consumer of these wines?

([ ) Yes { continues in question number 14)

(") No{ continues in question number 13)



13, If you are not consumer, why?
Sefecciona todos fos que colrespondan

{_| The price is too high
{7 1 don't like their grape ariety
[T} 1 don't like Ineir quaratee of ofigin

{7 Idon't liike their organoleplic qualities
14, Choose an option absut the purchase of these wines
_ ) 1would Buy these wines and would recommend buying
(" ) 1would buy these wines but would not recornmend buying
(") 1 would nat buy these wines and wouid not recommend buying

15, Vale from 1 to 7(1-> | don't like It ; 7= Qutstanding) the quality of the following $an
Valero wines

1
Gombero Joven 2014 (A
Bombero Gran Reserm 20080 ) X
. S —
La Cantera Resera2007 (X X
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Customer survey

1. Natienality

2. Sex
Male
") Famale

3. Age

@ 18-35 years old
() 36-60 years old

() +B0ysars old

4. Occupation

(j? Student

() Worker

\

() Unemployed
() Retired

5. Choose an option about your fraquency of wine consumption

() Daily

() Sewral days & week

Weekand ’
Occasionally
() Never

6. What kind of wine do you usually drink more often?

@Nhite wines

() Redwines
() Pink wines
() sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Sefecciona todos los que comespondan.
[ Quarantee of origin .

D Price

|>ﬂ Grape variaty

[S:P Bottle design

m- Recommendations and awards

[ ] Bmand

g, Value from 1 to ? { 1-> less impontant ; 7 > very important) differant crganole ptic
qualities.

1 2 3 4
Flavour ( ',{';‘f: - -
Arama ( =_/(J_=‘ k __').ju)'fu
Colour (e . _

9. Choose an option according 1o your preferences.

() Strong.and full-bodied wines
@ Soft and easy drinking wines

10, Do you know San Valero Winery and the quarantee of origin of Carifiena?

l__; Yes [ continues in question number 12)
gg No [ ahswer the following question and let tha suray)

11. I you don't know this winery, Why? [ you can chaose savaral optlons)
Sefecciona fodos l0s que comespondan.

lzp'\e never heard of it
D Little markat presence

[acueE SN

12. Are you consumer of these winea?

(" ) Yes { continues in question number 14)

() No [ continues in question number 13)



13. i you are not consumer, why?
Selecciona lodos 108 que CoTESpOndan

] T™e price s too high

[} 1 don't like their grape variety

{ ] I don‘t like their quaratee of origin

[] Vdon't liike their organcleptic qualiies

14, Choose an optlon about the purchase of these wines
|_) 1 would buy these wines and would recommend buying
() 1 would buy these wines but would et recomnend Buying

Y} lwould not buy these wines and would not recommend buying

15. ¥alue from 1 to 7{ 1 > | den't like It ; 7<= Questanding) the quality of the following San
Valero wines

1 2 3 4

Bombera Joven 2014 C X : X
Bombero Gran Resena 2008 X _=) J(
La Canlera Reserm 2007 (X X C e’ "

16, Value from 1 1o 7 {1-> | don’tlike it ..7-> cutstanding) wines of San Valero Winery
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Customer survey

—_

Nationality

P

Sex
(E Mate
() Female
. Age

() 18-35 yeara old

/r@ 36-80 years old

() +60 years old

. Occupation

() Student
® Warker

(\__‘) Unanployed

(; ) Retired

. Choose an option aboul your frequency of wine consumption

() Caly

G2 Sewral days a wask

() Weekend
() Occasionally
() MNewer

. What kind of wine do you usually drink more often?

() White wines

7Y Red wines
() Pink wines
() sporkling wines



7. Choose an option about your motivations to make a purchase (You can chooss several
oplions)
Selecciona tados los que cormespondan.
2<.'|.) Quarantee of origin
[PPrice
E’Grape variety
"] Bottle design
><>Recommendstions and awsrds
| ] Brand

&, Value from 1 to 7 { 1-> less important ; 7 = very important) different organoleptie
qualities.

Flavour
Aroma
Colour

9. Chooge an optien according te your preferences,

Strang and full-bodied wines

() Soh and easy drinking wines

10. Do you know San Valero Winary and the quarantee of orlgin of Carifiena?

{1 Yes ( continues in question number 12)
@ No ( answer the following question and et the survey)

11. If you don't know this winery, Why7 [ you can choose several options)
Selecciona fodos fos que correspondan,

E’ I'e never heard of it

[ ] Littte market presence

[ ] otro

12. Are you consumer of these wines?

() Yes [continues in quastion number 14)
- I

{ :) No ( continues in question number 13)



13, if you are not consumer, why?
Selecciona todos fos que comespondan

[[] e price is too high
[7] 1don't like their grape variety
D | don't ke their quaratee of orgin
: D | don't liike their organcleptic qualities

14, Choage an option about the purchase of these wines

() |would buy these wines and would recommend buying -

() Iwould buy these wines but would net recommend buying

() I'would not buy these wines and would not recommend buiying

15. Value from 1 lo 7{ 1 -> | don't like it ; 7->Outstanding) the quallty of the following San
Valero wines

g 7
Bombera Joven 2014 C X X _C )
Bombero Gran Reserva 2009 X M - M,
La Cantera Resena 2007 (X ) s, D ),

16. Value from 1to 7 (1-> | don't llke K ...7-> outstanding) wines of San Valero Winery






Customer survey

1, Nationallty

')

\

2. Sex

@ Male
(:) Female

3. Age

{7} 18-35 years old

@ 38-60 years old

() +60 years old

4. Occupation

D Student
T3 Worker

() Unempiayed
() Retired

5, Choose an optlon about your irequency of wine censumptlon

() Dsiy

(&) Sewral days aweek
() Weakend

() Occasionally

() Mewr

5. What kind of wine do you usually drink more often?

() While wines
(%# Red wines
(") Pink wines
() Sporkling wines

| +¢



7. Chaose an aption about your motivations to make a purchase {You can choose several
options)

Selscciona todas log gue corespondan.
@Quarantae of origin

(] price

B Grapa variety

[[] Botile design
[fﬂDRecornmendations and awards
[ ] Brand

8. Value from 1 to 7 { 1> less Important ; 7 = very Important) different organoleptic
quallties.

Flavpur
Arama
Colour

9. Choose an option according to your preferencas.,

("< Strong and ful-bodied wines
) Softand easy drinking wines

10. Do you know San Valerc Winery and the quarantee of origin of Corifiena?

{:S_YBS { continues in guestion number 12)

() Me (answer the following question and let the sury}
11. If you don’t know this winery, Why? { you can choose several options)
Selecciona fodas 108 que comaspondan.

[ e never heard of it
[] Little markst presence

[:J Oitro:

12, Are you consumer of thess wines?

¢ Yes { continues In question number 14)
Mo [ continues in question number 13)



13. Iif you are not consumar, why?
Selecciona totlos fos que correspondan

[j The price is too high

I':_] 1 don't like their grape variety

[ ] Idon’tlike their quarates of origin
D I don't liike their organcleptic qualities

14. Choose an option absut the purthate of thesa wines

(43 1 would buy these wines and would recommend buying
(") \would buy these wines but would not recammend buying
(") |'would not buy these wines and would not recommend buying

15. Valus from 1 ta 7{ 1 -> | don't like it ; 7->Outstanding} the quality of the following $an
Valero wines

Bombero Joven 2014
Bombero Gran Reserna 2009._;_
La Cantera Resena 2007 (

16. Value from 1 te 7 (1> | don’t like it...7-> qutstanding) wines of San Valero Winery

1 2 3 4 5 8 7

OO OO O O
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Customer survey

1. Natlonallty

7. Sex
Male
™y Female

3. Age

() 18-35 yaars old
36-60 years old
+60 yearg old

4. Decupation

C') Studenl
@ Wiorker

(") Unemployed
() Retired

. Chooge an option about your frequency of wine consumption

() Daily

@ Seweral days a week
() wvaekend
—

() Newer

1
) Oceaslonally

&, What kind of wine do you vsually drink more often?

