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5.1.General methodological presentation

The learning process that is designed for this subject is based on the following: The learning process of this subject is
based on the analysis of texts, which provide theoretical us to better understand the processes of production and
consumption of tools. In these texts, the ethical and political aspects of the consumer society will be sought.

1. Lecture participatory.

2. Seminars of group problem solving and cases.

29298 - Ethical and Political Foundations of Consumption
/ Adaptation Course



3. Study of content related to the lectures, preparation of seminars, information search and further reading.

4. Performing various tests for verification of the acquisition of both theoretical and practical knowledge and skills
acquisition.

5.2.Learning activities
LEARNING ACTIVITIES: 1. Selection and exhibition texts 2. Comment text 3. Recensión literature and research 4.
Development of conceptual synthesis.

5.3.Program
1. Theoretical Foundations of consumption.
1.1 . Birth and development of the consumer society .
1.2 . Need and consumption in the history of economic and political thought .
1.3 . Analysis of economic and political theories of consumption.
1.4 . institutional foundations of cultural theories of consumption .
1.5 . Approach to a consumption - reflective normative ethics.
2. Contemporary problems of consumption.
2.1 . Ecology and environmental ethics.
2.2 . Ethics consumption and advertising.
2.3 . Consumption , freedom and happiness.
2.4 . anthropological, sociological and political inequalities in the distribution of wealth in the world bases.
2.5 . Ethics and new technologies.

5.4.Planning and scheduling
Schedule sessions and presentation of works 1st Session: Presentation of the subject 2nd Session: Presentation of
selected texts Session 3: Presentation of the main reading Following sessions: Analysis and commentary of selected
texts Session evaluation : Written test Note : The work mandatory recession will be presented under the direction of
Professor fifteen days before the official date of the written test in both convocvatorias.
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