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5.1.General methodological presentation

The learning process that is designed for this subject is based on the following:

The course is designed to develop the proposed through the presentation of content by teachers and mainly through the
active participation of students program.

To do this, each session is divided into two parts: first, to debate on the subject under analysis , based on the literature
provided to the students with a week in advance ; second, the teacher arranges and presents the most relevant
discussed aspects .

The structure of the sessions devoted to the exhibition of the students'works is different, comprising a first part in which
the student (or group ) presents the work done, and a second part where the relevant issues are raised by the teacher
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and other students.

5.2.Learning activities
The program that the student is offered to help achieve the expected results includes the following activities:
1. Exhibition concepts and debate:

- meaning and scope of creative accounting;

- factors that facilitate their existence;

- incentives to manipulate;

- manipulative practices;

- Creative accounting effects on the utility and users of financial information;

- limits and solutions.

2. Analysis and discussion of the main contributions of the accounting and financial research in quality of corporate
information.

3. Exhibition group studies on real cases of accounting manipulation.

4, Exposure of individual work on key aspects of the subject discussed throughout the course.

5.3.Program

Program:

Topic 1. Creative Accounting: meaning and scope

Topic 2. Causes of existence of the creative accounting

Topic 3. Possible creative accounting practices

Topic 4. Usefulness of financial reporting due to the phenomenon of creative accounting
Topic 5. Limits and solutions to creative accounting

5.4.Planning and scheduling

Schedule sessions and presentation of works

Each classroom session lasts 2.5 hours.

SESSION 1: Presentation and setting basics.

SESSION 2: The meaning and scope of creative accounting.

SESSION 3: Factors that facilitate the existence of creative accounting.
SESSION 4: Incentives for companies to manipulate financial information.
SESSION 5: Creative accounting business practices.
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SESSION 6: Impact of financial reporting manipulation on the media. Critical analysis.
SESSION 7: Debate on business cases (1)

SESSION 8: Debate on business cases (lI).

SESSION 9: Limits and solutions to creative accounting.

Session 10: Analysis of the contributions of research on quality of financial information.
SESSION 11: Exhibition of work on a critical analysis of a research article (1)

SESSION 12: Exhibition of work on a critical analysis of a research article (ll)

SESSION 13: Exhibition of work on a critical analysis of a research article (lll)

SESSION 14: Presentation and discussion of work on relevance of manipulation in business (1)
SESSION 15: Presentation and discussion of work on relevance of manipulation in business (I1)
SESSION 16: Presentation and discussion of work on relevance of manipulation in business (lll)
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