-

() White winas
Red wines.
Pirk wines

() Sporkling wines



7. Choose an optloh about your mativations to make a purchase (You can choose several
oplions) i

Selacciona todos fos gus canwp.ondan,

E Ql:arantae of ogin

(7] Price :
Grape vartety

{_] Bottle design

[5* Recommendations and awards

D Brand

A, Value from 1 to 7 { 1-» less Important ; 7 ~» very important) different organoleptic
qualities,

1 2
Flavour C O
Aroma XX
Colour ¢ 0 X

9, Chooss an optlen according to your praferences.

\;2) Strong and full-podied wines
() Sot and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

{(\oes { continues in question numbber 12)

['_ i |} MNo { answer the following question and let the suray)

11. If you don’t know this winery, Why? { you ean choose several optlens)
Selecciong fodos 105 que COMBSpOnTan,

D I've never heard of it .
] Liitte market presence

D Otre:

12. Are you consumer of these wines?

r'_ ) Yes { conltinues in guestion number 14)
{ 2 No { continues in question numper 13)



13. i you ar¢ not consumer, why?
Setecciona todos fos que comespondan

[[] Te price Is too high

"7 1 dont fike their grape variety

E: I don't like their quarstee of onigin

|§ 1 den't liike their organcleptic qualities

14. Choose an optloh absut tha purehase of these wines

(") \would buy these winss and would recommend buying
() Iwould buy these wines but would not recommend buying
@' I woukd not buy these wines and would nat recommend buying

16. Value from 1 to 7( 1 > | don't like it ; T<>Dutstanding| the quality of the following San
Yalero wines

Bombero Joven 2014 CXCX XXX X
Bombero Gran Resena 20090 X X X XX X
La Cantera Resena 2007 ( JXC X Xpe)C 0 JC






Customer survey
1. Nationality

(5

2. Sex
?Q Male
() Female
3. Age

® 18-35 years old

() 36-80 years old
() +60years old

" 4. Occupation

() Studem
@Worker
() Unemplayed
() Retired

5, Chodse an optlon about your frequency of wineg consumption

() Daily

() Several days a week

Wasekand
Occasionally

() Never

g, What kind of wine do you usually drink more often?

() White wines

Red wines
Pink wines

(") Sporkiing wines

\ ¥ ¢



7. Chooss an aption aboyt your motivations to make a purchase {Yeu can choose saveral
options)

Selecriona todos los que correspondan,
m Quarantee of origin

[] Price

[E Grape variety

fﬂ Bottle design

[E Recommendations and awards

[7] brand

8: Value from 1 to 7 { 1-> less important ; 7 > very important) diffsrent organoleptie

qualities.
1 2
Flavour f—J( __
Aroma (X
Colour ¢ X

9. Choose an option according to your preferences.

\‘?'} Strang and hill-bodied wineg
(") Softand easy drinking wines

10, Do you know San Valera Winery and the quarantee of argin of Carifiena?

@ Yes [ continues in question numibsér 12)
C ) Nao { answer the following questian and let the surwey)

11. if vou don't know this winery, Why7 { you can choose several options)
Selgcciona todos fos que comespondan

D I newer heard of it
[:] Little matket presence

[ oo

12. Are you conhsumer of these wines?

() Yes {continues in quastion number 14)
@ No { continues in question nurnber 13}



13, If you are not consumer, why?
Sefecciona todos jos que comespondan.

[] The price is too high

[ 1don't like Iheir grape variety

E@ I don't like 1heir quaratee of ongin
[EI don't liike their organaleptic quslities

14, Choose an option about the purchase of these wines

( _:f| | would buy 1hese wines and would recommend buying
() ) woud buy thess wines but would not recemmend buying

(2 I would not buy these wines and would not recommend buying

15. Value from 1 to 7| 1-» | don't like it ; 7-=-Dutstanding) the quality of the following San
Valero wines

Bombero Joven 2014 (X
Bormbere Gran Reserva 2009(

i

La Cantera Resena 2007 (X

16. Value from 1 to 7 (1-> | don't like It..7-> outstanding) wines of San Valero Winery

1 2 3 4 5 & i

eleolslelsiele
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Customer survey

1. Nationallty

2 Sex

I@ Male
@ Femnale

3. Age

{ ) 1835 years old

(3£ 36-60 years old
() +60years old

4. Occupation

() Student

@ Worker

) Unemployed

() Retired
5. Choosa an option aboaut your frequency of wine consumption
() oaiy
() Sewral days a week
Weekend
Cccasionally

() Newer

6. What kind of wine do you usually drink more often?

(72 White wines
() Red wines
() Pink wines
() Sporkling wines



7. Chonse an option ahaut your motivations to make a purchase {You can choose several
options)
Seleccione todos fos gque corfespondan.

ﬁf Quarantee of origin
f:] Price
@ Grape variety

E%:Bottle design

{7] Recommendations and awards

D Brand

& Value from 1to 7 { 1-> less important ; 7 = vary important} different organcleptic
qualities. .

Flavour (
Arama {
Colour (

4, Chooge an option according to your preferences.

() Strong and full-bodied wines
@ Soft and easy drinking wines

10, Da you know San Valero Winery and the quarantee of origin of Carifiena?

(Zi} ‘Yes { continues in question number 12)
CE Mo | answer the following question and let the survey)

11. If you den’t know this wihery, Why? { you ean chooss several options)

Sefecciona todos jos que comespondan.

E I"ve never heard of it
[[] Little market pragence

iStte e P R

12, Are you consumer of these wines?

() Yes (continues in guestion number 14)

() Mo { continues in question number 13)



13, If you are not consumer, why?
Sefecciona totos fos que comespondan

[j The price is too high

{_] 1 dan'tiike their grape variety

7] I don'tlike their quaratee of origin

[-] 1 don't liike their argancleplic qualities

14. Choose an option about the purchase of these wines

C ) I'would buy Ihese wines and would recommend buying
() Iwould huy these wines but would not recommend buying
() I'would not buy these wines and would not recommend buying

15, Value from 1 to 7[ 1 -» | dan’t [tke it ; 7-» Outstanding) the quality of the following San
Yalaro wines

Bombero Joven 2014 L_)\f__‘_)\’:)f_)(:};- YL_—_“
Bornbero Gran Resena 2009 | O, e, |

P P e
laCanteraResena 2007 (X X X X X X )






Customer survey

1. Natfonallty

2. Sex

G@ Male
D Female

3, Age

() 18-35 years old
(") 36-60 years old

@ +60 years ofd

4, Occupation

() Student
) Worker

() Unremployed

@ Retirad

5. Choose an option about your frequency of wine consumption

() Daily

@ Several days a week
() Weekend

() Occasionally

() Mever

6. What kind of wine do you usually drink more often?

() whnite wines

(E Red wines

(") Pink wines
() Sporkling wines

| 1o



7. Chaoss an optian ahout your motlvations to make 4 purchasge (You can choosa several
options)

Seleccions todos los que corespoidan.

.

=P CQuarantee of origin

B¢ Price

E Grape variaty

[ Botile design

[} Recommendations and awards
Brand

8. Value from 110 7 ( 1-» less important : 7 -> very important) different organoleptic
qualities,

Flavour
Aroma
Colour

9. Choosa an option aecording to your preferences.

c-;_%a Strang and full-podied wines
{7 Soft and easy drinking winas

10. Do you know San Valeto Winery and the quarantee of origin of Carifiena?

() Yes {continues in question number 12)

@ No { answer the following guestion and let the survey)

11, [f you don't knaw this winery, Why? ( you can choose several optiens)
Selecciona todos las que comespondan.

