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1.General information

1.1.Aims of the course

1.2.Context and importance of this course in the degree

1.3.Recommendations to take this course

2.Learning goals

2.1.Competences

2.2.Learning goals

2.3.Importance of learning goals

3.Assessment (1st and 2nd call)

3.1.Assessment tasks (description of tasks, marking system and assessment criteria)

4.Methodology, learning tasks, syllabus and resources

4.1.Methodological overview

See "Learning activities " and "Syllabus". More information will be provided on the first day of class.

4.2.Learning tasks

The course includes the following learning tasks: 
Lectures.
Practice sessions.
Autonomous work and study.
Assessment tasks.

4.3.Syllabus

The course will address the following topics: 
Topic 1. Structures of contemporary political communication.

1.1 Communication and politics.
1.2 Political and institutional communication.
1.3 The political communication office.



Topic 2. The role of the mass media and of new technologies in the construction of the symbolic representation of
politics.

2.1 Traditional media: press, radio, TV
2.2 Teledemocracies
2.3 Interruptive television: entertainment or political communication?
2.4 Emerging media: social media: FACEBOOK, TWITTER, YOUTUBE, LINKEDIN, MYSPACE.
2.5 Public activism and political mobilisation: SMS

Topic 3. Formats for electoral communication and the potential effect on the public. The influence of the US.
3.1 The pre-campaign and the campaign
3.2 Management of the electoral campaign: the campaign public relations office
3.3 Image of the political party, of the candidate and the manifesto
3.4 The electoral message
3.5 Television formats: debate, infotainment, talk shows, late night shows, info/satire shows.
3.6 The adaptation of the political discourse
3.7 The classic rally
3.8 The electoral polls
3.9 Case study: Elections (local, regional, legislative, European)

Topic 4. Press and media relation and conditioning processes concerning political actors and institutions
4.1 The relationship between journalists and politicians: A necessary relationship
4.2 Positioning of publishing groups

Topic 5. Code of ethics for political communication professionals.

4.4.Course planning and calendar

Further information concerning the timetable, classroom, office hours, assessment dates and other details regarding this
course, will be provided on the first day of class or please refer to the Facultad de Filosofia y Letras website 
https://fyl.unizar.es/
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