?_Ql've never heard of it
[ ] Littte market presence

[] otro:

12, Are you consumer of these wines?

) Yes ( continues in question number 14}
=

) Mo { continues in question number 13]



13. If you are not consumer, why?
Seleccipna todos fos que correspondan
U The price is too high
{] 1 don'tlike their grape variety
{T] I dont like their quaratee of origin
D i dont liike their organcleptic qualities

14, Choose an option about the purchase of these wines

() twould buy these wines and would recommend buying

) l'would buy Ihese wines but would not recommend buying

() 1would not buy these wines and would nol recommend buying

15, Value from 1 to 7{ 4 > | don't like it ; T->Outstanding) the quality of the following San
Valero wines

1 2 3 4 5 ] 7
Bomveroowen 2014 (X OC_3C_ JC_ )
Bombero Gran Resena 200%% ::\3__:13__}' : ¢
LaCantersResera 2007 (X O X ) X )

16. Value from 1 to 7 { 1-» | don't like it...7-> outstanding) wines of San Valero Winery






Customer survey

1. Natlonality

2 Sex

@ Male
(") Female

3, Age

() 18-35 years old

LS

() 380 years old

@, +60 yoars old

4. Occupation

() Student
) Worker
) Unemployed

(_’9 Relired
5, Choese an option about your frequancy of wine cohsumption

@ Dally

() Several days a week

() Weakend
() Occesionally
() Newr

5. What kind of wine do you usually drink more often?
() White wines

Red wines
Pirk wines

() Spording wines



7. Chaose an optioh about your mativations to make a purchasa (You can choosa saveral
options)

Selecciona lodos fos que comespondan.
T Quarantes of origin

| Price

ﬂ@ Grape variaty

[] Batlle design

E Recommendations and awards

D Brand

. Value from 1 to 7 ( 1-» less impartant ; 7 = very important) different erganoleptic
gualities.-

Flavour
Aroma
CDI_Dur

o Choase an option according to yeur preferences.

(.} Strong and ful-bodied wines
@ Soft and easy drinking wines

10. Do you know San Valero Winety and the quarantee of origin of Carifiena?

1‘._(_.'11 Yes { continues in guestion number 12)
{ ) No ( answer the following question and let tha urvey)

11. If you don't know this winery, Why? { you can chooss sevaral eptions}
Selecciona todos los que comespondan

[:} I've never heard of it
[ 7 Little market presence

12. Are you consumer of these wines?

{ ) Yes { coniinues in guestion number 14)

@ No | continues in question number 13)



13, If you are not consumar, why?
Selacciona odas fos gue correspordan

[} The price is teo high

(W] 1 don’t like their grape variety

D | don't like ther quaratee of origin

[P 1don't liika their organcleptic qualitiss

14. Choose an option about the purchase of these wines

() Iwould huy these wines and would recammend buying
() 1would buy ihese wines but would not recommend buying
(& ! would not buy these wines and would not recommend buying

15, Value from 1 to 7{ 1 = | don't like it 7->Outstanding) the quality of the fellowing San
Valero wines

Bombero Joven 20714 L
Bombero Gran Resena 2009(___
La Canteia Resenva 2007 L\_







Customer survey

1. Nationallty

() Female

3. Age

(") 18-35 years ald
{ ) 3680 years old

@ +60 years old

4. Ogcupation

() Studen
() Worker
() Unemployed

(R Retired

5. Choose an option about your frequency of wine consumption

() Several days o week

‘@ Weekend

s

() Occasionally

’

r‘_____') Newver

8. What kind of wine do you usually drink more often?

() White wines

() Redwines

-

() Pink wines

() Sparkling wines

|32



7. Choose an option about your motivations to make a purchase {You can choose several
options)

Selerciona todos fos que correspondan,
P Quarantes of origin

[] Price

(& Grape variety

[} Bottle design

[ Recommendations and awards

"] Brand

3. Value from 1 to 7 { 1= less important ; 7 = very important) different organoleptic

fualitles.
1
Flavour ’_. E
Aroma L: 3
Caolour | Gl

9. Chooge an optlon according to your prefarences.

{P# Strong and full-hodied wines
{7} Soft and casy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

(a0 Yes ( continues in question number 12)
l:_':) No [ answer the following question and let the survey}

11, If you don’t know this winery, Why? { you can choose several options}
Safecciona fodos fos que coresponrdan.

D I've never heard of it
] Little market presence

D Otro:

12. Are you consumer of these wines?

Yes { continues in question number 14)

{ ) No ( continues in question number 13}



13. IFyou are not consumer, why?
Seleccione (0GOS fos qus correspondan

D The price is too high

7] 1 don‘tlike their grape variety

] 1 don't like their quaratee of origin

i:| | don't lilke their organoleptic qualities

14, Cheose an option about the purchase of these wines

(B | would buy these wines and would resommend buying
() | would buy these wines but would nat recommend buying

() Iwould not buy these wines and would not recommand buying

15, Value from 1 to 7{1 > [ don't like it ; 7->Outstanding) the quality of the following San
Valero wines

1 2 3 4 5 &8 7

Bombero Joven 2014 C XXX XY
Bombero Gran Resena ZDDQ\E‘)( )( XX K _}3

La CanteraReserm 2007 () X X__ c\l\/_“( )m' X

16. Value from 1to 7 [ 1-* | don't like it...7-> outstandIng} wines of San Valero Winery
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Customer survey
1. Nalionality
Z. Sex

p
(P Male

(__) Famale

3. Adle

() 18-36 years old
() 3660 years old
(pa#) +60 years old

4, Occupation

() Student
() Warker

() Unemployed
@ Rellred

5. Choose an option about your frequency of wine consumption

() Daiy

(2 seweral days aweek
() Weekend

() Occasionally

3} Never
5. What kind of wine do you usually drink more often?
{ 3P White winas
) Rad wines

%
() Pink wines

() Sporkling wines



7. Choaose an option abaut your motivations to make a purchase {You can choose several
aptions)

Sefecriona todos fog que comespandan.
&P Quarantes of origin

D Price

@9 Grape variety

[Q Bottie design

tﬁ’ Recommendations and awards

! Brand

L.

g Value fram 1 to 7 { 1> less important ; 7 = very important) different organoleptic
qualitfes.

Flavour
Aroma [
Colour (

9. Choose an optlon according ta your preferancas.

(&2 Sirang and full-bodied wines

() SoR and easy drinking wines
10. Do you know San Valere Winery and the quarantee of origin of Carifiena?

(7 Yes { continues in question number 12)

(__} No { answer the following question and let the suney)

11_ If you den't know this winery, Why? ( you can choose savaral options)
Sefecciona todos 105 ué Comesponaan.

|L__] I've never heard of it

[l Littte market presence
[:j Otre

12 Are you consumer of these wines?

{7 ) Yes ( continuas in quastion rumber 14)
@ No { continues in question number 13}



13, If you are not consumer, why?
Seleccione (0dos fos que comrespondan.

D The price is toc high

m t don't like their grape ariety

E 1 don't like thelr quarates of crigin

K=t 1 don't liike their organcleptic qualities

14, Choose an option about the purchase of these wines

() would buy these wines and would recommend buying

y

(") I'would buy these wines but would not recommend buying
=7 1 would not buy these wines and would ot recommend buying

15. Value from 1 to ?{ 1 > | don't Itke it ; 7->Outstanding) the quality of the following San
Valero wines C

Bombero Joven 2014 CX
Bombers Gran Resera 2009 -«
La Cantera Reserva 2007 (X

16, Value from 1o 7 { 1-> | don’t like it ...7-> outslanding) wines of San Valero Winery

1 2 3 4 5 & 7

OO O®e OO0
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Customer suivey

1. Nationality

2. Sex

[}_9 Mala
D Femaie

3 Age

(") 18-35 years old
(> 36-60 years oid
(") +60 years old

4. Oceupation

() Student
3 Worker

—

() Unemployed
\:) Ratired

5. GChoose an option aboul your frequency of wine consumption

(5= Daily
() Sevwsral days & wesk
() Weekend

() Occasionally

() Newr
£ What kind of wine do you wsually drink mare often?

) While wines

-@ Red wines

) Pink wines

) ) Sporkling wines



7. Chooss an option about your motivations to ﬁ'lalce a purchase (¥You c¢an choose several
options) )

Selecciona totdos 1os que conaspohdan.

{_] Quarantee of origin
Price
E:Grape varlety
["] Bottle design
t’ﬂ Recommendatlons ‘and awards

{_] Brand

2 Value from 1 to 7 { 1> less important ; T -> very Important) different organclaptic

qualities.
1 2 2 4
Flavour C O XTI
Aroma (X X X X
Colour X X X X

g, Choose an optlon according to your preferences.

(P22 Streng and full-bodied wines
Soft end easy dinking wines

19, Do you krow San Valeroe Winery and the quarantee of origin of Carifiena?

(‘_‘T_j Yes [ continues in question number 12}

"

\ ) No.{ answer the following question and let the surey)

11, Ifyau don’t know this winery, Why? { you can choose several options)
Selecciona todos fos que correspondan,

[:] I"ve never heard of it
[ Little market presence

[7] oo

12. Are you consumer of these wines?

N % { continues in question number 14)

( “_'} Na [ continues in question nuriber 13)



13. If you are not consumer, why?
Selecciona fodos fos que cormespondan.
|:| The price is too high
D I don't like their grape varety
[] ' dontlike their quaratee of origin
[:I I dant lilke their organcleptic qualities

14, Chooge an aption about the purchase of these wines

('jfl would buy these wines and would recommend buying

—

() Iwould buy ihese wines but would not recommend louying
() Iwould mot buy these winss and would not recommend buying

15. Value from 1 ta 7( 1 -> | den't like It; 7+ Outstanding) the quality of the followlng San
Valero wines

Bombaro Joven 2014 XX . Y X
Bombero Gran Resena 2004 )
La Cantera Resena 2007 (_
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Customer survey

1. Nationality

2 Sex’

G Mae
() Female

3, Age

@ 18-35 years old
D 368-60 years old

() +60 years old

4, Dccupation

() Unemployed
(__) Retired

5, Chovee an optlon about your fraquensy of wine eshnsumptioh

() Daily

(") Sewral days a week
(& Weekend

() ©ccasionally

7

) Never

§. What kind of wine do you usually drink more often?

() White wines
() Red wines

() Pink wines

(€7 sporkling wines



7. Chaoss an option about your motlvations to make a purchase (You ean choose several
oplions)

Seleccions todos los gue comesponden.
(¥ Quarantee of origin

[ ] Price

[} Grape variety

& botile design

| G Recommendations and awards

|'_] Brand

8. Value fram 1 to 7 { 1> less important ; 7 <> very impartant) different organoleptic
gualities.

Flavour {
Aroma
Colour (.

9. Choose an option according to your preferences.

(> Strong and fullbodied wines
O Soft and easy dnnking wines

10. Do you know $an Valero Winery and the quarantee of origin of Carifieha?

() Yes { continues in question number 12)

(F No ( answer the following gquestion and let the survey)

11. i you don't know this winery, Why? [ you can chooge geveral optlons)
Selecciona fodos jos que corespondsn.

I've never heard of it

| ] Little market presence

D Oro

42, Are you consumer of these wines?

} Yes [ continues in gquestion number 14)

") No( continues in question number 13}



13. Iif yoy ave not consumer, why?
Selacciona todos los que comespondan

] e piceis too high

[T 1'don't like Lheir grape variety

[} 1don’t Hke their quarates of origin
D 1 don't like their crgandleplic qualities

14, Choose an oplion about the purchase of these wines

() Vwauld buy these wines and would recommend buying
) 1 wauld buy these wines but would net racommend buying

4 ) 1would not buy these wines and would not regommend buying

15, Value from 1 to 7{ 1 -> { don't llke it ; 7<>Qutstanding} the quality of the following San
Valert wines

1
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Customer survey
1. Nationality
2, Sex

PP wale

D Femals

2 Age

() 18-35 years old

(& 35-80 years old
() +60 years old

4. Occupation

() Student
@ Worker
(_ ) Unemployed
() Refired

5. Choose an optlen about your frequency of wine consumption

() Daily

(%S Several days a week
() Weekend

(") Occasionally

() Newr

5. What kind of wine do you usually drink more often?

) White wines

@'Red wines
() Pink wines

() sporkling wines



7. Choose an option about your motivations to make a purchase (You ean choose saveral
- options)
Selecciona todos los Gue correspondsn.

B Cuarantes of orfigin
U] Price

[ ] Grape variely

?ﬁ Bottle design

| Recommendations and awards
I
i:] Erand

8. Value from 1 to 7 [ 1-> less Important ; 7 > very important) different organolsplic
qualities.

Flavour
Aroma
Colour

9. Choose an gption according to your preferences.

@:Slrong and full-bodied wines
{ ) Soft and easy drinking wines

10. Do you know San Valers Winery and the quarantes of orlgin of Carifiena?

(">2P Yes { continues in quesiion number 12)
C ) No ( answer tha following queston and let the survey)

11. it you don't know this winery, Why? ( you can choose several options)
Selecciona tados 105 gue COmespongan,

D I"'ve never heard of il
(77 Little market presence

[] ot

12. Are you consumer of these wines?

8 Yes | continues in question number 14)
() Ne{ continues in question number 13)



13, If you are not consumer, why?
-Sefecciona todos fos gue comespondan

| The price is teo high
E‘] I don't like their grape variety
{_| I don’t like their quaratee of origin

{1 I'don't ke therr organoleptic qualities

14. Choose an option about the purshase of these wines

) ) Iwould buy these wines but would not recommend buying

'§ ) | would not buy these wines and would not recommend buying

15. Value from 1 1o 7{ 1 > | don't like it ; T~>Qutstanding) the quality of the following San
Valero wines

1 2 3 4 5 g 7
Bombero Joveh 2014 C XX X2 XX

. Bombero Gran Resena 2009(_;/ W K_H_)& s '.Sf" X
LaCanteraResena 2007 (X X X X \d\{

16. Value from 1 to 7 (1-> | don't like it ...7<* outslanding) wines of San Yalero Winery

1 2 3 4 5 8 7

OO0 OoO&O O
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Customer survey

1. Natienality

2, Sex

@ Male

() Femals
3. Age

() 18-35 years olg
(N> 36-60 years old
() +B0ysars old

4. Cccupation

() Studen

@ Worker

(") Unsmployad
() Retired

5. Choose an option about your frequency of wine consumption

(:) Occasionally
() Never

5. What kind of wine do you usually drink more often?

() White wines
(32). Red wines
() Plnk wines
() sporkling wines



7. Choose an option about your motivations to make a purchase {You can choose several
optiona)

Sefecciona todos 1os gue colespondan.
igZh Quarantee of origin

ﬁ Price

Z] Grape variety

(] Bottle design

@ Recommencations and awards

[] Brand

. Value from 1 to 7 {1 less important ; 7 > very important) different organoleptic
qualities,

O

Flavour
Arorma
Colour

4. Choose an option according te your praferencas.,

(@ Strong and fuliodied wines
(") Softand easy drirking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

{1 Yas { continues in question number 12)
p—

(") Mo { answer the following question and let the survey)

11. I you don't know thls winery, Why? { you can choose several options)
Selecciona todes fos que comespondan.

[:] I've never heard of it
(] Litte market presence

D Oiro:

12. Are you consumer of these wines?

@ ¥es ( conlinues in question number 14)
(") Mo { continues in question number 13)



13. If you are not consumer, why?
Sefecciona todos 10s gue comespondan,

The price is too high

I

T
A
1

T

!

Idon’t like their grape variety

s

J| I don't like their quaratee of origin

!_:| I don't liike their organcleptic qualities

14. Choose an optioh about tha purchase of these wines

(%Z) | would buy thess wines and would recommend buying
() I'would buy these wines but would not recommend buying

() I'would not buy these winas and would not recommand buying

15, Value from 4 to 7{ 1 -» | don't like 1t ; 7->Outstanding) the quality of the following San
Valero wines

1 2 3 4 bl i T
Bombeo dowen201e (XXX XXX

“samn? e

Bombero Gran Reserna 2009( ): X )C )( - X

W sy
St L i Sl e,
LaCantera Reserva 2007 (X X X ) X=X )

16. Valuwe from 1to 7 { 1< | don't ke it...7-> outstanding) wings of San Valero Winery
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Customer survey

1. Natlonality

{'B

2, Sex

(@) Wale
() Female

3. Age

(@ 18-35 years old

() 3880 years old
() +B0years old

4 Octupation

() Student

(@ Worker

) Unemployed
() Ratired

5. Choose an option about your frequency of wine consumpticn

(_ ) Daily
() Severaldays aweek
(2 weekend

() Occasionally

) Never
—t

5. What kind of wine do you usually drink more often?

() wnite wines
() Red wines
() Pink wines
@ Sp;Jrinng wines



7. Choose an option abaut your mativations to make a purchase (You can choose several
aplions)

Selercioms lodos 102 que Sorrespondan
i@ Guarantee of origin

i ] Price

[ Graps varisty

7| Botle design

(& Recommendations and awards

8. Valus from 1 to 7 [ 1-> less important ; 7 => very impartant) different organoleplie
qualities.

Flavour
Aroma
Colour

n. Choots an option according to your preferences.

{7} Swong and full-bodied wines
‘,ﬂ Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origln of Carifiena?

f'; ) Yes { continues in question number 12)

{Ge) Mo { answer the following question and let the surey)

11. If you don't know this winery, Why? { yeu tan choose several options)
Selecciona todos fos gue cormespondan.

&7} 've never heard of it
I Lltle market presence

{1 owe.

12, Are you consumer of these wines?

[ ) Yes(continues in question number 14)

(_) Ne (continues in guestion number 13)



12, If you are nol consumer, why?
Selecciona todos fos qQue carrespondan

D The price is too high

[] ) don't like their grape variety

D | don't likke 1heir quaratee of origin

[[] 1 don't fiike their organcleptic qualities

14, Choose an option aboul the purchase of these wines

") I 'would by these wines and would recommend buying

( "j ) would buy these winas but would not recemmend buying
C _) 1 would not buy Lhese wines and would nol recommend buying

15. Value from 1 to 7{ 1 -> | don't like it ; 7>Outstanding) the quality of the following San
Valero wines .

La Cantera Resera 2007 ( JC_ 0 X X X ()

16. Value from 1 to 7 { 1-> | don't like it ...7-> outstandIng) wines of San Valero Winery
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Customer survey

1, Nationallity

[
1!

2 Sex

(g Male
(:) Famale

3, Aga

() 18-35years old

(o) 3660 years old
() +80 years old

4. Decupation

C:) Student
@ Waorker
() Unemployed
() Ratired

5, Ghoose an optlon about your frequency of wine consumption

C) Daily

@ Several days a week
() weekend

) Occasionally

(
[
s
() Newer

&, What kind of wine do you usually drink more often?

) White wines
@ Red wines
() Pink wines

() Sporkling wines



7. Choose an optlon about your motivations te make a purchase (You ean chooss several
opticnz}

Sefecciona todos los que correspondan.
zi Quarantee of origin
|"I | Price
/% Gitape varlaty
:__J Bottle design

ﬂ Recommendations and awards

"] Brand
8 Value from 1 to 7 | 1-> less important ; 7 < very important) different organolaptic
gualities.
Flavour -
Aroma .
Colour (

w

Cheose an option according to your preferences.

@ Strang and full-todied wines
(j) Soft and easy drinking wines

10, Da you know San Valaro Winery and the quarantee of erigin of Carifiena?

Yes { conlinues in question number 12}

{7y No {answer the following question and let the survey)
11, If you don't know this winery, Why? { you can choose several options) "
Selecriona todos los dque corgspondan.

[ ] I've never heard of it

IL ] tittle market presence

D Olro:

12. Are you consumer of these wines?

@ Yes [ continues in question number 14}
(") No (continues in question number 13)



13. If you are not consumer, why?
Sefecciona todos ios gse corespondan

L‘] The price is too high

[] 1 don't like their grape varisty

[] 1 dont like their quarates of arigin

D | dan't liike their organcleplic quelities

14. Choose an optloh about the purchase of these wines

{g?) | would buy these wines and would recornmeand buying
() \wiould buy these wines but would not recommend buying
() Twould not buy these wines and would not recommend buying

15, Value from 1 to {1 -» | don't like it ; 7-»Qutstanding) the quality of the follewing $an
Walero wines

Bombero Joven 2014 €
Bombaro Gran Resena 2008(
La Cantera Regena 2007 (_

16, Value from 1 to 7 ( 1-> | don't like Il ..7-> cutstanding} wines of San Valero Winery

4 2 3 4 L] 3 7

OO0 00 @ O
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Customer survey

(\

1. Nationality

2. Sex

@’ Male

(") Female

3 Age

() 18-35 years old

(0P 36-60 years old

() +60 years old

4. Occupation

() student
(G2 Worker

() Unemployed
() Ratired

5. Choose an optien about your frequency of wirie consumption

() Daiy

{€=> Seweral days 3 wask
() Weekend

() Occasionally

) Newer

6. What kind of wine do you usvally drink more often?

() White wines
@ Red wines

(") Pink wines

() Sporkling wines



7. Choosge an option about your motivations to maké a purchase (You can chossge several
options) :
Sslaccions todos los gue camespondan.
Quaranlee of origin
Q Price
Grape variaty
[} Bottle design
[#] Recommendations and awards

[ ] Brand

8. Value from 1 to 7 { 1> less impartant ; 7 = very Important} diffarent arganoleptic

quallties.
1 2 3 4 5 6 7
Flavour C OO XX ™
Aroma (A X X X Xe*l )
Colour -‘._____'_?f. _f:x_ X H'Y;t_')('_ J

"9. Choose an option according to your preferances.

{ ) Strong and iull-bodied wines
(L=} Sott and easy drinking wines

10. Do you know San Valero Winery and the quarantee of orlgin of Carifiena?

@ Yes { continues in question number 12)
() Not answer the following question and let the survey)

1. Iif you don't knew this winery, Why? | you can choose several options)
Sateccions totas Ios Gie COmespondsn,

I:] I"ve never heard of it
[[] Little market presence

[] owe:

12. Are you consumer of these wines?

) Yes { continues in question number 14}
@ No { continues in question number 13)



13. If you are not consumer, why?
Sefecciona (edos los que cormespondan

[7] The price is toe kigh
E I don't ke Lhelr grape wariaty
@. I dont like their quaralee of origin
lz' 1 don't liike thair crgancleptic qualities
14, Chooge an optioh abaut the purchase of these wines
() 1 would buy these wines and would recommend buying

( —) 1 wauld buy these wines but would not recommend buying
@ 1 would not buy these wines and would not recommend buying

15, Value from 1 ta 7{ 1 > | dan't like [t ; 7-=Ouistanding) the quality of the fallowing San
Valerg wines

| 2 3 4 3 G 7

XX ) _JZ-*;,‘...:K:‘

Bomhberc Gran Resena ?009( }( ‘( 2 ;—--D’Q{ )
La Cantera Resena 2007 ;*7( 7 \f X_ X

\

Bombero Jowen 2014

16, Value from 1 to 7 ( 1-» | don't like It ...7-> outstanding} wines of San Valzro Winery

1 2 3 4 5 i 7

OO0 0O e O
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Customer survey

1. Nationality

2. Sex

(9 Male
D Female

3. Age
() 18-35years old
38-60 years old
+60 years old
4. Qccupation

() Student
@ Worker
() Unemployed
() Retired

5, Choose an option about your frequensy of wing censumption

() Daily

@ Seweral days a week
() weekand

() Occasionally

) Mewer

8, Whatl kind of wine do you usually drink more often?

D White wines
@ Red wines

() Pink wines
() Sporkling wines



7. Choose an option about your motivations te make a purchasa {You can choose several
options)

Selscciona lodos los que cormespondan
Quarantes of crigin

{~ Price

[] Grape variety

[} Bottle design

[#] Recommendations and awards

[:| Brand

8. Value from 1 to 7 { 1> less important ; 7 < very Important) differont organcleptic

 yualities.
1 2
Fiavour C ,(‘=;
Aroma X X
Colour ( X

¢, Choose an option according ta your prafarences.

{7} Strong and full-bodied wines
@ Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yes { continuas in question number 12)
{ ) Me (answer the following question and let the survey)

11, i you don’t know this winery, Why? { you can choose sevsral options)
Selecciona fodes lne que cormespondan.

[7] I've never heard ofit
[] Little market presencs

EI Otro;

12. Are you consumer of these winas?

(#7) Yes (conlinues'in guesiion number 14)
(") Mo {continues in question number 13)



13. if you are not consumar, why?
Sefecciona fodos fos que comespondan
D The price is too high
[J 1 don't like their grape variety
D 1 don't likke thetr quaratee of origin
D | don't liike their crgancleptic qualities

14. Choose an option about the purchase of thege wines

| woukl buy 1hesa wines and would recormmend buying
() 1would buy these wines but weuld not recormmend buying
() 1would not buy these wines and would not recommend buying

15, Value from 1to 7{ 1 -» | don't like it ; 7 Outstanding} the quality of the following San
Valers wines

1 2 3 4
Bombero Joven 2014 { )( X
Bombero Gran Resena 20{3'?( AP x_m"‘___. X
La Cantera Reserva 2007 ]t X







Customer survey

1. Natlonality

>

(> Male

) Female

2. Sex

3. Age

@ 18-35 years old

() 3660 years old

() +60 years old

4. Dceupatlon

() Student
Worker
() Unemployed

() Refired

5, Chooge an optlon about your frequency of wine consumption

() Daily

L@ Sevwral days a week
() Weekend

() ©Oceaslonally

() Never

g, What kind of wine do you usually drink more often?

-

() White wines

@ Red wihes

() Plrk wines

() Sporkling wines

(a2



7. Choose an optlon about your motivations to make a purchase {You can chooge sevaral
options)
Seleccions tuios log gow correspondan,
73 Quaantee of origin
ILE’ Frice
[z Grapa variety
[ ] Bottle design
E Recommendalions and awards

[] Bramd

8. Value frem 1 to 7 { 1-> less impottant ; 7 > very important) different organoleptic
gualities.

1 2 2 4 5 3 7
Flavour O T (]
Aroma C X X L X XL )
Colour G 2 X X X Y:(‘}( )

8. Choose an oplioh according to your prafarencas.

(7} Strong and full-bodied wines
{ ) Soft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of grigin of Carifiena?

@ ‘fes [ continues in guestion nurmber 12)

(.;) No ( anzwer the follawing guestion and lat tha suray)

1

jury

. if you don’t know thiz winery, Why? { you can choose several options)
Selecciona [0dos 10S e Correspondan.

] I've never heard of it
[ Liwle market presence

[7] otre:

12. Are you consumer of these wines?

(g# Yes (continues in question number 14)
) No( centinues in question numker 13}



13. fyou are not consumer, why?
Sefecciona todos fos que correspandan

[[] e price is teo high
[T 1 dontiike their grape weriety
[T} ) den't like their quaratee of origin

[j Fdon't liike their organoleptic gualities

14, Choose an option about the purchase of these wines

(-th | would buy these wines and would recommend buying
L' ) | would buy these wines but would not recommend buying
C

) I'would not buy these wines and would not recommend buying

15, Value from 1 to 7( 1 =» | don't like it ; 7<OQutstanding) the guality of the following San
Valero wines

1 2 3 4 5 5 7
Bombero Joven 2014 ' ’— "l." 7

Bombero Gran Resena ?DUSF \ )( _)/ \{ ‘_ﬁi\ )
La Cantera Reserva 2007 (_ XX )

16. Value from 110 7{ 1-> | don't like it ...7-> outstanding} wines of San Valero Winery

i 2 3 4 5 L] 7

OO0 OO






Customer survey
1. Nationality
(24 Male

{ ) Female

2. Sex

3. Age

() 18-35 years old
e 3660 yeurs old
) +B0 years old

4. Occupation

() Student
(72 Worker
C) Unemployad
() "Retired

5. Chooga ah aption about your frequancy of wine consumption

C_ ) Daily

() Sewral days a week
() Weekend

() Occasionally

() Newr
6. What kind of wine do you usually drink more often?

{__) VWnite wines
(=T Red wines
() Pink wines

—

() Sporkling wines



7. Choose an aption about your motivations te make a purchasa {Yeu can choose saveral
options)

* Selectiona todos los que corspondan.
|Z| Quarantee of ongin
[¢] Price
|z' Grape varisty
] Bottle design
[£# Recommendations and awards

[ ] Brand

8. Valug fram 1 to 7 [ 1-> less imporant ; T <> very important) differant organolaptic
qualities.

Flavour
Aroma
Colour

9. Choose an option according to your preferences.

(g2 Strong and ul-bodied wines
(") Soft and easy drinking wines

16, Do you know San Valero Winery and the quarantee of origin of Carifiena?

@ Yes ( continuas in question nurmber 12)
@ No { answer the following question and lat the survey)

11. Hyou don't know this winery, Why? ( you can choose several options)
Sefecciona fodos los que comespondan,

[#] e never heard of it
[ ] Little market presence

D Ore;
12. Are you consumer of these wines?

f

) Yes { continues in quesiion number 14)

() No (continues in question number 13)



13. If you are not tonsumer, why?
Selecciona tedos ios que comespondan

[ ] The price is too high

[] I'don't like their grape variaty

(] 1don't like their quaratee of arigin

|:| | don’t litke their organoleptic qualities

14. Choese an aption about the purchase of these wines

) 1would buy these wines and would recommend buying
L :fJ I'would buy these wines but would not recommeand buying

() lwould not buy these wines and would not recornmend buying

15, Vialue from 1 to 7{ 1 -> | don't like it ; 7=0utstanding) the quality of the following San
Valerp wines

Bombero Joven 2014
_Bombero Gran Resenva 2008

la Cantera Resena 2007






Customer survey

1. Nationality

(’k_

2, Sex

(> Male

() Femala

3 Age

{_) 18-35 years old
() 36-80 years old
() +B0 years old

4. Gocupation

() Sludeni
@ Worker
) Unemployed
() Ratired

£, Chooss an option abodut your frequency of wine consumption

() Daily
(") Seweral days a week
() Weekend

(5 Qecasionally

() Never

6. What kind of wine do you usually drink more often?

() wihite wines
(<€) Red wines
() Pink wines

-

(") Sporkiing wines

VY



7. Cheoss an aption about your matlvations to make a purchase (You can chooss savaral
options) ]
Selecciona togos los que comaespohdarn

[#] Quarantes of ongin

[_@ Price

D Graps variety

[T] Bottle design
AFaBRecommendations and awards

] Brand

% Value from 1 to 7 { 1-> less important ; 7 &> very linportant) differant organoleptic
qualities,

Flavour
Aroma
Colour

9. Choase an aption aceording to your praferences.

() Strong and tull-podied wines
@ Soft and easy drinking wines

10. Do you know San Valere Winery and the guarantee of orlgin of Carifizna?

) Yes { continues in question nurnber 12}

¢) No { answer the following question and let 1he survey)

11. It you don’t know this wlnery, Why? { you can choose several options)
Salecriona torlos los que correspondan,

- @'I'\E never heard of il

[] Little market pressnce

[:I Ctro

12, Are you conaumer of these wines?

'd ) Yes { continues In question number 14}

() Mo { cantinues in question number 13)



13. If you are not consumer, why?
Sefecciona todos los que corespandan
[} The price is too high
[} tdon't like their grape variety
:_‘J | don't like their quaratee of origin

[} tdon‘t liike their crgancleptic qualities

14, Choose an option about the purchase of these wines
() 1'would buy these wines and would recommend buying
) | would buy these wines but would not recommend buying
() | woulg net buy these wines and would not recommend buying

15, Value from 1 o 7( 1 -> | dont like it ; 7->Outstanding) the quality of the Tollowing San
Valeto wines

Bornbero Joven 2014 e

Bombero Gran Resena 2009 X X
La Cantera Resenm 2007 ()X )X
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Customer survey

1. Nationality

‘@ Male
() Female

2. Sex

3 Age

{7y 18-35 years old
2 3660 years old
() +80 years old

4; Cocoupation

() Student

@ Worker
C ) Unemployed
) Retired

5. Choose an eption aboul your freguency of wine consumption

C) Dally

{2 Several days @ week

() Weekend

() Occasionally

() tewr

&, What kind of wine do you usually drink more often?

(L& White wines

() Redwines

() Pink wines -
() Sporkling wines



7. Choose an option about your motivations to make a purchase (You can choosa sevaral
optionsy

Selacciona todos fos que comespondan,
& Quarantee of origin

LJ Price

la Grape variety

[ | Botile design

] Recommendations and awards

| ] Brand

2. Value from 1 to 7 { 1-> less Important ; 7 -> very important) different organoleptic

fualities.
Flavour
Aroma (
Colour i)

5. Choose an optlon according to your preferences.,

() Strong and fullbodied wines
fﬁ) Soft and easy drinking wines

10. Do you know San Valere Winery and the quarantee of origin of Carifiena?

( (E'J’ Yes [ continues in question number 12)

| Mo | answer the following question and let the sursey)

11. If you don't know this winery, Why? { you ¢an choose several options}
Salecciona todos fos que correspondan

[ I've never heard of it

[_‘J Little market presence

u Otro:

q2. Are you consuiner of these wings7y

) Yes { continues in queslion number 14}
ﬁ No { continues in question number 13)



13. Ifyou are not consumer, why?
Sefecciona fodos fos que correspondan

|:| The price is too high

[] tdon't like their grape variety

&£ 1 don't like their quaratee of origin

E | 'don’t liike their crgancteptic qualities

14, Choose an optloh about the purchase of these wines

() 1'would buy these wines and would recommend buying
(") Twould buy these wines but would not recommend buying
(6"9 1'would not buy Ihese wines and would not recemmend buying

15. Value from 1 to 7{ 1 -> | don't like it ; 7-> Dutstanding) the quality of the following San
Valero wines

1T 2 3 4 5 6 7
Bombero Joven 2014 ?“(_ ‘)H_. D )(jgﬁt )

Bombero Gran Resena 2009.: X p }
La Cantera Resena 2007 () )( ‘ﬁ)\ )\ _,J

16. Value from 1te T ( 1-> | don't llke it ...7-<* outstanding) wines of San Valsro Winary

1 2 3 4 a i 7

OO0 OO






Customer survey

1. Nationality

2. Sex p
Male
) Femgle

3. Age

() 18-36years old

@ 38-80 years old

() +60 years old

4. Qoeupation

() Student

& Worker

() Unamplayed
() Retired

5. Choose an optlon about your frequency of wine consumption

() Dpaily
@ Sevoral days a wesk
() Weekend

) Occasionally

() Newer
6. What kind of wine do you usually drink more often?

() White wines

LS

@ Red wines

() Pink wines
(") Sporkiing wines

Q¢



7. Choose an aption about your motivations to make a purchase {You can choose several
options)

Selscciona todos los gue cormespondan

[#] Quarantee of origin

[gF Bottle design
{ | Recommendations and awards
E_] Brand

g Value from 1 ta 7 [ 1> less important ; 7 <> very important) different organoleptic
qualities.

1 2 3 4 5 &€ 7

Flavour CX XX XA
Aroma k/{z-..rk,-—.}\ Julﬁlu_g
Colour C X X X X XX )

9. Choose an option according to your preferences.

m Strong and full-bodied wines
{ ) Somtand easy drinking wines

10. Da you know San Valero Winery and the quarantee of origin of Carifiena?

(@) Yes { cortinues in question number 12)

{7} No [ answer the follawing question and let the suney)

11. If you don't know this winery, Why? [ you can choose several options)
Sefeccione todos fos que carespondan,

[__] i've never heard of it

__:| Little market presence

L
i1 owe

12, Are you consumer of these wines?

@ Yes { continues in guestion nurnber 14)
() Ne [ continues in question number 13)



13. If you are not consumer, why?
Sefecciona todos fos que comespondan.

|:] The price is too high

[] 1dontlike their grape variety

[[] 1don’tlike their quaratee of ongin

|:| | don't like their organcleptic qualities

14, Choose an option about the purchase of these wines

("% | would buy these wines and would recommend buying
() I'woutd buy these wines but would not recemmend buying

(") Iwould not buy these wines and would not recommand buying

15, Value from 1 to 7( 1 > | don't ke it; 7= Outstanding) the quality of the following San
Valero wines

1
Bombero Joven 2014 (_
Bombero Gran Resena 2009:_*
La Cantera Resera 2007 {

\

O OO 0O O






Customer survey

1. Natlonality

2 Sex

@ Male

() Female

3. Age

() 18-35 years old
(2 36-60 years old

C) +60 years old

4, Occupation

() Student
@ Worker

() Unamployed
() Retired

5. Choose an opticn about your frequency of wine consumption

&) baly

(") Sewveral days a week

() Weekend
() Occasionally

() Newer

& What kind of wine do you ugually drink mare often?

(42> White wines
() Redwines

C ) Pink wines
() Spoikling wines

1§ >



7. Choose an option ahout your motivations to make a purchase {You can choose savaral
options)
Selscciona lodos los que comespondan.

g Quarantee of oRigin

[} price
. Grape variety
Bottle design

[t Recommendations and awards

[j Brand

g, Value from 1 to 7 { 1> less important : T < very important) diffarent srgancleptic
qualities.

1 2 3 4 5 8 7

Flavour C OO X X2 )
Aroma o XXX )
Golour (X & X ‘ %f)

5 Choose an optlon according to your preferences.

{ ) Strong and full-bodied winas
(£Z) 5ot and easy drinking wines

10, Do you knoew San Valers Winery and the quarantee of origin of Carifena?

@ Yas [ continues in question number 12}
(") Mo ( answer the following question and lel the survey)

11, If you don't know this winery, Why? [ you can choose several options)
Selecciona todos los que colrespondan.
[ ve never heard of it
D Little market presence

E] Otro:

12. Are you consumer of these wines?

@ Yes { continuas in quastion number 14)
{__) Mo { continues in question number 13)



13. If you are not consumer, why?
Sefecciona (ovos fos que cormespondan.

[] e price is too high °

[ tdon't tike their grape variety

[C] 'dontiike their quaratee of origin

[] 1 don't liike thetr organcleptic qualities

14. Choose an option about the purchase of these wines

@ | would buy these wines and would recommeand buying
(") ) would buy these wines but would not recommend buying

-~

\;} | woukd not buy thase wines and would not recommend buying

15. Value from 1 to 7( 1 => | don't like it ; 7-»Qutstanding) the quality of the followlng San
Valera wlnes

Bombere Joven 2014 L
Bemberg Gran Reserva 2009 KA X
La Cantera Resena 2007 (X
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Customer survey
1. Nationality

(y? Male

(__) Female

2 Sex

3. Age

(") 18-38 years ald

E5P 36-50 years old
() +B0 years old

4, Occupation

() Student
(s Worker
() Unemployed
(") Retired

5. Cheoata an aption about your frequency of wine consumption

() Daily

) Several days a week
() weekend

() Oeeasionally

—

( _) MNaver
i, What kind of wine do you usually drink mere often?

() White wines

@ Red wines

-

) Pink wines

’

) Sporkling wines



7. Choose an option about your motivations to make a purchase (You can chanse several
options)
Seleceiona todos tos que correspondan.

|Z Quarantee of origin

] Price

i@ Grape waricty

[[] Bottle design

'[] Recommendations and awards

["] Brand

8, Value from 140 7 [ 1= less lmportant ; T > very important) diffe rent organoleptic
qualities.

4 5 8 7

Flavour X C XX
Aroma . “_ . X /(p)( )
Colour KX Xe® X _]

g Choose an option aceording to your preferences.

(&) Strong and fullbodied wines
(") Soit and asy diinking wines

10. Do you know San Valero Winery and the guarantee of crigin of Carifiena?

@ Yes [ continues in guesticn number 12)
()} No i answer tha following quastion and let the survey)

11. If you don 't know this winery, Why? ( you can choose several options}

Selecciona todes los que comespandan.

[ v never heard of it
D Little market presence

D Otro;

12. Are you consumer of these wines?

@ Yes ( conlinues in qu'e_stion nurnber 14}
C) Na ( continues in question number 13)



13. If you are not consumar, why?
Sefecciona todos fos que comespondgn.

[7] The price is toa high

[(7 1don‘tiike their grape arlety

(] {don'tlike their quaratee of ofigin

]_—:’ I'don’t liike their organoleptic qualities

14. Choose an aptlon about the purchase of these wines

f ) 1would buy these wines and would recommend buying

) I'would buy ihess wines but would not resommend buying

\
{3 i would nol buy Ihese wines and would not recommend buying

15, Value from 110 7{ 1 > | don't like it : 7> Qutstanding) the quality of the fellowing San
Valero wines

Bombera Jeven 2014
Bombere Gran Resena 200
La Cantera Resara 2007

16, Value from 1to 7 ( 1-> | don't like it..7-> outstanding) wines of San Valero Winery

1 2 4 5 5 7

OOO0O0OO@O






£q

Customer survey

1. Natfonality

2 Sex

@ Male
{ ) Femake

3, Age

() 18-35 years old

{£#) 36-80 years old

D +80 years old

4, Oooupation

() Student
Worker
() Unempioyed
() Retired

5. Choeose an option about your frequency of wine consumption

(21 Daily

() Sewral days aweek
() weekend

() Occasionally

=

() Newer

6, What kind of wine do you usually drink more often?

(g7) White wines
() Redwines
() Pink wines
CD Sparkling wines



7. Choose an option about ysur motivations to make a purchase (You can choose several
options)
Selecciona lodos los que cormesponden

g}’ Guarantes of origin
] Price
[} Grape vaniety

[z?ﬁnttlna design

[} Recommendations and awards
.lj Brand

8, Value from 1 to 7 { 1= less important : T < very Important) different srganocleptie
gualities.

Flavour (
Aroma i
Colaut {

9, Choose an option according to your preferences,

(") Swong and full-bodied wines
(&) ol and easy drinking wines

10, Do you know San Valero Winery and the quarantee of arigin of Carlfiena?

@ Yes [ continues in quastion number 12)
(" ) No {answer the following question and lef the suney)

11. If you dpn’t know this winery, Why? { you can choosé several optiens)
Salecriona todos los gqua cormaspondah.

] rve never head of il
[[] Littte market presence

T e & el

12, Are you consumer of thesa winas?

(") Yes { continues in question number 14}
@ No { continues in question number 13)



13. If you are not consumer, why?
Sefecciona tedos fes que comespondan

D The price is too high

Ej | den’t like thelr grape varety

@ I don't like their quaratee of arigin

E} I don’t lilke their organoleptic qualities

14. Choose an option about the purchase of these wines

\ | would buy these wines and would recommend buying
() lwould buy these winas but weuld not recormend buying

Q I would not buy these wines and would not recommend buying

15. Value from 1 to 7{ 1-> | don't like it ; 7->Outstanding) the quality of 'Lh"e following San
Valero wines

Bombern Gran Resena 2009 p 4
La Cantera Resera2007 ()

Bombero Joven 2014 (X __ X

16. Walue from 1 to 7 { 1-> | don't like it ...T-> outstanding} wines of San Valero Winery

1 2 3 4 5 8 7

COFOO OO






Customer survey

1. Natignality

o &

&P Male

() Female

3. Age

(T 18:35 years old

) 38-60 years old

) +60 years old

4, Occupation

@ Studan
() Worker

\_,! Unemployed
) Retired

5. Chooge an gptich about your frequency of wine consumption

(__) Daily

() Sewral days a week
() weekend

(&3 Occasionally

() Newer
8. Vihat kind of wine do you usually drink more often?

(") White wines

@ Red wines

(") Pink wines

() Sparkling wines



7. Choose an optlon about your motivations to make a purchase (You can chooss eeveral
options)
Selecciona todos los que cormespondan.

@Quaranlea of origin

L] Price

|:| Grape wrnsty

[] Bottte design

[# Recommendations and awards

[:' Brand

8. Value from 4 to 7 { 1> less important ; T <> very important) different organoleptlc
qualities.

Flavour X
Aroma K
Golour (X X

9. Choose an option according to your preferances.

{23 Strang and fll-bodied wines
() Saft and easy drinking wines

10. Do you know San Valero Winery and the quarantee of orlgin of Carliiena?

Yes [ continues in question number 12)
() Mo {answer the following question 2nd lat the surey)

11. W you don’t know this winery, Why? { you can choosge several options)
Selecciona todos fos que cofrespondan,

L__] I've never heard of it
D Little market presence

[7] otre

12, Are you consumet of these wines?

@' Yes { conlinues in question number 14)
() Mo {continues in question number 13)



13. If you are not consumer, why?
Sefecciona fodos ios que correspondan

The price is too high

i 1don’t like their grape variety

L_f 1 don’t like their quaratee of onigin

T
H

i ] 1don'tliike their organaleptic qualities

14, Choose an aptinn aboul the purchase of these wines

i) 1 would buy these wines and would recomimend buying
(") 1 would buy Ihese wines but would not recammend buying

() 1'would not buy these wines and would nol recommend buying

15. Value from 1 to 7( 1 5 | don't like it ; 7<>Outstanding) the quality of the following $an
Valero wines

1 2 3 4 5 ] 7
Bombero Joven 2014 (X _:).'f___)(_)' _‘IZW?_
Bombero Gran Resena 2008 )f é':‘}

La Cantera Resema 007 ( )( =—)L ) X(ﬂ(_ )

18. Value from 1 to 7 { 1-> | don't like it ...7-> oulstanding) wines of San Valera Winery
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